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14-15 in Los Angeles. See 
bill boardevents, com. 



THE JADED INSIDER 

The truth about the 
Victory/Hawthorne 
Heights lawsuit? The 
skinny on new Cat Power 
and Iron & Wine albums? 
Delve into these scoops 
and more on the Billboard 
blog at jadedinsider.com. 



TOP BILLBOARD 2C0 


94 




TOP BLUEGRASS 


102 


OLD CROW MEDICINE SHOW / 


TOPBUJES 


99 


THE ROBERT CRAY BAND / 

iOOU ACKtSS m (MM) 


TOP CHRISTIAN 


107 




TOP COUNTHY 


102 


news BENTUr 


TOP GOSPEL 


107 


FREO HAMHMD i 

TO WOASHP 


TOP HEATSEEKERS 


[109 




TOP INDEPENDENT 


108 


HEARTLAND/ 


TOP UVTIN 


104 


MARCO ANTONIO SOUS/ 

THiUOS DC W iUMil : 


TOP R&B/HIP HOP 


99 


aovf/ 


TASTEtUKERS 


108 


KOHl 

INttmniMTQH 


TOP WORLD 


108 


cancwowNy 

ACHRSTuucaantraN 


# SINGLES 




ADULT COMTtMPORAHY 


97 


MTMHA umemD/ 


ADULT TOP 40 


97 


THE FRAY 


HOT COUNTRY 


103 


DIERKS SENTLEY ; 


HOT DANCE CLUB PLAY 


105 


SUN 


HOT DANCE AIRPLAY 


105 


flUft LUTS •. DQMMKV 


HOT DANCE SiNRl FS S4I FS 


105 


Hm INCH NAIIS 


HOT DIGITAL SONGS 


97 


AKON FEATURING EMINEM 


HOT inn 


96 


LUDACRIS FEATURIHC FtlAfflSLL / 


HOT inn 4IRPI 4V 


q7 


LUDACniS FEATURING PHARHaL/ 


HOT SINGLES SALES 


9a 


JIBflS 


HOT LATIN SONGS 


jl04 


WtSIN i VANOa / 


MODERN ROCK 


97 


MY CHEMICAL ROMANCE/ 

^,■1 ::i,t rnTnt8U«JlPWWlf 


POP inn 


98 
98 
101 


MINDER / 

1 MUtai 


POP 100 AIRPLAY 


NKKELBACK ' 


HOT RtB HIP HOP 


CHRIS BROWN ; 


HOT R&B HIP HOP AIRPLAY 


CHRBinOWII/ 


RtBMP HOP SINGLES SALES 


100 


RiBADULT 


LIONEL mCHIE 


RHYTHMIC 


lOoi >^UOACRlS FEATURING PHARKU/ 


HOT HINGTONES 


1 JOHM CARPENTER , 


(gl VIDEOS 


PAGE AfmST-'TlTU 


HOT VIDFOCl IPS 


109 


iki-Z ■■ 

-- /. UfWWOIfWBOT 


TOP MUSIC ViriFOS 


109 


BECK , 


THIS WEEK ON .biz 


AHnST/ITTU 


TOP ELECTRONIC 


-1 


GUAHLSUMUY/ 


TOP CLASSICAL 


-1 


STINC / 

^.J'lii ffiOV ThC tAJfflMW 


TOP CLASSICAL CROSSOVER 


»1 


SARAH BRKHTMAN / 

CCiUCTOt 


TOP DIOrTAL 


w^ 


DIDDY 


TOP INTERNET 


•1 


HOD STEWART 

>' >:>ttCKaJUilCB. 


TOP JAZZ 


.1 


DIAUA KRALL 


TOP CONTEMPORARY JAZZ 


=1 


BONEY JAMES 


TOP POP CATALOG 


*i 


BOB SECER A THE SILVER BUUCT BAND / 

Gfiwn&T «Ts 


TOPREQGAE 


*i 


SEMHUIL/ 

THCTfMtV 


TOP DVD SALES 


-1 
-1 


CUCK 


TOP TV DVO SALES 


SCRUBS: THE COMPLETE FQUTTH SEASON 


VIDEO RENTALS 


«i 


CUCK 


GAME RENTALS 


«i 


Pfi2: SCARFACE: THE WORLD IS YOURS 


1 




VEGAS 



5 - D I S C BOX SET 




The Ultimate 
Live Collection! 

Includes 4 CDs of the Chairman 
at his Pulse-Pounding Best 
From His Legendary Las Vegas 
Engagements, Plus a DVD of a 
Performance From Caesars 
Palace. All Previously Unreleased. 

Featuring: Come Fly With Me, Witchcraft, 
The Lady Is A Tramp, I've Got You Under My 
Skin, Fly Me To The Moon (In Other Words), 
Luck Be A Lady, My Way, Theme From New 
York, New York and many more 



wiMsinatra.com 



AVAILABLE NOVEMBER 7, 2006 



Billbood 



XIPJNIOM 



EDITORIALS COMMENTARY I LETTERS 



JONATHAN COHEN 

Blllboard.com News Editor/Album Reviews Editor 

Billboard 




Building Bridges 

Wishing Neil Young's Bridge School Benefit A Happy 20th Birthday 



We're all guilty of it — buying a ticket to a 
benefit concert based on the lineup as op- 
posed to the cause the show supports. For 
several years, that was me when I attended 
the Bridge School Benefit outside San Fran- 
cisco. I knew the shows benefited a school 
for severely disabled kids that Neil Young 
and his wife. P^, founded, but 1 was more 
interested in watching Uncle Neil play 
acoustic sets alongside Pearl |am. Wiko, 
R.E.M. and Ben Harper than learning 
about the purpose for the whole thing, 

This past weekend, the 20th edition of 
the benefits, it was different. Maybe it was 
the beautiful weather. Maybe it was a sense 
of community within the audience I'd 
never really noticed before. (A nice couple 
about the same age as my wife and I shared 
iheir food with us all day.) Maybe it was the 
fact that, as a newly married guy thinking 
about having a family, the courage and de- 
termination of the Bridge School students 
looking out from the stage at Shoreline 
Amphitheatre finally sunk in. 

That's not to say the music didn't make 
a big impact, indie folk icon Devendra Ban- 
hart secured the services of acclaimed Scot- 
tish singer/songwriter Bert jansch for his 
show-opening set. his hirsute appearance 
and hippy stage banter suggesting he was 
beamed directly out of 1973. 

Banhart and Death Cab for Cutie also 
gave nods to Young's legacy, covering David 
Crosby's "Traction in the Rain" and Gra- 
ham Nash's "Midnight Madness." respec- 
tively. Gillian Welch and David Rawlings 
coerced Young out from the wings while 
they covered his "Country Girl." while 
Young himself appeared to sneak onstage 
to play pipe organ on "Good Vibrations" 
during Brian Wilson's set. which got the 
whole venue on its feet. 

Later. Pearl Jam, in its seventh Bridge 
School appearance, mixed big hits ("El- 
derly Woman Behind the Counter in a 
Small Town," "Better Man") with intrigu- 
ing covers (Bob Dylan's "Masters of War." 
Tom Wails' "Picture in a Frame"), and Dave 
Matthews Band got down to business on 
an epic "Cortez the Killer," with Young 
rocking out alongside on acoustic guitar. 

Trent Reznor even got into the act. rein- 
venting Nine Inch Nails songs like 
"Hurt," "The Fragile" and "Piggy" with 
the backing of a string quartet. And did 
I mention Young opened both days with 
a three-song solo set? Or that beginning 
Nov. 14, past Bridge School performances 
from 70 different acts will hit iTunes for 
the first time? 

The concerts are steeped in meaning- 
ful relationships, tike Pearl Jam sharing 
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the stage with its hero Young and Wilson 
telling him. "Let's jam!" before they did 
"Good Vibrations" together. Word is that 
Wilson and Young even wrote a song dur- 
ing the traditional pre-show barbecue at 
Young's house. 

Dave Grohl. whose Foo Fighters have 
played three times, shared a tale illustrat- 
ing how much the Bridge School shows 
mean to him. On their first go-around, the 
Foos had never played an acoustic show 
before. Grohl made it through a perform- 
ance of "Everlong." all the while keeping 
one eye on Young and Crosby, who were 
standing right offstage. When he finished, 
they said to him, "Good job, kid," at which 
point Grohl ran back to his trailer and cried 
his eyes out. 

Then there's the familial bond at the 
heart of the event. As she introduced her 
husband at the start of the day, Pegi Young 
paid special tribute to (heir son Ben, now 
28, Ben has severe cerebral palsy and can- 
not speak. Young tried to channel Ben's 
condition into his own music with the 1 983 
album "Trans," where he obscured his in- 



was transformed into a wheelchair*bound 
young woman. She died at the age of 25 in 
September, but she lived life to the fullest. 
There were clips of her swimming, travel- 
ing to other parts of the world and even 
skiing, a testament to the Bridge School's 
mission to help these kids achieve full par- 
ticipation in their communities. 

It was inspiring to see the bands single 
out Bridge School students defying the 
odds. Pearl |am's Eddie Vedder has a par- 
ticular fondness fora woman named Mari- 
cor, to whom he always dedicates a song. 
This year, he proudly told the audience that 
Maricor was about to graduate from the 
University of California at Berkeley. The 
crowd roared and Maricor broke into a 
huge smile. 

It's not often that a rock concert makes 
you slop and be thankful for what you have, 
but this one surely did. At the same time, 
it was a much-needed wake-up call to my 
long-dormant charitable instinct, nudging 
me to look at my priorities and start think- 
ing about how I can help people less for- 
tunate than myself. 



NElfloUNG, right, Jphis wife K<Mleft. 
, with Ifcarl Jam's EDDlE VEDDER at 
Bridge Sctiool Benefittputside San Fr^cisco. 
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stantly recognizable voice by filtering it 
through a vocoder. It was the lack of edu- 
cational options for children with Ben's 
disabilities that led Neil and Pegi to create 
the Bridge School in the first place, and 
there he was. front and center on a plat- 
form at the back of the stage, embodying 
their decades of hard work. 

Later, a video set to Young's "One of 
These Days" interspersed highlights from 
all 20 Bridge School shows with footage of 
the school's students through the years. 
The degenerative nature of their disabili- 
ties was heartbreaking. In one clip, a 
healthy-looking little girl named Emma 
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"I'm still living the dream we had/For 
me, it's not over," Young sings on "Big 
Time," from Crazy Horse's 1996 album 
"Broken Arrow." He may have been talk- 
ing about rock'n'roll, but for the Bridge 
School students, those lines signify 
something far more important: the 
dream to do things people say they never 
will, to express their feelings and reach 
their potential. We owe it to these kids — 
and to ourselves — to help them make 
that happen, • •■ 

For more information about the Bridge 
School, go to bridgeschool.org. 
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>>>CLEAR 
CHANNEL FOR 

SALE? 

In a move that could 
bust up the nation's 
largest radio group, 
Clear Channel 
revealed Oct. 25 it 
had retained 
Goldman, Sachs & 
Co. to "evaluate 
various strategic 
alternatives to 
enhance shareholder 
value." The news 
follows reports that 
surfaced earlier In 
the week that the 
San Antonio-based 
group might be in 
talks with private 
equity firms about 
going private. In 
addition. Clear 
Channel moved up 
the release of Its 
third-quarter 
financial results from 
Nov. 6 to Oct. 30. 

WMG 

LAUNCHES VtRAL 
OFFERING 

Warner Music Group is 
making Its artist and 
label Web sites 
YouTube-friendly. The 
music giant is using a 
technology from 
Cambridge. Mass.- 
based Internet TV 
specialist Brightcove 
that allows music fans 
to virally share select 
video content 
featured on WMG 
sites. Clips originating 
from WMG sites now 
can t3e distributed 
across blogs. My Space 
pages, YouTube and 
other video sites. 
Atlantic Records is the 
first WMG label to 
launch with the 
Brightcove 
technology. The label 
is now offering a 
branded channel 
called "The Artist 
Lounge" via 
atlanticrecords.com. 

>>>AOL 
LAUNCHES <DL' 

AOL Music is looking 
to expand its audience 

via new programming 
aimed at indie-rock 

music fans. As part of 
the initiative AOL is 
launching a weekly 

Web-only video show 
called "TheDL" that 
will feature a mix of 
blog-style editorial, 

videoclips, streaming 

radio feeds and user- 
generated content. 

continued on >>p10 
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EASTERN 
EXPANSION 

Ticketmaster Stakes A Claim In China 



In he world's largest 
ticketing company 
now has the chance 
to get a whole lot 
bigger via a new 
Ticketmaster alliance that 
stakes a claim in China. 

Ticketmaster has expanded 
its global ticketing operations 
into China through an 
alliance with Beijing CSI 
Ticketing Development (com- 
prising China Sports Indus- 
try Group and Beijing Gehua 
Cultural Development Group), 
forming Gehua Ticketmaster 
Ticketing as a joint venture 
to provide ticketing services 
in Beijing. 

Beijing Gehua Ticketmaster 
Ticketing Co. (BGTTC) will 
serve as the exclusive ticketing 
service provider of the Beijing 
Organizing Committee for the 
XXIX Olympic Games in 2008. 
A formal contract signingcer- 
emony in Beijing sealed the 
deal Oct. 27. 

While the live entertainment 
business in China is in its nas- 
cent stages, a population of 2 
billion and a middle class of 
300 million means the upside 
is enormous. 

" 1 1 really is explosive growth , 
and the market is moving at a 
pace that we certainly have not 
seen anywhere else before," 
Ticketmaster president/COO 
Sean Moriarty says. "We are 
going to do the 2008 Games 
within the context of our ( joint 



venture] partnership, and we 
are going to be pursuing other 
opportunities in Beijing within 
the context of that jV. At the 
same time, we are evaluating 
very carefully opportunities 
across mainland China and 
Hong Kong." 

The venture will enable re- 
tail sales of Olympics tickets 
toconsumers through Bankof 
China branch locations, and 
facilitate phone and online 
sales systems as it has in other 
countries. In short. Ticketmas- 
ter, with its partners, will build 
a modern ticketing business 
in China. 

Terms of the deal, including 
economics and longevity, were 
not disclosed. BGTTC will pro- 
vide all ticketing services and 
on-site box-office staffing in 
the People's Republic of China. 

"Within that IV partnership 
we are going to [create] all of 
the core infrastructure that 
Ticketmaster has in every mar- 
ket that it operates: data center 
infrastructure, Internet infra- 
structure, phone room infra- 
structure, as well as the people 
to support that," Moriart)' says. 
"We are going to make a sub- 
stantial multimillion-dollar in- 
vestment in China." 

With the addition of China. 
Ticketmaster has a presence in 
19 countries, and the company 
plans to double that in five 
years. The company moved 1 19 
million tickets in 2005. gener- 




ating total fee revenue of about 
$950 million. Ticketmaster's 
international business made 
up about 25% of revenue in the 
second quarter of 2006. 

But with a strong presence 
in Europe, the United King- 
dom and South America, and 
a dominant presence in North 
America. Ticketmaster had yet 
to make a dent in Asian mar- 
kets prior to the China deal. 

"We're constantly in a process 
of evaluation to see what new 
markets we might enter." Mori- 
arty says. "I can't comment 
specifically at this time, but you 
can . . . look over the coming 
months and certainly the next 
year or two to see more activity 
in Asia." 

Ticketmaster, which also 
ticketed the 2004 Olympic 
Games in Athens, and its part- 
ners received the exclusive nod 



for Beijing 2008 through a 
closed bidding process. "We 
learned an awful lot through a 
very successful outcome in 
Athens." Moriarty says, "and it 
allowed us to do a very good job 
of describing our capabilities 
and how they could be brought 
to bear for Beijing." 

As past Olympic Games 
have done. Beijing 2008 will 
bring many new. modern ven- 
ues and shine a spotlight on 
the country. "The venue infra- 
structure in Beijing as a whole 
is slowly redefining itself." 
Moriarty says. 

The Olympic Committee 
will determine the time frame 
and announcements of when 
tickets for Olympic events go 
on sale, but Moriarty is quick 
to point out that the partner- 
ship includes events prior to 
the Games. " If there are oppor- 



tunities that present them- 
selves before the Ol>Tnpics, we 
certainly will be interested in 
pursuing them as well." he 
says. "I do believe you'll see us 
sell a ticket lin Chinal over the 
course of the next 12 months." 

Even with no organized live 
entertainment industry to 
speak of, Moriarty is among 
many who believe China is 
primed for a more organized 
professional event industry. 
"You have a very strong local 
live entertainment product on 
the sports and arts side." Mo- 
riarty says. "We also see real 
interest in Western acts, and 
our clients here in the West 
are interested in bringing 
their entertainment to China. 
We think that it's a market 
that is going to grow by leaps 
and bounds, but is in its very 
early days." 



ILLUSTRATION BY EDEL RODRIGUEZ 
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>>:BMG JAPAN 
INKS WITH ITUNES 

BMG Japan became 
the latest Japanese 
label to sign a deal 
with Apple's iTunes 
Music Store. The 
Tokyo-based label's 
catalog became 
available to users of 
the Japanese edition 
of iTunes Oct. 26. 
leaving Sony Music 
Entertainment (Japan) 
and Warner Music 
Japan as the nation's 
only remaining major 
record companies yet 
to ink deals with 
iTunes. Sony Music 
Entertainment (Japan) 
and BMG Japan remain 
separate entities 
despite the Sony-BMG 
merger in the rest of 
the world. 

>>>EMI DISCOVERS 
FRAUD 

EMI Group said Oct. 25 
It had discovered 
accounting fraud 
affecting the reporting 
of results at its 
recorded music 
business in Brazil. As a 
result, EMI Music's 
revenue was 
overstated by 
approximately £12 
million ($22.5 million) 
and its operating 
profits by 
approximately £9 
million ($17 million). 
The London-based 
company said the 
revenue and profit 
impact would be 
reflected in its 
financial results for the 
six months that ended 
Sept. 30, which are due 
to be released Nov. 15. 

>>>FONTANA, SOBE 
SIGN EXCLUSIVE 
DEAL 

Fontana has signed an 
exclusive distribution 
deal with Miami-based 
SoBe Entertainment. 
The first release is 
"Undiscovered" by 
Brooke Hogan, which 
streeted Oct. 24. The 
album is the initial 
signing by super- 
producer Scott Storch 
(Justin Timberlake, 
Christine Aguilera. 
Beyonce, 50 Cent) 
through his label deal 
with SoBe. Upcoming 
album releases include 
"CraZee and 
ConfuZed" from hip- 
hop artist Stack$ and a 
self-titled album from 
punk rockers the New 
Rivals. 

continued on »p12 
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Dupri Exit Fuels Rumors 

Speculation Stirs As Urban Music Exec Leaves Virgin 



The rumor mill still chums after 
news of Jermaine Dupri's de- 
parture as president of Virgin 
Records Urban Music. Sources 
familiar with the situation sug- 
gest EMI is trying to keep the 
producer in the fold. 

At press time, however, Dupri 
and Virgin/EMI executives re- 
mained tight-hpped. Queried as 
to Dupri's decision and future 
plans for Virgin's urban depart- 
ment, an EMI corporate repre- 
sentative succinctly stated, "No 
comment." Dupri himself had 
no further comment beyond the 
statement he issued Oct. 25. 

"Since there are so many ru- 
mors running rampant about 
my position at Virgin Records, 
I feel that it is necessary to set 
the record straight." the state- 
ment said. " I was not forced out 
of the company. I made a deci- 
sion that it was in my best in- 
terest to leave." 

Statistics might support his 
claim of not being forced out. 
U nder Dupri's watch. Virgin is 
on pace to deliver its best per- 
formance in the rap and R&B 
markets share since 200 1 . Year- 
to-date figures find the label 
claiminga2.58%shar('in R^iB 



r 




and a 2.81% in rap. That's a sig- 
nificant boost over last year's 
1.16% in R&Band 0.73% in rap. 
In 2001 the shares stood at 
6.08% in R&B and 2.1 2% in rap. 

Some wonder if Dupri plans 
to follow Janet Jackson to an- 
other label. The singer fulfilled 
her contractual duties to Virgin 
with her current album "20 
Y.O.," which debuted at No. 2 
on The Billboard 200 with 
296,000 units sold, is now No. 
28 on that chart and has sold 
443,000 copies after four weeks, 
according to Nielsen Sound- 
Scan. I n the wake of the album's 
disappointing performance, al- 
leged fingerpointing between 
Virgin's urban and top 40 de- 
partments had sparked early ru- 
mors of Dupri's departure. 



According to sources, Dupri 
— who produced the album 
along with Jackson's longtime 
collaborators Jimmy Jam and 
Terry Lewis — was dismayed by 
the lack of crossover promotion. 
That is said to have widened the 
breach in Dupri's work relation- 
ship with Virgin Records chair- 
man/CEO Jason Flom. 

Flom joined Virgin last Octo- 
ber. At that time Dupri. who pre- 
ceded Flom to Virgin in February 
2005. publicly announced his 
disappointment over the depar- 
ture of Virgin COO/GM Larry 
Mestel to whom he reported. 

Nearly six months after join- 
ing Virgin (Billboard, March 
11), Flom said he had felt he had 
managed to smooth over that 
situation. "I'm very happy that 
|D and I are seeing eye to eye. 
and I think he understands that 
I am here to help him in any way 
1 can," Flom said. "He's obvi- 
ously one of the greatest hit- 
makers of all time. I'd be crazy 
to want to do anything to inter- 
fere with his ability to put points 
on the board." •••• 



Additional reporting by Brian 

Gum'fy. 



NEWTON-JOHN JOINS 
FILM & TV PANEL 
Grammy and Emmy Award 
winner Olivia Newton-John 
will participate in the Nov. 14 
"Master Class: Women In 
Music" panel discussion at 
the 2006 Hollywood Re- 
porter/Billboard Film & TV 
Music Conference, being 
held Nov. 14-15 at the Bev- 
erly Hilton Hotel in Los An- 
geles. Newton-John will join 
other top female artists and 
executives to discuss the 
role of women In the enter- 
tainment industry. 

Newton-John's career 
spans more than three 
decades, yielding four Gram- 
mys, an Emmy (for songwrit- 
ing). five No. 1 hits and 15 top 
10 singles. She is also known 
for her roles in such films as 
"Grease." She just released 
her latest recording, "Grace 
and Gratitude," coinciding 
with the launch of her signa- 
ture line of wellness products 
for women, sold exclusively 
at Walgreen s. 

"Olivia Newton-John rs a 
role model for many 
women in the entertain- 
ment industry," says the 
panel's moderator Tamara 
Conniff, Billboard executive 
editor/associate publisher. 
"We're thrilled that she will 
be participating." 



Newton-John will be joined 
on the panel by Maureen 
Crowe, the Recording Acad- 
emy; Kara DioGuardi, Art- 
House Entertainment; Laura 
Engel, Kraft-Engel Manage- 
ment; Jody Gerson, EMI 
Music Publishing; Alexandra 
Patsavas, Chop Shop; An- 
nette Strean. Venus Hum; Lia 
Vollack, Sony Pictures; and 
Kris Weiner, Deutsch. 

The Film & TV Music Con- 
ference, now in its fifth year, 
examines the role of music in 
film and TV and provides a 
forum for the entertainment 
industry's most influential ex- 
ecutives and creative talents. 

The conference will also 
feature Q&A sessions with 
Melissa Etheridge, Terence 
Blanchard and Danny Elfman; 
panel discussions on such 
topics as creating music for 
commercials and games, the 
director/composer relation- 
ship and the anatomy of a 
film; networking cocktail par- 
ties; round-table sessions; and 
live artist performances. 

Sponsors of this year's con- 
ference are ASCAP, APM, 
Berklee College of Music. BMI 
and SESAC. 

For more information 
about the 2006 Hollywood 
Reporter/Billboard Film & TV 
Music Conference, visit bill- 
boardevents.com. 
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Off The Road Again 

CMA Awards' Return To Nashville Unites 

Country Music Industry, Local Business Community 

when the Country Music Assn. the CMA was planning the event, not just this Uttle thing 



Downtown Nashville's 
Gaylord Entertainment 
Center will host the CMA 
Awards Nov. 6. 




took its annual awards show to 
New York in 2005. it hoped the 
move would bring wider expo- 
sure for country music and its 
artists. Bui it brought an unex- 
pected bonus — a newfound ap- 
preciation back in Tennessee. 
"Before we look ofTfor New York, 
we took each other for granted." 
CMA COO Tammy Genovese 
says of Nashville's music and 
business communities. 

"The CMA Awards had al- 
ways been this industry thing 
... it was never something that 
Nashville related to." says CMA 
board president Mike Dungan. 
who is also president/CEO of 
Capitol Records Nashville. "It 
could have been anywhere." 

The show had resided in 
Music Cit> for all of its 38 years. 
When commimitv leaders heard 



move, they asked the associa- 
tion to reconsider. While the 
CMA took its show on the road 
regardless, a committee of CMA 
board members and civic lead- 
ers was formed lo address not 
only the show's return for its 
40lh anniversary, but "to elimi- 
nate the disconnect between the 
music industry and the general 
business community." Nashville 
Convention & Visitors Bureau 
(CVB) president Butch Spyri- 
don says. 

"It was the first time, to my 
knowledge, that anyone on the 
city side said, "You can't leave, 
this is a Nashville event, it be- 
longs to us.' " Dungan says. 
"And 1 think it's the first time 
anyone on the CMA side said. 
"Yeah, it should belong to the 
city, it should be a signature 



that happens for the music 
community." 

The CMA, though, realized 
it lacked the expertise and re- 
sources to create a citywide 
event. The chamber of com- 
merce, the CVB and local busi- 
ness leaders agreed to help out. 
The committee also helped the 
trade group secure sponsor- 
ships lo cover the increased 
production costs created by 
doing the show at the Gaylord 
Entertainment Center in down- 
town Nashville. 

In addition to the awards, 
which take place Nov. 6, the 
CMA and the committee initi- 
ated "Nashville Celebrates 
Country," a week of public and 
private concerts and events 
leading lo the show. While a 
similar event took place in New 





York last year, it was a first for 
Nashville. Among the high- 
lights is "Rhinestones & Roses," 
an invitation-only fashion event 
where models and country 
artists walk the runway wear- 
ing clothes once owned by 
Johnny Cash, Patsy Clinc and 
I lank Williams, among others. 

One parly will allow mem- 
bers of the business commu- 
nity, country artists and 
corporate sponsors to mix. 
Harper's Bazaar will do a spring 
photo shoot with the awards and 
party as a backdrop. Meanwhile, 
the "Broadway Meets Country- 
concert, a carryover from New 



York, will pair country artists 
with Broadway stars. 

Because this year's awards 
are at the Gaylord — which is 
substantially larger than its 
previous home at the Grand 
Ole Opry House — ticket 
packages have been sold to 
tour groups, corporations 
and fans who might not have 
gotten in before. 

Spyridon hopes the arrange- 
ment between ihe business and 
music communities will live on. 
"The goal is to continue this," 
he says. " Everybody has entered 
into it with the idea that wc want 
this to be permanent." • ■ • • 
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VERIZON 
SPONSORS NEW 
KILLERS VIDEO 

MTV debuted the new 
video from Island Def 
Jam's the Killers, 
"Bones," Oct. 25 across 
more than a dozen of its 
music channels. But in a 
twist, the Tim Burton- 
directed clip will air as an 
advertisement rather 
than as a part of MTV's 
programming. Verizon 
Wireless has purchased 
commercial slots on MTV, 
MTV2, MTV Tr3s, mtvU, 
MTV Hits and MTV.com to 
present the video on a 
sponsored basis. The clip 
includes "presented by 
Verizon Wireless" credits 
at the beginning and end. 

>>>PARTON PREPS 
EUROPEAN TOUR 

Dolly Parton on Oct. 25 
revealed plans for a 
major European tour to 
take place in the spring, 
her biggest such itinerary 
since the 1970s. The 
country superstar has so 
far confirmed 18 shows in 
eight countries with more 
to be added. The tour is 
being booked by Live 
Nation, and the U.K. 
section of the tour is a 
seven-date run that 
represents her first arena 
tour of the region. The 
leg opens March 20 at 
the Manchester Evening 
News Arena and 
continues in Newcastle 
(March 21); Glasgow, 
Scotland (23); Sheffield 
(24); London's Wembley 
Arena (25); Cardiff. 
Wales (27): and 
Birmingham (28). 

>>>CHERRY LANE 
INKS DEALS WITH 
WILL.I.AM. 
WOLFMOTHER 

Cherry Lane Music 
Publishing has recently 
inked deals with Black 
Eyed Peas frontman Will 
Adams, aka Will. i. am, and 
Australian rock trio 
Wolfmother. The 
multiyear deal with 
Will.i.am extends the 
publisher's worldwide co- 
publishing agreement for 
all his compositions. The 
publisher originally 
signed him in 2003. The 
pact with Wolfmother 
covers the United States 
and Canada, terms of the 
deal were not given. 

Compiled by Chris M. 
Walsh. Reporting by 
Katy Bachman, Brian 
Garrity. Steve McClure, 
Paul Sexton. Chris M. 
Walsh, Jeffrey Yorke and 
Reuters. 
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Comin' To Your City 

Eventful Web Tool Helps Fans Route Tours Their Way 



Booking agents and managers 
are embracing a new Web tool 
to identify potential live mar- 
kets for their artists. 

A free service dubbed De- 
mand, from Eventful.com. is en- 
abling fans to request that 
specific acts perform in their 
local markets. The Demand tool 
is added to artists' Web pages 
such as personal Web sites and 
MySpace pages and allows fans 
to voice their opinion by click- 
ing and "demanding" a perform- 
ance. Tallies for all requests are 
dispbyed on EventfiU's Web site. 

The San Diego-based com- 
pany, which closed a $7 million 
round of funding in September, 
soft-launched the service in 
March followed by a wider 
launch in June, according to 
Eventful CEO |ordan Glazier. 
According to the company 
"hundreds of thousands'" of 
users have voted for more than 
35.000 different events using 
the tool since launch. 

Acts ranging from Diddy and 
50 Cent to Anthrax. Korn and 
Hinder are using Demand on 
their MySpace pages, as is 
rocker Otep. who is running a 
promotion to let fans determine 
eight dates on her upcoming 



tour using the tool. 

"It's going to be the first-ever 
user-generated tour." says 
Jonathan Cohen. Otep's man- 
ager. With seven dates in major 
markets locked down on the 1 5- 
stop tour, the promo- 
tion is being held in 24 
markets, each compet- 
ing for one of the final 
eight stops. The week- 
long online competition 
ends Oct. 30. 

"It's a really handy 
tool for us to have to de- 
termine where the fans 
are." says Dave Kirby. 
president ofTKO Book- 
ing, who represents 
Otep. "When you're 
doing a tour like this, 
when you're going to 
smaller venues, making the right 
choice city by city is critical." 

Comedian Jim Gaffigan cur- 
rently has more than 8.600 de- 
mands on Eventful after having 
the Demand tool posted on his 
MySpace page for eight weeks. 
A 30-city Gaffigan lour spon- 
sored by Comedy Central and 
Sierra Mist is in the routing 
stages. "[Demand] helped us 
with swing markets, it put a few 
back into consideration," says 



Alex Murray, Gaffigan's man- 
ager, who used the data in con- 
junction with CD and DVD sales 
and past tour history' to route the 
tour. "And for the markets we de- 
cided to go in, it helped us deter* 



■ :|:f.\,'|.li;icl BY GAIL MITCHELL | 



WAITING PAYS OFF 

Chill's Employee Gets Song Into Ad, Self Onto Reality Show 



Rap per /vocalist Jonah Johnson 
was working as a waiter at a San 
Francisco Bay Area Chili's 
Restaurant when one of his 
songs wound up promoting a 
new entree. Now. he is the cen- 
terpiece of a Chili's/Warner 
Bros, online reality series aptly 
titled "Waiting 2B Discovered." 

It all started six months ago 
when Johnson took the gig to 
help finance his music hustle. 
After learning how much he 
and other ser\'ers depended on 
tips, he penned the rap anthem 
"Tip Yo Waiter." 

"It's about the daily strug- 
gle of making a living where 
you thrive through tips," the 
Oakland, Calif., native says. 
"Customer service can be fun. 
But if you don't get the lips, 
you don't make it." 

About three months ago, the 



owner of Chili's — Dallas-based 
Brinker Inc. — and Austin-based 
ad agency GSD&M incorpo- 
rated the song into a new onhne 
advertising campaign; Johnson 
and "Tip" were used to endorse 
Chili's Triple Dipper dirmer en- 
trees throughout September. 
Part of the campaign involved 
an interactive mix-and-match 
game in which winners could 
download "Tip." The song ulti- 
mately accrued 84% of all down- 
loads during the promotion, 
which ran Sept. 4-Oct. 15. 

Chili's has since partnered 
with Warner Bros. Online for 
the first season of the original 
digital production "Waiting 
2B Discovered." The series fi- 
nale, showcasing Johnson and 
his band Timeless Entertain- 
ment, was taped Oct. 15 at 
Hollywood's Key Club. 



According to Chili's market- 
ing manager Kristen Jones and 
Warner Bros. Online regional 
manager Kelli Usher, who pro- 
duced "Wailing," the series will 
feature 12-15 webisodes from 
which a "Tip" music video will 
be culled. Tlie series is slated to 
debut Nov. 1. Additional details 
regarding the launch and other 
Web site viewing partners will 
be announced shortly. 

In the meantime, Johnson 
hasn't lost track of reality. He's 
still at Chili's working the 10 
a.m. -2 p.m. shift. "I still have 
to pay my rent." Johnson says 
with a laugh. "However. I ap- 
preciate what's happened so 
far. Hopefully, peoplewill con- 
nect with my music." • 

To hear "Tip Yo Waiter." go to 
j-jonah.com or chilis.com. 




Vivid-Ait title 'Girls Lie,' packaged with an original CD 
soundtrack featuring songs by such acts as Vice Records' the 
Panthers and Matador's Matmos, hit the streets Oct. 24. 



BY MOLLY BROWN 



mine how much we should get" 
User-generated tools may 
eventually allow fans to com- 
pletely determine an artist s 
tour. "I can easily see it going 
the next step, where you're 
looking a blank slate before 
routing the tour at all. and 
using that t>'pe of data to deter- 
mine the entire lour," Kirby 
says. "It's no question that 
would be a smart way to use Uie 
tool on the next level." • ■ • ■ 



Porn To Rock 

id-Alt Matches Music To Moves 

1 1 -Hiler trash make out to rockabilly. Skater girts shed boy shorts 
to Cali hip-hop. Punk fuels a threesome. 

Music and porn have dabbled in each other's worlds before, 
but Vivid-Alt, an offshoot of adult film company Vivid launched 
earlier this year, is now scoring Its films with original rock, 
punk, hip-hop and electronica. 

Its latest film, "Girts Lie," is the first Alt title to package an orig- 
inal CD soundtrack, which includes such bands as Vice Records 
act the Panthers and Matador's Matmos. It streeted Oct. 24. 

Four Alt titles 
SUNSHINE i have been released 
to date, and Vivid 
estimates that they 
have reached 3.5 
million people through 
physical sales and 
rentals, the Internet 
and video on de- 
mand. Nine more 
j films are scheduled 
for release by the 
end of 2007-all 
packaged with a CD 
I soundtrack. 

The deals are 
mostly for straight synch licensing, but some bands sell the 
films from their own sites, too. Most of their potential income 
will come from publishing. Since the packaging of the CD with 
the films is still relatively new, no one attributes more sales or 
fans to the project yet. However, most acts do it for the nov- 
elty of being in a porn and the added exposure. 

"V^e're taking it to that level if you're going to own a DVD 
of something, it has to be something you like," Vivid-Alt man- 
aging director Eon McKai says. "We're trying to make our 
stuff collectible." 

Vivid co-founder/co-chairman Steven Hirsch recruited 26- 
year-old McKai to head the imprint. Before signing with Vivid, 
McKai had been working music into films at adult film com- 
pany VCA. tJsing real bands for the Alt titles was a component 
from the start. 

"The music really takes center stage, " Hirsch says. "It is so 
key and important to the movies, it made sense that we went 
out and tried to find an alternative way of getting it." 

McKai, wfK> runs Alt's day-to-day business, recruits acts mostly 
through the West Coast music scene and word-of-mouth. but 
also connects with t>ands online. "After watching Eon's last film, 
I reached out to him on MySpace and told him I liked the way he 
was presenting porn." Brooklyn, N.Y.-based DJ Tommie Sun- 
shine says about getting onto the "Girls Lie" soundtrack. 

Still, It's not for all— McKai says some have dropped out of 
projects, and others are selective in who they tell. 

"1 fiave not told my nrrother," admits Aaron Buckley, drummer/ 
vocalist for Los Angeles act Anavan. "We did an interview a 
couple months ago, and our bass player told a story about how 
a guy tried to make out with him in a bathroom, and my mom 
didn't like reading that. I don't think she'll be happy knowing our 
song will be in a pom." 
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Legal l^lattere 

SUSAN BUTLER sbutler@>billboard.com 

Compulsory Considerations 



Pondering Ringtone Ripple Effects 



It has been unusually quiet in 
the major publisher community 
since the Copyright Office de- 
cided that compositions for 
ringtones are subject to a com- 
pulsory license. They must be 
strategizing. 

Indeed, there is much to 
consider. 

The legal analysis and con- 
clusions in the Oct. 16 opinion 
are pretty straightforward. A 
compulsory license under sec- 
tion 115 applies to composi- 
tions previously recorded and 
released in the United States 
as phonorecords — essentially 
defined by copyright law as ma- 
terial objects from which 
sounds can be communicated, 
like a CD. Publishers must 
grant a license to anyone who 
wants to distribute phono- 
records (as physical units) or 
digital phonorecord deliveries 
(DPDs. like downloads} of 
those compositions. 



Register of Copyrights Mary- 
belh Peters wrote that ringtones 
and master ringtones are, by 
definition, phonorecords. Their 
transmission by wire or wire- 
less technology is a DPD. So 
publishers must grant DPD li- 
censes for ringtone use as long 
as the ringtone is merely an ex- 
cerpt of the composition or an 
excerpt from a pre-existing 
sound recording — the compo- 
sition cannot be changed into a 
derivative work. 

Not so straightforward are 
the legislative and commercial 
adjustments that may come 
into play. 

In the past, the Harry Fox 
Agency has offered negotiated 
mechanical licenses at the statu- 
tory rate as a courtesy, making 
life easier for those who want to 
license songs. This time around, 
H FA has said it will not offer 
compulsory ringtone licenses, 
at least for now. Anyone who 



wants to use the compulsory li- 
cense will have to instead follow 
the antiquated legal procedures 
set up by the Copyright Office, 
which include complying with 
formal notice and monthly ac- 
counting requirements. 

This reluctance on the part of 
major publishers and their rep- 
resentative may speed along 
drastic changes in the compul- 
sory licensing process. The 
House judiciary Subcommittee 
on Courts, the Internet and I n- 
tellectual Property has been re- 
viewing ways to "fix" this 
process since 2004. To this 
point, outside the music indus- 
try, interest in this process has 
been limited primarily to digi- 
tal media companies. Now pow- 
erful telcos and mobile phone 
providers have reason to jump 
into the fray. 

The last legislative attempt 
to address the compulsory li- 
cense was the Copyright Mod- 



ernization Act of 2006, derailed 
in September largely by the Na- 
tional Assn. of Broadcasters. 
That bill included a partial so- 
lution for digital licensing of- 
fered by the National Music 
Publishers' Assn. and the Dig- 
ital Media Assn. Now the tech- 
nology, broadcaster and digital 
media groups may join forces 
to seek their own legislative fix 
to licensing. 

As for the commercial side 
of ringtone licensing, the Copy- 
right Office's decision that 
shifts the current market li- 
censing rate (about 20 cents 
per song) to the statutory rate 
(9.1 cents per song) — techni- 
cally already in effect — could 
mean a $3 million-per-month 
drop in publishing revenue 
(Billboard. Oct. 28). But it could 
also mean new revenue for 
some publishers. 

Those publishers who have 
been restricted from licensing 




songs by some artists may no 
longer refuse to license them. 
Subject to consumer demand, 
ringtone providers could start 
offering legitimate cover record- 
ings of high-demand songs by 
acts like Lennon/McCartney. 
Aerosmith and |imi Hendrix. 

Meanwhile, the decision will 
also undoubtedly shift negoti- 
ating strategies around the 
music business- 
Beginning in 2004. the major 
labels began signing ground- 
breaking contracts with publish- 
ers for a broad array of digital 
rights. Sources say that the ma- 
jors agreed to ringtone rates that 
were higher than DPD rates 
(i.e.. creating market rates) to 
get concessions from pubhsh- 



ers on rates for other uses, and 
that some of the deals expire as 
early as Dec. 31. If pressured to 
accept statutory rales for ring- 
tones in new negotiations, pub- 
lishers could increase synch fees 
and other negotiable rates to 
make up for the difference be- 
tween statutory and market 
ringtone rates. 

But then again, with a little 
luck, publishers could find all 
compulsory rates increased as 
well. In a year or so, the Copy- 
right Royalty Board should con- 
clude its current rate-setting 
proceeding. Tlie judges just may 
decide to make all compulsory 
rates— for mechanical and DPD 
licenses — equal to market rates. 
Stay tuned. • ■ • ■ 
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Reprise Records Proudly Presents... I 




Includes: 
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Bee Gees' 1st, Horizontal and Idea 

Copyrighted nia'i 
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Touring Rolls On 

Revenue Growth Still Impressive In Third Quarter 
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The touring industry is hanging lough this year. 

While the blistering pace of the first and sec- 
ond quarters has slowed — some would say in- 
evitably — gross North American touring dollars 
remained up double digits through the saturated 
summer season. 

january through September dollars in North 
Ameiica for 2006 topped $1.8 billion, up 10.5% 
from the same period last year, according to box- 
ofiice figures reported to Billboard Boxscore. 

Attendance figures, as has been typical for the 
past decade, were at a lower pace, actually down 
1 .2% for the period. It's a respectable number, how- 
ever, given that the total number of shows reported 
(9.944) is down 3%. Meanwhile, the attendance 
and total show declines can likely be attributed to 
tardy reporting from promoters and venues. 

Gross dollars were up 28% in the first quarter 
and slightly more than 20% in the second quarter. 
With market saturation at its peak in Q3. particu- 
larly with the amphitheater business, sustaining 
this pace was never likely. But the fact that the in- 
crease remained at double digits is a good sign for 
an industry that took its lumps in 2004 but re- 
bounded slightly in 2005. 

Driven by hugely successful stadium 
tours by U2. Madonna, Bonjoviand the 
Rolling Stones, international numbers 
are even more impressive. Cross dol- ^ ^ 
lars worldwide are up more than 1 3%, 
and gross attendance is up fractionally, 
while number of shows is down 
more than 5%. 

Randy Phillips, president/ 
CEO of international pro 
moter AEG Live, says Bill- 
board's numbers "pretty 
much" reflect his com- 
pany's numbers, and 
Phillips finds the industr) 
generally healthy. 

But Phillips cautions that 
gross dollars don't necessarily reflect 
profits. "1 never comment on gross 
numbers because they can bite you 
in the ass," he says. "We don't hang 
our hat on gross at this company." 

Gross dollar figures are "nice 
for market share and bragging 
rights when Billboard publishes 
its year-end issue." Phillips 
says, "but that doesn't make 
us a better company." 

Still, witli succt!ssful tours 
by Bon Jovi. American idols. 
Do You Think You Can 
Dance? and others under 
its steerage, "this ha.s been 
our biggest year ever," 
Phillips says. "Our 
growth is very steady. 
We've been growing ;it 
about 20% a year ii 
terms of our net." 

Michael Rapino, 
CEO of Live Na- 
tion, the world's 
largest promoter, 
says 2006 has 




been a "transformational year" in the wake of 
Live Nation's 2005 spinoff I rom parent Clear 
Channel Communications. "We established a 
widely recognizable brand since the spinofTin 
December, we continued to inc rease the quality 
and variety of shows in our amphitheaters, and 
we mounted some really historic tours." Rapino 
says, citing Madonna (under Live Nation Global 
Music chairman Arthur Fogel). the Rolling Stones 
(with CPI chairman Michael Cohl), Mariah Carey 
and Shakira. 

Wliilc not commenting specifically on Q3 nimi- 
bers. Rapino refers to several Live Nation content 
successes that made noise this summer. "We re- 
established the Family Values l>rand with a very 
successful tour, [established] Kt-lly Clarkson as a 
major touring force and put together some really 
interesting packages lin) Def Leppard/ journey, 
John Mayer/Shery'l Crow .iiid Aerosmith/Motley 
Crlie." he says. According to Rapino. connectiv- 
ity with the audience seems to Iw working. "For 
us, the main driver this year has been to refocus 
our efforts on the fans." he tt)ntinues. He says 
summer 2005 research at Live Narion venues "re- 
ally infortned our strategy for this past summer. 
We were able to give live music fans more 
choices in acts to come see. increased the 
variety in our t ickei prices, established a 
number of creative promotions and of- 
fers, more choices in food and 
>everage at our venues, etc." 
The massive Live Nation 
database allows tlie company 
to communicate to fans di- 
rectly, "and we established 
, www.livenation.com as a 
major live concert search 
engine." Rapino says. 
"So for us it all came 
down to focusing for 
the first lime in a really 
meaningful way on our 
customer, imderstanding 
their needs. And that has re- 
ally paid off." 

With Barbra Streisand, the 
Stones. U2. Red Hot Chili Pep- 
pers. Eric Clapton and others 
on the road through the fall, it 
looks like the industry has a 
shot at finishing the year with 
its first significant uptick in 
gross dollars in several years. 

And though big-ticket 
tours for baby boomers and 
their kids are driving the 
train in tenns of dollars, con- 
sistency from sophomore 
acts like Rascal Flatts. 
Nickelback. Coldplay. 
Brad Paisley. Tool and the 
Black Eyed Peas, along 
with younger acts in the 
Killers. Fall Out Boy. 
Panic! at the Disco. My 
Chemical Romance and 
Kelly Clarkson. give the 
industry plenty tobeop- 
limistic about. •- 
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ARTIST(S) Attendance 

Venue. Date 


FOR MORE fiOXSCORES GO TO' 
Promoter BH.LSOABDBI2 


H $7^00.175 


ELTON JOHN 


Cotosseum at Caesare Palace, Lai 40.462 
Vegas. Oct. K>-T1. 13-IS, ir-ia. 20-22 . . , . 


Caetars Palace. Concent west/AEG Live 


■■ $2,649,780 


CIRQUE DU SOLEIL'S 'DELIRIUM' 




Pengrowth Saddledome. 28,235 
Cargsry. Alberta. Oct. 10-12 - rlj? t ,i , 


^. Live Nation. Cirque du Solell 


■■ $^634,078 


CIRQUE DU SOLEIL'S DELIRIUM' 


i.'5'JSO 


Rexall Ptace, Edmonton. Albert*. 2a,186 

Oct. 15-15 includes matinees -!7>).'.o '■■■j*; ^.--^v. 


Live Nation. Cirque du Soleil 


12.26UOO 


BARRY MANILOW 


u >^ 


Bowdwalk HaH. Atlantic CKy, 12^8 
N.J.. Oct 14 


Atlantic aty HUton A ftesoru Atlantic City 


■■ $1,670,553 


RBD, DIEGO 




EtUdIo do Morumbl. SAo Paulo. 49,655 
Brazil, Oct. 7 


Roptuv. Hondo. Evenpro/Watef Brother 


H $U70.957 


RBD, DIEGO 
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$1,160,498 



$1,142,494 

S136 50,Wfe50 



$1,115,660 



$911,171 



$879,690 



$862,481 



AEROSMITH, MOTLEY CRUE 



Clarkston, Mich., Oct. II 



JIMMY BUFFETT 



ELTON JOHN 



Mellon Arena. Pittsburgh, Oct 6 



AEROSMITH, mOTLEY CRUE 



CHARLES AZNAVOUR 



City. Celir.. Sept. 23-24 



AEROSMITH, MOTLEY CRUE 



14.680 



ERIC CLAPTON, DEREK TRUCKS BAND 



Roptus, Hondo, Evcnpro/Watei Brother 



Live Nation. Palace Sports A Ei>tertairMnenl 



Palace Sports A Enteftainmeni 



House of Btues Cortcerts 



$839,059 
$809,893 I 
$790,265 



Fantasma Productions 



RoDtus, Hondo. Evenpro/Water Brothe* 



Roptus, Evenpro/Water Brother 



(l,Si)7.I?0 realei) 


Estadio Man* Garrincha. Brasdw, 20,097 
Brazil, Sept. 24 


Roptus. Mo 


>do. Evenpro/Water Brother 


$643,249 


RBD, DIEGO 




Kyocera Arerta, Curitiba. Brazil. 33,065 

Oct. 5 -eir. .1 


Roptus, Mo 


>do, Evenpro/Water Brother 


5611.887 


RBD, DIEGO 



Roplus. Hondo, Evmpro/Water arolh«f 



$583,037 



$581,169 



$563,260 
$552,695 



WIDESPREAD PANIC 



Sept. 1 



IRON MAIDEN, BULLET FOR MY VALENTINE 



12,503 



Metropolitan Talent Presents 



Roptus, Mor»do. Evenpro/Water Brother 



FALL BUZZFEST: ALICE IN CHAINS. STONE SOUR & OTHERS 
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J 70 73/i40 4a 
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$527,574 



SHERYL CROW. JOHN MAYER. MARJORIE FAIR 



AEROSMITH. MOTLEY CRUE 



Hoose of Blues Canada 



Center. Oarten Center. N.Y.. Sept 12 



AMERICAN IDOLS LIVE 



ART LABOE SHOW 



Point Theatre. Dublin. SepL 26 



DEF LEPPARD. JOURNEY 



tive Nation, Original Sounds Sales Corp. 



Aiken Promotions 



Houie of Blues Concerts 



JOHN MAYER, SHERYL CHOW, MARJORIE FAIR 



$525,779 

$524,820 I 

$517,759 I 

$515,953 I 



CIRQUE DU SOLEIL'S 'DELIRIUM' 



Live Nation, In-house 



Uve Nation. Cirque du Soleil 



IRON MAIDEN, BULLET FOR MY VALENTINE 



Coli«4e Pepsi. OuM>ec City. Oct 9 



Glllett Enteftainment Group, House of Blues 



BLACK EYED PEAS, RIHANNA, SWOLLEN MEMBERS 



Bell Centre. Montreal. Sept. 12 



Gillett Entertainment Group, House of Blues 



Upl-i'ont 

On Hie Road 

RAY WAODELL rwaddelk&billboard.com 

The Marshall Plan 



AEG Strengthens International 
With Marshall Arts Acquisition 

Anschutz Enterlainment Group's purchase of 
a 49% minority slake in Barrie Marshall's 
British concert promotion firm Marshall Arts 
(billboard. biz. Oct. 17) gives AEG an increased 
presence in Europe while maintaining Mar- 
sliall's independent spirit, according to Randy 
Phillips. CEO of AEG Live, the live cntertain- 
nietit arm of AEG. 

Going forward. Marshall Arts will maintain 
operational independence In the new joint ven- 
ture. AEG will place representatives — Phillips. 
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president/CEO Tim Leiwekeand AEG Enterprise 
nianagingdirector fessica Koravos — on the Mar- 
sliall Arts board, which touiider Marshall will 
continue to chair. 

The two companies previously worked to- 
gether on large-scale tours. AEG Live promoted 
half the dates on Paul McCartney's 2003 and 
2005 North American tours, which finished first 
and fifth, respectively, among all tours in those 
years, according to Billboard Boxscore. Live Na- 
tion promoted the other half of dates on both 
lours, .Marshall was McCartney's tour director 
on both treks; the pair have an association dat- 
ing back to 1989. 

Phillips says llic Marshall Arts play reflects the 
continued growth of AEG internationally, with 
an emphasis on Europe. "Considering the fact 
that we're building what we consider to be the 
two greatest arenas outside of North America — 
the 02 in London and the 02 World in Berlin — 
this is just a further example of our business plan 
of merging a content company with real estate." 
Phillips says. 



Presence 



Marshall is recognized in the United King- 
dom as one of the top players in the live music 
business. In 2000, the Music Managers' Forum 
saluted him at its annual British Music Roll of 
Honour ceremony. 

Phillips, a former artist manager and co- 
manager of Rod Stewart, says his relationship 
with Marshall goes back 30 years. 

"He was Rod Stewart's promoter in the U.K.," 
Phillips says. 'In fact, as a manager, Barrie has 
always been iny promoter of choice in the 
United Kingdom." 

AEG Live produced its first inter- 
national tour in 2005/2006 with Bon 
jovi's mega Have a Nice Day outing. 
Ri 1 r the new deal does not mean that 
Marshall Arts will handle all AEG 
lours in Europe going forward. "It's 
not automatic." Phillips says. "Re- 
member, we have an international 
presence and a head of international 
[touringl in tsenior VPl Rob Halletl. 
All [this deall has done is give artists, 
managers and agents another option 
in terms of touring with us. Our job 
is to give people options, not take 
iliLin away." 

Likewise, the Marshall plan does 
not guarantee AEG Live will get the 
nod in any future McCartney North 
Ami-rican tours. "He may split it up 
.iLiain," Phillips says. "The reason we 
hmight 49%and not 5 1%— although 
some day we'd like to own the whole 
company — was to keep it an inde- 
pendent, boutique operation. They 
did >uch a good job and are so unique 
that it would be a shame if the indus- 
try lost them and they got swallowed 
1 p by either us or Live Nation." 

So what's the ultimate impact of 
.liL- purchase.^ "It gives us more 
market share, and basically what I 
think it does is kind of the hallmark of the 
company: 1 1 keeps another great independent 
fairly independent." 

Marshall also adds another great executive 
talent to the AEG team. "No question he will 
be very instrumental in our executive meetings 
in terms of strategic growth." Phillips says. 

A key cog m that strategic growth is the open- 
ing of the 02 next summer, which will boast an 
eight-night stand from Justin Timberlake in 
late lune/early [uly. "He's as big in that market 
as anybody." Phillips says. 

Phillips calls the 02 arena, situated under 
London's massive Millennium Dome, an "ar- 
chitectural marvel." 

"We buiil this 23,000-seat arena, including a 
2.400-seat club, an entertainment district and 
an exhibition hall for King Tut, all of this stuff 
under the dome, and we couldn't touch the 
dome," Phillips says. "So we had to build the 
roof first and then hoist it up." 

Additional reporting hy Lars Brandk in London. 
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LOG ON NOVEMBER 



THE WHAT'S THE DOWNLOAD' 
INTERACTIVE ADVISORY BOARD SPENT 
THE LAST TWO YEARS CREATING 
"THE WTD MUSIC SURVIVAL GUIDE," 
A DIGITAL ISSUES AND SOLUTIONS 
CALL-TO-ACTION THAT WILL BE 
LAUNCHED ON NOVEMBER 1 AT THE 
CMJ MUSIC MARATHON IN NEW YORK. 

WWW.WHATSTHEDOWNLOAD.COM/MUSICSURVtVALGUIDE 



A SPECIAL THANK YOU TO HONORARY BOARD MEMBERS 
KELLY CLARKSON, COMMON, EARTH WIND & FIRE, 
MARK MCGRATH, JD NATASHA, MTV'S SWAY, 
KANYE WEST, MUSIC EDITOR SHIRLEY HALPERIN AND 
BIGCHAMPAGNE'S ERIC GARLAND 
FOR SHARING YOUR TIME AND YOUR MINDS. 
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TODD MARTENS tmartens(a)billboard.com 



, rl Monster Mash 



Glubglub. baby: We're traveling to the Deep South 
this week. And I meandeep. as the pride of Bikini 
Bottom spews forth our coolest song in the world 
this week, "Ridin' the Hook." It's by a cat who's so 
hip, he's square: yes. Mr. Clean, the man whose 
conversation is never less than absorbing, the 
Spongester himself Sponge Bob SquarePants. 

The new album. "Best Day Ever," is Bobby's first 
concept album. If you have kids, or live in a state 
of permanent arrested development like me, or 
occasionally like to smoke those funny cigarettes, 
you're going to love this. 

The story's based around a radio station, WH20 
and the star D) on the station is none other than 
Jerry Blavat. the Geator with the Heater himself 
One of the last of the truly legendary D| charac- 
ters in real life and an inspired choice by writer/pro- 
ducers Andy Paley and Tom Kenny- 
It's not a one-hit album cither, with additional 



future classics like "Doin' the Krabby Patty" 
{SpongeBob with Patrick, who also duets on 
"Hook"). Squidward's "Superior" lives up to its 
name and Plankton's "You Will Obey!" has a touch 
of Captain Hook meets Rocky Horror. 

The label is Nickelodeon's, and somebody needs 
to be paying a little more attention to this thing. I 
couldn't find any hint of its existence on the Sponge- 
Bob homepage and I'd have to recommend they 
partner with somebody who cares: maybe Se>TTiour 
Stein at Sire, since he turned me on to it. despite 
having no involvement in the record whatsoever. 

And maybe this downloading thing has an up- 
side. Universal, among others, is making older, 
out-of-print vinyl records available for download- 
ing, since there is no packaging cost. Some cool 
things will be available again — like Brigitte Bar- 
dot's "JeT'aime. . .Moi NonPlus." I'll takea dozen, 
please. See you next week. 



Slicks On Speed Records Comp Connects Dots Between 
rtsy Female Artists 



COOLEST GARAGE SONGS 




RIDIN' THE HOOK 

NickRKordt 



SPONGEBOB 8 THE HI-SEAS 



WRECK THIS HEART 

Capitol 



BOB SEGER 



STRANGER IN THE HOUSE 

savage Jams 



THE PAYBACKS 



A 



WANNA 

Acid Jaa 



THE STABILISERS 



NEVER GONNA DIE 

sin 



THE SHYS 



PINK CADILLAC 

Altlit 



JERRY LEE LEWIS WITH BRUCE SPRINGSTEEN 



1 



IT'S NOT ABOUT WHAT I WANT 
(IT'S WHAT YOU GOT) 

WldcedCool 



PUNKROCKER 
g*gB«w 



THE WOGGLES 
TEDOYBEARS 



ZENO BEACH 

v»pRoc 



RADIO BIRDMAN 



a 



DOLLS 



PRIMAL SCREAM 



COOLEST GARAGE ALBUMS 



SHINE ON 

Allvitic 



JET 



2. 



LAST MAN STANDING 

Acttot 



JERRY LEE LEWIS 



A 



RIOT CITY BLUES 

Coluiibta 



PRIMAL SCREAM 



z. 



THE RISE AND FALL OF BUTCH WALKER 
a THE LET'S GO OUT TONITES 

Epic 



BUTCH WALKER « 
THE LET'S GO OUT TONITES 



ONE DAY IT WILL PLEASE US 
TO REMEMBER EVEN THIS 

Roadnxvier 



NEW YORK DOLLS 



BROKEN BOY SOLDIERS 



THE RACONTEURS 



1 



ROCKFORD 

ag3K»g»di 



CHEAP TRICK 



ZENO BEACH 

Y.PROC 



RADIO BIRDMAN 



R 



JOAN JETT a THE BLACKHEARTS 



0 



Littio Stcrt'o'^ Unciorgfound Ga'age rotumn it. pffi<5urr-rj pxcki^iveiy for Biliboa'd 
For more informaton go lo UNDEROROUNDOARAGEXOH 
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t remains to be seen whether the phrase "girl 
monster" will catch on as a description for 
a female-driven musical movement. Yet the 
designation does make for an impressive, 
three-disc, 60-track set from Chicks on 
Speed Records. 

"Girl Monster" draws a line from Le Tigre to 
Bjdrk to Peaches, capturing more ttian three hours 
of electro-rockers and experimental female artists, 
"Girl Monster" is arriving just as the holiday boxed 
set season is nearly upon us. and this independ- 
ently distributed item is a nice alternative for a 
musically adventurous fan. 

Much of the music on the album's three discs 
was previously unavailable or hard to find. There's 
plenty of recognizable acts, including Siouxsie 
Sioux, punk rockers the Slits and post-punk act 
the Raincoats, and it's placed alongside unknown 
newcomers like Canadian electro act Kids on TV. 

"We could have brought out the most well- 
known tracks from all the artists, but that's really 
obvious," says Alex Murray-Leslie, who compiled 
the set. "It was about creating something fresh, 
rather than just rehashing something. It would 
have been too easy to just put together a best-of " 
Chicks on Speed Records, which is distrib- 
uted in the United States by Caroline, has man- 
ufactured 10,000 copies of the set. It will be 
available in the States Oct. 31. For those who 
need it now. it can be purchased for €19.90 (about 
$25) from girlmonster.net. 

NOFREERIDE: Kill Rock Stars isn't leaving 
the city of Olympia, Wash., without a little drama. 

Negotiations between the label and booking 
firm the Free Agenc)' went public after 
the latter's co-founder, |ohn Chavez, 
took to the Internet to voice his frus- 
trations. Chavez started his book- 
ing agency with Kill Rock Stat^ 
founder Slim Moon, who recently 

Stepped dow n to accept a posi- 
tion with Nonesuch Record; 
(Billboard. Oct. 14). 

Chavez ran the firm out of 
the Kill Rock Stars offices in 
Olympia as a separate busi- 
ness, and said he had been 
plotting his move to New 
York to expand the company. 

Chavez wrote online that Ki 
Rock Stars asked for $25,000 y 
cover the latter's stake in the iinn. 
Unhappy with the price tag, his 
anger was reflected in a post on 
an Internet message board that 
then appeared on industry gossip 
board the Velvet Rope. 

Chavez wrote. "Right now. I 
am refusing to pay because the 
proposed arrangement is contrary 
to our original deal. 1 don't believe 
I owe them that much monc\, and 
I maintain that the Free Agency 
is mine and mine alone, bee juse 
I do every ounce of work to keep 
it going." 



When reached for comment. Chavez was 
clearly distraught that his post had been circu- 
lated, and said immediately that he regretted writ- 
ing it. "The posting was from a private, 
password- protected I nternet board and has since 
been removed," Chavez says. "In no way did I 
ever intend that my late-night drunken ramblings 
be taken as authoritative word on official KRS/SRC 
business. I apologize for the posting." 

Chavez also wrote that he had pitched Kill Rock 
Stars on taking over the SRC brand, the label's 
more experimental imprint. His offer, he says, 
was rejected. SRC is being dissolved into the par- 
ent label, but since most of Kill Rock Stars' deals 
are one-offs, it's unknown which acts will and 
won't be sticking around. 

CAROLINE, NO: Talk within the indie dis- 
tribution world is the shuttering of Caroline's 
Los Angeles office, which sources close to the 
distro say will be completed by the start of 2007. 
At least four staffers out West have lost their gigs 
thus far. but massive layoffs are not in the cards, 
sources say 

The company is in the midst of a restructur- 
ing at the hands of recently appointed chief Bill 
Hein. The former Rykodisc head is said to be 
leading the company away from a regional field- 
office system into one with more of a "national 
scope." The company is said to be adding staffers 
to its digital departments, and it is said there will 
be no loss in head count at the completion of 
Hein's restructuring. 





PREMiERING BOTH ONLINE AND ON-AIR 
ON MTVU.COM AND MTVU! 

THE PIONEERING ARTISTS OF 2006. CHOSEN BY COLLEGE STUDENTS. 
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Texting In Context Delivers Results 



Students at Chula Vista (CaliT.) 
High School were treated to a 
particularly nice surprise on a 
recent Tuesday. 

Rather than the standard fare 
of reading, writing and arith- 
metic, the school doled out a 
healthy dose of Dlddy. who 
made a guest appearance cour- 
tesy of local hip-hop station 
XMOR-FM (Blazin98|. 

The student body won the 
visit by sending the most text 
messages to the radio station 
as part of a campaign to pro- 
mote his new album, "Press 
Play." The station opened the 
contest to all San Diego-area 
high schools, asking students 
to send a text message with 
the word "Diddy" during a 
four-day period. 

Chula Vista won thecontest, 
logging 34.000 messages. Some 
students reported sending in 
hundreds of messages each. In 
all. the station received more 
than 170.000 text messages.The 
Diddy campaign is just one im- 
plementation of many that show 
how record companies and 
radio stations use text messag- 
ing as a promotional tool. 

Once considered a service 
used only in Europe and Asia, 
text messaging is emerging as 
an important form of commu- 
nication in the United States, 
with 40% of the nation's 220 
million mobile phone users 
sending text messages regu- 
larly, according to research 
from NPD Group. 

By comparison, about 21 % of 
U.S. subscribers have down- 
loaded a ringtone {although only 
about 10% can be considered 
"active" downloaders), while 
about 9% have downloaded a 
mobile game. 

According to CTI A- The Wire- 
less Assn.. U.S. subscribers sent 
close to 65 billion text messages 
tlirough ilic Grst half of this year. 



Thai's about double the num- 
ber sent in the first half of 2005. 

Record labels have latched 
onto this trend to sell ringtones 
and other mobile content di- 
rectly to fans, rather than rely- 
ing solely on wireless operators 
to generate sales. 

"Every artist with every track, 
and all the merchandising and 
all the advertising, we're using 
[text messaging] to try and drive 
business," says David Ellner. ex- 
ecutive VP of operations for 
Universal Motown/Republic 
Group. "The consumers, from 
a texting standpoint, are com- 
pletely literate with this." 

Typically, this takes the form 
of a CD insert listing a special 
"short code" to which fans can 
send a text message to buy ring- 
tones and other content. 

"I don't think you will see a 
[marketing] tool corning out of 
Atlantic Records — anything 
from an album, flier or adver- 
tisement—that doesn't have 
some sort of mobile promo- 
tion," says Cyndi Allnot. 
Atlantic Records mobile mar- 
keting manager. 

Labels also are incorporating 
text-message responses in their 
TV. radio and print advertising 
as sort of a mobile URL, and 
consumers are responding. Ac- 
cording to October figures fi-om 
mobile traffic measurement 
firm M:Metrics, 7% of the U.S. 
mobile subscriber base has used 
text messaging to respond to 
such ads. Compared with Spain 
and the United Kingdom, which 
boast a 29% and 18.5% response 
rate respec- 
tively, that 
number may 
seem low. But 
it's on parwith 
the 10% re- 
ported in 
France and ac- 
tually beats the 





NOKIA OPENS XPRESS LANE FOR MUSIC 

In line with its goal to seed 40% of its hand- 
set lineup with music capability, Nokia has 
come out with the 5300 XpressMusic phone. 
The integrated music player can store up to 
1,500 tracks on a 2GB microSD card, supports 
wireless stereo headsets via Bluetooth technology 
and features dedicated music keys to start, top, 
pause and rewind tracks. 

While it can't support music bought from iTunes, it 
does support Microsoft's V\/indows Media Audio, as 
well as MP3s and non-digital rights management- 
protected AAC files. It also comes with a microUSB 
PC connection for fast transfer of music files. 

No word yet on which U.S. carriers will offer the 
device, but it is expected to become available early 
next year, which is when pricing will be announced. 



—Antony Bruno 



A recent text-messaging 
contest among California 
high schools is part of the 
campaign to promote 
DIDDY'S new album. 



J. 5% reported in Germany. 

Of that 7% who responded to 
ads using text messaging, 38% 
did so to download some type of 
content, while 36% replied to a 
contest or promotion. TV ads 
were the most successful at gen- 
erating a response, at 64%, 
while radio came in a distant 
second at 15%. 

"Brands are intrigued by this 
medium, particularly those try- 
ing to reach 18- to 34-year-olds 
who are media -literate and tech- 
sawy," MrMetrics founder Sea- 
mus McAteersays. 

Compared with other enter- 
tainment industries, like film 
or TV, the music industry is 
■ more sophisticated in its 
usage of text messaging as 
a promotional tool, accord- 
ng to Dov Cohn, VP of 
product management and 
strategy at Motricity, 
which helps operate text- 
message campaigns on 
behalf of such labels as 
Universal Music Group and 
Wind-up Records. 

"The music industry is more 
progressive because they are 
able to immediately see the fi- 
nancial gain" through ringtone 
sales, he says, "and they're 
looking to take more control 
over it and build their brands 
more directly." 



Labels are also using text 
messaging as a push market- 
ing tool, sending messages 
directly to the mobile phones 
of fans who have opted in to 
receive alerts about their fa- 
vorite artists. 

"It's a huge priority for us be- 
cause kids are moving off of e- 
mail and onto text messaging 
and instant messaging," At- 
lantic's Allnot says. "It basically 
has a 100% open rate." 

In some cases, labels can 
even charge a fee for the text 
messages sent in response to 
recoup their marketing costs, 
without selling a thing. 

For instance, RCA Group 
ran a sweepstakes in conjunc- 
tion with the launch of Mon- 
ica's new album earlier this 
month. With Adidas as a 
sponsor, RCA invited fans to 
enter to win a SS.OOO online 
shopping spree by texting the 
word "Monica" to a short 
code. At 99 cents per mes- 
sage, RCA is able to put that 
money back against other 
marketing costs. 

"This is probably the first 
promotion we ever ran where 
we didn't lose money on priz- 
ing, advertising and things like 
that," says Sean Rosenberg, di- 
rector of mobile marketing at 
RCA Music Group. 



BITS & BRIEFS 



GAME ON 

Hip-hop artist the Game Is 
looking for a dancer to appear 
In his upcoming music videos 
and a rapper for his next mix- 
tape compilation, and is using 
the online music competition 
site bix.com to find them. In a 
contest running through Dec. 
1, contestants are Invited to 
submit an original dance per- 
formance on bix.com, which 
the Blx community will narrow 
down to five finalists. The 
Game will select the winner, 
who will appear in his next 
music video Dec. 10. 

Meanwhile, aspiring rappers 
are asked to submit a 16-bar 
freestyle rap performance on 
the site through Jan. 1. The 
winner will be selected Jan. 8, 
and will appear on the Game's 
next mixtape. 

TEENS: GOOD, BAD 
According to research firm 
NPD Group, 60% of teenagers 
age 13-17 own an MP3 player. 
They listen to them an average 
of eight hours per week, and 
95% of them are "satisfied" 
with their devices. The bad 
news: Only 38% of MP3-player 



owners age 6-17 buy their dig- 
ital music from a download 
store or subscription service. 
The majority say they simply 
copy and rip music from their 
own CDs or from their friends, 
as well as download from pi- 
rate sites. L^ck of a credit card 
and digital rights management 
restrictions were cited as their 
primary reasons for not using 
authorized online services. 

STEP OUT OF THE RING 
Electronic Arts and Def Jam in- 
teractive are preparing the 
next version of the popular 
"Fight Night" series called "Def 
Jam: Icon." The new version of 
the fighting game, which pits 
popular hip-hop artists against 
each ottwr in a variety of brutal 
matches, will take contestants 
out of the ring and into envi- 
ronments that "react to the 
music and interact with char- 
acters like a third fighter." 
Music will affect how players 
fight in each venue, as gamers 
can assume the role of such 
celebrity characters as Lu- 
dacris, T.I. and Big Bol. The 
game Is scheduled to ship in 
March 2007. 
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E ROGERS SISTERS, 

featuring two daughters of 
Angott's Ron Rogers, sett - 
their albums in multiple 
formats on their Web site. 
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The End Of The Lin 

" e-Stops Watts, Angott Are Shutting Down , 



hile the chain ac- 
count base has suf- 
M&tttf Mj^^ fcf^d two body 
blows this year with 
^ IPi the liquidations of 
Musicland and Tower Records, 
one-stops also continue to 
struggle. In the last month, 
two one-stops have shuttered 
their doors. 

In East Rockaway, N.Y.. 
Watts Music appears to be liq- 
uidating. Calls to the com- 
pany went unanswered, but 
according to sources, suppli- 
ers have been contacted by a 
debt-restructuring company 
called Corporate Turnaround, 
offering to settle Watts' out- 
standing payment-s. Watts ap- 
parently doesn't want to go 
through the costly process of 
a Chapter 1 1 or 7 filing. An e- 
mail to Corporate Turn- 
around would not confirm the 
connection with Watts. 

Likewise in Detroit. Angott 
Music Sales is shutting down, re- 
ports Ron Rogers, one of the 
owners. " It's just not feasible any- 
more what with the Internet and 
many of our retail customers 
closed up," Rogers says. "We 
went on for as long as we could." 

Angott was started in the 
'40s by a family of that name, 
and Rogers says he worked for 
them through the '50s and '60s 
until about 1966 when he and 
partner Ken Walker bought the 
business. I nitially. the duo sup- 
plied jukebox operators, but 
soon they were selling to inde- 
pendent merchants through- 
out Michigan, Walker says. 
Angott was also a leading dis- 
I tributor of Motown during the 
I label's indie distribution days. 
S But the operation's annual 



sales never got higher than 
about $10 million, and that was 
a good many years ago. With 
things now on the backslide, 
the pair are returning product 
to suppliers as they call it a day 
after nearly 40 years in busi- 
ness together. 

But like all good salesmen. 
Rogers didn't let me off the 
phone without getting in a plug 
for his daughters' band, the 
Rogers Sisters. According to 
the band's Web site, the- 
rogerssisters.com. it has two 
albums and an EP, with the 
current title. "The Invisible 
Deck." Of course, the Rogers 
Sisters' Web site has one ad- 
vantage over Agnott. It sells al- 
bums in multiple formats as 
CDs, vinyl or downloads. 

SPEAKING OFtheendof 
the line. Trans World's one and 
only enfante terrible, Vinnie 
Birbiglia, has retired from the 
chain after 17 years. Once upon 
a time, Birbiglia was a king- 
maker, almost single-handedly 
championing 49-cent singles. 
After moving out of that con- 
figuration. Birbiglia most re- 
cently had been operating 
Trans World's tour sponsor- 
ship initiatives. 

But for .anybody who feels 
like they will miss Birbigiia's 
antics, fear not. After a couple 
of years' absence, our old 
friend |ay Rosenberg has 
landed a gig back in the music 
business with Big Daddy, the 
Kenilworth. N.). -based indie 
distributor. Like Birbiglia, 
Rosenberg was a kingmaker 
once upon a time, loo, when he 
headed the music department 
for the industry's then might- 



iest R&B chain. Nobody Beats 
the Wiz. Rosenberg is director 
of operations at Big Daddy. 

A CURRENT REVIVAL: 
Dave Curtis, formerly senior 
VP of sales at Sony Music Dis- 
tribution, has revived his 
music information newsletter 
with the debut of Direct Cur- 
rents at direct-current.net. The 
site aims to keep store clerks 
current with upcoming re- 
leases. "My goal is to help peo- 
ple in retail, who don't have 
access to information, learn 
more about what is happening 
in music and help them do 
their job better, whether they 
are on the floor or marketing 
music," Curti.s says. "There is 
so much info out there, with 
more than hundreds of re- 
leases coming out each week, 
that I filter through it and fea- 
ture the most relevant ones." 

With Direct Currents, Cur- 
tis hopes to work with chains 
to help make consumers aware 
of the Web site or even link it 
to the merchants' sites. In ad- 
dition to upcoming releases, 
the site features a "hot list" 
page, an "in development" 
page and an "on the radar" 
page. It also gives information 
about artist media appear- 
ances, so that merchants can 
be prepared with stock. And of 
course, the site links featured 
acts to their own artist Web 
pages, audio or video samples, 
and more. Consequently, Cur- 
tis hopes to forge closer links 
with labels to facilitate the flow 
of information to his site. 

Curtis says the site currently 
costs nothing but hopes it will 
eventually be ad-supported. 
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Diversification The Key 
To Dance Success 



Amsterdam Conference Plots Genre Revival 



AMSTERDAM— It's been mur- 
der on the dancefloor for the 
music biz in recent years, but 
dance music will soon be back 
making a killing, according 
to delegates at an upbeat 1 1th 
annual Amsterdam Dance 
Event (ADE). 

The Buma Cultuur-organized 
conference, held Oct. 19-22 at 
Ihe Felix Meritis concert and 
meeting hall, attracted 1,693 
participants from across the in- 
ternational dance music com- 
munity — up from around 1,450 
last year. 

Attendants were told to grasp 
opportunities in branding, 
sponsorship and synchroniza- 
tion deals in order to bring back 
the genre's golden years. 

"Music use will only grow in 
videogames and TV shows and 
ads," said Steve Burton, A&R 
manager at A7 Music, during the 
"Futureof Music" panel. "These 
music supervisors are the trend- 
setters. The demand for good, 
quality electronic music is there." 

lust how to reach that de- 
mand was the subject of some 
healthy debate. Dutch dance 
act Kraak &, Smaak will have its 
works featured, preloaded, on 
the Microsoft Zune music 
player — without remunera- 
tion. "We think it's a positive 
deal for where we want to break 
the band,' says Trevor Mc- 
Namee, managing director of 
the band's label. London-based 
Jalapeno Records. The Zune — 
manufactured by Toshiba — 
will hit the racks in time for 



Christmas. Yet entertainment 
lawyer Kurosh Nasseri ques- 
tioned the Zune tactic: "Music 
was preloaded on the first 1 
million Zune units. It seems 
like no one was paid. What kind 
of exposure are you really get- 
ting,^ It's difficult to measure." 

Superstar German D| Paul 
van Dyk spoke from a position 
of authority on the "artist debate" 
panel. Cell phone giant Motorola 
featured Van Dyk and his "Con- 
nected" track in award-winning 
ad spots after a 2003 deal. But 
each pact has to be scrutinized, 
he warned, to ensure the artist 
and his or her works are fairly 
respected. "It depends if the deal 
allows you to identify yourself 
It's down to us to create and 
make people aware of Ihe qual- 
ity and value of music." 

The conference consensus 
was that the successful D)s and 



KRAAK S SMAAK 



producers of tomorrow will be 
those who multitask and adapt 
to an increasingly complex mar- 
ket. And dance acts could take 
some tips from rock'n'rollers. 
"Electronic artists need to act 
more and more like rock acts." 
Burton said. "Merchandising 
keeps rock bands alive. DJs and 
producers need to pick up on 
this more." 

Veteran U.K. D| and broad- 
caster Pete Tong moderated 
the artist debate and later, in 
an interview with Billboard, 
castigated the major labels for 
not doing enough to cultivate 
new dance acts. "Where are 
the new Chemical Brothers, 
the new Prodigys, the new 
Basement )axxes?" he asked. 
"Where is the artist develop- 
ment at the majors?" 

Despite a recent lack of high- 
profile successes, dance music 



remains a sales force in some 
European markets. According 
to figures published in the 
IFPI's "Global Recording In- 
dustry in Numbers." dance sales 
in the Netherlands and United 
Kingdom remained buoyant in 
2005, accounting for 7% (up 
from 3% in 2004) and 8% (up 
from 7%) of the respective mar- 
kets. In Poland, dance music ac- 
counted for a whopping 22% of 
the 2005 market, up from 8% 
in the previous year. 

The ADE daytime conference 
was again twinned with a heav- 
ing nightclub itinerary. Van 
Dyk, the Netherlands' Tiesto, 
Italy's Benny Benassi and the 
United Kingdom's Dave Clarke 
were among the master spin- 
ners who filled floors for the 
night program, which saw an 
estimated audience of 57,000 
across 41 clubs. ■-*• 




Hot Off The Presses 

Five Future Global Dancefloor Smashes Unveiled 



QUEEN vs. THE MIAMI PROJECT 

Track: "Another One Bites the Dust" 
Label: Positiva 

Sound: The Queen chestnut has been 
regularly sampled— legally and oth- 
erwise—through the years, but the 
Miami Project treatment adds new 
twists and turns for today's dance- 
floors. 

ERIC PRYDZ 

Track: "Proper Education" 
Label: Ministry of Sound 
Sound: Mind-numbing house track 



that will do for Pink Floyd's "Another 
Brick in the Wall" what Prydz's "Call 
On Me" did for Steve WInwood's 
"Valerie." 

FEDDE LE GRANDE 

Track: "Put Your Hands Up for 
Detroit" 

Label: Data (United Kingdom>/Ultra 

(United States) 

Sound: Already a monster hit in the 
United Kingdom, Le Grande delivers a 
dirty, crunchy, yet oh-so-accessible elec- 
tro-tech-house track. 



A-STUDIO FEATURING POLINA 

Track: "SOS- 
Label: Ark 

Sound: Electro-house crossed wires with 
mainstream pop with catchy lyrkrs. Check 
out the Toe ha Disco Mix. 

ELECTRICO 

Track: "Makln* Love" 
Label: Unsigned 

Sound: Dirty house-electro similar in 
feel to David Guetta vs. the Egg's huge 
Euro hit "Love Don't Let Me Go (Walk- 
ing Away)." 



GLOBALNIEWSLINIE 



>>>SPANISH GOVT OKS UNIVERSAL'S 
VALE BUY 

The Spanish government has cleared Universal Music 
Spain's purchase of the country's largest independent label, 
Vale Music. 

The move, confirmed Oct. 23, comes after the 
economy ministry's competition tribunal ruled there 
were "no motives to oppose the operation [since] it 
does not threaten the maintenance of effective 
competition in the markets of music production, and 
wholesale licensing for the distribution of music 
products through digital channels." 

Universal's purchase, at an undisclosed price, was 
announced June 22. Competition authorities ordered a 
probe in August because of fears of excessive 
concentration. 

According to labels' body Promusicae, the combined 
company would have had a market-leading 28% share in 
2005, compared with Sony BMG's 27%. 

Vale's main success was to corner the market for CD sales 
related to reality-TV show "Operacidn Triunfo," in particular 
those of David Bisbal. —Howell Llewellyn 

>>>BORDERS MOVES INTO IRELAND 

Borders Group will open its first superstore outlet in the 
Republic of Ireland Oct. 27. 

The 22,000-square-foot superstore, in the suburb of 
Blanchardstown, near the center of the capital Dublin, will 
rack more than 100,000 units of CDs, books and movie 
DVDs. It will also stock gifts, stationery and printed media, 
and a Starbucks coffee shop will be located on Its 
mezzanine floor. 

The latest venture is an initiative of the group's subsidiary 
Borders Ireland. Sister company Borders U.K. operates 38 
superstores in the United Kingdom; four more are scheduled 
to open there before year's end. —Juliana Koranteng 

»>SPV, JACK WHITE PRODUCTIONS 
EXPLORE MERGER 

Hanover-based SPV Records has agreed to start merger 
talks with music group Jack White Productions of Berlin. 

Should the two parties agree on terms. Jack White 
Productions plans to nab a majority share of 51% in SPV, 
and gain an estimated 4% share of the German recorded 
music market. 

Publicly traded Jack White Productions has annual 
revenue of €24 million ($30 million) compared with an 
estimated €60 million ($75 million) for SPV, which is 
privately owned by entrepreneur Manfred Schiitz. 

Former Sony BMG Germany CEO Thomas M. Stein is 
chairman of the Jack White Productions board. Its labels 
include White Records, Trigger Records, VI Music and 
Miami-based Empire Musicwerks. 

SPV's roster includes German R&B act Xavier Naidoo, 
Italian singer/songwriter Carta Bruni and such international 
rock acts as Simply Red, Motdrhead and Germany's Fury in 
the Slaughterhouse. —Wolfgang Spahr 

>>>FAT FREDDY SWALLOWS THREE 
NZ MUSIC AWARDS 

With three wins. Fat Freddy's Drop continued its winning 
streak at this year's New Zealand Music Awards— the Tuis— 
held Oct 18 at Auckland's Aotea Centre. 

Meanwhile, singer/songwriter Bic Runga took album of 
the year honors for "Birds" (Sony BMG) and the female solo 
artist award. F>unk-rockers the Bleeders won breakthrough 
artist and best rock album for "As Sweet As Sin" 
(Elevenfiftyseven/Universal). 

Veteran Dave Dobbyn (Sony BMG) received his 15th 
win in the Tuis' 27 years with the prize for best male 
solo artist. -Christie Ellezer 

>>>PARLOPHONE ENLISTS A&R TOOL 

EMI Music label Parlophone says it is the first U.K. major to 
adopt a technology that gives its A&R team an efficient 
method for cataloging unsolicited demo tapes sent online 
and by traditional mail. 

Called "A&R Tool" and developed by technology 
company Senica, the online system encourages unsigned 
acts to upload their works, including MP3 files and publicity 
photos, for the A&R team to stream and make its selections. 

The move to adopt the software follows a three-month 
trial this summer. —Juliana Koranteng 
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BY STEVE McCLURE | 



Licensing Questions 
Linger in MTV-Baidu Deal 



TOKYO — MTV describes its new content and advertising alliance 
with Beijing-based Web portal Baidu as a milestone, but not every- 
one is giving the union their blessing. 

The IFPi. for example, is distrustful of Baidu, which provides 
"deep links" to Web sites offering unauthorized downloads. The 
portal faces seven lawsuits filed in the Beijing No. 1 Intermediate 
Court by the IFPI on Iwhalf of its members. 

The deal, effective Oct. 1 7. offers China's 123 million Internet 
users access to 1 5,000 hours of MTV/Nickelodeon original video 
content and music videos licensed by four Asian music compa- 
nies for online viewing or download. The labels are Shanghai- 
based EE Media, Hong Kong-based Music Nation, and 
Beijing-based Modern Sky and Ocean Butterflies. 

"We are monitoring this service very closely to see if any of our 
members' music \ideos are being used in an unauthorized way," 
Hong Kong-based IFPI Asia regional director Mayseey Leongsays. 
She describes Baidu as "blatant [copyright] infringers." 

The agreement will see the launch of Baidu's first branded 
area online, MTV Zone, on baidu.com. In a statement, MT^ 
Networks International president Bill Roedy said the alliance 
with the search engine "advances our long-term commitment 
to expanding our brands and local content in China." MTV al- 
ready had a similar partnership with Chinese telecom operator 
China Mobile. 

MTV initially said videos from Tokyo-based leading Japanese 



BY HOWELL LLEWELLYN 



SPANISH 
CAFE ADDING 
ONLINE 
VARIETY 

Dance Industry's Leading *Chill-Out* 
Brand Now A Lifestyle Package 



MADRID-The music at Caf6 
del Mar may be chilled-out, but 
Its owners insist the brand still 
has a healthy pulse. 

While the dance industry 
debates the demise of "chill- 
out music," its most success- 
ful brand is repositioning 
itself as an Internet-based 
lifestyle package. 

Long associated with apr^s- 
rave clubtiers on the Spanish 
Mediterranean island of Ibiza, 
Caf^ del Mar's activities dur- 
ing the coming months include 
a deal with Apple's rTunes, 
which sees exclusive material 
by unsigned acts from the Cafe 
del Mar music label's compila- 
tions made available as down- 
loads beginning next month. 

In December, the 6-month- 



old portal Caf 6 del Mar Com- 
munity (cafedelmarcommu- 
nity.com) will open an Eng- 
lish-language section. A new 
Web site called Cafe del Mar 
Download will afso launch 
the same month, allowing 
fans to compile their own se- 
lections of music played in 
the brand's clubs. 

The Initiatives are emerging 
at a time when opinions among 
Europe's dance specialists 
about the future of chill-out 
music are divided. 

"The chill-out market is still 
there," insists Oliver Wegener, 
founder/managing director of 
Hamburg-based dance music 
promoter/management firm 
Public Music & Media, "but you 
have to be creative to find new 



independent label Avex would be available via MTV Zone. But a 
source close to Avex says the label does not have a deal with MTV 
regarding use of its videos on Baidu or any other digital platform 
in mainland China, adding that Avex was unaware of the MTV- 
Baidu deal until it was publicly announced. An MTV representa- 
tive subsequently confirmed that Avex videos will not be available 
via MTV Zone. "It's absolutely fine with us if they don't want to 
work with Baidu," the rep says. 

Meanwhile, many tracks by Avex acts are available via Baidu's 
deep links to Web sites offering unauthorized M P3 downloads. 

No major label or international repertoire will be available 
via the MTV-Baidu deal, but Roedy says the company "would 
like to negotiate with the international labels." 

He adds that Baidu has committed to dealing only with licensed 
product. ""We've talked intensively with Baidu about digital rights 
management, which is critical to sustaining our relationship," 
Roedy says. 

When asked if he expects Baidu to stop such practices as deep- 
linking. Roedy says, "We'll see — the quality-control aspect [of the 
deal] is a powerfiil force." 

MTV says some downloadable content including music videos 
would require payment. However, most content would be free after 
viewing advertisements. MTV. Baidu and. where applicable, record 
labels will share revenue from user fees. MTV and Baidu will share 
ad revenue. 



"Content owners 
and artists will 
be compensated 
through this 
revenue-share 
agreement." Baidu 
cha irman /C FO 
Robin Li said in a 
statement. 

One industry 
source suggests that 
a key aspect of the 

deal is that "it gives Baidu legitimacy, as they get a music power- 
house endorsing them." However, the source adds, "(itj brings no 
significant content to Baidu and its users which they didn't already 
have access to." 

"MTV needs a wider footprint in China in terms of traffic and 
branding," the source says, "which they are not getting via normal 
TV channels. They must have felt a need to do a deal which shows 
significant traction for their advertisers." 

News of the MTV-Baidu deal followed MTV Networks Asia Pa- 
cific's Oct. 1 1 announcement of a wide-ranging reorganization 
of its operations that included the resignation of its president 
Nigel Robbins and the laying off of 84 staffers at Its head office 
in Singapore. •-• 
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ways to get the customer." 

Matt Stuart is label manager 
at London-taased dance music 
powerhouse Ministry of Sound 
Recordings, which has a multi- 
faceted business model includ- 
ing club, compilation label and 
online radio operations. 

Stuart suggests that the 
chill-out genre "had its hey- 
day" in 2002-03. "Certainly for 
us." he says, "the chill-out mar- 
ket isn't what it was. We re- 
leased a 'Chill Out Session' 
album earlier this year, and it 
absolutely bombed." 

Ibiza became a hippie haven 
in the '60s, and during the past 
two decades a vibrant dance 
scene has flourished. The chill- 
out sound developed along- 




side "rave culture" in the late 
'80s as laid-t>ack music played 
at the end of a night. 

The original Caf6 del Mar 
venue was opened in 1980 by 
Ibiza-based current brand 
president Ramon Guirat, who 
says it "is still going strong" 
with 3,000 people visiting it 
every day between April and 
October (the club closes in 
winter). Cafe del Mar currently 
operates eight clubs in Spain 
and one in Singapore. It has 
plans to open two Japanese 



venues next year in Tokyo and 
Okinawa, plus two in Mexico 
(Puerto Vallarta and Cancun). 

Guiral claims that 10 million 
Caf^ del Mar CDs have been 
sold worldwide. After DJs 
began selling their own cas- 
sette chill-out compilations in 
Ibiza clubs, 
U.K. inde- 
pendent la- 
bel React 
struck a rec- 
ord deal with 
Guiral in 1992 
and released 
the first of 
what would 
become an 
annual series 
of Cafe del 
Mar compilations. 

PolyGram U.K. and then Uni- 
versal took over distribution of 
the series between 1997 and 
2001. Since then, Caf^ del Mar 
Music's compilations— featur- 
ing original and licensed tracks 
—have been distributed 
through local irKlependent dis- 
tributors including MSI in the 
United States and Plastichead 
in the United Kingdom. 

The Spanish-lar^uage Com- 
munity portal launched in May 
2006. Its Madrid-based music 



director Miguel Angel Tudanca 
says it now has 18,000 mem- 
bers— 80% from Spain and 
Latin America— and attracted 
296,150 visitors t>etween May 
and September. 

A separate Caf6 del Mar- 
owned Web site, cafedelmar- 
music.com, has been operat- 
ing since 2000 but is essentially 
an online shop offering CDs 
and clothing. 

The Community portal has 
already attracted sponsors in- 
cluding electronic giant Sam- 
sung, home-defivery wine club 
Vino Seleccion and travel firm 
Viajes Catai. Tudanca says spon- 
sors are being sought for the 
Community's English section. 

The Community portal fea- 
tures two 24-hour streamed 
"radio" channels. Canal Relax 
and Canal Activa. Both will 
also be available in the Eng- 
lish-language section, along- 
side other content coordi- 
nated by London-based club 
DJ Marcos Duncan. 

"The portal is designed to 
bring Cafe del Mar fans to- 
gether," Tudanca says. They 
are sharing not iust music, he 
says, but a lifestyle based on 
clothes, art, travel, gastronomy 
"and spirituality." •— 
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BY PAUL SEXTON 





Harvey 
Golds 

Veteran promoter laments 
'faceless, soulless' live sector. 



The managing director of Harvey Goldsmith Productions is almost as familiar a figure on 
the live music scene in the United Kingdom as some of the heavyweight talent he has 
booked during four decades. On Oct. 30 in front of an industry audience at London's 
Grosvenor House Hotel, Harvey Goldsmith will receive this year's Music Industry Trusts 
award— bestowed annually to an individual deemed to have made a lasting contribution 
to the British music industry. Since its launch in 1992, the award has raised more than £2 
million ($3.75 million) for Its designated charities, Nordoff Robbins Music Therapy and 
the BRIT Trust. 

Goldsmith's career as a promoter began in the mid-1960s, when he booked bands while 
at college in Brighton, on England's south coast. By the early 1970s, with U.S. experience 
already under his belt, he was working with such acts as the Rolling Stones and the Who. 
and was instrumental in developing Britain's arena and stadium rock circuits In Britain. 

In 1985. Goldsmith booked Live Aid— a role he fulfilled again 20 years later for Live 8. As 
one of the most experienced protagonists in the live industry, Goldsmith is rarely short of 
an opinion on its current direction and future prospects. 



How do you feel about the Music 
Industry Trusts Award? 

Quite chufFed, actually. It's a nice 
thing to have bt'cause it's an acco- 
lade from the industry, and it's not 
very often you get that. Also it raises 
some money for good causes. 

They've never done a promoter 
before. Currently, I'm certainly not 
the biggest promoter, but I'm the 
only one anyone knows — probably 
because I'm one of the few pre- 
pared to stand up and be counted. 
I care just as much about what goes 
on behind the stage as in front of 
it. so 1 make myself available to the 
public and take note of their com- 
ments, as well as making sure the 
acts are OK. 

So live promotion is more face- 
less than It used to be? 

Yes, and I don't think that's good. 
It's becoming a money machine, 
which is sad, really. The whole live 
business has lost a bit of its edge. 
It needs to be edgy to give oppor- 
tunities for new acts, and you'd bet- 
ter reinvigorate your public all the 
time, otherwise it just becomes like 
blotting paper. 

It needs more proactive, creative 
thought to give it a different slant, 
[so] you're not always just playing 
the same big venues all the time. 

But hasn't the live industry suf- 
fered far less than other sectors 



In the business downturn of re- 
cent years? 

The live business doesn't seem to 
have suffered at all — the only thing 
it may have suffered from is this 
year's overload. There are just too 
many shows out. Over the last 
three or four years, certainly in Eu- 
rope, the live industry has [hadj a 
growth pattern. 

Why has the European business 
performed better than its Amer- 
ican equivalent? 

There's a lot of reasons for that. [In 
the United States], it's partly that 
it's become soulless and partly [that 
it's too] expensive. They've over- 
priced tickets, and they're not giv- 
ing enough value back to the 
public, who are getting fed up with 
it — and they've got a huge amount 
of choice. 

[Also], over here, we have a 
much wider acceptance for a vari- 
ety of talent, whereas in America 
they seem to be locked down on 
certain areas and genres of music, 
depending on which part of 
America you're in. 

Are the public's expectations 
higher than In the past? 
I don't think that's true. The pub- 
lic has always expected an enjoy- 
able experience, and we've let them 
down. For the first 20 years of my 
[career], all I was doing was fight- 




ing with authori- 
ties and venue 
owners to get 
their act logether 
and give a belter 
experience. They 
are now learning 
to do [that], because they realize if 
they do that, they make more 
money out of it. 

It's such a competitive market 
today, you have to improve what 
you're offering. 

Your observations of the interna- 
tional scene are based on exten- 
sive experience, aren't they? 
1 was always working abroad from 
very early days. I toured Miles 
Davis. Eric Clapton and West. 
Bruce &, Laing. taking them abroad 
when no English promoter had 
ever stepped abroad. And I started 
to work with the big British act.s — 
Yes, ELP. groups like that — and 
built their success up [in Britain] 
and then they went to America. 
And I was one of the only promot- 
ers over here [in the United King- 
dom] that was working with 
American acts as well. 

Does it bother you at all that to 
the general public, you're most 
closely associated with one event 
—Live Aid? 

Why should that l>e bad.^ I suppose 
it's understandable, and yes. 1 have 



done a lot of other things — maybe 
some things even better. 

I'm quite proud of what we did 
on Live Aid, and even on Live 8, 
which was hard work. Live Aid 
broke all the rules. It was the first 
time music had ever had domi- 
nance on [U.K.] TV; 1 7 hours [of 
coverage]. No one, including us 
had a clue whether it would work 

There were no mobile phones 
no fax machines, no computers 
There was telex, landlines and 
maps. We were using pairs of cal 
lipcrs to figure out where the satel 
lite would be. and that's the truth 

On Live 8, 1 oversaw five shows 
and I had 45 days. I think, and no 
ticket revenue. Live Aid. to some 
extent, was easier, because it was a 
fund-raiser. Wc didn't know how 
much we'd raise, but we charged 
for tickets and persuaded the acts 
to play for nothing. 

Live 8 was never intended to 
emulate Live Aid — it was political. 
We felt whatever the public did 
was fantastic, but they couldn't 
make the difference. The differ- 
ence had to be [in putting] pres- 
sure on governments. 



Did Live Aid have any lasting cul- 

turai impact? 

It was the point when rock music 
became establishment. From that 
point onwards it had a wider audi- 
ence, but it started to lose its edge. 
The national press in Britain 
grabbed hold of music and made 
it a mainstay, and I don't think it's 
been the same way since. 

Previously, the media looked at 
rock musicians as hairy, drug- 
crazed animals, which was kind 
of fun. After that, we were a major 
feature in every newspaper, every 
day of the week. It gave the foun- 
dations of a business and took the 
creativity and the edge out of it. 
That's probably why we haven't 
developed enough global super- 
stars since. 

What is your final take on 
where the music business stands 
in 2006? 

I don't like the business as it is, the 
commercial aspects of it. I don't 
like that we as promoters globally 
have let these ticketing systems 
take over our lives. It's appalling 
because they take out and don't put 
a single thing back. 

Although in England, we're 
throwing up a lot of young great 
talent — much more than America 
or anywhere else — the big acts 
have become too greedy, which 
makes it hard for the new acts to 
break through, and the record 
companies don't quite know what 
they are yet, still. 

There used to be a competitive, 
uneasy relationship between 
record companies and radio, but 
now it's too cozy. It needs a light- 
ning bolt to stimulate a lot more 
young people to have a reason to 
do [music], and it isn't reality 
shows on TV. 

The acts that came up when I 
started, like Leonard Cohen. [Bob] 
Dylan, [)oan] Baezand Neil Young, 
were reactionaries. Punk was a reac- 
tion. Now there's no reaction. 



^ There used to be a competitive, uneasy 
I relationship between record companies and 

radio, but now it's too cozy. ^ 
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^^^^^^^^^^^ just In Time h'or Halloween, Meat Loaf Unleashes 

^^^^k His Franchise A Third Time BY GARY GRAFF 

I y his own estimation, 

H ^^^ ^^ Meat Loaf has turned down 
^k^^^^^L offers to appear in five movies, 
^^^^^^^^ six episodes of the new TV 

^^^^B hit " Heroes" and a guest-starring 
stint on "CSI" this year. 
^ If he wanted, the rock veteran 

^ could be working like, well, a bat out 
^^^^^^^r of hell. But come to think of it . . . 
^^^^^ he is anvwav. The monster that Meat 

Loaf helpea create in 1977 has been 
unleashed again, and it's chewing up all his time and 
energy — witn his full and willing cooperation, 
■f 4 ♦ Virgin Records releases "Bat Out of Hell III: The Monster Is 
Loose" on Oct. 31 (Halloween, get it?), adding a new chapter to the 
biggest and best-known album serial in rock'n'roll history. Its two 
predecessors— 1977's "Bat Out of Hell" and 1993's "Bat Out of Hell 
II: Back Into Hell" — have sold nearly 50 million copies 
combined, and Meat Loaf is well aware that the anticipation for the 
threequel is as much, if not more, about the "Bat" than it is about him. 

♦ ♦ ♦ As his manager, Allen Kovac of 10th St. Entertainment says, 
"It's an entertainment experience — not just a song or a record." 

" Bat Out of Heir are not Meat 

Loaf's records," the singer says. " 'Bat Out of mmmmimmmmmmm^^mmm 

Heir is bigger than me. It's bigger than any 

of us who are involved. Meat Loaf becomes 

the spoke in the wheel of an event, and it's THE 

the event that takes over." "D AT 

♦ ♦ -f ♦ The "Bat" experience started in the JJxTLX 
mid-'70s. Back then, Meat Loaf, a one-time J|5 

high school football player born Marvin Lee A /^TT" 

Aday in Dallas, had established credits on |j /\ y ^ | x 

stage ("Hair") and screen ("The Rocky Hor- 
ror Picture Show"), recorded an album for bypauTyo^U 
Motown in 1 971 with " Hair" colleague Shaun | 

"Stoney" Murphy and sang on Ted Nugent's ^^^^^^i^^^^^^^^ 
" Free for All" album in 1 976. i 
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Meat Loaf met Jim Steinman when the singer performed in the 
composer's musical "More Than You Deserve." The two were part 
of a tour for the National Lampoon Road Show. While Steinman 
was working on what Meat Loaf calls "a futuristic Peter Pan story" 
called "Neverland." he came up with the idea for the first "Bat Out 
of Hell" album, enlisting his friend to sing. All melodrama and 
bombast — Phil Spector meets Tod Browning — the Todd Rund- 
gren-produced album became a late- 70s sensation, spawning three 
hits ("Two Out of Three Ain't Bad," "You Took the Words Right 
Out of My Mouth" and " Paradise by the Dashboard Light") and log- 
ging an 82-week stay on The Billboard 200. 

A second "Bat" project was planned to follow immediately, but 
Meat Loaf suffered a psychosomatic voice loss he now chalks up 
to simply being unready to take the plunge again. 

"I thought it was way too early," he says. "My intuition said, 'You 
don't want to do this. "Bat Out of Hell" is still selling this many 
copies a week. Why do you want to squash this? Why not let it just 
run its course? Come back in five years and do it.' 

"If that record came out when they wanted to bring it out, I 
wouldn't be sitting here talking about 'Bat III.' " 

Instead, Steinman recorded the songs himself as 198rs "Bad 
for Good," which didn't come close to equaling the success of 'Bat." 
But a dozen years later, "Bat 11" hit pay dirt, winging to No. 1 on 
The Billboard 200 and pushing Meat Loaf toward a Grammy Award 
for best male rock vocal performance for the chart-topping single 
"I'd Do Anything for Love (But I Won't Do That)." 

"Bat 1 1 r went through a little hell before it became a reality, too. 
Meat Loaf and Steinman started working on it in late 2001 , but the 
composer suffered some health setbacks, including a heart attack, 
forcing Meat Loaf to make the difficult decision to move forward 
without him. "I told Jim I wouldn't do 'Bat III' without him, and I 
had no intention of doing that," Meat Loaf says, adding that "lawyers 
worked for over a year putting together a contract for him to do 
'Bat Out of Hell III.' It was one of the best producer's contracts in 
the history of the record business." 

Meat Loaf acknowledges that his decision to sideline Steinman — 
who still composed seven of the tracks on "Bat III" — "was ab- 
solutely selfish on my part. He had a heart attack and two strokes: 
his health was the main concern for me. I know the stamina that 
it takes to put together a * Bat Out of Hell' record, and the intensity. 
I just did not believe he was healthy enough to sustain it. 

"The decision not to use Steinman has taken its toll on me. It 
was not easy, because I am a really loyal person. But I had to make 
the decision that was right. I couldn't sit around and wait." 

Steinman would not comment about the issue to Billboard, but 
his manager David Sonenberg says that "Jim's health is excellent. 
That's not the reason he didn't participate in ["Bat III"]. He had 
some meaningful health problems about four years ago, but he's 



been totally healthy the last couple of years. His health in no way 
impacted on his involvement in the 'Bat Out of Hell* project." 

Sonenberg says Steinman is in the midst of working on a " Bat" 
theater piece, which will probably debut in England. 

Meat Loaf subsequently wound up going to court earlier this 
year to wrest from his collaborator the "Bat" trademark, which the 
singer says Steinman had acquired through an attorney's "cleri- 
cal error. " The $50 million matter was settled out of court. 

"I knew the lawsuit was going to be gone in a heartbeat," Meat 
Loaf says. "Jimmy got points on the record, which is fine. I didn't 
mind giving him the points on 'Bat III.' In my mind that kind of 
makes up for me not using him" to produce it. 

In lieu of Steinman and after considering several other pro- 
ducers. Meat Loaf chose Desmond Child, a hitmaker with plenty 
of hard rock credits (Bon Jovi. Aerosmilh, Kiss) and a burning de- 
sire to be part of the "Bat" story. "This is something Desmond had 
been dreaming about his whole life." says Kovac, who nonetheless 
initially told Child that "he was the wrong guy. He had the passion, 
but musically I never heard anything I thought would work for a 
'Bat Out of Heir record. He needed to deliver a song that made me 
believe he was the right guy." Child answered with "If God Could 
Talk." which Meat Loaf— who was already favorably disposed to- 
ward Child — says "gave me goose bumps. I thought, 'There's a hit 
if we ever heard one.' and we went from there." 

Even though Child is considered the main producer of "Bat 
III," Kovac says the set is "really a Steinman-Child record. It's 
about evenly split as far as songwriting. but it was produced by 
Desmond. Desmond did an unbelievable job of bringing this 
project into 2006-07." 

Child — who began recording sessions by playing Slipknot CDs 
to get the assembled musicians in the mood — had plenty of help 
bringing " Bat 1 1 1' to life. Rundgren returned to help arrange back- 
ing vocals. Mdtley Criie's Nikki Sixx, former Marilyn Manson and 
current Rob Zombie guitarist JohnS. Steve Vai and James Michael 
contributed to the songwriting, while Vai, JohnS. Grammy- winning 
producer of the year John Shanks and Queen's Brian May were 
part of the album's guitar army. "1 didn't just want to bring in rock 
players — I wanted to go to extreme rock people." Meat Loaf says. 
The result, he adds, is an album that "has all the touches of the 
other two 'Bats,' but it's much more of a rock album." 

Nevertheless, the album's first single, a duet with Marion Raven 
on "It's All Coming Back to Me Now," falls decidedly on the pop 
and even AC side of the spectrum. The song, a Steinman-penned 
hit for Cehne Dion in 1996, was originally slated for "Bat II," and 
Meat Loaf is stilt disappointed ("I'd use a stronger adjective," he 
says with a laugh) that he didn't get first crack at it. 

"That was my song," Meat Loaf says. "1 wanted to record it for 
'Bat II.' and Jim said, 'Let's wait for 'Bat III.' and so I took him at 




his word. The next thing you know, Celine Dion is recording it." 

The "Bat III" campaign, however, started with the hard-rocking 
title track. Honing in on Meat Loaf s association with Major League 
Baseball — dating back to the spoken segment on " Paradise by the 
Dashboard Light" by Hall of Fame broadcaster Phil Rizzuto — Vir- 
gin took "The Monster Is Loose" to the league for play at ballparks 
during broadcasts. "I think the strategy with 'Bat III' is to just 
make people aware it's out," Virgin chairman/CEO Jason Flom 
says. "That sounds so basic it's almost silly, but it's the kind of 
record that, to me. if you went and set up a little booth in Rocke- 
feller Center and had this record on sale and people just walking 
by, a decent percentage of them would pick it up just because it's 
'Bat Out of Hell.' The franchise is amazing." 

Flom says that working "Bat III" "revolves more around mar- 
keting than it does radio," with an emphasis on TV appearances 
("Today," "Jimmy Kimmel Live." ESPN's "Cold Pizza"), printmedia 
and online campaigns. A special in-store display has been designed 
to house all three " Bat" albums, and a DirecTV promotion will also 
pump the series. VHl will feature "Bat III" as part of its Hear First 
series, and VHl Classic plans to give the set extensive airtime. 

Virgin will also release a special edition of " Bat 1 1 1" with a DVD 
and expanded artwork and liner notes. A boxed set with all three 
albums plus demos and unreleased material is planned for 2007. 

Meat Loafs appearance in the upcoming Tenacious D film "The 
Pick of Destiny" will also help bang "Bat III." And on Halloween 
night. Pillar Entertainment will present a "Bat III" release event 
in more than 100 theaters across the country, which will include 
footage from the recording sessions, the video for "It's All Com- 
ing Back to Me Now" and an introduction by Meat Loaf himself. 

"Our basic point of entry is Halloween," Kovac says. " 'Bat Out 
of Heir sounds like it's almost the soundtrack to Halloween, so 
the idea was the hit on Halloween and then have it lock in the 
Christmas season." 

And despite Flom's earlier assertion, there's still hope that radio 
will back "Bat III" in due course. °1 think radio response so far has 
been cautious, which is not something you wouldn't expect." he 
says, adding that Meat Loaf has been working personality-dominated 
morning shows that don't adhere strictly to musical formats. "We 
think we'll get [radio] eventually," Flom says. 

Meat Loaf is planning a "Bat IIP world tour that begins in March 
in Florida, but he staged a special concert showcasing all three al- 
bums Oct. 16 at London's Royal Albert Hall, with a "Bat on Broad- 
way" performance slated for Nov. 2 at New York's Palace Theatre. 

"It's going to work great," Meat Loaf says of the show, which 
he'll also perform in Toronto; Atlantic City, N.J.; Uncasville, Conn.; 
and Mexico City. "It's in two halves, and there's costume changes 
and a string section and some funny stuff happening right at the 
top — really unexpected stuff happening within the first six min- 
utes of the show." 

However, plans to film the London show were scratched. "The 
cameras and everything were just going to get in the way," Meat 
Loaf says. But he does want to do some filming during the tour, 
when he hopes "Bat" mania will be fully rekindled and audiences 
will know ° Bat 1 11 " as well as they know the other two. 

"I'll tell you what ties [the albums] together," Meat Loaf says. 
"They're all very funny. They're all tongue-in-cheek. It's all these 
high, tense, emotional songs that are way over the top, and that's 
what makes them 'Bat Out of Hell.' 

"Maybe that's what makes them so difficult to make." 



SEQUEL OPPORTUNITY 

'Bat Out Of Hell' Is Not The Only Album Brand To Inspire A Series 



^^^/^^Lf^^^k tthmorethan 50 million 

^1 copies sold worldwide, 
H H H Meat Loaf's "Bat Out of 

^^L^P Hell" Is by far the most 

^^^^^ successful album series 
In music history. But it Is hardly the only 
one of Its kind. Here's a look at how some 
notable album series stack up: 

♦ For sheer mass, Kiss' "Alive" may be the 
king of all album series, with four entries 
since 1975. The king of kings, surprisingly, 
is the first sequel, 1977's "Alive II." a double- 
platinum set that shouted out loud at No. 
7 on The Billboard 200. The original, 1975's 



"Alive." was the group's first gold album at 
No. 9, while 1993's "Alive III" grabbed more 
gold at the same chart peak. "Kiss Sym- 
phony: Alive IV" debuted at No. 18 in 2003 
and has sold 134,000 copies. 

♦ Queensryche's 1988 rock opera "Oper- 
ation; Mindcrime" went platinum and 
climbed to No. 50. This year's "Operation: 
Mindcrime H" debuted at No. 14, with ship- 
ments of 118,000 so far, according to 
Nielsen SoundScan. 

♦ Joe Jackson took 1982's "Night and 
Day" to No. 4 and gold status. "Night and 
Day M," released in 2000, did not chart 
and has scanned 30.000 copies. 
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♦ Neil Young spent two weeks at No. land 
struck gold— and, ultimately, quadruple 
platinum— with 1972's "Harvest." His 1992 
"Harvest Moon" was a cash crop, too, sell- 
ing 1.7 million copies and reaching No. 16. 

♦ Dr. Dre smoked his hip-hop competition 
in 1992 with "The Chronic," a No. 3 album 
that's shipped 5.2 million copies. He lit 
things up even bigger in 1999 with "2001," 
which hit No. 2 and moved 7.1 million units. 

♦ Nas' "IHnwtic" put tt>e rapper on ttw map 
in 1994 with a No. 12 chart peak and sates 
of 1.1 million. 200rs "Stillmatic ' rocked to 
No. 5. shipping 2 million copies. 

♦ Wu-Tang Cian entered the music world 
in 1993 to the double-ptatinum tune of 
"Enter the Wu-Tang (36 Chambers)," 
which rolled to No. 41. But 2004's "Disci- 
pies of the 36 Chambers: Chapter 1," a live 
set, hit a less impressive No. 92, with sales 
of 97,000. -66 
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SO MANY CANDIDATES. 
WHO'S GOING TO MIND YOUR BUSINESS? 

BY SUSAN BUTLER ILLUSTRATION BY STEVEN SALERNO 



Pull back the curtain and cast your vote on Election Day, and 
you could be making a difference in the music industry's fu- 
ture. Many key federal legislative players on issues crucial to 
the music biz are up for re-election. 

Fireworks will ignite next year, when music industry groups 
representing copyright holders are expected to take a stronger 
stand than ever before against powerful broadcasters, tech- 
nology firms, consumer electronics companies and telecom- 
munications companies — industries that work with the music 
industry but often oppose its legislative positions. Lob- 
bying efforts may reach an all-time high. 

At stake are a slew of complex issues, unresolved this 
year, that could lead to billions of dollars for some in- 
dustries — and massive tosses for others. What rights will 
copyright holders have in music digitally broadcast to portable 
devices that record, disaggregate and store hours of music? 
How will the music publishing license process be streamlined 
for digital products? How will digital music be protected? 

All of the affected industries will need to work together, 
both to achieve healthy compromises and to ensure a strong 
marketplace once legislation is in place. Strong congressional 



* 



leadership is important for this process. 

To help voters know who stands where and on which issues. 
Billboard culled key Capitol Hill insiders for insight on some 
of the most notable senators and representatives running for 
re-election. All of the sources were promised anonymity. 

Music industr)' issues are largely nonpartisan and span 
Congress. Members of the Senate and the House ludiciary 
committees are key legislators on the is.sues of protecting copy- 
rights. These committees hash out legislation and oversee ac- 
tivities for a variety of legal and law enforcement issues , 
including intellectual property rights. Most — but 
not all — Judiciary Committee members lean toward 
protecting copyright interests. 
Broadcasters, technology firms, consumer electronics 
companies and telecommunications companies work closely 
with members of the Commerce committees. These com- 
mittees handle issues covering such areas as telecommuni- 
cations, the Internet and consumer protection. In general, 
their members often take positions favoring commercial ad- 
vancement and consumer interests. 

Legislative experts say that, generally, strong supporters 



of intellectual property rights are good for those with copy- 
right interests. Legislators who side with commercial en- 
terprises can still be helpful if they are open to work toward 
balancing interests. 

With this in mind, the following voter's guide primarily fo- 
cuses on senators and representatives with known track records 
who currently serve on the Senate Judiciary Committee; the 
House Judiciar>' Committee; the Senate Committee on Sci- 
ence, Commerce and Transportation; or the House Commit- 
tee on Energy and Commerce. 

The incumbents' committee titles are an indication 
that they have seniority and influence. Only a member 
of the majority party may be a chairman of a committee 
or a subcommittee. The ranking member is the top minority 
party representative on the committee. If any incumbent loses 
the election, the newly elected member may not have the clout 
to land a seat on one of these committees. 

Challengers are only listed for races expected to be close. 
Except where noted, information demonstrating their posi- 
tions on intellectual propert)' protection or music industry is- 
sues was not available. ^- ■ > --^ -• > --> --> -■> -> ■ 
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ARIZONA SENATE 



FLORIDA SENATE 



Jon Kyi 



Judiciary Committee member. Chairman of the Subcommit- 
tee on Terrorism, Technology and Homeland Security. Not a 
go-to guy for the music industry, but considered extremely 
driven when it comes to supporting innovation as well as prop- 
erty rights; viewed as a significant voice in the middle who 
could bridge technology and music industry disputes. 



CALIFORNIA SENATE 



Dianne Feinstein d 



Judiciary Committee member. Ranking De- 
mocrat of the Subcommittee on Terrorism, 
Technology and Homeland Security. Pow- 
erful committee member; long track record 
of protecting intellectual property rights; 
author and lead sponsor of the Perform Act 
(S. 2644), which includes a requirement 
for cable, satellite and Internet broadcasters to protect 
music they transmit over digital radio. 



□ 



CALIFORNIA HOUSE 



Daniel Lungren R (3) Judiciary Committee member. Strong supporter of tech- 
nology companies; viewed by some in the music businesses 
as one who promotes broader fair use over intellectual prop- 
erty rights. Seen as closely aligned with Rick Boucher, R- 
Va., who introduced the Digital Media Consumers' Rights 
Act of 2005 (H.R. 1201). That bill would change protections 
under copyright law, to permit— for noninfringing purposes— 
the circumvention of technological measures used to pro- 
tect copyrighted work. 



Zoe Lofgren 



Howard Berman 



D (16) Judiciary Committee member. Consistently offered amend- 
ments supporting a broader application of fair use, which 
music industry trade groups viewed as eroding intellectual 
property rights. 



D (28) Judiciary Committee member. Ranking De- 
mocrat of the Subcommittee on Courts, 
the Internet and Intellectual Property. One 
of the strongest supporters of copyright 
holders; could become Judiciary Commit- 
tee chairman if Democrats take the House. 



Adam Schiff 



Maxine Waters 



Linda Sanchez 



Mary Bono 



D <29) Judiciary Committee member. Co-chairs the Congressional 

International Anti-Piracy Caucus, which works to persuade 
the administration to include strong anti-piracy provisions 
in any trade deals negotiated with foreign countries. 

D(35) Judiciary Committee member. Strong supporter of intel- 
lectual property rights; considered to be a friend to the hip- 
hop community. Earlier this month, for example, she joined 
activist Cornel West and rapper Talib Kweli in New Jersey for 
the "Princeton Hip-Hop Symposium." 

D (39) Judiciary Committee member. Strong supporter of intel- 
lectual property rights; consistently voted in favor of 
artists and songwriters on bills before the intellectual 
property subcommittee. 

R (45) Commerce Committee member. Co-founder of the Con- 
gressional Caucus on Intellectual Property Promotion and 
Piracy Prevention; music rights activist; copyrights of her 
late husband, Sonny Bono, make intellectual property pro- 
tection a personal issue; often teams with Rep. Marsha 
Blackburn, R-Tenn., to advocate for songwriters and copy- 
right holders. 



Darrell Issa R (49) Judiciary Committee member. Former Consumer Electron- 

ics Assn. chairman; a strong supporter of consumer and tech- 
nology groups, but also listens to copyright holders' views. 



Bill Nelson 



Commerce Committee member. Ranking 
Democrat of Subcommittee on Science, 
Technology and Space. Understands 
music industry concerns; daughter is a 
singer/songwriter. 
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FLORIDA HOUSE 



Robert Wexler D (19) Judiciary Committee member. Co-founder of the Congres- 
sional Caucus on Intellectual Property Promotion and Piracy 
Prevention; supporter of intellectual property rights. 



Tom Feeney R (24) Judiciary Committee member Co-founder of the Congres- 

sional Caucus on Intellectual Property Promotion and Piracy 
Prevention; supporter of intellectual property rights. 



GEORGIA HOUSE 



Nathan Deal 



R(9) 



Commerce Committee member. Understands music indus- 
try issues; daughter works in the music industry. 



INDIANA HOUSE 



R(8) 




Judiciary Committee memtwr. Chairman of Subcommit- 
tee on Immigration, Border Security and Claims. Strong 
supporter of intellectual property rights; recently partic- 
ipated in an event with Under Secretary of Commerce for 
Intellectual Property Jon Dudas in Indiana to highlight the 
importance of intellectual property protection in a global 
market, the dangers of piracy and counterfeiting, and the 
creation of jobs in the knowledge-based U.S. economy. 
Democratic challenger Brad Ellsworth, ahead at press time 
according to The Washington Post, Is a county sheriff. 



KENTUCKY HOUSE 



Ron Lewis r (2) ways and Means Committee member. Main sponsor of a 

capital gains tax bill that gives songwriters the same 
tax benefits as corporations when selling music pub- 
lishing catalogs. 



MARYLAND SENATE 



Ben Cardin 




House Ways and Means Committee member. Congress* 
man running for seat of retiring Republican Sen. Paul Sar- 
banes. Strong supporter of a capital gains tax bill that 
gives songwriters the same tax benefits as corporations 
when selling music publishing catalogs. 



Michael Steele 



State lieutenant governor. Running for seat of retiring Re- 
publican Sen. Paul Sarbanes. Candidate did not provide in- 
formation on specific background supporting Intellec- 
tual property or the music industry, but TV commercial 
and Web site f eatur* Russall Slnunons supporting Stwele. 



MARYLAND HOUSE 



Steny Hoyer D (S) House Democratic Whip. A leader in passing the Sound 

Recording Preservation Act, which established the first na- 
tionwide effort to preserve American sound recordings. 



MICHIGAN HOUSE 



John Conyers Jr. 



D(14) Judiciary Committee Ranking Democrat. 
Avid supporter of songwriter causes and 
intellectual property rights protection; a 
founding member of the Congressional 
Black Caucus. 
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NEVADA SENATE 



TEXAS HOUSE 



John Ensign 



Commerce Committee memt}er. A technology industry ally, 
but open to music industry arguments; would be a strong 
presider to make peace between technology and music groups. 



NEW JERSEY HOUSE 




R C 7 ) Commerce CommlttiM nwmiMn LMd spon- 
sor of the Audio Broadcast Flag Licensing 
Act CH.R. 48G1), which would force digital 
radio device manufacturers and broad- 
casters to protect music that is transmitted 
digitally. Democratic challenger Linda Sten- 
der is a member of the state Assembly. Last June, Stender 
and Assemblywoman Joan Quigley reportedly proposed 
that the state ban— then changed ban to boycott— sate of the 
book "Godless: The Church of Liberalism." 




NORTH CAROLINA HOUSE 



J. Howard Coble r (6) 



Judiciary Commlttea member. Chairman 
of Subcommittee on Crime, Terrorism and 
Homeland Security. Strong supporter of 
music creators: if Lamar Smith, R-Texas. be- 
comes chairman of the Judiciary Commit- 
tee, Coble has a shot at tal<ing Smith's spot 
as chair of the Judiciary Subcommittee on 
Courts, the Internet and Intellectual Property. 




OHIO SENATE 



Mike DeWtne 




Judiciary Committee member. Chalniian of Subcommit- 
tee on Antitrust, Competition Policy and Consumer Rights. 
Does not champion music industry issues, but is sensitive 
to copyright holders' concerns; understands property 
rights. Strong challenger is seven-term Democratic Con- 
gressman Sherrod Brown, House Commerce Committee 
member. No known track record on intellectual property 
protection or music industry issues. 



OHIO HOUSE 



Steve Chabot ro) 



Judiciary Committee member. Chairman of 

Subcommittee on the Constitution. Influen- 
tial senk>r committee member; committed to 
supporting intellectual property rights; sup- 
ported all copyright bills that have corrw be- 
fore the Judiciary Committee. Democratic 
challenger John Cranley isan attorney serv- 
ing as a Cincinnati city councilman; no known intellectual 
property or music industry positions. 




TENNESSEE HOUSE 



Marsha Blackburn R(7} Comm«rMCommittMmMnb«r.Found«rMddiairmMiof 

the House Songwriters Caucus. Ftem supporter of song- 
writers and copyright holders; especially effective when team- 
ing with Rep. Mary Bono, R-Calif., as passionate activists for 
music creators. 



Joe Barton R (6) commerce Committee chairman. A good chairman, not 

clearly in anyone's corner; public comments indicate he will 
move issues forward if industry parties fail to come together 
on a bill: believes in a broad interpretation of fair use but 
does not give much latitude to so-called "copyleft" groups— 
those who advocate less copyright protection; has a very 
open door to discuss the issues. 



Lamar Smith R (21) Judiciary Committee member. Chairman 

of Subcommittee on Courts, the Internet 
and Intellectual Property. One of the lead- 
ing protectors of copyrights and go-to guys 
for copyright holders, including artists and 
songwriters; could become Judiciary Com- 
mittee chairman If Republicans maintain a 
House maK>Hty. 




UTAH SENATE 



Orrin Hatch 



Judiciary Committee member. Chairman 

of Sul>committee on Intellectual Property. 
Author of several important pieces of leg- 
islation that protect copyrights; a long- 
time go-to guy for copyright holders, 
including artists and songwriters; a song- 
writer who understands the issues. 




VIRGINIA SENATE 



George Allen r 




Commerce Committee member. Chairman of Subcom- I 
mittee on Technology, Innovation and Competitiveness. 
Strong supporter of the technology industry, but chose 
not to help lead a fight against copyright holders; sup- 
ports issues driven by market forces, but very responsive 
when asked to listen to concerns over property rights. 
Democratic challenger Jim Webb is former Secretary of 
the Navy and an attorney; no known intellectual property 
or music industry positions. 



VIRGINIA HOUSE 



Bob Goodlatte 



R (6) JudiciaryCommittee member. Co-chairsttie Congressional 
International Anti-Piracy Caucus that works to persuade 
the administration to include strong anti-piracy provisions 
In any trade deals negotiated with foreign countries. 

Ricic Boucher D O) Commerce Committee member. Presents a challenge for 
rights holders; viewed as the voice for those advocating 
less copyright protection; during the last two congressional 
sessions, introduced the Digital Media Consumers' Rights 
Act of 2005 (H.R. 1201). That bill would change protections 
under copyright law, to permit— for noninfringing purposes— 
the circumvention of technological measures used to pro- 
tect copyrighted work. 



John Tanner D (8) ways and Means Committee member. Co-sponsored song- 

writers' capital gains tax bill; son works for a music publisher. 



Steve Cohen D (9) Running for seat of retiring Democratic Rep. Harold Ford. For 

more than two decades, the go-to guy for copyright hold- 
ers in the Tennessee legislature; an energetic advocate who 
has shown a passion for the arts and has deep relationships 
in the artist and songwriter community. Also running: Re- 
publican Mark White is a small-business owner: no past deal- 
ings with music or intellectual property issues. 
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THE BILLBOARD TOURING CONFERENCE Join Billboard's senior editor 

RAY WADDELL at this premiere gathering of the touring industry. This must attend event features high 
profile panel discussions and networking with the industry's top promoters, agents, managers, produc- 
tion professionals, merchandisers and ticketers. The grand finale. The Billboard Touring Awards will honor 
Sir Elton John with the "Legend of Live" award and Music Rising with the "Humanitarian" award ...bound 
to be bigger and better in its third year! 
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Akon has already burned up The Billboard Hot 100 with 
the first of two singles from the singer/rapper's anticipated 
sophomore album, "Konvicted," set for release Nov. 21, 

"Smack That," featuring Eminem, skyrocketed from No, 
95 to No. 7 on the Hot 100 the week of Oct. 14, setting the 
record for the largest climb in the chart's 48-year history. 
Igniting tlw song's consumer engine— its No. 6 debut on Hot 
Digital Songs with 67,000 downloads. 

The second single, ' I Wanna Love You " featuring Snoop 
Oogg, has scaled tlie Hot 100 and the Hot RAB/Hip-Hop 
Songs chart. 

Born in Dakar, Senegal, Akon moved to Union City, N J., 
at the age of 7. His dad is noted iazz percussionist Mor 
Thiam, Akon's 2004 debut album, "Trouble," spun off sev- 
eral domestic and international hits including "Lonely" and 
"Locked Up (Remix)" featuring Styles P. The latter was 
written after Akon was jailed for three years for armed rob- 
bery. "Trouble" has sold 1.4 million units, according to 
Nielsen SoundScan. 

Since then. Akon fias produced and/or guested on songs 
by Young Jeezy ("Soul Survivor"), India.Arie ( "I Am Not 
My Hair") and his own Konvict Muzik artist T-Pain. Akon's 
recent collaborations include work with Elton John and 
Gwen Stefanl. 





JAY-Z 



0^ 



'Kingdom Com 



Few MCs realize that there are no 401 (k) plans for rappers, but 
after Jay-Z's "retirement" in 2004. he found a safe new berth in 
his role as president of Def jam Records. 

After hinting he'd return during his 10th anniversar)- "Rea- 
sonable Doubt" performance at Radio City Music Hall in lune. 
the MC-turned-exccutive drops his latest album, "Kingdom 
Come." Nov. 21. 

The first single. "Show Me What You Got." produced by Just 
Blaze, leaked onto national radio recently and is already No. 20 on 
Billboard's R&B/Hip-Hop Songs chart. Posed to be among the 
year's bluest albums, "Kingdom Come" has Def Jam ecstatic. 



VARIOUS ARTISTS 

"Dreamgirls" 

Music World Music/Sony Urt>an/ 
Columbia Records 

At a time when overall soundtrack sales 
have lost luster, with a few exceptions 

such as "High School Musical." all eyes 

are on the highly anticipated "Dream- 
girls" album. Featuring music from the 
long-awaited movie version of the Tony Award-winning Broad- 
way play, the Underdogs-produced soundtrack bows Dec. 5 at 
retail, including Starbucks, and online. 

The movie, which premieres Dec. 4 at the Imperial Theatre 
in New York and Dec. 21 nationally, stars Beyonce Knowles, 
"American Idol" finalist jennifer Hudson and Tony winner Anika 
Noni Rose (Broadway's "Caroline, or Change") as the Dream- 
girls. Rounding out the main cast are Jamie Foxx, Eddie Mur- 
phy and Danny Glover. 

The soundtrack's first single. "Listen." went to radio Oct. 18 
That set up a marketing blitz that includes a MTV "Making of 
the Video" in mid-October and promotional appearances by Be^ 
yonc^, who'll perform Nov. 21 at the American Music Awards 
and on "The Oprah Winfrey Show." "Late Show With David Let' 
terman." BET"s "106 & Park" and MTV's "TRL." Viacom pre- 
sented a worldwide premiere of the "Dreamgirls" trailer Oct. 5 
Prior to the soundtrack's arrival, Beyonce released her sec 
ond solo album. "B'Day." Sept. 5. The album, which also fea 
tures "Listen," debuted at No. 1 on The Billboard 200 with 
541.000 units and has sold 956,000 copies to date, according 
to Nielsen SoundScan. 



36 I NOVEMBER 4, 2006 




THE GAME 

"The Doctor's Advocate" 

Geffen Records 

Following his 2005 multiplatinum debut 
"The Documentar)'," and the almost ca- 
reer-ending beef with crew member 50 
Cent, Game comes out swinging this November with "The Doc- 
tor's Advocate." 

Though his original champion. Dr. Dre.is not part of the album, 
and the Game has officially departed the Aftermath and G-Unit la- 
bels, it seems as if it was all his grand plan. 

With the first single, "It's Okay (One Blood)" featuring Junior 
Reid, he's got everyone from bloggers to Nasty Nas calling him a 
superstar. And as for Ore's missing involvement? 

"50 can't dictate what the mighty powerful Dr. Dre is doing," 
the Game says. "It just happened that 50 said that, and then Dre 
just wasn't on the album, unless there's something I don't know. 
And if there is something. I don't want to be involved in the pol- 
itics of hip-hop. 1 just want to make music good enough to be 
called a classic." 

JOHN LEGEND 

"Once Again" 

Columbia/Sony Urban 

Could lohn Legend get any more soul- 
ful? The answer lies in his nostalgic 
sophomore effort "Once Again," due 
Oct. 24. Brimming with wistful ballads 
and old-school soul, the disc — along with 
Legend's promotional deals with Veri- 
zon and Gap — looks to broaden his al- 
ready extensive appeal. 

The new offering is the follow-up to his Grammy Award-win- 
ning 2004 debut "Get Lifted," which has shifted 1.8 million copies 
and yielded the single "Ordinary People." a stark piano ballad with 
striking lyrics and vocals. 

For "Once Again." Legend spent six months recording roughly 
30 tracks with producers like Kanye West. Raphael Saadiq and 
Will. i. am. who co-wrote and produced "Ordinary People." The 
duo wrote seven songs in five days, including the lead single 
"Save Room." 

"The mind state we kept while working on this record was one 
ofhunger, humility and fear." Will. i. am told Billboard in August. 
"Since John and I first met. both of us have sold a lot of albums 
and won a bunch of Grammys. But we didn't think about that 
... 1 love working with John because he's a real musician. He 
understands melody. It's not just hip-hop beats all day." And Leg- 
end says. "These are songs I need people to hear because they 
are good and I'm proud of them. It represents me. It's not an 
album of showoff records." 



I NAS 

o 

S "Hip-Hop Is Dead: The N" Def Jam Records 




This year has been wild with change for Nasir Jones, who married 
his girlfriend, Kelis. left Columbia Records and announced a deal 
with Def Jam under his longtime arch rival. Jay-Z. 

After dropping "Streets Disciple" in 2004. 
Nas further established himself as an artist 
first, rapper second by choosing noncommer- 
cial beats. But for his uptotning album, "Hip- 
Hop Is Dead: The N," due Dec. 19, he worked 
with Kanye West. Just Blaze, Dr. Dre. Scott 
Storch, Willi. am and even Philadelphia 76er 
Chris Webber. 

MCs like West. Damien Marley and the 
Game make appearances, and after hear- 
ing tracks like "Still Dreamin' " and "White 
Man's Paper." it's clear that Nas will help 
Def Jam maintain a commanding pres- 
ence on the Top R&B/Hip-Hop Albums 
chart come December. 



"Ciara: The Evolution" 

LaFace/Zomba Label Group 



to share with the 
Novemtwr. As any bud- 
ding singer would, the 20-year-old Is opting for a more 
mature sound on her sophomore disc "Ciara; The Evolu- 
tion." the follow-up to her 2004 debut "Goodies." The 
album bowed at No. 3 on The Billboard 200 and has sold 
2.6 million copies. 

Due in December, the new disc is helmed by producers 
Including Rodney Jerkins, Pharrell Williams, Will.i.am, Lll 
Jon and Polow Oa Don, who crafted the lead single, 
"Promise." 

"Nobody's realty heard her do a t>allad and the way we 
did it is young but sexy," Polow says of the song. "It's in- 
credible and I predict it'll be No. 1." 

Taking a more active role in the studio this time around, 
Ciara wrote or co-wrote every track and co-produced the 
majority of the album, serving as co-executive producer. 

"Every artist who is a veteran and has been in this for 
awhile always talks to me about the sophomore jinx," she 
says. "But once you get that second album done you feel 
so good." 

The multitalented singer made her film debut this year 
In MTV's "All You've Got." 

Her label's plan "is to maximize her star power," says 
Julia Luparl, senior VPAiead of marketing for Zomlja Label 
Group. "A tot of people expect Ciara to have a dance record 
but ["Promise"] is an amazing vocal performance and it 
does mark an evolution. It's about more tfian just her music. 
We're capitalizing on her vision." 

In addition to launching a national club tour on Oct. 26, 
the latsel is organizing mobile partnerships and partnering 
with BET, the co-sponsor of her club tour, for program- 
ming, including the half-hour special "From the Studio to 
the Stage." a dance contest and an online preview of the 
album one week before its street date. 



Real Talk 




HILLARY CROSLEY hcrosley@billboarcl.eom 

Jams Flying High 
At Power Summit 




You're probably tired of me talking about the ninth annual 
Power Summit in the Dominican Republic (Billboard. Oct. 
21). But the Diplomats' Jim Jones, who is also Warner Bros.' 
director of A&R. definitely had the song of the conference in 
"We Fly High," featuring Max B. 

For the record, Jones' joint was my jam months ago, but 
after hearing him perform it four times— once for more than 
10 minutes— I had to ask him and the producer, Zukhan Bey, 
how it became 2006's summer anthem, 

"It's a straight-up New York record." Jones says. "And in my 
mind, everybody wants to be a bailer It's just a good ghetto cry 
and gives people in New York something to look forward to." 

Now we've already established that New York rap hasn't 
died, but it has been a hard sell lately. However, Jones' Diplo- 
mat crew— Cam'Ron, Juelz Santana, J.R. Writer, Zha Zha, Hell 
Rell and Freeky Zeekey— has the underground hip-hop audi- 
ence's undivided at 

From mixtapes to DVDs like "Killa Season," and one-off 
tracks like Cam'Ron's "Weekend Love." this crew could prob- 
ably release an off-key chorus and still fall into Billboard's 
Hot Rap Songs chart's top 20. Oh, wait, it did. 

"The way the music is now, none of the R&B singers com- 
ing out can really sing," Bey says. The Philadelphia native 
has also worked with Ludacris, Beyonc^, LL Cool J, the Roots 
and Jay-Z. "More of the hip-hop artists are on key than the 
R&B singers— it's too strict. Hip-hop is loose, it's fun." 
More important. Bey swears that he knew "We Fly High" 



was a hit before he even finished the beat. In fact, it hit him 
right after his production equipment stopped floating in mld- 
air."The beat came to me, and the drum machine started to 
float above me," says Bey, who descritses his sound as a hybrid 
of the North, South and East Coast. "And then I had the beat. 
So I called Jim and Yandy Smith. Jim's manager, and told them 
I had another one." 

BUCK THE WORLD: My favorite G-Unit member be- 
sides 50 Cent, Young Buck releases his new album Nov. 28 

It has Buck working with producers Dr Dre, Eminem. Jazze 
Pha, Timbaland, Lil Jon, Hi-Tek and the Justus League on 17-18 
tracks. The first single, "If You Want Some," caters to the ladies, 
while album cuts like "I Ain't Fuckin' Wit You," featuring Snoop 
Dogg and Trick Daddy, and "Say It to My Face," featuring Bun 
B, SBall and MJG, portray his endearing violent threats. 

Buck is also shopping his CaShville record label for distri- 
bution. And though he's signed to Interscope Records as an 
artist, he's open to anyone who'll meet his needs. 

"CaShville Records has Lit' Murder, D-Tay, Hi-C, and I've also 
formed the group 615." Buck says. "We're in the middle of ne- 
gotiations, and have had offers from Atlantic and Def Jam. But 
I'm just looking for the best place to take it. Outside good label 
promotion, I'm looking for that family feel, and if it ain't going 
to be with Interscope, then it won't." 

Buck's also looking into the reality TV fray and shopping his 
show pitch in which he reunites with his drug addict father • 
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OMARION 

"21" T.U.G./Epic/Sony Urban 

R&B vocalist Omarion has been commanding the spotlight since 
his days as the frontman of producer Chris Stokes* popular boy 
band B2K. 

In December, Omahonwiltdeliverhissophomorcalbum, "21." 
which he says is carved out in the tradition of records by Michael 
lackson and Prince. 

With the album, whose title refers lo the singer's current age, 
Omarion hopes to offer "feei-good music" for the masses. Tlic disc 
boasts production by Pharrell Williams, the Underdogs and Bryan- 
Michael Cox and is preceded by the disco-esque single " Entourage," 
produced by Eric Hudson. The song has peaked at No. 25 on Bill- 
board's Hot R&B/Hip-Hop Songs chart. 

Oniarion's 200S solo debut "O" debuted atop The Billboard 200 
and Top R&B/Hip-Hop Albums and has shifted 728.000 units. In 
addition, Omarion can be seen in several upcoming films, in- 
cluding the drama "Street Soldier," the horror movie "Somebody 
Help Me" — which features labelmate Marques Houston — and 
"Reggaetbn," a movie about an aspiring Bronx rapper forced to 
flee to Puerto Rico. 



BOBBY VALENTINO 

"Special Occasion" oTP/isiand Def jam 

Judging by the ladies' screams at Billboard's recent R&B/Hip-Hop 
Awards show. Bobby Valentino will be a winner in this year's fourth- 
quarter derby. "Special Occasion," due Nov. 14, is the follow-up to 
his successful 2005 debut "DisturbingTha Peace Presents Bobby 
Valentino," which was powered by the hit single "Slow Down." The 
album has sold 680,000 copies, according to Nielsen SoundScan. 

This time, the suave crooner co-wrote more than three-quarters 
of his sophomore set. collaborating once again with production 
duo Tim & Bob in addition to Rodney |crkins. Scan Garrett. Bryan- 
Michael Cox and Dre & Vidal. lerkins produced the lead single 
from the new album, the ballad "Turn the Page." 

"I wanted to see how other producers viewed me as an artist." 
says Valentino, a protege of Ludacris. "That's one reason that made 
me want to work with a variety of producers, step outside the box 
and create a classic R&B album with a Valentino twist." 

To help promote the new album, Valentino recently performed 
with Ludacris and labelmate Sharcefa at Cingular Wireless' live 
mobile concert series, Cingular Sounds Live. He's also preparing 
to roll out Bobby V, his line of jeans for women. 



Buck the World" G-unit^ 



As the most charismatic member of G-Unit outside its orlg- 
(rutor, 50 Cent, Young Buck has made sure his gruff rhymes 
withstood hip-hop's fickle attention span. Starting with 
his breakthrough album "Straight Outta CaShvllle" in 2004. 
Buck shone as the New Vork rap pack's Southern spttter. 

Whetting his fans' appetites with the 2006 mixtape "DJ 
Drama & Young Buck. Welcome to the Traphouse. " he re- 
minded the underground that he still had passion and 
bravado to spare. And with the k>w sales that G-Unit has gar- 
nered from its last few projects, the upcoming "Buck the 
World" looks to be the label's fourth-quarter savior. 

"My album is dropping Nov. 28." Young Buck says. "I 
wanted to call it 'Fuck the World,' but tbey wouldnt let me. 
Fortunately. I automatically stand out because my swag- 
ger and everything is different. At the end of the day, I call 
it reality rap." 



\m Rhythm & Blues 

ll^^ 1^ GAIL MITCHELL gmitchell(j£)billboard.com 

Hot Picks, Lost And Found 



Lost in the shuffle. That inevitably happens around this time of 
year: deserving records that receive less than their fair share of 
attention amid the fourth-quarter onslaught. 

As 2006 winds to a close, here are a few records that warrant 
second listens— and can also fulfill R&B fans' aural fixations. 

"Retro Blackness" (Morning Crew Records): Most stalwart 
R&B fans know singer/song writer/producer Gary Taylor by dint 
of songs he's written for Anita Baker ("Good Love"), the Whis- 
pers ("Just Gets Better With Time ") and others. 

Jumping off the major label merry-go-round long before it 
became fashionable, Taylor also has expanded his reach inter- 
nationally via seven Independent releases on his own Morning 
Crew Records label, including 2003's "Eclectic Bohemian." 

He's back now with his eighth CD. "Retro Blackness." As the 
title implies, this album transports the listener back to one of 
R&B"s most prolific periods, the '70s. 

This soulful collection is all about love: self-love ("My Black- 
ness"), romantic love ("Knew You Better") and— most impor- 
tant—love of black people and their culture ("Lovin" My Peo- 
ple"). Evoking such prideful message- in-the-grooves talents like 
Curtis Mayfield, Donny Hathaway. Stevie Wonder and Gamble 
& Huff. Taylor defines his vision of R&B as "real and black," prov- 



ing there is still room on the plate for this style of soul food. 

"Ghetto Revelations: I!" (SoBe/Fontana): I was driving home late 
one night after a recent industry showcase when Urban Mystic's 
"I Refuse" popped on the radio. It sounded pretty damn good, 
prompting me to revisit the artist's sophomore set. 

Released nearly six months ago. the album builds on the prom- 
ise that this young singer's rich. full-tx>died voice exhibited on his 
2004 debut set, "Ghetto Revelations." 

"Where Were You?," the set's first single, still holds up. as do 
several other tracks. Mystic still has some more living to get in 
under his bell. But once he does, stand back. 

"Sing (If You Want It)" (Blunt Music/Ether Records): Sou! is 
alive and welt on the other side of the ocean. 

Among the more notable progenitors is Omar. Of late, this 
U.K. soul icon has been busy on domestic shores promoting the 
October release of his sixth album, which features Stevie Won- 
der, Angle Stone and Common, among other guests. 

It's a funkier and more stripped down Omar who greets fans 
after a five-year recording hiatus. With production help from 
his brother Scratch Professor. Omar (aka the Godfather of 
British Soul) shines on ttie Wonder-written "Feeling You" that 
strikes the right balance between old school and contemporary 




soul. Also check out 
the title track and 
"Get It Together." 

"Bold and Beautiful" (BBE/IK7 Records): There's Sade, and 
then there's Vlkter Duplalx. The smyer/songwriler/producer/DJ 
continues to concoct his unique brand of mood music on his first 
full-length album under a new association with London's BBE 
Records and Germany's !K7 label. 

The former Hollywood Records artist and Philadelphia native 
cooks up alluring, atmospheric soundscapes that exude es- 
capism and sensuality through a mix of Afrobeats, drum'n'bass. 
jazz, R&B and soul. Displaying those attributes to the hilt are 
such tracks as "In the Middle of You," "Stimulation" featuring 
Ms. Saigon and "Another Great Love Gone By" with Esthero. 

Music fans will recall that Duplaix is a founding member of 
Axis Music Group with Grammy Award-winning producer James 
Poyser and Chauncey Childs. Next up will be "The Sunset Coh 
lective. Vol. 1," a compilation of songs to chill by in concert with 
saxophonist Jimmy Sommers. 

On a closing note: Rest assured, I'm not overlooking ferrvale acts 
and groups. In subsequent columns, I'll revisit their key 2006 re* 
leases as well. 
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The success of RICKY MARTIN 
led to mainstream promotion 
for other Latin stars. 




HOW RICKY MARTIN 
IGNITED A NEW ERA 
FOR LATIN MUSIC 



BY LEILA COBO 



I» was a ho-hum ni^ht at the Grammy Awards in February 1999 
and. despite the best efforts of host Rosie O'Donnell, the crowd's 
applause was more polite than enthusiastic. 

Toward the end of thf show, a cadre of Brazihan dancers and 
batiicada percussionists tame down the aisles of the Shrine Au- 
ditorium and Ricky Martin took the stage, singing in Spanish, hips 
swiveUng to the "Ale. ale, ale" of his international hit single "The 
Cup of Life." 

The crowd came ahvc and jumped to their feet, dancing at their 
seats. With confetti ftuatitig down amid the standing ovation, a 
stimned O'Donnell fat ed the camera. 

"I never knewof him before tonight," she said. "But I'm enjoy- 
ing him soooo much." 

So began Martin's relationship with much of mainstream 
America. But for the l,;itiii world and much of Europe, he was al- 
ready a star with a rising popularity that had culminated, by that 
point, with the 1998 release '*Vuelve."The album sold nearly 1 mil- 
lion copies in the United States and 7 million units worldwide, ac- 
cording to SonyBMG Music. 

Flash forward to the present. Confirming his stature as an in- 
ternational pop star, Martin will join the ranks of top artists tapped 
for an "MTV Unplugged" special that debuts Nov. 1. 

The show will premiere not only on MTV but also MTV Tr3s, 
the network's new bil i n^iial channel aimed at young Latinos, along 
with MTV Puerto Rico, MTV Spain and MTV's high-definition 



channel and VHI in Latin America. 

The recording of the show, " Ricky Martin MTV Unplugged," ar- 
rives from Sony BMC as a CD and DVD Nov. 7 in the United States. 

Also on Nov. 1, Martin wil be honored by the Latin Recording 
Academy as its person of the year. It is an honor that recognizes 
not only Martin's musical achievements but his humanitarian ef- 
forts. Through his Ricky Martin Foundation, the singer has fo- 
cused on the global fight against sexual trafficking of children. 

By the time of the 1999 Grammys. Martin's track record sug- 
gested he could move on to bigger and better things. But no one 
had imagined how much bigger or how much better it could get. 

Weeks after his Grammy performance, Martin released his Eng- 
lish-language debut, "Ricky Martin," which went on to sell 7 mil- 
lion copies in the United States alone, according to Nielsen 
SoundScan, and 1 5 million worldwide, according to Sony BMG. 

In the span of a single year, a Puerto Rican artist, who sang pre- 
dominantly in Spanish, became one of the best-known singers in 
the world, in any language. 

Even though Latin acts had made notable international inroads 
before, the level of Martin's success ushered a new generation of 
Latin crossover stars. It sparked the moment in pop in the late 1 990s 
and early 2000s that many still refer to as the "Latin explosion." 

Martin's subsequent albums, in both English and Spanish, while 
not as successful as "Ricky Martin," continued to deliver strong, 
steady numbers. continued on »p42 
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His English-language follow-up. "Sound 
Loaded," notched 1.7 million copies sold in the 
United States. His Spanish work always tops the 
million mark worldwide. 

Now 34, Martin stands poised to enter a new 
phase in his career with the release of his "MTV 
Unplugged" album. So his Latin Recording Acad- 
emy honor also comes at an appropriate lime. 

Academy president Gabriel Abaroa puts Mar- 
tin's honor into perspective. "Think about a young 
guy," he says. " He has many things anyone would 
wish for. In most of the cases, thai person floats 
way above the reality of human drama and forgets 
to look down. 

"Then, once in a while, a miracle happens and 
a star does look down and gives a hand, gives a 
heart, gives the soul and helps others in an ex- 
traordinary way. 

"That star has a name, and the name is Ricky 
Martin," Abaroa says. "To honor as a person of 
the year a star like Ricky honors the Latin Record- 
ing Academy. It also honors music, and is our 
way of supporting the goals he pursues." 

The story of Martin, whose real name is En- 
rique Martin, begins in San juan. Puerto Rico, 
where he grew up in a musical family, but one in 
which no one was a professional musician. 

Martin not only liked music; he liked the spot- 
light. His first step)s toward fame were as a child 
model in TV commercials. Emboldened by his suc- 
cess, one day he told his father he wanted to audi- 
tion for a spK>t in Menudo. Puerto Rico's all-boy 
group that had become a worldvride phenomenon. 
At the time, a search was on for a replacement for 
Ricky Melendez, the only member of the original 



group that remained with the lineup. 

Martin auditioned three limes, and was re- 
jected three times for his lack of height, But after 
a year and a half of putting him off, Mcnudo's 
managers capitulated: Martin, short and all, would 
be part of the Menudo lineup. 

"I always remember the first night he per- 
formed with us at the Centro de Bellas Artes in 
San Juan. Puerto Rico," former Menudo mem- 
ber Charlie Masso recalls. " He was very, very shy 
and he was very worried about how he would look 
onstage, but he learned immediately. I always 
thought he was a very serious, very dedicated guy 
And girls loved him." 

Martin would remain four years with Menudo, 
and he is thankful for the experience. 

"Menudo was my school, and 1 am proud of 
those beginnings," he said in a 1999 interview. 
"Menudo taught me the true meaning of the word 
discipline, and every time I write that word, I write 
it with capita! letters." 

But, how do you move on from something 
like Menudo? 

Martin embarked on a solo career with Sony 
and released his debut, self-tilled Spanish- 
language album in 1991. Supported by Martin's 
role in the soap opera "Alcanzar una Estrella" and 
the following garnered from the Menudo days, 
album sales soared in Latin America and gener- 
ated two major hits, "Fuego Contra Fuego" and 
"El Amorde Mi Vida." 

"Since he was young, I remember him as a hard 
worker," says Luana Pagani, senior VP of global 
marketing for Latin at Sony BMC International, 
who met Martin with that continued on >>p44 
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DEAREST RICKY, 

MANY CONGRATULATIONS FOR YOUR RICHLY DESERVED 
ACHIEVEMENT IN MUSIC. 

I JOIN WHOLEHEARTEDLY IN THIS CELEBRATION OF YOUR 
BRILLIANCE, PASSION AND DEVOTION TOWARDS YOUR WORK 
AND MUSIC. 

I WOULD ALSO LIKE TO APPLAUD YOUR GENEROSITY- I STILL 
TREASURE THE WONDERFUL MEMORIES OF THE TIMES WE 
DUETTED AT THE "PAVAROTTI & FRIENDS" CONCERTS, WHEN 
YOU SELFLESSLY OFFERED YOUR TALENTS AND MUSIC FOR 
THE GOOD OF OTHERS. 

NICOLETTA JOINS ME SENDING YOU LOVE AND VERY 

BEST WISHES FOR MUCH FURTHER SUCCESS AND HAPPINESS 

IN THE FUTURE. 



LUCIANO PAVAROTTI 
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Martin's subsequent success, says Pagani, who continues to 
work with him today, was a combination of factors. "First, he's tal- 
ented, then, he's hardworking. And he is such a good person that 
everyone wants him to be successful. Really, everybody wanted 
him to do well. And that makes such a difference." 

The follow-up to "Ricky Martin" was "Me Amaras" in 1993. But 
it wasn't until the "A Medio Vivir" album in 1995 that Martin hit 
his stride with the track "Maria. " a song that defined his sound 
through its use of Caribbean dance rhythms, percussion and brass. 
It was a stamp that remains to this day, but that at the time raised 
many an eyebrow. 

"It's the end of Ricky Martin's career," one Sony executive is said 
to have grumbled. 

Instead, it was really the beginning. 

Beyond its musical identity, "Maria" cemented the relationship 
between Martin and his former Menudo bandmate Robi Draco 
Rosa, who penned the track (under the pseudonym Ian Blake) with 
Luis Gomez Escolar and K.C. Porter. 

Those names reappear again and again tn Martin's discography. 
alongside Desmond Child (who later co-wrote "Livin' La Vida Loca" 
with Rosa) and Venezuelan singer/ songwriter Franco de Vita, who 
penned many of Martin's romantic hits, including "A Medio Vivir." 

Martin was also looking ahead. He perfected his English, and took 
on roles in TV (as Miguel Morez in "General Hospital") and on Broad- 
way (as Maritus in "Les Miserables"). 



But two circumstances — or rather, two songs — intersected to 
bring about one of the biggest successes of contemporary' pop. 

Columbia Records executives began to think about developing 
Latin artists for the mainstream pop market. 

It was 1996 when Jerry Blair, then-executive VP of Columbia 
Records (and currently a principal at record label /marketing com- 
pany Fuerte). spoke with Frank Welzer. ihcn-chairman of Sony 
Latin America, and with Pagani. He asked for a list of artists on 
the Latin roster who they thought had crossover appeal. 

Martin stood out, and Blair went to see him perform at Radio 
City Music Hall in New York. 

"And I'm like, 'Holy shit,' " Blair recalls. Martin, who was signed 
to Sony International, was switched over to Columbia, and Blair 
devised an aggressive grass-roots strategy to test him in the Amer- 
ican marketplace. 

He commissioned a bilingual remixof "Maria" where the verses 
were in F.nglish. but the trademark chonis — "Un.dos, tres, un pa- 
sito p'alante Maria" — remained in Spanish. The record was serv- 
iced to every high-densily Latin market. 

"Ifa station was doing an event. Ricky was there." Blair says. "And 
that bilingual version became a tap 10 hit in at least 20 markets." 

On the Billboard charts. " Maria" hit No. 88 on The Billboard Hot 
100 in 1996, and on the rhythmic chart it peaked at No. 33. 

Columbia organized an in-store for the single. But when Blair 
called a major New York radio station to say that more than 2,000 
people had shown up and that it deserved coverage, he says that 



programmers asked in response: "Are there any white girls there?' 

"I was talking to deaf ears," Blair says. 

Then came "The Cup of Life." The track was selected as the 
theme of the 1998 World Cup. Martin recorded it in multiple lan- 
guages, making it a hit in Latin America and Europe prior to its 
inclusion on "Vuelve," Martin's subsequent, breakthrough album. 

Like its predecessor, "Vuelve" featured romantic material, in- 
cluding the title track, penned by de Vita, as well as eminently 
danceable fare, including "Por Arriba, Por Abajo" and "La Copa 
de 1-a Vida." 

Soon after, Columbia, under the direction of then-Sony Music 
chiefTommy Mottola. had begun production of Martin's first Eng- 
lish-language album, months before the Grammys. 

Mottola, convinced of the possibilities in Latin music, had also 
lined up other artists to release material in English, including Marc 
Anthony, M DO and Jennifer Lopez. 

But Martin was the first. 

He was nominated in the Latin pop category for "Vuelve." But 
producers of the 1 999 show were leer>' about having a Spanish- 
language performance on prime time TV. 

Among the many who pushed for Martin was producer Emtlio 
Estefaii , a close friend of then-Grammy president Michael Greene, 
who insisted that Martin should perform. 

"1 said, "Mike, it's important to have something like this,' " Es* 
tefan recalls. 

And the rest, cliched as it may sound, is pop history. 

"You're at the Grammys. you've seen Madonna and a couple of 
other people, and everybody sounds the same." says |ohn Lannert, 
who was Billboard's Latin bureau chief at the time. "And then, 
Ricky Martin shows up with 30 people and does cha-cha-cha. It's 
a perfect example of being at the right place and the right time with 
the right sound." 

That evening. "Vuelve" won a Grammy. Weeks later, Martin was 
a star, and the video of his new single. "Livin' La Vida Loca." went 
into heavy rotation on MTV, becoming one of only a handful of 
Latin artists who. at the lime, had made it onto the channel. 

"He's part of that select group of people who are unforgettable 
onstage," MTV's Torn Calderone said at the time. "Gloria Estefan 
had that. Whitney Hoiiston. It's a magic moment that translates 
into stardom." 

"Ricky Martin" naturally included the "Maria" remix and "The 
Cup of Life." in English. Beyond selling 15 million copies world- 
wide, it ushered a new era for Latin music. Months after its re- 
lease. Sony launched its other crossover acts: Anthony, Lopez and 
later, Shakira. 

For its part. Universal marketed albums by Paulina Rubio and 
Luis Fonsi. Interscope signed Enrique Iglesias. 

"Everything was happening to the [Hispanic] demo," Blair says. 
"But Ricky Martin was the spark that drew marketers' attention to 
thai demo. This woke up the world." 

Following such success would be a challenge, for any act. 

Martin quickly recorded a follow-up album, "Sound Loaded," 
which sold nearly 2 million copies in the United States. 

Then, he took a break, dropping out of the spotlight for nearly 
two years, and emerging only for an in-depth interview with Bill- 
board during the 2002 Latin Music Conference and to receive the 
Spirit of Hope Award for the humanitarian work he had launched 
in earnest during the preceding two years. 

Martin returned to Spanish in 2003 with "Almas del Silencio." an 
album that, at the time, scored the highest first week of sales on Bill- 
board's Top Latin Albums chart (the record has since been broken). 

The first single, "Tal Vez," penned by De Vita, went straight to 
No. 1 its first week on radio. 

With "Almas del Silencio," Martin went against expectations by 
insisting on recording in Spanish when most people expected an j 
English album. ^ 

"I did this album because I wanted to," Martin said at the time. | 
"I looked back at everything I'd done and I said, 'Wait a minute, I | 
don't need to prove anything to anyone. If in 10 years someone | 
writes the book on music history. I'll have a good chapter. So, relax. | 
Ricky. You have to do what you want to do continued on »p46 i 
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and forget about sales and things like that.' 

"I need to return to my language for obvious 
reasons," he said, "maybe it's a romantic decision. 
But at the same time, there's an industry to sup- 
port [in Latin America] that's completely collapsed." 

"Almas" was released in 37 territories world- 
wide and brought Martin closer to his Latin fan 
base once again. 

"He definitely remains relevant." MTV Latin 
America VP of music and talent |ose Tillan said 
at the time of the album's release. "On this album, 
there's such honesty in the lyrics, I think people 
will be able to connect with them." 

"Almas" included tracks by a big roster of Latin 
artists, among them Alejandro Sanz and Ricardo 
Arjona, who wrote songs based on conversations 
with Martin. 

Some of the album's songs, like "Asignatura 
Pendiente" by Arjona, are deeply personal, as Mar- 
tin himself explained when he performed it at the 
taping of his "MTV Unplugged" this summer. 

After the release of "Almas." Martin parted 
ways with his longtime manager. Angelo Med- 
ina. A legal disput resulted, which the parties re- 
solved out of court 

Martin's career has since been guided by a team 
of people that includes his longtime friend and 
personal assistant. ]ose Luis Vega, acting as per- 
sonal manager music industry veteran Bruno 
del Granado. who began as a consultant, is now 
his business manager for the Latin world. For the 
English-language world, Martin is managed by 
industry veteran Randy Hoffman. 

**! attribute his success to steady work, dedi- 
cation [to) the day to day, to not having an ego and 



to not comparing himself with his peers," says 
Vega, who has been with Martin since 1992. 

"We now realize that no artist can take any- 
thing for granted, whether it's Madonna, Prince 
or Ricky Martin." Del Granado says. "You have to 
be more accessible. And, we've also realized that 
it is important to reconnect with his Latin fan 
base, who have accompanied him for nearly 25 
years, and is still standing strong." 

Del Granado, Vega and Hoffman were the 
team behind "Life," Martin's predominantly Eng- 
lish album released in 2005. A mix of Latin and 
world music, it marked a major departure in 
sound for Martin, who also co-wrote many of 
the songs. 

"All great artists evolve, and Ricky has always 
evolved," Sony BMC/U.S. Latin America presi- 
dent Kevin Lawrie said when "Life" was released. 

"When he broke into the English side, it was a 
huge departure for him language-wise and sound- 
wise. And [this wasl another chapter in his career. 
Ricky is tremendously determined, and the record 
company as well. And wc will defend him forever 
and ever." 

Martin's upcoming "Unplugged" release is yet 
another departure. It is an album that is stripped 
of the layers of glitz and glam associated with 
him , and that returns to the basics of a singer and 
natural performer. 

"When we signed him [in 1991) we knew we 
were on to an incredible talent." Lawrie said re- 
cently, adding that the "Unplugged" album "is 
the perfect opportunity to bring all of what Ricky 
was before 'Livin' La Vida Loca' to the world. It's 
him totally in his element," 
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RICKY MARTIN, right, joins WILL.I.AM' 
of the Black Eyed Peas at the 2005 
MTV Video Music Awards. 



HONORED BY THE LATIN 
RECORDING ACADEMY 
AS PERSON OF THE YEAR. 
MARTIN REFLECTS ON 
A LIFE OF ACHIEVEMENT 



LIVING 



LA VIDA PLENA 



Ricky Martin has u reputation for being one uf the hardest-working 
artists in the business. And one of the nicest. The two traits li3\e 
coexisted through the years, providing a solid foundation for a ca- 
reer that has seen extraordinary success and survived extraordi- 
nary challenges. 

While many people still associate Martin with his breakthrough 
hits 'The Cup of life" and" Livin' La Vida Loca' in tlie late '90s, his 
life onstage goes back 20 years, when, al age 14, he became a mem- 
ber of Puerto Ricaii boy band Menudo. 

Now, at J4. Martin is the youngest artist to be chosen as person 
of the year by the Latin Recording At ademy. The Acadenn will 
honor Martin Nov. 1 at a dinner in New York, the night before the 
seventh annual Litin Grammy Awards .ire handed out at Madison 
Square Garden. 

Martin s "MTV Unplugged" special will also debut Nov. 1 . and 
his album of that performance will arrive Nov. 7 in U.S. stores, 
along with a DVD release of the same name. 

Recently, over cof lee and sandwiches at his Miami home, Mar- 
tin reflected on a life well-Hved. 

You looked very much in your element during the taping of 
your "MTV Unplugged" special. 

I liked it a lot. I had my musical director, my trumpet player, my 
drummer, people with whom I *ve worked with a long time. I loved 
it. Now, I don't want to do it any other way. I honestly didn't feel 
like going into a studio for a whole year. Because that's how long 
it takes me, from the day I begin to record until the day I turn in 
the album. I wasn't up to that. 

How did "Unplugged" come about? 

My last tour was a more intimate concept, and at that point I 
said. "Yes, this is worthwhile." In fact, during the tour, we had 
an acoustic set. And all that opened the door to the " Unplugged" 
[performance]. 



The other day, I was out running, and "The Cup of Life" came 
on my iPod. What a great song that Is. 

It still is. Everyone in the world still works out to that song. And. 
listen. I go to Lebanon. Egypt, anywhere, and when that song comes 
up, it explodes. Everyone sings it. During the [recent] World Cup. 
they still [used] it for commercial breaks. 

It's reminiscent of your early hit "Marfa," isn't It? 

"Maria" is the mother of them all. When I recorded "Maria" [in 
1995], I came from doing only ballads. Many people said I was 
crazy. That it was the end of Ricky Martin's career. And after that 
came "The Cup." Of course, Robi Draco Rosa worked on both, so 
there's a link there. [Singer/songwriter/producer Rosa is a former 
Menudo bandmate of Martin's.] 

Let's go to your early days. Growing up In Puerto Rico, what 
Is your first musical memory? 

My mother has the most amazing music collection. LPs — thou- 
sands and thousands of albums. And that's where the music starts. 
She had trios, tango. My mother says she was Mexican in another 
life, because she loves mariachi. Her thing is Latin music. Ruben 
Blades, Roberto Carlos. Oscar D'Leon. 

That wasn't my music. My music was Anglo, and that came from 
the influence my older brothers had over me. The cool thing was 
rock. I would hear Boston, Cheap Trick, Journey, Led Zeppelin. 
Pink Floyd. I'm talking when I was 4 years old. So, 1 have those 
two influences. 

And what is your earliest recollection of actually making 
music? Of saying, "This is what I want to do"? 

One day. 1 was dancing on my grandfather's balcony. I got hold of 
an aunt's hairbrush, pretended it was a mic and started singing in 
front of everyone. 



Do you remember what you sang? 

Maybe something from Chespirito or Walt Disney. I was only 5 or 
6 years old. 1 also had a very talented and creative cousin who put 
musicals together. Every Friday we staged a small theater produc- 
tion for our parents and cousins. We would rehearse the entire 
week and do the show on Fridays. I 'm talking the garage of the 
house. That was my first stage. 

Who came up with the notion of having you audition 
for Menudo? 

I did. I wanted to audition. I began to do TV commercials when I 
was 6 or 7, and being in front of a camera never traumatized me. 
And when I saw that check and I saw I could buy my own 
videogames, whatever 1 wanted, then it bothered me even less. 

I was the first to have a motorc>'cIe in my neighborhood. Look 
at how one analyzes things. You're in front of the camera, you have 
money, you can buy what you want. 

But as a full-time job. it was around 1981. 1982 when I said. 
"Papa. Papa. Papa. I want to be in Menudo." And when he saw 
there was a possibility, he went to the Menudo offices and picked 
up an application. 

Had you taken dance or voice lessons at that point? 

Nothing, nothing. I simply sent my photo, my 8-by-lO, my infor- 
mation, my experience, and I was called for auditions. And when 
1 got there. I nailed it. I was ready. I wanted it. It was this small 
sound room, and there 1 sang. I danced. I knew all the choreogra- 
phies because 1 had watched the videos. But there was a huge prob- 
lem. I was too short. I was 12. but 1 looked 8. 1 was tiny. They lold 
me I was too small. 

In fact, they would tell you that again and again, for nearly 
two years before they finally took you in. What do you think 
made them change their mind? continued on >>p50 
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They said 1 was perhaps a sign that they should 
return to youth. All the members had been grow- 
ing, and when I came into the group. yoiinf{er 
fans came back. 

Was there ever a moment during this time 
when you said, "I'm tired of the spotlight"? 

Yes. When I left the group I was exhausted. Wlicn 
I was entering my fourth year. I wanted out. i 
thought Menudo had given me all it had to give. 
I was 17. I didn"! need to have my life mapped 
out. And iheysaid, "Stay one more year." So I did. 

Was this good business for you? Or did you 
feel you were taken advantage of? 

Never. In fact, there was a time when things 
weren't going that well; one of those valleys in a 
career. And. naUirally. the salary wasn't the same. 
But there was a very special bond. It was like a 
family. And I had no problem slaying on for a 
while. .Money wasn't an issue. 

When I left, it was because I needed a break. I 
didn't know anything else. It had been five, six 
years .since I had been to a mall, to the movies, to 
thebeadi. Imagine, between 12 and 17. 18 years 
old. It's an intense time for anyone. You have a 
thousand issues. And [when] we were on an air- 
plane ... I went around the world on a private jet. 
I didn't have a hotel room; we had an entire floor. 
We were spoiled. 

Did you ever think, "This isn't the real world"? 

1 didn't know any better. That's the way it was. 

You have been in the spotlight pretty much 



all your life. Do you ever feel like taking a 
year off, going incognito for a while? 

I did it. In 1989 after "LivirV Li Vida Loca. " 
I said. "OK. stop. Unwind." 

11 was urgent to take that pause. Because this 
is the only thing 1 know how to do. and it was 
giving me a bad taste. I was tired. You know how 
hard I worked, what my schedule was like? I 
never relaxed. 

I was obsessed with this thing of being ac- 
cepted. It's addictive. Tlie applause, tlie adulation 
of the audience, tlie strength a stage gives you. I 
have yet to meet someone who has left this vol- 
untarily If they do. it's because they can't take it. 

You go to India frequently to unwind. I heard 
you fly commercial and without an entourage. 
Is that true? 

To India, I do. I close my eyes, and I'm in New 
Delhi. I get in a cab, and I'm at my hotel. I need 
that. You don't know how healthy that is, because 
there comes a time when you can't do anything 
on your own. You have so many people around 
you, you become useless. 

Of course, you need to have that with work, 
and I'm grateful for everyone around me. But 
there comes a moment when I say, "1 need to be 
alone, rent a bike, take a walk." 

Going back to what you said about not know- 
ing how to do anything else— you're being a 
little too modest. Your Ricky Martin Foun- 
dation is growing and doing some remark- 
able things. How was that conceived? 
The Ricky Martin Foun- continues on >>p52 
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dation began as an organization for the well-being of children in 
health, education and children's rights. We've done many differ- 
ent things. And on one of my trips. I went to India, invited by 
Nacho Cano [ founder of defunct pop group Mecano. who runs 
a foundation for children in India], and I went nuts. He has a 
music school, but it's only part of this gigantic structure, 
whose mission is to rescue girls from the streets. 

One day, we went out to rescue girls. I personal! 
found three girls, approximately 4, S and 1 1 years old. 
And to make a long story short, girls like these are al 
the gates of hell. 

Because they are girls in India, child traffickers 
come to the streets, they seduce them and take them 
away. 1 couldn't understand how little girls could 
be seduced or trafficked. 

And that's where People for Children is born. I re- 
alized how little people know about this. The mis- 
sion of the Ricky Martin Foundation and People for 
Children is to create awareness. 

Do you feel it's your duty to give back? 

I can't sit back and watch what happens and do nothing. So. 
I try to effect change, and I 'm very active about it. And the foun- 
dation brings me a lot of satisfaction and passion, a lot of anger 
and sometimes, a lot of frustration, because I like instant gratifi- 
cation. 



You have been writing songs for a long time, but Ricky Mar- 
tin the songwriter was someone we really saw for the first 
time on "Almas Del Silencio," your 2004 Spanish-language 
album. What motivated you to write at that point? 

It was the first time i had time. I was always onstage and simiilta- 
neousiy recording an album. I never had three years to create music 
like 1 did there. 

I thought I would hear more of your own material on "MTV 
Unplugged." What happened? 

Well, I had just returned from touring, 1 called [producer/mu- 
sical director] Tommy Torres and 1 said, "Let's do this." We 
wrote "The Plena ' [Martin's only composition on the MTV set] 
in three hours. 

Days later, we went back and fixed a couple of things in it. But 
it is difficult for me to write. I have to be in the right mind frame. 
And in this particular moment, that's what I had. 

I've written 65 songs. But I do it without an ego in the sense that 
I never think, "If I include one of my songs and I sell so many 
copies, I'll make this much money." It's what works best. 



The common thought is that people like you, with long 
careers, reinvent themselves. That's the sense I get too 
from your albums. Each one is so different. Is that the 
case? 

I hope I'm not the same person I was five years ago. It's won- 
derfu! to be able to evolve. Definitely, when I begin to create, 
what I don't want to do is something I did before. 



With all the recognition you enjoy everywhere In the world, 
how do you keep your feet on the ground? 

It's extremely difficult. It can be so confusing. I think I've been 
blessed. The same way that I've had the opportunity to be before 
150.000 people, life has also allowed me to see suffering. It's not 
so much that I'm on a spiritual quest as that spirituality has found 
me to deal in a healthy way with some of the things in life. 

You have a reputation for being a tireless worker when it 
comes to touring and promotion. You could have relaxed on 
your laurels long ago and limited your activity, like many do. 
Why haven't you? 

There was a time when I did step out of the limelight, as I men- 
tioned. But look at Madonna. She's the queen of pop, and she con- 
tinues to work. 

I think it's something you carry in your genes. You need to have 
a winner's mentality. And winners are warriors in life. They arc 
constantly creating and seeing how they can affect society, be it 
through politics, law. education or whatever it is. In my case, the 
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way I've worked since I [was] 12 years old has been very demand- 
ing. But that's the way it is. Is there any other way? 

You have gone back and forth between languages In your 
recordings. Are you going to keep on doing that? 

I don't know. I love Spanish. I don't have plans to record in Eng- 
lish anytime soon. But it shouldn't be an issue to sing in English 
or Spanish. 

But here In the United States it is. 

It shouldn't be. This may be a Ricky Martin Spanish-language 
album, but in many countries, it is simply Ricky Martin's new 
album. Period. Because I *m known all over the world as a Latin act 
who recorded an album in English and has done very well. 

But in Australia, Russia, Thailand. New Zealand, you name it. 
Ricky Martin is in Spanish. So. my next Eng- continued on >>pS6 
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Martin's Discography Spans 
Two Decades 

Here's a look at Ricky Martin's albums. 

"RICKY MARTIN" (1991) 

Following his career as a member of 
Puerto Rican boy band Menudo, Mar- 
tin released his solo debut in Spanish. 
An album dommated by ballads. "Ricky Martin" 
yielded major hits: "Fuego Contra Fuego" and "El 
Amor deMiVida." 

"MEAMARAS"CI993) 

Martin's second album solidified his 
standing as a Latin balladeer. 

"AMEDIOVIVIR" (1995) 

!■ album that truly catapulted 
Martin to fame m Latin America. It in- 
cluded "Maria." a song that would be- 
come a template for much of Martin's later work. It 
also marked the beginning of his collaborations 
with Franco de Vita, who wrote the title track; Robi 
Rosa; and K,C Porter. 
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••VUELVE" 0998) 

Liko -A Medio Vivir. ' this album takes 
its name from a Franco de Vita ballad. 
"Vuolve" sold nearly 1 million copies in 
the United States alone, according to Nielsen Sound- 
Scan, an astounding number for its time. The album 
also Includes "Por Arriba, Por Abajo," a Martin con- 
cert staple, and 'The Cup of Life." which was adOfMed 
as an anthem for the 1998 World Cup. 



''RICKY MARTIN" 0999) 

For his English-language debut, Martin 
released a self-titled album, as he did 
with his solo debut eight years earlier. 
Hicky Martin" was a smash, selling close to 7 million 
units in the United States, The greatest hit. by far. 
was "Livin" La Vida Loca." written by Rosa and 
Desmond Child, which spent five weeks at No. 1 on 
the Billboard 100. The track was recently voted the 
top dance track of ali time by VHl viewers. On the 
other end of the spectrum was the ballad "She's All 
I Ever Had," which peaked at No. 2 on the Billboard 
Hot 100 , with the Spanish version reached No. 1 on 
the Hot Latin Songs chart. 



"SOUND LOADED" (2000) 

.ny say Martin's follow-up to "Ricky 
Martin ' came too fast Regardless. 
Martin scored on this album with the 
She Bangs." continued on »p56 
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The Ricky Martin Worldwide Fan Club 
congratulates Ricky on being chosen as the 

2006 

Latin Recording 
Academy Person 
of the Year 

for lifelong musical achievements 
and outstanding humanitarian efforts. 

Ricky, your fans from around the world 
are proud of your musical success and 
your selfless leadership as a humanitarian. 
It is an honor to salute you at this significant 
moment in your career. 

Congratulations Ricky! 

You are indeed a man who combines great 
talent with a great heart. 
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from >>p52 lish-language album is not my next English-lan- 
guage album. It's simply Ricky Martin's next album. 

But the fact Is, your singing in English did open the possi- 
bilities for other Latin acts to explode worldwide. 

That's a big responsibility [ for one to assume). The timing was per- 
fect, and a lot of work had been done for a long time. I agree that 
the work I did helped to interest the non-Latin world in my cul- 
ture. And I love that. 

What is your most successful song abroad? 

Well. "Cup of Life" is a song even grandparents sing. But there are 
two more that people always sing to, even though they're in Span- 
ish, whether I'm in Beirut, Cairo or Budapest. One is "La Bomba" 
[an uptempo dance track), another is " Vuelve." A ballad. Those two 
have a magical vibe. 

How do you describe yourself? 

I'm an entertainer. I love to entertain. I'm very creative when I'm 



onstage. One night Ml do something, next night I 'II do something 
different. 1 am never boring onstage. 

There was a moment when I got tired being onstage. I was in a 
bad mood. And at that moment I said. "Wait a second. I gotta stop." 
And that's when 1 took a sabbatical. And I came back and said, "I 
just needed to rest.' 

So, where do you see yourself 10 years from now? 

With my humanitarian work, doing a couple of documentaries. I 
will be thinking, " 1 did amazing documentaries and I did this amaz- 
ing movie about child trafficking.' I don't knowif it will be me as 
an actor or as a producer. I'll be enjoying the fruits of my tabor. 
And musically speaking, at 44. 1 could still be performing. 

Will you still perform songs like "The Cup of Life"? 

Of course. They're significant songs, which, in all humble- 
ness, marked an era. And not only for Hispanics. It's wonder- 
ful to be in a restaurant anywhere in the world and still have 
people say. "Hey: Ale. ale. ale." — Leila Cobo 
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"LA HISTORIA" (2001) 

Martin took a break from recording and released in- 
stead an album that featured greatest hits and fa- 
vorite tracks. Not included: "Livin' La Vida Loca," 

^ "ALMAS DEL SILENCIO" 
(2003) 

Martin returned to the spotlight 
recording in Spanish. "Almas" was per- 
iijps ino most introspective album of his career, 
bringing together great songwriters associated with 
deep, lyrical material. With "Almas," Martin also 
began to delve into world music sounds, bringing 
Middle Eastern Influences into tracks like "Jaleo." 

"LIFE" (2005) 

Martin's return to English-language 
recording is his most eclectic album 
to dale. "Life" was risky in its mix of 
influences (ranging from reggaeton to world music), 
languages and guests that included Fat Joe, Daddy 
Yankee and Witl.i.am. Although not a big commer- 
cial success, Martin calls It one of his favorite albums. 

"RICKY MARTIN MTV 
UNPLUGGED," (2006) 

Cill It Martin With no frills On this 
album and a simultaneously released 
DVD, fans will hear a better voice, simpler arrange- 
ments and a more honest singer than ever before. 





To Some - Legandary Artist 



To Others - Global IIlmanitarian 



To All - A Good Friend 
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MTV SPECIAL YIELDS 
MARTIN'S LATEST 
ALBUM AND OPENS A 
NEW CREATIVE CHAPTER 

BY AYALA BEN-YEHUDA 





MTV plans versatile 
exposure for RICKY 
MARTIN'S 'Unplugged; 



RICKY 



An r . - 

career. But for Ricky Martin and MT\ to make this one happen, 
the stars of creativity and opportunit>- needed lo align just right. 

For Martin, an international pop icon who has performed for 
massive crowds since he was u » hild. the intimate acoustic per- 
formance Is more than a fooliintc — it signals a new chapter and 
artistic direction. 

For MTV. Martin's "Unphiji^iod" special is a way to inaugurate 
MTVTr^s. the newbiHngual (. h^nru-l aimed at young Utinos, with 
a bona fide crossover star. 

For Sony BMG, the "Unplugged" special debutingon Nov. 1 is 
an opportunity to showca-^*- one of the world's most popular artists 
in a new way via a globa I \ isual performance. 

"We've been counting down the days to present him in this 
very credible and stripped-down fashion," says Kevin Lawrie, 
president of Sony BMC/ U.S. Latin. "Wlien you become a win tc- 
liot pop star, the perception of the public after a while may turn 
cynical, [as if to say]. Well, maybe Ricky was just something thai 
was manufactured . ' 

"This is a perfect opportunity to dispel any of that." he adds. "In 
the acoustic "Unplugged' format, there isn't much of a way to hide 
anything. It's really Ricky unmasked. And that's something that a 
lot of people haven't seen yet. and that's compelling in itself." 

Luana Pagani. senior VP of marketing al Sony BMC Inter- 
national, adds. "Ricky Martin is a superstar [and] MTV 'Un- 
plugged* is a natural step in his career. The show "is giving him 
the chance to connect with the audience in a more relaxed and 
intimate environment." 

MTV and Martin's learn had discussed an "Unplugged" tor years, 
but the idea gamed steam after Martin's last tour, which took him 
to small venues for one-night-only stops in cities worldwide. 

Those shows featured an acoustic segment, and "the whole thing 
snowballed." says Bruno del Granado. who manages Martin's U.S. 
Latin and Latin America markets. 

"It's the start of a new phase. It's a more adult sound." del 
Granado says, referring to the influence of Martin's extensive 
world travels in recent years on his music. "The 'Unplugged' [idea] 
was the right vehicle." 

lose TilUn. senior VP of music and talent for MTV Networks 
Latin America and MTV Tr3s. says Martin's "Unplugged" special 
"was about connecting to his Latin roots and to the performance 
element of music." 

With that in mind. "Ricky Martin MTV Unplugged" comprises 
songs from Martin's Spanish repertoire. He had rehearsed a ver- 
sion of "Livin' La Vida Loca," but in the end his passion for the 
Latin concept won out. 

"It needed to feel organic, and something that developed out of 
a little idea," del Granado says. 

The singer and his team also vetted several dozen songs sub- 



mitted by authors from the United States and Latin America be- 
fore deciding on three new ones to record: " Pegate," an uptempo 
song Martin co-wrote with RoyTavare: "Con tu Nombre," written 
by Christian Zailes and Juan Carlos Perez Soto: and single "Tu Re- 
cuerdo," a flamenco-influenced ballad with Spanish singer La Man 
of the group Chambao and the guitar accompaniment of song- 
writer Tommy Torres. 

Charlie Singer, executive VP of programming and creative strat- 
eg>'for MTV Latin America, says the energetic Martin didn't com- 
pletely hold back during his "Unplugged" performance. 

"There are a few moments of the show when he just cannot sit 
down," Singer says. "He needed to dance." 

"Tu Recuerdo" entered the Latin Pop Airplay chart at No. 19 in 
advance of a yearlong marketing campaign that encompasses TV. 
radio, print and digital. 

On Sept. 25, the "Hi Recuerdo" video premiered on MTV Latin 
America and the first episode of MTVTr3s* flagship show " Mi TRL." 

Visitors to mtvrevolution.com will be able to stream the entire 
" U nplu^ed" session plus extra songs not seen during the show ' s 



TV premiere. 

The video for "Tu Recuerdo" has also found its way onto My- 
Space and YouTube. 

On Oct. 23. MTV Tr3s aired "Diary of Ricky .Martin." and on OcL 
28. the channel wiW show "Videologia." a countdown of Martin's 
favorite videos. 

On Nov. 1, the full special will be televised on MTVTr3s, MTV 
and VH 1 in Latin America, MTV Puerto Rico, MTV Spain and 
MTV's high-definition channel. 

Following the special's debut on Nov. 1 , MTV Tr3s will present 
a program on the making of the "Unplugged" show. 

The "Unplugged" album and DVD street Nov. 6 in Spain and 
Latin America, Nov. 7 in the United States and throughout De- 
cember and january in Europe and Asia as the TV special premieres 
in additional countries. 

A week before the album goes on sale, it will be available for 
stieaming via mtvla.com's "Mercado Negro." 

The days surrounding the album's release will be busy for Mar- 
tin, who will receive the Latin Recording continued on »p40 
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from »p58 Academy's person of the year 
award Nov. 1 . 

Then on Nov, 2. Martin will perform a medley 
and a surprise song at the Latin Grammy Awards. 
The concert will be televised on Univision and 
distributed to more than 100 countries. 

"The release will be supported by a carefully 
crafted marketing plan that includes a strong 
setup: TV campaigns, print and important radio, 
retail and online." Pagani says. 

A TV campaign will include broadcast net- 
works in Latin America as well as MTV begin- 
ning with the debut of the music channel's 
Premios Latinoamerica on Oct. 19. 

The week of the album's launch. Martin will 
make in-store appearances at locations yel to 
be announced in New York. Los Angeles and 



Acoustic sets in small venues on 
RICKY MARTIN'S last tour paved the 
way for his 'MTV Unplugged' session. 



Puerto Rico. 

After six weeks of promotion. Martin will begin 
rehearsing for a world tour set to kick off in late 
winter in San (uan. Puerto Rico. Del Granado says 
Martin hopes to do a seven-month tour in larger 
venues than the last ones he visited so that fans 
who didn't catch him last lime will get to see him. 

"He feels really at home onstage," del 
Granado says. 

Pagani notes that Martin's Nov. 1 honor as the 
Latin Recording Academy's person of the year 
recognizes not only his stahis as an artist but also 
his charity work through his own foundation and 
other avenues. 

"Sony BMG is proud to have him as part of the 
roster." she says, "and it is always a pleasure work- 
ing with such a great professional." •••• 



Ricky Martin's 1999 hit "Livm' La Vida Loca" became his breakthrough and signature song 
when it topped both the Hot Latin Songs chart and the Billboard Hot 100 that year 

But in thts exclusive ranking of Martin's top singles, it comes in second to his hit "Tat Vez," which 
topped Billboard's Hot Latin Songs chart for 11 weeks, after debuting on the chart April 12, 2003. 

The titles on this chart are ordered by peak position on Hot Latin Songs. If more than one title 
peaked at the same position, ties were broken by the number of weeks spent at the peak. If ties stilt 
remained, they were broken by the number of weeks on the chart, and then in the top 10 and/or the 
top -:o. depending on where the title pont<od —Keith Caulfietd 



Rank Title 



Peak Position Debut Date Label 



2 Uvin' La Vida Loca 



1(9) 



April 17. 1999 Sony Discos 



4 She's All I Ever Had 



U3) 



July 10. 1999 C2/Sony Discos 



6 Y Todo Queda En Nada 



Dec. 27, 2003 Sony Discos 



8 Jaleo 



July 5, 2003 Sony Discos 



10 The Cup Of Life 
(The Official Song of 
the World Cup, France '98) 2 



March 28, 1998 Sony Discos 





It's hard^to find the right words to say, 



when english is not our first language. 




Congratulations, bro. It's been an amazing journey. 



Tommy Torres 






But it is your generosity 
of spirit that makes you i 
a great human being and that, 

my friend, is your 
most valuable and everlasting 
legacy. 



I'm proud of you and 
1 love you.... 
Hoy, manana, y siempr 



Ednita 







RICKY MARTIN'S global 
travel has led to his concern 
for exploited children. 
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MARTIN'S 
PHILANTHROPHY 
IS HANDS-ON, 
FOCUSING 
ON EXPLOITED 
CHILDREN 



BY LEILA COBO 



I n the wake of the devastating tsunami that struck Southeast i 
in December 20O4, many musicians respondi d In ^l-iging !>i^ne-| 
fit concerts to raise funds to help those in need. 
Ricky Martin got on a plane. 

Within three days, he flew to Thailand. On arrival he met wilhl 
the country's prime minister and minister of foreign relations and I 
offered to help in any way he could. 

Martin went to orphanages, lo the morgue, tu llit' icmple. and! 
then he requested land on which to build houses (or those who 
had lost them. 

He teamed up with Habitat for Humanity, which built 225 newl 
homes, providing shelter for at least 500 children. [ 

Martin has a lifelong history of humanilarianism and philan* 
thropic work. In 2000, after achieving intem;uion;il stardom, he 
gathered all his efforts to form the Ricky Martin I oundation. Its 
essential mission? Tlie well-being of children. 

Martin advocates for the eradication of sexu.il abuse and sexual 
trafficking of children, building awareness at the issue through 
People for Children, an initiative funded by his foundation. 

"TrafTickingin children is a global problem al ti'ttin^ large num- 
bers of children," the United Nations Children's I und (UNICEF) 
reports on its Website. "Someestimateshave js tnanyas 1.2 mil- 
lion children being tra (Ticked every year. 

There is a demand for trafficked children .is che.ip labour or 
for sexual exploitation," it continues. "Children and iheir families 
are often unaware of the dangers of trafficking. bclie\ i ng that bet- 
ter employment and lives lie in other counlrit s. 

Martin refleclcd on his actions following the- tsunami. 

"Why build houses in Thailand? Because when I got there, even 
though the numbers were lui reliable. 2.500 children had been re- 
ported missing- If a child is wandering around, looking for his 
mom, that's when traffickers get hold of them, when they're at 
their most vulnerable. I could build ascJiool, a hospital, anything. 
But it's worthless if a child has no one to go hume t<j. " 

Martin's interest in aiding children goes b:ii k to his days with 
Puerto Rican teen-pop group Menudo, whose meml>ers were named 
ambassadors of good will for UNICEF. 

Initially, his philanthropic work covered many different proj- 
ects and funneled money to a variety of causes sponsored by dif- 
ferent organizations. 

After Martin created his foundation in 2000, however, he fo- 
cused on the well-being of children in health, education and chil- 
dren's rights. 

Among other projects, Martin paid the fiillcost oftlu" ^instruction 
by SER, Puerto Rico's Easter Seals organization, ofa Lt-nterin the 
Puerto Rican mountain town of Aibonito, whiLh sL-ncs 150 chil- 
dren with developmental deficiencies. 

He also supports the Fundacion Sol y Solin.i I ei rt-, .\ center for 
single mothers and pregnant teens, and awards scholarships to 




students enrolled in the University of Puerto Rico's School of Med- 
icine and at Puerto Rico's Escuela Nacional de Miisica. 

Most recently, thefoimdation began to work with pediatric AIDS 
and donated $1 million in instruments to public schools. In addi- 
tion. Martin pushed for creating a music department as part of 
Puerto Rico's public school system. 

Martin's focus shifted slightly after a trip to India a few years 
ago during which he visited singer Nacho Cano's Sabera Founda- 
tion, a music school for girls in Calcutta. 

Part of Sabera's mission is to rescue girls from the street who 
otherwise could be taken by kidnappers who make them part of a 
trafficking network where children are exploited and forced into 
sexual slavery. 

Martin, who had been unaware of the problem, created Peo- 
ple for Children as a vehicle to raise worldwide attention not 
just on child trafficking, but also child prostitution, abuse 
and exploitation. 

In the beginning, Martin did his work quietly, as he had 
done before. 

"And one day. I spoke with a group of activists in [Washington| 
D.C., and they said, 'How nice, how nice that you're involved, but 
you aren't helping us out at all,' " he says. 

"They were very aggressive about it," he adds. They told me. 
'Your intentions are the best, but you need a voice. We need a voice. 
We've been working on this at least a decade, and I can't accom- 
plish anything because I'm Joe Blow. People like you can make a 
difference.' " 

Martin began to speak out. He appeared in a a series of pub- 
lic service announcements talking about child trafficking. He 
also hosted a documentary produced by the InterAmerican De- 
velopment Bank about human trafficking that aired on TV in 
Latin America. 

The five-country "Call and Live" campaign with the International 
Organization for Migration also promoted hotlines for victims to 
get help. 

Martin's foundation also partnered with Microsoft in Latin Amer- 



ica and the Caribbean for an online safety campaign for children, 
Navega Prolegido, 

"He had to work on that issue and get the word out that this 
problem exists in the world." says Angel Saltos, who runs Mar- 
tin's foundation. 

Saltos says the problem of child trafficking is exacerbated by 
"denial in the minds of many people." 

"Our focus is on child protection and working for the well-being 
of children around the globe. It sets a new model of partnerships. 
It brings to light a new way of doing philanthropy and a new way 
of impacting large audiences. It's a great example of how a public 
figure can use his power of convocation to trigger the interest of 
authorities and general audiences and the private sector to pay at- 
tention to a cause that is very much close to Ricky's heart — pro- 
tecting children." 

Now, Martin's focus is supporting laws that protect children. 

Testifying before the U.S. Congress' House International Re- 
lations Committee in September. Martin called on the United 
States to ratify the United Nations' Convention on the Rights of 
the Child, and provide more anti trafficking aid to foreign gov- 
ernments and organizations. 

"We must work toward a universal law where children are con- 
sidered children until they turn 18," he says. "In many countries, 
children become adults at 12, because they still follow constitu- 
tions that haven't been amended. In those same constitutions, 
there is no item that says that prostitution is illegal. So. if a child 
is forced into prostitution, it isn't illegal." 

A second law, he says, will focus on registering all children when 
they're born. 

"Sixty-three percent of all children in the world don't have a birth 
registry," Martin says. "They have no identity. They don't exist. 
That's why they can disap[>ear so easily. We have to make it easy 
for families, for health-care providers, to register them. 

"1 was a child who worked. I left home at 12 to work. But I worked 
in something I loved and contributed lo society. These children 
are forced into a world of [exploitative] relationships." •••• 
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RICKY, 
CONGR ATU LATIONS 

ON ALL YOUR ACCOMPLISHMENTS! 




GIORGIO ARMANI 



MARTIN'S 



WHY FANS FROM JAPAN 
TO FINLAND LOVE RICKY 



BY STEVE ADAMS 



From the day Ricky Martin signed a deal with 
Sony Music International a decade ago, label ex- 
ecutives believed his bilingwal talent would pro- 
pel him to j;lobal popularity. 

Along with exuding considerable talent. Mar- 
tin also "has always been fluent in both English 
and Spanish." notes Daniel Levy. Sony BMC 
Music VP of global marketing, "so it was always 
going to be a natural step for him to go from Ix'ing 
a Latin superstar to an international superstar to 
a worldwide superstar." 

Martin's sales outside the United Slates and 
Latin America underline Levy's point. According 
to Sony BMC figures, the singer has shipped al- 
most 34 million albums worldwide, with slightly 



less than half of that total coming from markets 
outside the United Slates. 

"Ricky is one of the first real global superstars 
to come out of Latin America." Levy adds. "He 
was already signed to our Latin American com- 
pany, and it was only after the first three albums 
that he got signed to Sony Music International." 

Levy considers Martin's performance of his 
199R World Cup theme song, "The Cup of Life/U 
Copa dela Vida." at the 1999 Grammy Awards — 
which received TV coverage in several key inter- 
national markets — as the moment his global 
potential became clear. 

He says Sony got Martin to record his first Eng- 
lish-language album as quickly as possible after 
that "to try and capture the excitement" the per- 
formance generated. 

That album. "Ricky Martin." was released in 
September 1999 and has sold 15 million copies 
worldwide, according to the label. It also yielded 
the global smash hit single "Livin" La Vida Loca." 

However. M-irtin s ini- continued on >>p66 



RICKY MARTIN'S honor at the ' 
200S World Music Awards 
recognized his glot>al popularity. 
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tial international breakthrough had come earlier 
in August 1995 with his third album, "A Medio 
Vivir," which has shipped 1.3 million copies in 
Europe alone, according to the label. The album 
was a strong performer in Spain, France {where 
it remains his best seller) and — perhaps sur- 
prisingly — Finland. 

"Finland was one of the first markets to break 
outside of Latin America," Levy says. "Finland 
and France took chances, and [the single "Maria"] 
got massive radio airplay." 

Martin's follow-up album, "Vuelve," released 
in July 1997, featured the international hit "The 
CupofLife." Sony BMG reports shipments of2.1 
million copies for the album in Europe, where 
Italy, Turkey and Germany all became important 
markets for Martin. 

The album also shipped more than 1 million 
units in Asia and an additional 204,000 units in 
|apan alone. 

Kelly Chew. Sony BMG senior VP of global 
marketing for Asia, says Martin's visits to play 
showcase gigs and conduct promotional work 
were crucial to that success. 

"Making the effort to tour in Asia was rare for 
a superstar artist," Chew notes. "Asia is not usu- 
ally on the 'A' list of regions to travel to." 

Chew adds that Martin's "uptempo, happy 
singles" also stood out on radio in the region "at 



a time when radio was crowded by boy bands 
and ballads." 

Martin has now shipped more than 3.1 mil- 
lion albums in Asia, plus an additional l.S mil- 
lion in japan. 

"Not many [international] artists can boast such 
numbers in Asia," Chew says. 

Levy notes that the Asian release of Martin's 
upcoming "MTV Unplugged" album vn\] be held 
back until the new year — elsewhere, it will arrive 
in November — to enable a greater marketing push 
once the congested Christmas period is past. 

"MTV will broadcast the show [regionally] in 
January too." he says. 

Martin has reaped the benefits of a massive 
amount of international promotional work around 
the release of "Vuelve" and "Ricky Martin." ac- 
cording to Levy. 

" He's probably the hardest-working artist I've 
ever worked with," Levy says. "Not just touring 
but promotion-wise — the guy's a machine." 

However. Levy concedes that sales in Australia 
and New Zealand — which peaked at 424.000 for 
"Ricky Martin" — have dropped in recent years. 

"Those markets aren't as strong because he 
hasn't [toured] there in a while, but also because 
they haven't released the [Spanish-language] al- 
bums," he says. "All the other European and Asian 
countries release the Spanish albums, so for those 



markets and those consumers, Ricky has always 
been there." 

Martin's sales in English-language markets 
may have diminished in recent years, but his 
Spanish-language album shipments "are very, 
very consistent." Levy says. 

He points out that Martin's latest Spanish-lan- 
guage album, "Almas Del Silencio" (2003), has 
shipped more than 1 million copies worldwide. 



compared with the 694.000 of EngUsh-language 
set "Life" (2005). 

"A lot of people think Martin emerged after 
'Livin' La Vida Loca,' but his first international 
smash was 'Maria,' " Levy says. "He was already 
established as a Spanish-singing superstar in the 
world outside of America. [Now] he is strongly 
established worldwide as a bilingual artist whose 
Spanish album sales are as strong as ever." •••• 
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Laura Giantonio & Ascot Travel salute Ricky Martin on an 
outstanding life time career, achievenr«ents and dedication to 
worldwide humanitarian effort. Congratulations. 
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CONCERT TOURS 
HAVE DRIVEN 
MARTIN'S GLOBAL 
POPULARITY 



BY MITCHEL PETERS 



In concert, Ricky Martin is "as good as any per- 
former you've ever seen or heard about in your 
life," says manager Randy HofTman, president 
of Hoffman Entertainment. "From the minute 
the show starts to the minute it ends, he leaves 
everything on that stage. He is truly one with 
the audience." 

Following the Nov. 1 debut of his "MTV Un- 
plugged" special, and the Nov. 7 release in the 
United States of the album "Ricky Martin MTV 
Unplugged," Martin is expect€^d to launch a world- 
wide lour in late winter in his native Puerto Rico, 
with U.S. dates planned for April. 

Touring is nothing new for Martin, who as a 
teenager performed in stadiums throughout 
Latin America and the Caribbean with pop 
group Menudo. says Bruno del Granado of RM 
F.nterprises. who manages Martin's career in 
Latin markets. 

But it was not until 1999, with the release of 
"Ricky Martin." his first English-language album, 
that the singer from Puerto Rico found interna- 
tional success as a touring solo artist. 

That October, Martin embarked on the world- 
wide Livin' La Vida Loca tour. Attendance and 
sales data reported from 60 concert dates in the 
United States, Canada and Mexico show the tour 



grossed $51.3 million and drew 875.151 fans, ac- 
cording to Billboard Boxscore. International dates, 
not reported to Boxscore. would push Martin's 
grosses higher. 

"He's truly an international superstar," says 
Kate Ramos, senior VP of Latin music at Uve Na- 
tion. "He's the first artist to really cross out of just 
the Spanish-speaking world and speak to many 
audiences. . . Inthe Latin business. he'sdoneso 
much for our industry." 

After completing dates on the Livin' La Vida 
Loca trek. Martin immediately went back into the 
studio and recorded "Sound Loaded." his second 
English -language album. The album was followed 
by a six-month worldwide press tour that did not 
allow time for concert dates, del Granado says. 

During that promotional trip, Martin cut an- 
other record, which then required even more 
press appearances. 

"The Latin market was screaming for another 
Spanish-language album, so he went back into 
the studio to record 'Almas del Silencio,' " del 
Granado says. "It was back-to-back albums, so 
there was no room for rest or going back out on 
the road." 

Ramos recalls that Martin expressed his desire 
for a much-needed vacation after years of an ex- 
hausting schedule. 

" He said he'd worked nonstop for 20 years, so 
he decided he needed a break because he grew 
from being a teenager to a man while he was on 
the road and in the public eye." she says. "That's 
tough. He has made some incredible strides." 

It wasn't until November 2005 . one month after 
the release of another English-language album. 
"Life," that fans had an- continued on »p70 
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Ricky, Anthony, Veikko, Coop, Springo, Coco, Raffie 
and the entire RM Management team for a great 2006 
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from >>p68 other chance to see Martin on tour 
once again. Del Granado says the idea of touring 
was long overdue, and that Martin was eager to 
start performing live again. 

" Ricky wanted to go out on the road as soon as 
possible, so we did a month of prepromotion, and 
a month of promotion as soon as the album was 
released," the manager says. The tour started ex- 
actly a month after the CD hit the street." 

To connect more closely with fans on his One 
Night Only tour, which ran through )une 2006, 
Martin moved away from large facilities and into 
theaters, halls and performing arts centers. 

"We said, 'We're going to do it much smaller 
just so the fans feel that intimate, close-up bond 
with Rick)-,' " del Granado explains. "The last time 
Ricky went to most of those markets it had been 
stadiums or arenas." 

Chris Dalston, Martin's worldwide agent at 
Creative Artists Agency (CAA). was in the audi- 
ence at the singer's sold-out concert |an. 24 at 
I loUywood, Calif.'s Pantagcs Theatre. 

"It was an incredible show." Dalston says. "It 
was basically an arena production put into the- 
aters. It was a huge production." 

AEG Live was a co-promoter on that date, says 
Susan Rosenbluth, the company's Western re- 
gion VP. She says the small-venue capacities left 
fans wanting more, and that the Pantages The- 
atre concert "could've sold a lot more tickets than 
the one night." 

A.). Wasson of Live Nation's Florida Music 
Group was involved with two successful One 
Night Only concerts: at Miamfs fames L. Knight 
Center (Feb. 14) and Orlando's Bob Carr Per- 
forming Arts Centre (Feb. 15). Combined, the 
shows grossed $485,049 and drew 6,917 faris, ac- 
cording to Billboard Boxscore. 

Wasson says one of the shows attracted fans 
from abroad. "I remember I had gone out into 
the audience at one point, and there were some 
girls from Uruguay. Paraguay and Venezuela that 
had just flown in for the show," he says. 

Del Granado describes Martin's fan base in 
Latin America and the United States as ex- 
tremely loyal. 

"When you go to a Ricky Martin show, whether 
it's in Mexico City or Los Angeles, you have these 



RICKY MARTIN played 
smaller venues on his 
One Night Only tour. 



fans that sing along to just about every single 
song," he says. " Don't forget that he came out of 
the Latin market, so if there's one artist they re- 
ally feel a sense of ownership of, it's Ricky Mar- 
tin. They saw him when he was with Menudo. 
then beginning as a solo artist and then when the 
U.S. discovered him." 

Del Granado has managed Martin for about 
two years, but has known him for the past 1 5 from 
his days as VP of music programming at MTV 
Latin America. 

"He was one of the core artists we used to fea- 
ture on the channel, when his second solo album 
came out in 1993," he says. 

The manager's first realization that Martin had 
worldwide star potential came during a 1995 con- 
cert in Argentina with 250,000 fans. 

"They had to shut down the largest avenue in 
Buenos Aires," he says. "I thought, "Wow, this 
guy is not only a latin artist, he has the potential 
to become a huge artist.' " 

As of press time, no official dates for Martin's 
upcoming global arena/stadium tour were locked 
down, but CAA's Dalston says he's working on 
dates for February and March. The trek will be in 
support of "MTV Unplugged." Manager Hoff- 
man says the upcoming jaunt won't be "un- 
plugged." but those elements will be incorporated 
into performances. 

"We're going to do a very extensive Central 
and South America tour in February and 
March, which encompasses five shows in Mex- 
ico, hopefully multiple shows in Argentina 
and single shows in Chile, Brazil, Uruguay. 
Nicaragua, El Salvador and Peru," Dalston 
says. "If you have a map, pretty much pick any 
countr)' in Central or South America, and we're 
going to try to hit there." 

After those dates, the plan is to take a break for 
Easter before starting up a U.S. tour in April, ac- 
cording to Dalston. 

Then the idea is to head to Spain, Italy and 
potentially European markets in May," Dalston 
says, adding that response from promoters has 
been very strong. 

The tour will most likely start in Puerto Rico, 
and will also hit markets in the Far East, Australia 
and Japan, according to del Granado. 
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Ricky, you embody the evolution of tine artist. Your voice ignites arenas worldwide. 
Your music moves us and makes us move. Your humanitarian heart offers hope 
and inspires a vision of a better world. For all you've done and all you've become, 
we honor you. 

With love and admiration from Dago and your friends at 
NENENO 
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Another Decade Brings Another 
Revival Of Interest In The Doors' 
Iconic Music And Spirit 



BY CRAIG ROSEN 



It seems !o happen ovei*) detade or so. 

In 1979, eight years after the death of the 
Doors' magnetic froiittnan Jim Morrison, the 
band's song "The l"nd" seared the psyche of 
movi^oi rs during (he opening scene of Fran- 
cis Ford Coppola's landmark Vietnam epic, 
"Apocalypse Now/ 

Then in 1991. Oliver Stone's Doors biopic 
relit the tire of interest in the band, recalls 
manager )efF|ampol. commenting on the 
Doors' enduring and cyclical popularity. 

Now, ihe band's surviving members — 
keyboardist Ray Manzarek, guitarist Robby 
Krieger and drummer John Densmoro — 
are preparing to celebrate the 40th an- 
niversary of their 1967 self-titled debut 
album with a wealth of activities to spark 
interest in the band among a new genera- 
tion. 

On tap: a new boxed set. the band's first au- 
thorized biography and a push into areas rang- 
ing from ringtones to a theatrical production 



in Las Vegas tliat will feature the group's 
music. 

While the Doors have been one of the most 
written about and reissued acts in rock. 
Rhino/tlektra Records' "Perception" boxed 
set and Hyperion's "The Doors by the Doors" 
coffee-table book hit the streets with some- 
thing new. 

Longtime fan. artist and TV/radio person- 
ality Henr>' Rollins, who contributed to "The 
Doors by the Doors," is optimistic that the 
book and boxed set will offer something valu- 
able for followers of (he band. 

The Doors' previous projects "have never 
been cheesy or have never offended me be- 
cause it's always for the fans." Rollins says. 
"It's never some awful T-shirl or something 
disgusting like an Elvis thing." 

True to that spirit is "The Doors by the 
Doors." due Nov. 7. an oral histor)' written by 
Ben Fong-Torres, the journalist who conducted 
Morrison's final interview and later penned 



his obituary for Rolling Stone. 

While working on tlie book. Fong-Torres 
consumed every bit of Doors music, archival 
footage and previously published interviews 
and then dug deeper, conducting new inter- 
views with the three surv iving band members, 
their families and closest associates. 

"There's more detail from intimates that 
hasn't been said before, because I took their 
inter\iews and asked for more details and 
more information," Fong-Torres says, "This 
is the first time you have an as told to' in the 
voices of the Doors by all four of them in one 
fol left ion and not told hy an outside narrator, 
biography, investigative reporter or just one 
of the Doors Willi just only his point of view." 

Tlie 288- page tome will also include never- 
before-published photos and memorabilia, 
including Morrison's drawings and hand- 
written lyrics to "L.A. Woman." which Fong- 
Torres obtained from one-time Doors publicist 
Diane Gardner, who lived in Ihe apartment 



l>eiow Morrison's girlfriend Pamela Courson. 
It was in Gardner's apartment that a chance 
meeting between Fong-Torres and Morrison 
became the final published inter\'iew with the 
iconic singcr/poct. 

While "Tlie Doors by the Doors" will en- 
lighten fans with new details liehind the band's 
rise and fall, the 12-disc "Perception" boxed 
set. due Nov. 21, promises to reveal previously 
unheard aural treasures for the faithful. The 
set is broken down into sbc CDs and six DVDs 
featuring the band's six Flektra studio albums. 

Yet rather than the usual remastered boxed 
set. "Perception" includes new stereo mixes 
of the six albums, incorporating backing vo- 
cals and other oultakcs thai were left ofTtlie 
original releases, plus alternate lakes of choice 
cuts. 

In addition, the DVD versions of the albums 
features 5.1 surround sound mixes, photo gal- 
leries, lyrics, discographies and two videos of 
songs on each disc. In continued on >>p74 
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addition, each album will feature new liner notes 
by noted rock journalists, including l-ong- Torres: 
Paul Williams, founder of Crawdaddy: and Bar- 
ney Hoskyns, author of "Waiting for the Sun," a 
history of the I.os Angeles music scene from 
which the band emerged. 

"There were all kinds of things that we left ofT 
the albums at that time — harmony vocals, dif- 
ferent guitar parts, things like that — and we put 
them all back in. so those who hear the new [ver- 
sions] will hear a lot of new stuff." says Bruce Bot- 
nick, the Doors' longtime engineer who oversaw 
the new set. 

"The first album [19f>7's "Tlie Doors"] in par- 
ticular has never been heard at the correct speed." 
Bolnick says. "It's always been running slow. So 
those who buy the [boxed set] will hear it at the 
correct speed for the first time." 

Additionally. Rhino will reissue deluxe dou- 
ble-disc versions of the alburns separately be- 
ginning in lanuary 2007. The lal>el also hopes 
lo reach new fans by pushing the Doors" songs 
as ringtones through an extensive TV advertis- 
ing campaign. "There's a whole new generation 
of potential fans to whom we have to connect," 
)ampol says. 

nu" 40th-anniversary campaign kicks ofl'Nov. 
8 with an event on the Sunset Strip, which served 
as the setting for the Doors' rise to fame. That 
night the Whisky a Go Go. the club where the 
Doors served as the house band during the sum- 
mer of 1966, will be honored with a plaque from 
the Rock and Roll Hall of Fame, designating it as 
a historic location. Inside the Whisky, Doors gui- 
tarist Robby Krieger will be on hand for a listen- 



ing parly for "Perception." 

Despite the fact that the Doors were banned 
from the Whisky following a performance fea- 
mring Morrison's obscene Oedipal rant in "The 
End." the club owner Mario Maglieri has noth- 
ing but fond memories of the band. 

"He was a good guy." he says of Morrison. "I'd 
bawl him out and he'd look at me, rolling his eyes. 
They were a good bunch of guys , young guys that 
succeeded with this kind of carnival music, which 
I enjoyed." 

Down the street from the Whisky is the Cat 
Club, the former home of the London Fog, the 
venue where (he Doors played some of their ear- 
liest gigs. During the Nov, 8 event. Doors key- 
boardist Ray Manzarek will host a scaled-down 
version of the Doors' Rock and Roll Hall of Fame 
exhibit, which opens in spring 2007 at the rock 
hall in Cleveland. 

Across the street is Book Soup, formerly the 
site of the Cinematheque 1 6 movie house where 
Morrison once staged an impromptu poetry read- 
ing accompanied by Krieger on acoustic guitar. 
There. Densniore will be on hand to sign copies 
of "'Hie Doors by the Doors." The book will also 
be on sale at the Whisky and the Cat Club, al- 
lowing fans to get their book signed by all three 
Doors members as they visit the three locations. 

Even before the 40th anniversary's official kick- 
off event, the Doors were once again proving their 
commercial viability. On Aug. 8, Rhino/Flektra 
reissued the two-CD "The Best of the Doors," 
which promptly returned to the No. 1 position on 
Billboard's Top Pop Catalog Albums chart. 

Since its original re- continued on »p76 
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lease, "The Best of the Doors" has been certified 
nine-times platinum by the RI AA. The recent suc- 
cess of the album "just shows how relevant the 
band continues to be." Rhino VP of marketing 
Kenny Ncmes says. 

Of course, those affiliated with the band 
through the years have seen the signs of a resur- 
gence before. Bill Siddons, who became the band's 
first manager at the age of 19 simply because he 
was the only one they could trust, was shocked 
when his then- 13-year-old daughter began re- 
questing photos of Morrison more than two 
decades ago. 

"I asked why she wanted them, and she said. 
All my friends want them. Dad.' " 

Current manager |ampol, who has guided the 
Doors' career since the death of his partner and 
longtime Doors associate Danny Sugerman in 
2005, sees it as part of a continuing tradition. 

"The Doors have been an iconic brand for 39 
years," lampol says. "I'm actually in the very lux- 
urious and grateful position of having a brand 
that's completely relevant today." 

TTie statement is backed up by the band's con- 
tinuing merchandise sales. Dell Furano, CEO of 
Signature Networks, the longtime Doors' mer- 
chandising and licensing representative, says the 
band is one of the company's best sellers, right 
up there with the Beatles and AC/DC. The fact 
that such celebrities as Paris Hilton have been 
photographed wearing a Doors T-shirt has just 
upped the ante. 

While tlic Doors may once again be riding high . 
this latest resurgence began more than two years 
ago in sort of an underground, subversive man- 



Label: Elektra/Rhino 

Manager Jeff Jampol, the Doors Music 

Publisher: Doors Music. ASCAP 

Latest release:" Percept ion" boxed set. 
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ner true to the band's roots. 

Jampol began licensing the Doors' music for 
remixes in videogames. "Riders on the Storm 
{Frcdwrcck Remix)" featuring Snoop Dogg ap- 
peared in the 2004 videogame "Need for Speed: 
Underground 2." Authorized remixes by such 
electronic acts as BT, the Crystal Method and Paul 
Oakenfold followed. 

However, not everything was planned or au- 
thorized. In 2005. renegade mash-up artist Go 
Home Productions combined the Doors' "Rid- 
ers on the Storm" with Blondie's "Rapture" to 
create "Rapture Riders," an intriguing blend 
of cool '80s new wave hip-hop and mysterious 
'60s psychedelia. 

In the renegade spirit of the Doors, when jam- 
pol caught wind of the recording, rather than 
having an attorney send a cease-and-desist order, 
he met with the man behind the project to find 
a way to release an authorized version of the 
mash-up in a manner that would benefit all par- 
ties involved. 

It was officially released on Blondie's "Great- 
est Hits: Sight + Sound" and later became a hit 
on the Hot Dance Club Play chart as well as in 
several international territories, thanks in part to 
a video mash-up featuring both acts. 

As for the Doors, they were ecstatic. "Hey." 
Manzarek quips, "we did Blondie." • 
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Dear Robby, John, Ray: 



We've been your fans all our lives and your managers for three years. 

It's like a dream come true, and we are happy, grateful and excited to work for and alongside our heroes. 

The Doors' music, Jim Morrison's poetry, and the soul, vibe, sound, meaning and relevance of The Doors as a band 
resonate more strongly than ever in the hearts and minds of millions of fans - new and old - all over the world. 

It's an honor, a blessing and a privilege to work with the greatest band in all of rock 'n' roll. ' 
Thanks for making us a part of your lives and participants in Doors history. 

We look forward to celebrating your 40th anniversary officially throughout 2007, which we hope will prove 
to be one of the greatest years ever in the annals of The Doors. Here's to another 40 years - together! 

Our heartfelt thanks, also, to all of our partners, without whom we could not do what we do: I 



Lou Reisman and the Morrison family 

Jerry Mandel and the Courson family 

Rhino Records 

Jeff Kwatinetz and The Firm 

John Branca, Esq., and David Byrnes, Esq. 



Randall Wixen, Wixen Music Publishing 
Jerry Swartz, Swartz Accountancy Corp. 
Bruce Botnick, The "God Of Sound" 
Budd Carr & Nora Felder 
MusicToday 



Sparkart LLC 
The Dowd Agency 
Evolutionary Media Group 
Editorial Emergency 
Wolfson PR 



And lastly, thanks to my late partner and friend, Danny Sugerman (1955-2005), without whom none • 
this would hove been possible. We miss you, Danny, and your spirit still guides us. • v I kI 



Love, Jeff 



Jeffrey Jampol and everyone at DOORS MUSIC CO and JAMPOL 
Cory Lashever, Mark Hobson, Terry McConico, Mohan Reddy 
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Doors Music Co. Jampol Artist Management, Inc. 

8899 Beverly Blvd. Los Angeles, CA 90048 
(310) 274-8471 (323) 466-7100 fax (310) 274-9856 
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As they prepare to celebrate the 40th anniversary 
of their self-titled debut album, the surviving 
members of the Doors have been reflecting on 
their legacy. 

The trio of keyboardist Ray Manzarek. gui- 
tarist Robby Krieger and drummer John Dens- 
more have cuUaboraled with mubic journalist 
Ben Fong-Torres for "The Doors by the Doors." 
an oral history that will be published tins month 
by Hyperion. 

They also spent time in the studio with long- 
time engineer Bruce Botnick. as he worked on 
remixing the Doors* sue studio albums in 5.1 sur- 
round sound for the "Perception" boxed set on 
Rhino Records. 

Billboard recently spoke with Manzarek. Krieger 
and Densmore in separate phone interviews about 
the enduring appeal of their music, and what their 
late bandmate )im Morrison would think of their 
quest to use new technology to expose the Doors' 
music to the next generation of fans. 
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Manzarek, Krieger And Densmore On The Doors' Legacy by craig rosen 



In your wildest dreams, did you ever think that 
people would still be listening to the songs 
that you recorded for your first album four 
decades later? 

Manzarek: Hardly, but on the other hand, that's 
not [a musician's] concern. I don't think musicians 
play music thinking in terms of posterity. It's just 
the opposite. You have to think in that individual 
moment in lime, the Zen moment in time. 

And if you capture the energy, then you do what 
a musician is supposed to do. If by the grace of 
the gods on Mount Olympus you happen to be 
liked 40 years from now, that's only a testament 
to the Doors' audience as far as I'm concerned. 



Doors music is not a simple kind of music. It's 
like the Bauhaus. It's clean and pure. Morrison's 
lyrics are psychologically deep. So for people to 
understand Doors music is certainly a testament 
to their intellects. 

What did your parents think of you playing this 
crazy rock'n'roll music at the tlmw? 
Manzarek: They loved it, and then "Light My 
Fire' becomes the No. 1 song in America. What's 
not to like? My mother had three boys of her own. 
Raymond, Richard and James. So jim Morrison 
comes along, and I introduced him and brought 
him down to Redondo Beach to bum a couple of 




free meals offmy parents. My mother loved him. 
That's her fourth son. She cut his hair. She used 
to cut our hair and gave |im a little trim, too. 

What do you refnember about that first Doors 
gig at ttie Sunset Strip club the London Fog? 
Densmore: I had been a professional drummer 
for years before that playing weddings, bar mitz- 
vahs and bars with my fake ID. Here I was in 
the dumpiest fucking bar that I 'd ever seen. Jim 
was so nervous he wouldn't even face the audi- 
ence. I thought, "I don't know if this group is 
going anywhere." 

And then I'd go down to the Whisky and hear 
Love and wish I was in their band. But when I 
first walked into Ray's parents' garage, before I 
brought Robby into the band. 1 knew immedi- 
ately that Jim Morrison had the potential for 
magic, but it certainly hadn't come to iruition at 
the London Fog. He was learning how to do it. 

In the garage we were continued on »p60 
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looking at the really raw ingredient. |im had 
never sung, so we were looking at really raw ma- 
terial. But he had brilliant lyrics that made me 
want to immediately play drums. 

Ray handed me a crumpled piece of paper and 
I read it, "The day destroys the night/The night 
divides the day /Tried to run/Tried to hide/Break 
on through to the other side." I read it and went, 
"Oh, shit. Where's my drums?" 

How did you land the gig as the house band at 
the Whisky a Go Go? 

Manzarek: Tlie week before our final night at the 
London Fog, Ronnie Harran. the booker from the 
Whisky a Go Go. had come down and fell in love 
with the band. She asked us after the set, "How 
would you guys like to be the house band at the 
Whisky a Go Go?" And we went, "Fucking A. Are 
you kidding? Of course, we'd love to." 

She said, "You'll open the show, then the head- 
liners, then you play another set, and then the 
headliners. So two sets a night." We said, "How 
much money?" And she said, "Union scale," 
which was like S135 per man, per week. It was 
like. "Wow." We were making like S40 or $50 at 
the London Fog. 

We were going to be the house band at the 
Whisky a Go Go and jim Morrison, Mr. Cool, says 
to Ronnie. "We got to think about this. Why don't 
you come back tomorrow?" And she looked at 
him with these big puppy-dog eyes. 

After she left, we proceeded to pummel Mor- 
rison on the arms and shoulders. "What do you 
mean we have to think about it?" Jim said, "Of 
course we're going to lake the gig. but you don't 




From the beginning, in 1966 in Los Angeles, the Doors exuded cool. From left are 
ROBBY KRIEGER, RAY MANZAREK JIM MORRISON and JOHN DENSMORE 



want to appear too anxious." 

The next week we started, and the band we 
played with was none other than Them, Van Mor- 
rison and Them. And we jammed during the last 
set of the night. So Jim Morrison and Van Mor- 
rison were singing "Gloria" together at the Whisky 
a Go Go. What a night. 

What were the Influences that shaped the Doors' 
sound and what does each member of the barxl 
bring to the table? 



Densmore: Ray grew up in Chicago so he had 
the blues. Muddy Waters and all that. He also had 
classical training. That was pretty cool. That was 
invoked in the intro to "Light My Fire," which was 
very kind of Bach-like. Robby had a flamenco and 
folk music background. I was so enamored with 
watching Robby's fingers crawl across the fla- 
menco guitar strings like a crab. 

I'm a jazz guy and Ray was also into jazz, so 
when we met we talked about [ John] Coltrane and 
Miles IDavisj. 1 think that influence gave me free- 



dom. Like in "When the Music's Over," I just 
stopped playing the beat, and I would just com- 
ment on Jim's words percussively, out of rhythm, 
like we were having a conversation. I got that from 
listening to Elvin Jones and John Coltrane. 

And then there was Jim, Mr. Literary, who had 
read every book on the planet, but didn't know any- 
thing about music and how to write songs and 
trusted us. Tlierefore, we were a total democracy. 

We shared everything — writing credits, veto 
power. Jim had melodies as well as words. He 
didn't know how to play a chord on any instru- 
ment, but he had melodies in his head. To re- 
member the lyrics he would think of melodies and 
then they would slay in his head. He had melodies 
and lyrics in his head, and he would sing them a 
cappella, and we would eke out the arrangements. 

What Is it about the Doors' music that makes it 
so seemingly timeless? 

Krieger: The Doors were just ahead of their time. 
It seems like what we were playing back then , the 
blues and stuff like that that we were into, were 
starting to catch on 10 years later. Because we 
were ahead of our time in our heyday, we weren't 
really that huge. 

I don't think a lot of people really understood 
what the hell we were doing until later. Maybe just 
now people are waking up to the Doors' music. | 

o 

What In your mind Is the essential Doors album? | 
Densmore: Tlie first one had all the hits, but was ^ 
poorly recorded. There were only four tracks. The § 
second one was one of my faves because we got re- | 
laxed in the studio. We had continued on >>p82 i 



To The Doors: 

Thank you for Lighting our Fires for the last 40 years. Your poetry and 
uniquely American contribution to Rock n' Roll music continues to inspire our 
lives and to unceasingly transform the entertainment industry as we know it. 
With every generation that opens the Doors to Perception and discovers your 

singular sound, you change the world. 
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from >>p80 fun experimenting. 

The fourth and fifth [albums], we tried strings 
and horns. Those are good, the critics hated them, 
but I don't care. They were [both hit albums]. 

The last one. "L.A. Woman." gets back to who 
we really are. We got back to the essence. We 
produced it ourselves with Bruce Bolnick and 
only did two takes on everything. Fuck the mis- 
takes, like Miles [Davis]. I said that to Ray when 
we were recording. "Let's just go for the feeling 
and raw emotion." 

What inspired "Light My Fire"? 
Krleger: At that point, Jim was writing the songs. 
I'd written maybe a couple before that but noth- 
ing too serious. One day (im mentioned that we 
didn't have enough songs, so he said. "Why don't 
you guys try and write some songs." 

So 1 went home and wTote "Light My Fire." It 
was the first song 1 wrote for the Doors. )im came 
up with the second verse about the funeral pyre. 
Ray did the baroque intro and [ohn came up with 
the kind of Latin drum beat. 

When we would play "Light My Fire" for the 
live audience, everybody loved it, so we knew it 
was a special song. I knew if it was going to com- 
pete with [im's stuflT, it had 
to be pretty heavy duty. 

So I figured, OK, I'll 
write about the four ele- 
ments: earth, air. fire or 
water. I picked fire because 
I like the [Rolling] Stones 
song " Play With Fire. " 



It MANZAREK, with classical 
ining. crafted the keytx>ard 
hooks for the Doors' hits. 



Densmore: We're not selling deodorant, and I'm 
sure that's where Jim would draw the Hne and get 
very upset. I'm positive about that. 

Have you seen any commercials featuring musk 
by some of your peers that made you cringe? 

Densmore: I was shocked when Bob Dylan did 
Victoria's Secret, but I also love him to death for 
being the greatest songwriter of the 20th century 
and possibly the 21st. 

Do you have a favorite use of the Doors* music 
In a film? 

Densmore: "Apocalypse Now" — a world-dass di- 
rector, a movie about American foreign policy at 
the time, which was very important. It polarized 
the entire country. AU that and they take one of 
our songs. It really pleased us that a great, artis- 
tic filmmaker would do that. We were real happy. 

Through the years the Doors have been cov- 
ered by hundreds of artists. Do you have 
any favorites? 

Densmore: I'd say fose Feliciano and X, be- 
cause they found a new way of interpreting the 
songs they did. Jose made "Light My Fire' a bal- 
lad. That's very inter- 



Consumers now have the 
ability to buy Individual 
songs, not Just singles, out of the context of an 
album. How do you feel about that? 
Densmore: Bad, because we spend a lot of time 
arranging the program and thinking of the album 
as a total experience you'd have listening to the 
whole thing. On the other hand, it's fun playing 
producer, isn't it? Everybody gets to mix things 
around and make their own record and that's 
kind of cool. 

What would Morrison think about the use of the 
Doors' songs as ringtones and In videogames? 
Krleger: You never knew what Jim was going to 
think. I'd hate to put words in his mouth, but I 
know he didn't like the idea of using songs in ad- 
vertisements. I think ringtones are diflferent. It's 
another way of having your song heard. 

1 feel the same way about advertisements, too. 
It's getting harder and harder to get your stufTon 
the radio to be heard, and there are a lot of dif- 
ferent new ways to get it heard, whether it's ad- 
vertisements or ringtones or any of those things. 
1 'm not against those things. 



^We knew 
Light My Fire ^ 
was a special 
song.' 

-ROBBY KRIEGER 



esting. We didn't think 
of it that way when we 
wrote it. Echo & the 
Bunnymen just copied 
"People Are Strange," 
which is cool, we made 
some money, thanks. 
But when an artist finds 
a new interpretation of 
one of your songs, 
that's great. It turns your head around. 



What are your feelings at>out the proposed Las 
Vegas attraction using the Doors' music? 
Densmore: I went to the premiere of the Beat- 
les thing ["Love'I and the music was stellar. I'm 
excited by the idea. I don't know what it is yet. 
This kind of project is big, You have to have a stage 
built and it ain't cheap, but I'm very intrigued by 
the idea. It's not a commercial. It could be magic 
Our songs take you on a journey, so what better 
vehicle for a theatrical production. 

How would you like the Doors to be 
remembered? 

Krleger: For the music. I think thaf s how we will 
be remembered in the long run, because all the 
movies, all the books and all that stuff eventually 
will go away, but the music will last for a long 
time. If you think about Count Basie or Duke 
Ellington, people don't really know who those 
guys were, but they do know the music. After 50 
or 50 years, thaf s whaf s important • • • 
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THE DOORS' 
MOST-PLAYED HITS 

The Doors racked up two No. 1 hits on The Billboard Hot 100 with "Light My Fire" in 1967 and "Hello, 
1 Love You" in 1968. Surprisingly, however, neither song is the band's most-played tune during the 
past year. This exclusive chart, compiled by Nielsen BDS. shows that the appeal of a song in the long 
term can't always be determined simply by a chart position at the time of its release. 

Tliis list ranks by detections the group's 10 most-played songs during the 12 months ending Sept. 
10. The chart reflects airplay on all formats of U.S. radio (including classic rock, college and oldies 
stations), video channels (like MTVand VHl). satellite radio (Sinus and XM) and cable music serv- 
ice Music Choice. 

"Roadhouse Blues." a No. 50 hit in 1970 on the Hot 100, was the Doors' most-played song during 
the past year. Coming in at Nos. 2 and 3 on this tally are the group's two aforementioned No. 1 sin- 
gles. Two tracks on this list, "Break On Through" and "L.A. Woman." never reached the Hot 100. 

—Keith Cauljield 




e Atlantic, and tlieir 
Roundtiouse in London. 



ND TOP ALBUMS 

The Doors will soon mark the 40th anniversary of their self-titled debut album's 1967 release. But 
"Waiting for the Sun." the band's 1968 release, which contained the No. 1 "Hello. I Love You.' is the 
group's top-ranked album in this exclusive chart analysis. 

The titles on this chart are ordered by peak position on The Billboard 200. 

If more than one title peaked at the same position, ties were broken by the number of weeks spent 
at that spot. If ties still remained, they were broken by the number of weeks on the chart and then in 



the top 1 0 and/or the top 40, depending on where the title topped out. 



-Keith Caulfidd 



Rank Title 

1 Roadhouse Blues 

2 Hello, I Love You 

3 Light My Fire , 

4 Love Her Madly 

5 Touch Me 

6 Break On Through 

7 People Are Strange 

8 LA. Woman 

9 Riders On The Storm 

10 Love Me Two Times 



Label 


Rank Title 


Peak Position 


Debut Date 


Label 


Elektra 


1 Waiting For The Sun 


1 (4 weeks) 


Aug. 10, 196S 


Elektra 


Elektra 


2 The Doors 


2 


March 25, 1967 


Elektra 


Elektra 


3 Strange Days 


3 . -. v. 


Hm. 4. 1967 


Eiekba .,. 


Elektra 


4 Morrison Hotel/Hard Rock Cafe 4 


March 7, 1970 


Elektra 


Elektra 


5 The Soft Parade 


6 • ■ r;.<-' 


Aug. 9. 1969 


Elektra , 


Elektra 


6 The Doors (Soundtrack) 


8 


March 23. 1991 


Elektra 


Elektra 


7 Absolutely Live 




Aug. 8, 1970 


Elektra > 


Elektra 


8 L.A. Woman 


9 


May 8, 1971 


Elektra 


Elektia 


9 The Doors Greatest Hits 


17 , 


Mov. 1, 1980 


Eiektia 4,^ 


Elektra 


10 Alive, She Cried 


23 


Nov. 5, 1983 


Elektra 
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Mutual* 
(APY) 


Citibank" 
(APY) 


Money 
Market 
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$2,500 minimum balance 


0.50% 

$2,500 minimum to 
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minimum balance 
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$2,500 

minimum balance 


0. 1 5% 

$2,500 minimum to 
avoid fee $1,000 
minimum balance 


1.01% 
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Money 
Market 


3.75°r 

$25,000 minimum balance 


2.60% 

$50,000 
minimum balance 


1 .55% 

$50,000 
minimum balance 


2.58% 

$50,000 
minimum bolance 


2.25% 

$50,000 
minimum balance 


Titanium 
Money 
Market 


4.35°r 

$100,000 minimum balance 


3.66% 

$100,000 
minimum balance 


No 
comparable 
product 


2.84% 

$100,000 

minimum balance 


No 
comparable 
product 


1-Year 
Term Savings 
Certificate 


5.oo°r 

$ 1 ,000 minimum balance 


3.15% 

$1,000 

minimum balonce 


3.25% 

$2,500 

minimum balance 


4.70% 

$1,000 

minimum balance 


4.20% 

$500 

minimum balance 


3-Year 
Term Savings 
Certificate 


5.io°r 

$ 1 ,000 minimum balance 


3.15% 

$1,000 

minimum balance 


3.55% 

$2,500 

minimum balance 


5.00% 

$1,000 

minimum balance 


4.50% 

$500 

minimum balance 
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APY = Annuel Percentage Yield, Source: Finoncial institution website ond/or phone survey 10/01/06, Rotes subject to change without notice. 
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Certificates ore subject to early withdrawal fees and penalties. First Entertoinment deposits insured up to $100,000 by the NCUA. Other institution 
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An Alternative Way to Bank. 
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!?|iosHu.ocones del Norte 




THE BILLBOARD Q&A WITH 

LOS HGRES DEL NORTE 

Entrevista con la Historia:The hippest, 
top-selling norteno act on record tells 
It like it is in an exclusive interview 



SHOVIICASE-JUST THE BEST! 
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PROGRAMMING WGHUGHTS 

BRIDGING THE DIGITAL DIVIDE 
IMMIGRATION 
THE SAME OLD SONG 

THE ART OF THE REGIONAL MEXICAN TOUR 
PUBLISHING: THE NEXT BIG SINGLE 




.2006 •BEVERLY HILTON 




THE ONLY music summit dedicated completely to the top selling genre in Latin 
Music — Regional Mexican. The summit will focus on radio, touring, digital and pub- 
lishing trends in this genre. It will provide a meeting and networking space for artists 
and labels, radio executives, promoters, retailers, marketers and advertisers. This is a 
must-attend event for anyone who wants to reach this incredibly powerful audience 
and gain a better understanding of this lucrative genre. CON ORGULLO! 



Register Today! 
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Cash Money Makers 

Lil Wayne trades 
rhymes with Birdman 




Broken Bow Knows 

Country indie scores 
with Craig Morgan 



m 

'Flow' Charting 

Terence Blanchard's 
jazz documentary 




Snow To Soul 

Stargate's Norwegian 
R&B production coup 



Switch Hitters 

Switchfoot changes 
its direction 





BY JONATHAN COHEN 



The Ex-Kids Are Alright 



The Who Gets Its Way Before It Gets (Too) Old 



Bt took 24 years, but Pete Townshend and Roger Daltrey both 
got their way. Daltrey got what he's desperately wanted for 
SO long— the first album of new Who songs since 1982's "It's 
Hard." And Townshend got to craft the music to his satis- 
faction, in his own studio, without deadlines, expectations 
or even a record deal. 

"Roger and I have a really tricky relationship, but it's very, very 
clear," Townshend says. "So, it was clear what I had to do was 
finish the work and then play it to him. And if he felt it was OK to 
sing it and put it out as a Who record, that was the way I would 
like to put It out. If I didn't do that, f probably wouldn't have put 
It out St all." 

"Endless Wire," due Oct. 31 via Universal Republic, features a 
number of tracks based on Townshend's online novella "The Boy 



Who Heard Music." It also includes a 10-song mini-opera, "Wire 

and Glass," centered around the rise and fall of fictional band 
the Glass Household. 

The Who is playing anywhere from six to 10 songs from the 
album each night on its current tour, which is averaging nearly 
$1.2 million gross per show, according to Billboard Boxscore. 
The track "It's Not Enough" ("I pretty much coldly put it together 
for classk rock radio," Townshend jokes) is No. 11 this week on Bill- 
board sister publication Radio & Records' Heritage Rock chart. 

"The mini-opera reading of this story has just atxxjt captured 
all the nuances and ideas I've been carrying for a long time that 
I've ever wanted to put out," Townshend enthuses. Musically, 
there's everything from synth loops a la "Baba O'RIley" ("Frag- 
ments"), classk: DaftreyAownshend vocal interplay ("Black Widow 



Eyes"), muscular guitar rock {"Sour>d Round," "Mir- 
ror Door") an oddball Tom Waits homage (Town- 
shend's growled "In the Ether") and two startling 
acoustic tracks featuring just Daltrey and Town- 
sher>d ("Man In a Purple Dress," "Tea & Theatre"). 

Townshend says those stripped-down songs are 
actually Who firsts. "Back in the days of 'Who by 
Numbers,' I did a song on ukulele, 'Blue Red and 
Gray.' But even then, we didn't feel comfortable 
leaving it unadulterated, so [late t>assist] John [Eiv 
twistle] added some beautiful brass-t>and brass 
to it," he says. "This is clean. If Roger sings and I 
play acoustic guitar, what we actually have is a 
band, a brand and acoustic music [laughs]. It fo- 
cuses the attention where it should realty be, whkii 
is on the song." 

Similarly, there are no frills in the label's promo- 
tional campaign, just a companywide effort to re- 
engage Who fans weaned on "Pinball Wizard" and 
"Won't Get Fooled Again." In a clear nod to the 
past, "Endless Wire" will come bundled with a 
bonus DVD, "Live at Lyon," the cover for which 
mimics the Who's iconic 1970 "Live at Leeds" 
album. The DVD ir^ludes six songs taped this sum- 
mer in France. 

"We decided not to make a video, because we 
want to encourage people to go out and enjoy the 
live experience," Universal Republic president 
Monte Lipman says. "Live, they've been ending 
with 'Tea & Theatre,' with just Pete and Roger. It's 
Incredible. There's so much energy in the show, 
but to end it like that is something certainly you dont expect." 

Extending that theme, the label hid one "golden ticket" in- 
side a random album, allowing a lucky winner to fly to a 2007 
show on the band's private jet And while advertising has un- 
derstandably been focused on an older derr>ographic, younger 
fans just discoverirvg classic rock are also targeted. 

"We have someone in house doing things with blogs," Uni- 
versal Republic senior VP of marketing/artist development 
Kim Garner says. "Pete has been doing a tot of interviews for 
these sites, which would usually never have access to a band 
like the Who." 

The Who will return to North America for arwther leg of tour- 
ing beginning Nov. 4 in Los Angeles. The internatiorul perfornv 
ance state Is already filling up for 2007, leading to the inevitable 
question of, well. Who's next? Townshend isn't sure, but now 
more than ever, he's at peace with the band's giant-sized legacy 
and his ever-evolving relationship with Daltrey. 

"In old age, I've realized, this guy Roger Daltrey, he's not ttw 
easiest guy to get along with, but he's my guy," Townshend 
chuckles. "We don't sit and chew tobacco and drink beer, but 
fuck, when we get on the stage, it realty does feel like a brother^ 
hood. It's all we've got left of those days." • ■ 
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» GO. GO, GWEN 
Gwen Stefani will release 
her second solo album, 
"The Sweet Escape," Dec. 
5 via Interscope. First 
single "Wind it Up" was 
produced by the Nep- 
turws; other contributors 
include Alton, Stefani's No 
Doubt bandmate Tony 
Kanal, Keane's Tim Rice- 
Oxley and producers 
Nellee Hooper, Sean 
Garrett Swizz Beatz and 
Dave Stewart. Also due 
Dec. 5 is the concert DVD 
"Harajuku Lovers Live." 
Stefani will laurKh a solo 
tour in April. 

—Jonathan Cohen 

LIL JON KNOWS 
CRUNK 

Lil Jon is hard at worV on 
the album "Crunl< Rock," 
for which the Atlanta 
producer plans to 
collatxsrate with Rick 
Rubin, Good Charlotte, 
Kom's Jonathan Davis arxi 
Green Day producer Rob 
Cavallo. "I aint trying to 
save the world, and I aint 
trying to reinvent the 
wheel," he says. "I'm [going 
to] give people what they 
krK>w ar>d love me for— the 
crunk shit and the nice club 
records for the ladies to 
dar>ce to." —Clover Hope 

MELLENCAMP 
HITS THE 'ROAD' 

John Mellencamp has 
inked with UME/Universal 
Republic for his next 
album, "Freedom Road," 
due in January. The set 
will include "Our Country," 
currently featured in a 
Chevrolet ad campaign, 
as well as the Joan Baez 
duet "Jim Crow." Mellen- 
camp says, " 'Our Coun- 
try' is the most John 
Mellencamp-sounding 
record on it. I think 
people are gonna go, 
'Wow!,' or they're gonna 
go, 'What is he trying to 
do?" " —Gary Graff 

>^>BABS LIVE ON 
DISC 

Barbra Streisand's box- 
office-busting North 
American tour will be 
chronicled on a currently 
untitled double-disc live 
altHim, due Dec. 5 via 
Columbia. The set was 
recorded during the tour's 
Oct. 4 opening night at 
Philadelphia's Wachovia 
Center and at New York's 
Madison Square Garden. 
The Wachovia Center 
show was the highest 
single-event gross in the 
arena's 10-year history, 
pulling in $5.2 million. 

—Jonathan Cohen 



Wayne's World 

New Orleans Rapper Expanding His Audience With New Albums, Deals 



It took more than a decade, but New Or- 
leans rapper Lit Wayne has emerged as 
one of the mo.st sought-after perform- 
ers in contemporary hip-hop. On the 
heels of last year'.s "Tha Carter Vol. IT 
(which has shifted more than 1.1 mil- 
lion copies in the United Stales, accord- 
ing to Nielsen SoundScan), Wayne will 
return Oct. 31 with the Universal Mo- 
town set "Like Father, Like Son,' a col- 
laboration with Cash Money CEO Bryan 
"Birdman" Williams. 

Strategic mixta pes and feverish guest 
appearances in the past year have dra- 
matically elevated the artist's profile. 
Wayne is currently featured on Fat Joe's 
"Make It Rain" and Lloyd's "You." botli 
of which are ascending Billboard's Hot 
R&B/Hip-Hop Songs chart, as is the new 
album's "Stuntin" Like My Daddy." 

"Every time I turn around, I have a 
new song on my desk," Universal Mo- 
town VP of marketing Katina Bynum 
says, "if we cleared all the songs, it'd be 
Lil Wayne radio." 

And though "Stuntin" Like My Daddy" 
got off to a slow start, it reached a new 
peak of No. 8 this week on RSlB/Mip- 
Hop Songs, its 18th on the chart. Over- 
all, "Like Father. Like Son" recalls the 
old Cash Money days, thanks to Wayne's 
low Louisiana growl and familiar elec- 
tronic drumbeats like the TMIX- 
produced title track. Songs like "Don't 
Die" find both MCs trading lyrics over 
a fioating rhythm, while standout "1st 
Key" cleverly chops up UGK's verses 
from the "Pockets Full of Stones" remix. 
Throughout, the project reinforces 
Wayne's talent for catchy hooks and Bird- 
man's classic Louisiana perspective. 

Wayne signed to Cash Money and 
recorded his first rhyme at age 12 when 
he appeared on labclmate B.G.'s 1995 
album "True Story." Asa member of New 
Orleans group the Hot Boys — compris- 
ing Wayne. Turk, B.C. and Juvenile — he 
coined such now-overused phrases as 
"drop it hke it's hot." 

By 2002. Wayne was riding high, hav- 
ing sold more than 2.1 million copies 
combined of his first twoalbums. 1999's 
"Tha Block Is Hot" and 2000's "Lights 
Out." But his third album. "500 Degreez." 
did a less-than-expected 522,000 units, 
and before long, B.C. and Juvenile were 
leaving Cash Money after complaining 
of financial mismanagement. 

"Mistakes were made." Birdman says. 
"All of them took me to court and 1 paid 
the price for it. but you have to remem- 
ber I was 17 doing this shit." 

Wayne himself even threatened to 
leave in 2005. when he announced at a 
New York concert that he was linking 
with Jay-Z's Roc-A-Fella label. "People 
blew that out of proportion." says Wayne, 
who has two albums left on his Cash 
Money/Universal deal. "I was never 



going to leave — I was just shopping my 
Young Money Entertainment label. 
Everybody knows that I love Roc-A-Fella, 
so 1 hollered at Jay and he tried to help 
me work it out. But I'd already made a 
good relationship with Universal." 

After a contracmal renegotiation. Uni- 
versal took on distribution for Young 
Money Entertainment, which will bow 
next summer with an album from rap- 
per Currency. Wayne is also balancing 
business responsibilities as Cash 
Money's president, a role bestowed upon 
him "because he has the great ideas," 
Bynum says. However, since Hurricane 
Katrina washed its New Orleans offices 
away. Cash Money is surviving in Miami 
without a fully functioning office. 

"We know people that died in that, but 
I don't think about it," says Wayne, who 
also lost his house in the disaster "We're 
coming back to New Orleans soon." 

And it's clear Birdman wasn't about 
to let Wayne leave the fold. "Over my dead 
body — that's my brethren," Birdman 
says. "What kind of man are you if you 
leave your family?" 

While Cash Money regrouped. Wayne 
honed his craft via the mixtapcs "D) 
Drama & Lil Wayne: Dedication 1 & 2 



Gangsta Griliz" and Mick Boogie's "Lil 
Wayne and Juelz Santana: Blow." where 
fans heard his uninhibited personality 
rapping over commercial hits like T.l.'s 
"What You Know." 

Late last year, Wayne also switched 
management, exchanging Melissa 
Philipian for Tina Davis, who works in 
tandem with Young Money president 
Cortez Bryant. Davis, who also manages 
teen heartthrob Chris Brown, added 
Wayne to this summer's Up. Close and 
Personal lour, exposing him to sold-out 
crowds of 10.000-20.000 people. 

"The [tour] really expanded his fan 
base," says Bryant, who is also working 
on a New Orleans concert around 
Thanksgiving in conjunction with the 
Bayou Classic football game as well as a 
Young Money mixtape with Wayne, Cur- 
rency and other artists. 

And though he's nonchalant about ap- 
proaching Hollywood, Wayne's contri- 
bution tocuJt cartoon "The Boondocks," 
titled "The Attack of the Katrinians" and 
airing next year, tells a different tale. " He 
plays a 20-year-old character named 
Nique who comes to stay with the fam- 
ily after the hurricane." show producer 
Carl Jones says. "He's the guy that, even 



though he's family, you don't really trust 
him. Wayne was amazing. We're trying 
to write him into episodes that we've al- 
ready written." 

Universal will augment "Like Father, 
Like Son" with a DVD around Christ- 
mas, featuring videos and interviews with 
Wayne and Birdman, Bynum says. Also 
in the works is a 2007 tour, a handful of 
late-night TV performances and "any 
other strategic marketing partnerships 
that make sense." she says. 

Wayne is prepping his next solo 
album. "Tha Carter HI." which will fea- 
mre production from Kanye West, David 
Banner. Steve Morales andTimbaland. 

To be sure, Wayne's popularity has not 
come without question. An MC named 
Gillie Da Kid recently claimed in XXL Mag- 
azine that he guided Wayne's rhymes on 
"Tha Carter" .imi influenced his lyrical up- 
grade. Initially Wa)Tie ignored the accusa- 
tions, but lately he has been >peakingout. 

"If he wrote my rhymes, then why 
isn't his case. 'I'm not getting paid?' " 
he asks. "Instead his case is, '1 wrote 
that man's rhymes, that's why he's so 
cold.' It just makes me feel good to 
know that I'm so good that people want 
to take credit." 
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Craig Morgan And Broken Bow Records Raise The Bar 

Following Up 2005*s Most-Played Country Single With A New Album, An Indie Label And Its Star Singer Grow Together 



In the spring of 2001, when Atlantic Records closed its 
Nashville office and put Craig Morgan and a half-dozen other 
artists on the street, the former Army Ranger says he was 
not afraid for his future. 
"I honestly didn't freak out about it," Morgan says. " 
was less freaked out than the promotion team and all those 
people who were losing Jobs. I was a songwriter and had 
a publishing deal and felt that opportunities would come 
up for me to get another record deal." 

Despite interest from major labels, the singer/song- 
writer signed with Broken Bow Records, a young inde- 
pendent, at a time when indie labels were having a hard 
time getting past the gatekeepers at country radio. 

It seems to have been a smart move. Mor- 
gan and Broken Bow broke through to- 
gether, leading the first broad-based 
wave of success by independent la- 
bels in country music in decades. 
Morgan's 2003 album "t Love It" 
produced the career-breaking hit 
"Almost Home" and sold nearly 
300,000 copies. Then 200 5's 
"My Kind of Livin' " sold 
418,000, according to Niel- 
sen SoundScan, on the 
strength of Morgan's first 
certified smash, the five- 
week No. 1 "That's What I 
Love About Sunday." The 
song was the most-played 
country single of 2005. 
With a setup like 




that, Morgan and label officials are more than a little optimistic 
at>out the prospects for the new album "Little Bit of Life," due Oct. 
31. Broken Bow is shipping more than 200,000 copies (twice as 
many as the last album) and enhancing the release 
with special exclusive editions for several retail- 
ers. Wal-Mart's package has a DVD with inter- 
views, studio footage and four music videos. 
Target's has two road-tested songs by Morgan 
as hidden tracks. 

n a bid to "raise the bar," Morgan says he 
and production partner Phil O'Donnell invited 
/ in Keith Stegall, veteran producer for Alan Jackson 
and others. But even with the new blood and the 
sense of mission, the themes and values that made 
"Sunday" such a huge record are embodied 
throughout the new CD. 

"What the fans say and what we hear is 
that I make a big deal out of the little things 
in life," Morgan says. "And that is who t 
am. It's those little things in life that are 
important to me. Simple things like the 
[ smell of fresh cut grass. That what 'Sun- 
day' was [about]." 

The title track, which has already 
reached the top 25, is not a Morgan song. 
It was written by Tony Mullins and Danny 
Wells, but it is full of the telling details that 
Morgan says he aims for in his own work. Mor- 
gan Is eager to see one of his own songs, the 
declamatory "I Am." released as a single. It fur- 
ther builds on the artist's formula of traditional val- 
ues and comfortable touchstones ("Am I just like you, 

MORGAN 



baseball and apple pie," he sings). 

Morgan began writing seriously during his 10-year term in 
the Army, especially during a deployment in Korea, where he had 
"a lot of free time to think on what I had left behind." Once out 
of the service, Morgan returrwd home to Tennessee and worked 
a string of day Jobs while playing writer's nights and honing his 
songwriting. He says co-writing with veterans like Buddy Can- 
non, Norro Wilson, Dean Dillon and Harley Alien shaped and 
improved his craft. 

Morgan's breakthrough will forever be intertwined with Bro- 
ken Bow and its efforts to break down the barriers to independ- 
ents among radio programmers. Label VP of promotions Jon 
Loba (also an Atlantic refugee) says that working "Almost Home" 
was at times a frustrating experience, but one he turned into 
an opportunity. 

"We were really hitting this wall with respect to [radio] wor- 
rying if Broken Bow Records was going to t>e around," Loba says. 
"I put together an e-mail and fax that I sent to radio that said, 'If 
you think you know who you'll t>e doing business with in the next 
six months, think again.' And I showed all of the major-label im- 
prints that had closed over the last five years. And I dont know if 
it was that or not, but sometin>e shortly after that we started get- 
ting some more access." 

It also helped that labelnr\ate and newcomer Jason Aldean hit 
a couple of home runs with singles from his debut album. Loba 
says the company Is committed to taking on just one new artist 
per year and following through with focused promotion. It was 
one of the philosophies that attracted Morgan to the privately 
owned label, and one that he thinks will ensure future growth. 

Morgan says, "Knowing that when the history books come out 
in [later] years that Broken Bow Records and Craig Morgan and 
even Jason will be in those books, that's a pretty neat tNng." •■ 
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Lennon Cover Marks Tokio Hotel's 
Year On Charts 



German teenage pop-rock band 
Tokio Hotel has joined the se- 
lect group of acts donating 
recordings of John Lennon 
songs to human rights organi- 
zation Amnesty International's 
Web site Make Some Noise 
(amnesty.org/noise). 

Download sales of the Lennon 
covers support Amnesty's global 
work. Other participating acts 
include the Cure, the Black Eyed 
Peas and MaroonS. 

Tokio Hotel's version of 
Lennon's "Instant Karma" ap- 
peared on the site a few weeks 
after tiie band clocked one year 
on Germany's Media Control 
charts with debut album 
"Schrei" (Island/Universal). 
Released in September 2005, 
it topped the charts in Ger- 
many and Austria. The label 
says shipments have passed 
400,000 units in Germany 



alone. The band has also built 
a strong fan base in Poland 
and Hungary, while "Schrei" 
recently logged a rare top 20 
entry for a German-language 
album on France's IFOP/Tite 
Live chart (Sept. 26). 

"Schrei" is produced by Ham- 
burg-based Peter Hoflmann; its 
songs are by writers David Jost, 
Pat Benzner and Dave Roth. 
That quartet jointly manages the 
band, whose 17-year-old vocal- 
ist Bill Kaulttz provides addi- 
tional lyrics (Copyright Control). 

"Instant Karma" marks the 
act's English-language debut, 
but an international version of 
the album in English is being 
considered. "Tokio Hotel has the 
potential for success internation- 
ally and in the U.S.," Universal 
Music Germany presidenl/CEO 
Frank Briegmann says. Live 
work is through Four Artists 



Booking in Berlin. 

— WbJ^artg Spahr 

BLUE NOTES: The French 
connection is paying off for 
classical violinist Nigel Ken- 
nedy and his first album for 
EMI's Blue Note imprint, "Blue 
Note Sessions." 

According to Paris-based Blue 
Note France managing director 
Nicolas Pflug, the album has 
shipped more than 100,000 units 
globally — including 50,000 in 
France — since rolling out across 
Europe during the first week of 
October. "Blue Note Sessions" 
will be released Nov. S in Japan 
and )an. 9 in the United States. 

Briton Kennedy and his Pol- 
ish jazz quintet launched a 13- 
date European tour — booked by 
Paris-based Gerard Drouot Pro- 
ductions — Oct. 3; after a break 
for five Tokyo shows, it ends 



Nov. 29 at the Paris Olympia. 

Kennedy has recorded exclu- 
sively for EMI Classics since 
1984. but has always included 
jazz material in concerts "From 
now on in my career." he says, 
"jazz will [occupy] more than 
half of my time." 

The new album places jazz 
classics alongside new material. 
"This is an accessible jazz rec- 
ord," Pflug says. "With Nigel's 
name, it can reach a large 
audience." — Aymeric Pichevin 

ISLAND LIFE:Accordingto 

Island Records Group U,K. pres- 
ident Nick Gatfield. English 
singer/songwriter Scott Mat- 
thews is "an artist in the Island 
Records tradition of acts like Nick 
Drake and John Martyn." 

In other words. Gatfield says, 
Matthews is "a pure artist and 
musician that didn't set out in 




terms of anything other than 
wanting to make music." 

Island won a recent bidding 
war with other U.K. labels for 
30-year-old Wolverhampton, 
Midlands-bom Matthews after 
his debut album 'Passing 
Stranger" had picked up critical 
acclaim, accompanied by sub- 
stantial airplay for lead single 
"Elusive." The album was orig- 
inally released in April by indie 
label San Remo. 

Island advertised its Oct. 2 
rerelease of the album on U.K. 
TV, Gatfield says, as "the best way 



to remind people who Scott is — 
and who the piece of music 
they'd been hearing [on the radio] 
for the past 10-12 weeks was by.' 

He adds that a worldwide 
rollout for the album is 
planned for next year. "Scott 
is an artist that we're going to 
work all through 2007," Gat- 
field says. "I fully believe we'll 
have a [ U. K. ] platinum album 
by next summer." 

Matthews is published by 
Universal Music, with European 
bookings through London- 
based Asgard. — Steve Adams 
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Blanchard Goes 
With The Flow' 

Jazz Artist/Composer Gets The Documentary Treatment 



1 n " Flow: Living in the Stream of 
Music," the just-premiered 
documentary spotlighting trum- 
peter/composer Terence Blan- 
chard's music and travels, the 
musician says. "We fee! jazz is a 
cutting-edge music . . . It's not 
about living in the past for us." 

The movie, an insightful 
travelogue containing perform- 
ance excerpts and interviews, 
zooms in on this characteristic 
of Blanchard's electronics- 
tinged, ethnic-informed pur- 
view of the changing shape of 
jazz. "Flow" theatrically de- 
buted Oct. 1 5 at the 17th annual 
New Orleans Film Festival at 
Canal Place Cinema. 

While best-known as a 
straight-ahead artist steeped in 
the jazz tradition. Blanchard. 
born and based in New Orleans, 
is also presented as a seeker set 
on defying jazz complacency. 



He's seen exploring in simpatico 
company with his fine young 
band comprising saxophonist 
Brice Winston, pianist Aaron 
Parks, guitarist/ vocalist Lionel 
Loueke, bassist Derrick Hodge 
and drummer Kendrick Scott. 

The film documents the sex- 
tet during its tour (which hit 
France, japan and South Africa) 
supporting Blanchard's double 
Grammy Award-nominated 2005 
Blue Note recording, "Flow." In 
the doc. Blanchard describes the 
improvisation rush of the music 
as "a runaway freight train [where 
you have) to jump onboard." 

Produced and directed by |im 
Gabour, " Flow" also opens a win- 
dow on Blanchard's impressive 
career as a film composer he has 
worked on 38 features. "Flow- 
captures him, the band and an 
orchestra working on the score 
of Spike Lee's latest film, "Inside 



Man." (Blanchard will be a fea- 
tured speaker at the fifth annual 
Hollywood Reporter/Billboard 
Film & TV Music Conference 
Nov. 14-15 at the Beverly Hilton 
Hotel in Los Angeles.) 

The evening before the pre- 
miere, a sneak peek of "Flow" 
was shown in Nunemaker Au- 
ditorium at Loyola University 
as a Grammy University Net- 
work student-outreach event 
sponsored by the Recording 
Academy. Blanchard, present 
before the screening, said, "Jim 
opened our eyes to our hfestyle 
and allowed us to see ourselves 
doing our own hip thing. When 
we're on the road trying to make 
our gigs, we never get a chance 
to really appreciate what we do 
as artists." 

After the film, Blanchard and 
four-fifths of his band (Loueke 
had a previous commitment) 




f)erfonned a mini-set, including 
a tune from "Flow" and an im- 
passioned new piece by Parks 
that will be part of the trum- 
peter's next album. It will feature 
music from Blanchard's score to 
Lee's compelling HBO docu- 
mentary, "When the Levees 
Broke: A Requiem in Four Acts." 

Even though "Flow" made its 
cinematic debut in the Crescent 
City, it was released Sept. 26 on 
DVD by I AZZIZ Music & Video, 
distributed by Warner/Ryko. 



This is the first video project of 
I AZZIZ Digital, a new company 
founded by JAZZIZ magazine 
founder/publisher Michael 
Fagien and Liaison Entertain- 
ment president Jim Snowden. 
In addition to DVD releases, the 
company will extend the maga- 
zine's reach with the new 
JAZZIZ music label as well as 
jazzizradio.com and the My- 
1 AZZIZ podcast center that will 
support the print publication's 
editorial content. 



THREE DOT LOUNGE: 

There are still issues unique 
to New Orleans yet to be re- 
solved regarding requirements 
for artists to purchase a home 
in the Habitat for Humanity- 
constructed Musicians Village 
in the ravaged Upper Ninth 
Ward. But the building has 
progressed inspirationally, 
with some 30 homes painted 
in a rainbow of colors nearing 
completion thanks to gener* 
ous Hurricane Katrina relief 
donations and full crews of vol- 
unteers from across the 
United States working six days 
per week. The project, con- 
ceived by New Orleans-born 
musicians Branford Marsalis 
and Harry Connick Jr.. will 
provide housing for displaced 
musicians. It has garnered 
support from many sources, 
including Dave Matthews and 
the Nonesuch record label . . . 
Guitarist/bassist Charlie 
Hunter introduced his new 
trio that includes keyboardist 
Erik Deutsch and drummer 
Simon Lett to the city Oct. 1 4- 
15 at One- Eyed Jack's in the 
French Quarter. 
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Young, Gifted And Black— And Remixed 



Dance Producers Rearrange Nina Simone; Compilations Get Creative 



"You may dig on th« Rolling Stones," Mos Def posits on 1999's 
"Black on Both Sides." "but they could never ever rock like 
Nina Simone." 

With current pop offering little Inspirational meat, modern 
artists are finding grit and passion in the storied figure— and 
voice— of Simone. Lauryn Hill shouted her out In "Ready or Not." 
Mary J. Bilge and Kanye West borrowed some samples. Even 
NPR gave her culturally aware props, proclaiming, "In the 1960$, 
no black woman was more gangsta." 

Now It's dance's turn to incorporate the singer's sound and 



style with "Nina Simone: Remixed and Reimagined" (Legacy/ 
RCA), out Oct. 31. "The timing Is perfect," executive producer 
Scott Schlachter says. "Nina's music is experlenclr>g a major resur- 
gence right now." 

The Inventiveness of previous Simone remixes— like Masters 
at Work's "See-Line Woman" and Felix Da Housecat't "Sinner- 
man," both for the "Verve Remixed" compilation series— hinted 
at what other dance producers might be able to do with her crack- 
ing, tremulous voice. "Remixed" plumbs all the possibilities, from 
devit- may-care house (Grooveflnder's "Ain't Got No/I Got Life," 
already a hit in the United Kingdom) and rambling breaks (Cold- 
cut's "Save Me") to humid techno (Francois K's "Here Comes the 
Sun") and dancefloor-buming dub (Tony Humphries' "Turn Me 
On"). Beloved Zanzibar houseman Humphries, who says his par- 
ents kept a collection of Simone LPs, came out of studio retirerr>ent 
to contribute. (His last remix was Janet Jackson's "Together 
Again" In 1997.) 

Keeping Schlachter at the helm, the "Remixed" series will con- 
tinue in 2007 with another inimitable voice: Blllie Holiday. 

TREND-BUCKING COMPS: Any label exec will tell you: Com- 
pilation sales are down. But since DJ-mlxed comps are about the 
only forn>at immune to picky, piecemeal downloading, shouldn't 
they be up? Three comp series' are trying to buck the trend with 
a relatively unsexy tool: education. 

The "Kings Of" series, released worldwide on BBE/Rapster, 



could be boxed and released as an aural Encyclopedia Britan- 
nica. Each two-CD installment pairs substantial DJs— Cari Craig 
and Laurent Gamier for "Kings of Techno," the most recent— and 
asks them to weave the given genre's tale through not-always- 
obvious track selections. On "Techno," the Jocks think broad, 
picking works from Aretha Franklin, the Stooges, NItzer Ebb and 
Art of Noise. The other six installments- including "Hip-Hop," 
"Disco" and "House"— are Just as addictive and Inspiring, show- 
ing the shared genes of all music. 

White a three-CD set is ambitious. If not ballsy. In a struggling 
market, U.K. imprint Renaissance's two "3D" releases— one de- 
voted to Faithless (released this August), one to Satoshl Tomlle 
(March)— have justified their heft. The import-only releases track 
the artists' careers, with a single CD devoted to their current music 
preferences ("Club"), their own body of work ("Studio") and their 
groovy living room picks ("Home"). It's a comprehensive time 
capsule, which also manages to satisfy every possible stylistic 
demand of a prospective dance comp buyer— thus killing three 
birds with one $30 stone. More Installments are planned. 

There aren't too many dance artists who go by one name alone. 
The latest edition of Ministry of Sound's long-running "Sessions" 
series finally joins one of our greatest split personalities, Chi-town 
producer/DJ Curtis Jones, aka Cajmere and Green Velvet. The 
Cajmere CD is chunky and house-y, while the Velvet Is blippy and 
weird (as expected). The comp Is even credited to "Cajmere Vs. 
Green Velvet." Thanks for clearing that up, guys. 
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Latin Grammy 
Crystal Ball 

Our Annual Predictions, With Shakira Leading The List 



Now that voting is closed for the Latin Grammy 
Awards, it's time for us to give our annual fore- 
cast of who will take home awards this year. For 
those new to this column, our Latin Grammy 
predictions are educated guesses based on past 
voting behavior. This crystal-ball gazing should 
not sway voters, as ballots have already been 
counted. (What, you haven't voted already?) 
Finally, these are predictions, meaning they 
won't necessarily come true. Write down your 
own, enjoy and let me know how we both do 
after Nov. 2. 

RECORD OF THE YEAR: If Shakira hadn't 

been the most-talked-at>out artist of the year, 
in any language, if "La Tortura" hadn't been such 
a great song, and if it had been a duet with any- 
one other than Latin Grammy favorite Alejan- 
dro Sanz, some other track might have a shot. 
As it is, "La Tortura" wins hands down. 

ALBUM OF THE YEAR: Oooh. So hard. After 
last year's win by Ivan Uns, with an album that 
hadn't even been released in the United States 
and sold negligibly in Brazil, one has to wonder 
what criteria voters use. My guess is the bulk will 
be divided between Julieta Venegas* "Umdn y 




Sal" and Shaklra's "Fijacion Oral, Vol. 1." Given 
the reasons cited above, Shakira will win. 

SONG OF THE YEAR; Undoubtedly, the win- 
ner will be Shakira and Alejandro Sanz's "La Tor- 
tura." But my honorary mention goes to Ricardo 
Arjona's "Acompaname a Estar Solo." which 
brings together all the qualities of great song- 
writing and interpretation. 

BEST NEW ARTIST: The rightful winner Is 
Calle 13, an act that was new, novel, outstand- 
ing and actually sold records In multiple mar- 
kets. This is the only nominee in this category 
that made it to the Billboard charts. 

BEST URBAN MUSIC ALBUM: I must say, 
anyone could win and would deserve to in this 
category. Daddy Yankee is king of the genre, 
but his contestants have boucoup respectabil- 
ity in the genre. Considering that Yankee's album 
is a live set, that Don Omar is controversial and 
that Wisin & Yandel are successful but not rev- 
olutionary, my bet is on Calle 13's spunky, self- 
titled debut. 

BEST MALE POP VOCAL ALBUM: What 

a tough category this is, comprising all ranges 
of styles. Andrea BocelM. by sheer name recog- 
nition, will win for "Amor." But the winner should 
be Ricardo Arjona's gorgeous "Adentro." 

BEST ROCK ALBUM BY A DUO OR 
GROUP WITH VOCAL: In this anemic field 
of mostly newcomers, the heavily touted Na- 
talia y la Forquetlrui will win by default with so- 
so album "Casa." 

BEST BANDA ALBUM: The competition 
here is between the big honchos— Banda el Re- 
codo's "Hay Amor" and Joan Sebastian's "M^s 
Alld del Sol." My bet is with Sebastian given his 
high profile this year, his Billboard Lifetime 
Achievement Award and his long-running No. 
1 radio hit. El Recodo is a Latin Recording Acad- 
emy favorite but hasn't been heard as much 
this year. 

BEST SALSA ALBUM: The vote for favorite 
Gilberto Santa Rosa will be split among a 
Christmas album with El Gran Combo de Puerto 
Rico and a not-so-hot studio album, "Directo al 
Corazbn." While India and Tito Nieves are trop- 
ical stars, Victor Manuelle has kept a higher 
profile, down to his newly announced gig as 
host of the Latin Grammys. He will win with 
"Decisi6n Un^nime." 

BEST SHORT FORM MUSIC VIDEO: 
Shakira will win for "La Tortura." But Ricardo 
Arjona should win for "Mojado," a powerful vi- 
sion of his ode to immigrants directed by 
Simon Brand. - • 
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R&B/HIP-HOP 



BY GAIL MITCHELL | 



Norwegian Exports 



R&B Production Duo Stargate Break Big In U.S. 



wo lovers of R&B/hip-hop working 
in a rock-oriented world: That was the 
situation facing Tor Erik Hermansen 
and Mikkel S. Hrikscn nine years ago 
Hi when thepairestablishedaproduction 
partnership in their native Norway. 

Now, just 18 months after arriving state- 
side, the duo — professionally known as Star- 
gate — is watching its determination pay off. 
Thanks to crossover hits this year by Ne- Yo 
("So Sick." "Sexy I^ve") and Rihanna ("Un- 
faithful") plus Lionel Richie's R&B come- 
back ("I Call It Love"). Stargate is rapidly 
becoming an industry name. 

" 1 n order to come closer to the music we 
loved. Mikkel and I needed to come to Amer- 
ica," Hermansen says during a session 
break at Stargate's New York base. Battery 
Studio. "Hooking up with American writ- 
ers and artists has taught and inspired us." 

A Sony Studios hallway was the locale for 
a momentous introduction to Def (am R&B 
newcomer Ne-Yo. After listening to each 
other's music, a writing session ensued — 
the second day of which yielded the melodic 
"So Sick." The song clinched the No. 1 slot 
on The Billboard Hot 1 00 and No. 3 on Hot 



R&B/Hip-Hop Songs. 

Though the duo sometimes starts its cre- 
ative process with a hard beat or unique 
chord structure, classic melodies — remi- 
niscent of the lush, mood-setting music 
backdropping Boyz 11 Men or the pulsing 
grooves of Puff Daddy's "Satisfy You" — re- 
main Stargate's hallmark. That's not sur- 
prising given the pair's early influences: 
Antonio "L.A." Reid and Babyface, Jimmy 
Jam & Terry Lewis and R. Kelly. Stargate 
also calls to mind another migrating two- 
some who carved a lasting imprint on U.S. 
R&B and pop charts in the '90s: Soulshock 
& Karlin. The Danish duo's credits include 
Monica (" Before You Walk Out of My Life"). 
Whitney Houston ("Heartbreak Hotel") and, 
most recently. Fantasia {"Truth Is"). 

Stargate's melodic style caught the at- 
tention of Tim Blacksmith, who signed on 
nine years ago as Stargate's co-manager 
along with former D-Mob frontman Danny 
D. "I could see how invested they were in 
their craft," says Blacksmith, who was seek- 
ing new production talent for various artists. 

Hermansen headed A&R for Warner 
Music Norway and Eriksen owned a nearby 



studio when the kindred spirits first met. 
Since R&B and hip-hop weren't exactly the 
Norwegian rage then, the pair plied their 
trade writing and producing songs for 
mostly U.K.-signed acts, including R&B/pop 
group Blue and S Club 7. a group created 
by "American Idol" craftsman Simon Fuller. 
R&B remixes were also a specialty. 

Before "So Sick." Stargate flirted with the 
Hot 100 in 2001 with Mikaila's "So in Love 
With Two." The song was followed three 
years later by Mis-Teeq's "Scandalous," 
which topped out at No. 35 on the Hot 100 
and reached No. 2 in the United Kingdom. 

Now Stargate is well on its way toward 
replicating its multiplatinum U.K. success 
stateside. The duo's 2006 credits include col- 
laborations with songwriters Sean Garrett 
and Johnta Austin, as well as Beyonce. Mario 
Vazquez. Jojo. Jeannie Ortega and Paula De- 
Anda. On tap are new projects by Michelle 
Williams (Destiny's Child). Mario and Ne- 
Yo's second album. " I t's definitely hard com ■ 
ing from Europe and selling R&B/hip-hop 
back to America," Hermansen says. "But 
that challenge has given us more confidenct- 
to do what comes natural to us." • • 
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THE OTHER FOOT 

Switchfoot Tweaks Its Sound And Approach With New Album 



In recording Switchfoot's new project, "Oh! Grav- 
ity," lead vocalist Jon Foreman says part of the 
goal was to erase the boundary between artist 

and audience. So the band devised ways to make 

the fans part of the process. "In music, the band 
is only half of the equation," Foreman says. "The 
other half is the listening public. The word fan is 
awkward . . . For me, it's a partnership." 

Switchfoot's "partners" were able to get an 
up-close look at the making of the album via a 
24-hour webcam that allowed viewers access 
to the recording sessions. The band even ran a 
special contest on its MySpace page. 

"The band started really marketing the 



record six or eight months ago with a cowbell 
contest where a fan could win the opportu- 
nity to play the cowbell on one song," says 

Bob Semanovich, Columbia Records VP of 
marketing. "They had 22,000 entries." The 
winning fan got to play on "Amateur Lovers." 

"Oh! Gravity," which streets Dec. 26, is the San 
Diego-based band's sixth studio album and its 
third for Columbia. The band is also distributed 
to the Christian market through EMI Christian 
Music Group. Switchfoot's first Columbia effort, 
"The Beautiful Letdown," has sold 2.6 million 
copies, according to Nielsen SourxlScan, spawn- 
ing the hits "Meant to Live" and "Dare You to 




Move." Last year's "Nothing Is Sound," has sold 
549,000 units. 
That's a respectable number, but sales of 

"Nothing Is Sound" were hurt when it was one of 
15 Sony CDs recalled because digital rights man- 
agement software on the discs raised security 
concerns (Billboard, Nov. 26, 2005). That's one 
of the reasons Foreman and his bandmates— 
brother Tim Foreman, Jerome Fontamillas, Drew 
Shirley and Chad Butler— wanted to ensure "Oh! 
Gravity" had such a fan-friendly launch. "The 
whole cowbell contest was about how do we 
blur the line between who we are as a band and 
the people who listen to us," Foreman says. 

"Oh! Gravity" also marks the first time Switch- 
foot has worked with producer Tim Palmer (U2, 
Pearl Jam, the Cure). "We wanted to take some 
new steps with the songwriting and production," 
Foreman says. "And we trusted Tim. He steps in 
when you need someone to step in and steps 
out when you have your own opinion." 

"Oh! Gravity" contains the same caliber of 
thought-provoking, articulate lyrics that the hand 
has become known for, but the new album rocks 
harder and has a more aggressive sound. Such 
songs as the title track and "American Dream" 
have an edgy, punk-rock intensity, while "30 Sec- 
ond Hands" boasts an alt-country rock vibe. 

To promote the album, a 60-second spot aired 
on Jumbotrons and video screens at festivals 



during the summer. "Oh! Gravity" is the first sin- 
gle, and the band has also sent the track "Dirty 
Second Hands" to digital outlets to give fans a 

further taste of the record. "Oh! Gravity" is up on 

iTunes with a 17-minute special featuring the l^and 
talking about the record and playing new music 

"As a band they are one of the best at being 
proactive," Columbia senior VP of marketing 
Barbara Jones says. The band sponsors an an- 
nual San Diego surfing competition, the Bro Am, 
with proceeds benefiting needy youth. The De- 
cember issue of Surfing magazine will also be 
wrapped in plastic promoting Switchfoot and 
include a copy of the first single. 

The band taped a program called "Wal-Mart 
Soundcheck." which will feature it performing 
and will be broadcast on the monitors in all Wal* 
Mart stores. The label has also initiated a pro* 
motion with West Coast-based Wahoo's Tacos 
that will have employees wearing Switchfoot T- 
shirts during the month of December at 40 loca- 
tions in California, Arizona and Nevada. 

Consumers who prepurchased the CD at 
FYE.com will get a ticket for the current tour. In 
advance of the tour dates, the label is partnering 
with street reps to set up album listening events. 

"Financially, it makes more sense to tour after 
the album is released— and we'll do that, too." 
Foreman says, "but we were just itching to get 
out on the road and play these new songs." • • 





SPOTLIGHTS 



Releases deemed by the review editors to deserve special attentk>n 
on the t>asis of musical merit and/or Billboard chart potential. 




THE WHO 
Endless Wire 

Producers: Pete 
Townshend. Bob 
Pridden. Bifly Nichols 
Universal Republic 
Release Date: Oct 31 
The question "Who 
Are You?" has never been more apt when 
it comes to the Who. or what's left of it. 
Shorn of the fury provided by the late 
Keith Moon and John Entwistle. what is 
now effectively the Townshend-Daltrey 
Band wisely diverges from many of the 
Who's sonic trademarks on its first album 
in 24 years. While the Who's acoustic side 
has always been underappreciated. 
Townshend revels in it here, particularly 
on the rootsy "Two Thousand Years" and 
the stark "Man in a Purple Dress." 
"Fragments" begins with a synth tattoo 
similar to "Baba O'Riley/' while the lO-part 
"mini-opera" "Wire & Glass." oblique 
lyricism aside, sports a cache of catchy 
ideas for those who crave the band's 
electric side. "Are we leaving life or 
moving in?" Daltrey sings in "Fragments." 
but the real answer is that they're moving 
on— just as they should.— GG 

MEAT LOAF 
Bat Out of Hell III: The 
Monster Is Loose 
Producers: J/m 

Steinman. Desmond 
Child. Todd Rundgren 
Virgin 
Release Date: Oct 31 
You can pretty much count on Meat Loaf to 
taste the same. As expected. "Bat Out of 
Hell III" plays out like a cinematic movie 
score, with 14 melodramatic, heavily 
orchestrated tracks that run forever. "Seize 




the Night" is the most daring, a temerarious 
crash test of violins, timpani and electric 
guitar that sounds like the bastard child of 
Styx and John Williams. "The Monster Is 
Loose" is a straight-ahead rock'n'roll 
tantrum, his cover of Celine Dion's "It's All 
Coming Back to Me Now" is surprisingly 
poignant, and "What About Love" is so 
theatrical that you can practically see a 
Broadway banner beaming overhead. 
Amid all the pomp and circumstance. Loaf 
delivers an album fans are going to love. 
Best. 29 years after "Bat I." he still sounds 
like he's having the time of his life — C7" 

WILLIE NELSON 
Songbird 

Producer: Ryan Adams 
Lost Highway 
Release Date: Oct 31 
Of late. Nelson has 
been ripe for a career 
renaissance on par 
with Rick Rubin's early-'90s resurrection of 
Johnny Cash. Ryan Adams no doubt 
spotted that potential and with "Songbird." 
a record that is pretty much his vision from 
start to finish, Nelson is very likely on the 
cusp of enjoying bigger acclaim and 
certainly more street cred with younger 
generations. Featuring a heady and 
vaguely unusual mix of covers (for Nelson, 
at least). "Songbird" includes versions of 
songs by the Grateful Dead ("Stella Blue"). 
Harlan Howard. Leonard Cohen 
("Hallelujah") and Gram Parsons. Parsons' 
"$1,000 Wedding" wins you over slowly, 
and "Blue Hotel" is a B3-drenched jewel. 
But it's the shimmering beauty of the title 
track, an overhaul of the Christine McVie- 
penned Fleetwood Mac tune, where Adams 
and Nelson's styles most seamlessly, and 
quite beautifully, mesh,— WO 
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BRIAN Mcknight 

Used to Be My Girl 
(4:14) 

Producers: Tim & Bob 
Writers: B. McKntght 
T Kelley. B. Robinson 
Publishers: various 
Warner Bros./Reprise 
Brian McKnight has long straddled the 
line between the elegant date that you 
introduce to your mama versus hot, 
mutual sexual being. He delivers on the 
latter persona on "Used to Be My Girl," 
the lead single from upcoming full- 
length "Ten." The slinky steamer— 
actually a song of regret over the lady 
who "used to wiggle her hips for 
me/used to lick her lips for me"— 
features some intriguing junglelike 
production elements and an unexpected 
background falsetto vocal; nice work. 
The overall vibe is youthful and coy; 
sounds like an R&B smash that will keep 
McKnight wooing the younger 
generation.— cr 




STACIEORRICO I'm 
Not Missing You 
(4:15) 

Producer: DJ Kay Gee 
Writers: various 
Publishers: various 
Virgin 

Beautiful, graceful, 
talented Stacie Orrico arrived toward the 
end of the last pop revival in 2003 and 
managed to strike gold and garner a 
Grammy Award nomination with hits 
"Stuck" and more adhesive "(There's 
Gotta Be) More to Life." She returns in a 
time that's tough for melodic artists (after 
an intense re-evaluation of whether the 
madness of the music business was even 
worth returning to) with this new track. It 
is a fine display, albeit blatantly urban in 
an effort to appeal to radio's enduring 
blow-off of most grade-A pop. Orrico 
deserves to be a major star; if this track 
reacquaints her with radio, fine, though 
there is much better to come from 
forthcoming "Beautiful Awakening." due 
in January —C7" 
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LADY SOVEREIGN 
Public Warning 

Producers: various 
DefJam 

Release Date: Ocf. 31 

□ Like hip-pop 
countrywomen M.I. A. 
and Lily Allen. British 
tongue-twister Lady 
Sovereign has been flitting 
around the Internet for 
what seems like forever; 
this Def Jam debut is 
probably one of the 
longest-leaked albums of 
2006, But even if you spend 
your days waist-deep in 
music blogs. experiencing 
her fully realized and 
largely insane electro-hip- 
pop as one piece will hardly 
dull its nutso thrills. 
Sovereign's grime origins 
rip through the frenetic title 
track and "Blah Blah." but 
she trends pop throughout 
the hooky "Gatheratton." a 
surfed-up "Hoodie" and the 
fantastic "Random" while 
still successfully pitching 
herself as a Heineken- 
swilling alternative to all 
things Danity Kane. Tracks 
like "Hoodie" sounded 
rawer and meatier before 
their major-labet polish job. 
But love her or hate her, the 
"biggest midget in the 
game" has conjured up 
some of the year's most 
accessible new sounds.— 

DEFTONES 
Saturday Night Wrist 

Producers: Bob Ezrin. 
Shaun Lopez. Deftones 
Maverick 

Release Date: Ocf. 31 

□ For most of "Saturday 
Night Wrist," Deftones 
contentedly let their 
instruments wander, 
inventing a meandering 
soundscape that broods in 
near darkness. The 
instrumental "Interlude" 
personifies the record: 
soothing yet disquieting, 
and it's curiously anchored 
with animated drumming 
by Abe Cunningham. Lead 
single "Hole in the Earth" 
comes off like a more 
muscular Coldplay. whereas 
"FM" could be Incubus 
immersed In chaos. Chino 
Moreno's vocals sometimes 
mimic Bono and Robert 
Smith, before he descends 
into screaming for the 
harried "Rats," which finally 
kicks up the album s tempo 
eight tracks into the game. 



"Pink Cellphone" makes 
you think its sultry fen^ale 
spoken-word piece is 
leading toward some kind 
of enlightenment, until 
she launches into a 
bizarre sexual rambling 
that can't be repeated 
here. But then again, this 
is Deftones' world. We just 
listen to it.-CLT 

ISIS 

In the Absence off Truth 

Producer: Matt Baytes 
Ipecac 

Release Date: Oct. 31 

□ In the last seven years, 
Isis has spawned its 
own subgenre. Equal parts 
post-metal and indie rock, 
its hypnotic music isn't 
mainstream by any means, 
but "In the Absence of 
Truth." its fourth full-length, 
is its most accessible album 
yet. Isis" calling card of 
melodic passages building 
up to crescendos and 
crashing into heaviness 
remains. But vocalist/ 
guitarist Aaron Turner sings 
more than he screams, 
continuing a trend that 
started on 2004's 
"Panopticon." In lesser 
hands. Isis' sound could be 
nothing more than new- 
age music for head- 
bangers. However, the 
dynamics and musicianship 
of songs like "Not in Rivers, 
but in Drops," "1000 
Shards" and "Holy Tears" 
reveal a band at the top of 
its game. No wonder Tool 
handpicked Isis to open its 
current tour.— sr 



MONTGOMERY GENTRY 
Some People Change 

Producers: various 
Columbia 

Release Date: Oct 24 

□ Montgomery Gentry 
decisively evince their 
Southern rock roots while 
simultaneously stretching 
lyrically in worldview and 
song craft on "Some People 
Change," The title song is a 
perfect reflection of the 
blend, powerfully 
projecting the mix of a 
country vocal sound, 
serious rock energy and 
enlightened 21st-century 
social attitudes. "Clouds" is 
a deeply felt, pianoVvocal- 
driven ballad to departed 
loved ones, "Twenty Years 
Ago" is an achingly 
gorgeous tale of father-son 
reconciliation, while Troy 



Gentry's "If You Wanna 
Keep an Angel" is a 
soulful, hook- and heart- 
heavy lesson in having 
and holding true love. 
Montgomery Gentry are 
quickly proving them- 
selves pre-eminent in the 
evolution of what could 
only be called 2l5t- 
century country and are 
only sounding better as 
they go.— G£ 

THE OAK RIDGE BOYS 
Front Row Seats 

Producers: Michael Sykes. 
Duane Allen 
Spring Hill Music Group 
Release Date: Sept 26 

□ This legendary quartet 
first rose to 
prominence in the gospel 
field, then crossed over to 
country, where it ruled the 
airwaves in the '70s and 
'80s. In recent years, it has 
successfully revisited its 
gospel roots, but this time 
out the Oak Ridge Boys 
deliver a mainstream 
country record as potent 
and chartworthy as 
anything currently playing 
on radio. "Hard to Be Cool 
(In a Mini-Van)" is a clever 
tune many will easily relate 
to, while Duane Allen's 
warm, smooth voice 
delivers an emotional 
punch on the poignant 
ballad "Until You Get 
There." He also takes the 
lead on the compelling 
closer. "Did I Make a 
Difference." Somehow, 
Allen, Joe Bonsall. Richard 
Sterban and William Lee 
Golden are all singing 
better than ever, and 
they've put those 
distinctive voices to good 
use on this great 
collection.— DEP 

FRANKIE J 
Priceless 

Producers: various 
Columbia/Sony Urban 
Release Date: Oct. 17 

□ A balladeer at heart. 
Frankie J is at his best 
when he is tender Luckily, 
his sophomore album, 
"Priceless," finds him in that 
position more often than 
not. On "Daddy's Little 
Girl," the melodic crooner 
paints a touching portrait 
of a father leaving, singing 
from the child's 
perspective. ("Daddy, 
daddy, don't leave/ 

continued on >>p92 
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Mommy's saying things she 
don't mean.") Elsewhere, he 
vows loyalty on cuts like 
"He Can't Be" and "Never 
Let You Down." At other 
times, though, Frankie J lets 
his desire to infuse hip-hop 
undercut these warm 
sentiments. While he does 
it well on tracks like the 
upbeat "Dance" and lead 
single "That Girl" featuring 
Mannie Fresh and 
Chamillionaire. cliches 
abound on missteps like 
"Hurry Up" and "Top of the 
Line." Still. "Priceless" 
mostly plays to his 
strengths.— CH 

RAYMOND CASTELL6N 
Campo Urbano 

Producers: Raymond 
Cast&lldn. Dennis Nives 
RCM 

Release Date: Nov. 7 

□ After releasing a single 
solo album in Spain. 
Puerto Rican/Dominican 
singer/songwriter 
Raymond Castellon tries his 
luck this side of the Atlantic 
with a heartfelt album 
marrying the simplicity of 
traditional, tropical music 
(campo) with urban and 
pop elements. Rich in 
guitars and percussion. 
"Campo Urbano" 
sometimes evokes Carlos 
Vives (particularly on the 
accordion-laden "Tu No Me 
Quieres Na") and Juan Luis 
Guerra. There is some 
triteness here (the pop/ 
flamenco "Morena" is a 
cliche down to its title), but 
for the most part this is a 
tidy, beautifully arranged 
set. Although Castellon 
writes much of the material, 
he is smart enough to 
enlist collaborators, 
notably Miguel Yadam on 
the rich single "Se Me Va 
La Vida."-LC 



BEN RILEY'S MONK 
LEGACY SEPTET 
Memories of T 



Producer: Don Sickfer 
Concord 

Release Date: Oct 31 

□ Thelonious Monk's 
music stands tall as 
the most melodically 
majestic, harmonically 
sophisticated and 
rhythmically whimsical of 
the jazz canon. While next 
February marks the 25th 
anniversary of his death, 
his tunes live on in 
swinging vibrancy on 
"Memories of T." The 11- 
song outing of straight- 
down-the-pike septet jazz 
is piloted by Monk 
drummer Ben Riley, the 
pianist's mainstay beat 
keeper from 1964 to 1968, 
Horns and guitar are 
scrupulously arranged by 
trumpeter Don Sickler. and 
the album is impeccably 
engineered by Rudy Van 
Gelder, who recorded many 
of Monk's great sides. 
While Monk's repertoire 
has been covered 
exhaustively since his 
passing, these versions 
shed a new celebratory 
light on the maestro's 
unique harmonic universe 
without straightening the 
twists and turns of the 
original performances. 
Riley dances through the 
proceedings, delivering 
rolling solos on "Rhythm-a- 
Ning" and "Bemsha Swing," 
while Sickler's 
orchestrations make for 
captivating listening 
throughout.— DO 



AVALON 
Faith 

Producer: Brown Bannister 
Sparrow Records 
Release Date: Oct. 3 

□ When these four 
stunning voices join 
forces on these classic 
hymns, everything old 
sounds new again. Avalon 
members Jody McBrayer, 
Janna Long, husband Greg 
Long and Melissa Greene 
are well-known as some of 
the most accomplished 



vocalists In the Christian 
industry, and on their latest 
collection, they breathe 
new life into such church 
favorites as "Holy, Holy. 
Holy," "Amazing Grace" 
and "It Is Well," "Amazing 
Grace" boasts a rather R&B 
feel that is a fresh take on a 
much-recorded tune. 
Avalon's two female voices 
deliver a compelling 
rendition of "Great Is Thy 
Faithfulness," while "How 
Great Thou Art" is another 
of the disc's many high- 
lights. These voices and 
those songs are a match 
made In heaven.— DEP 



FRED HAMMOND 
Free to Worship 

Producers: Fred Hammond, 

Bobby Sparks 

Verity 

Release Date: Oct. JO 

□ Long one of gospel's 
great innovators, Fred 
Hammond continues to 
refine a sound he had a 
significant hand in creating. 
Integral to introducing 
contemporary R&B and 
pop to the gospel 
tradition— with the trail- 
blazing Commissioned and 
Radical for Christ— he and 
his latest ensemble meld 
instantly gmnffiffWglBff! 



memorable, 
eminently 
singable 
Sunday- 
morning jams 
and ballads 
into an 
amalgam 
already 
known and 
embraced as 
urban praise 
and worship. 
"My Heart Is 
for You" rides 
a rocking 

backbeat. "No Greater 
Love" is a majestic ballad, 
while the venerable 
standard "This Is the Day" 
receives a mighty makeover 
from an artist of boundless 
inspiration.— Gf 



ADDITIONAL 
REVIEWS: 

• Gomez. "Five 
Men in a Hut: 
Singles 1998- 
2004" 

(Hut/Vxgtn) 

• Califone, 
"Roots and 
Crowns" 

(Thrin Jockov) 

• Melvlns. "A 
Senile 
Anlmal44" 
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ROB THOMAS Street- 
corner Symphony (4:08) 

Producer: Matt Serietic 
Writers: R. Thomas. 
M. Serfetic 
Publishers: various 
Melisma/A t Ian tic 

□ A record label's 
greatest ally. "Grey's 
Anatomy," does it yet 
again. Thanks to exposure 
on the ABC series, along 
with promo spots for new 
TV show "6 Degrees," Rob 
Thomas" solo album 
"Something to Be," 
previously closed for 
business, spawns another 
hit. The soulful jam 
"Streetcorner Symphony" 
isn't as obvious a smash as. 
say. "This Is How a Heart 
Breaks." and its 
summertime tyric comes a 
couple of months too late. 
But adult top 40 radio 
seems smitten. Against 
razzle-dazzle horn blasts 
and a breezy tempo. 
Thomas sings. "Come on 
over, down to the 
corner/My sisters and my 
brothers of every different 
color/Can't you feel that 
sunshine telling you to 
hold tight/Things will be 
alright, try to find a better 
life. ■ It's a cool slice-of-life 
track, positive and visual, 
from an always welcome 
presence.— CT 

KEANE Nothing in My Way 
(4:00) 

Producers: Andy Green. 
Keane 

Writers: Rice-Oxley. 
Chaplin. Hughes 
Publishers: various 
Interscope 

□ While U.K. staple 
Keane has yet to 
break through to the 
mainstream in the United 
States— baffling beyond 
comprehension— second 
single "Nothing in My Way" 
maintains the elegant 
group's template of lush, 
lasting melody, diamond- 
studded production and 
lyrical depth ("A turning 
tide. Lovers at a great 
divide/Why d'you lie. 
When I know that you hurt 
inside?"). No hard sell here; 
Keane is the greatest 
pop/rock band of the day, 
in its absolute prime, The 
public has discovered that: 
witness Keane's Billboard 
200 debut at No, 4 in July. 
The only thing missing now 
is programmers' good 
sense.— CT 



JIMMY WAYNE That's All 
I'll Ever Need (3:20) 

Producers: Mar/f Nesler. 
Tony Martin. Jimmy Wayne 
Writers: M. Nelser. T. Martin. 
J. Wayne 

Publishers: various 
Big Machine 

□ Jimmy Wayne's 
previous deal with 
DreamWorks introduced the 
talented singer/songwriter 
to the country format with 
such hits as "I Love You This 
Much" and "Stay Gone." 
Scott Borchetta 
championed Wayne's career 
at DreamWorks and now 
that he's launched Big 
Machine, he brought Wayne 
onboard. Though his 
previous hits established him 
as a powerful balladeer, this 
soaring, anthemic number 
reveals Wayne is just as 
potent on an uptempo 
outing. It's got a positive, 
uplifting lyric and a radio- 
ready chorus that will stick in 
your head. Wayne is an artist 
of depth and substance, 
who really knows how to 
tug at the heartstrings with 
his autobiographical songs. 
But on this light, breezy 
number it's obvious he 
knows how to celebrate a 
good thing, too.— D£P 

13233 

INCUBUS Anna-Molly 
(3:46) 

Producer: Brendan O'Brien 
Writers: various 
Publishers: EMI April/ 
Hunglikeyora. ASCAP 
Epic/Immortal 
"Anna-Molly," the lead single 
from Incubus' pending 
release "Light Grenades." 
sounds like it's crammed lots 
of jangly notsemakers. 
Besides Mike Einziger 
wrangling his guitar like it 
deserves punishment, Jose 
Pasillasll rides his cymbals 
as much as he beats the rest 
of his drums, and it sounds 
as though a concertina's 
bellows are fluttering like a 
card in the spoke of a bicycle 
wheel. Ben Kenney has a 
great thunking bassline at 
the second verse— at least, 
we think that's the bass and 
not the guitar, because the 
tuning makes it hard to tell. 
Every instrument is equally 
high in the mix. so you don't 
know where to focus your 
hearing. This is song will 
pump you up like a Red Bull 
binge, so you might need to 
listen in moderation.— CL7" 



PLAIN WHITE T'S Hate (I 
Really Don't Like You) 
(3:22) 

Producer: NealAvron 
Writer: T. Higgenson 
Publisher: So Happy 
Hollywood 

Warped tour regulars Plain 
White T's align themselves 
with emo hitmakers and 
their imitators, but what 
almost sets these new- 
comers apart is their 
breezy, vintage-style group 
vocals that reach back to 
the Beach Boys. The band, 
whose name must be a 
tribute to Dashboard 
Confessional's Chris 
Carrabba. isn't enormously 
inventive but displays a 
seductively firm grip on 
melody. Produced by emo 
guru Neal Avron (Fall Out 
Boy, Yellowcard), "Hate" is a 
guitar-driven, teenage- 
friendly love/hate drama 
that is ridicuously catchy 
and conjures a backdrop of 
cell phones and low-tops, 
secret MySpace dates and 
first emotional breakdowns. 
Indeed, these guys gush 
hooks and harmonies; now 
they just have to give us a 
little more personality and 
show us that they can 
transcend the formula.— SP 

TOM PETTY Flirting With 
Time (3:14) 

Producers: ^e/'fjLynne. Tom 
Petty. Mike Campbell 
Writer: T Petty 
Publisher: Wixen. ASCAP 
American/Warner Bros. 
One of the more uptempo 
tracks on Tom Petty's 
soulfutly sparse "Highway 
Companion." the acoustic- 
led "Flirting With Time" 
has a catchy California 
sunset chorus but remains 
vulnerable at its core. Here 
is a rock icon 

contemplating the fragility 
of his own existence, 
unafraid to ask the deeper 
questions that lurk 
beneath the surface of a 
good hook. "This could 
well be your last 
stand/Hold the sunlight in 
your hand," Petty sings 
wearily, sounding utterly 
alone and yet filled with 
inner peace. Like most of 
the "Highway" songs, 
"Flirting" lacks the crisp 
energy and sonic sparkle 
of 1994 masterpiece 
"Wildflowers," but offers a 
poignant road anthem 
that feels classic and 
deeply human, a perfect 
fit fortripte-A.— SP 
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As Iti atbum hits storas, My 
Chemical Romance 9ets Its 
first No. 1 on Modem Rock 
with "Welcome to the Black 
Parade." And, as the late 
Luther Vandrosi tallies his 
lath top 10 on Adult R«B, he's 
lust one hit shy of tying all- 
time format leader Gerald 
rvert with 19 top 10>. 



By Any Name, Diddy Is No. 1 ; Second-Week Slopes 



Diddy bows at No. 1 on The Billboard 
200, hi.s second chart-topper as a lead 
artist. If you add various-artists set "P. 
Diddy and Bad Boy Records Present . . . 
We Invented the Remix" to his credits, 
his haul of No. 1 albums now equals the 
number of stage names he has em- 
ployed in his career. 




My Chemical Romance 
leads ITunes and John Legend 
brews at Starbucks, but both 
might trail DItney Channel's 
"Hannah Montana" on next 
Issue's Billboard 200. If so. It 
will join "High School Musical' 
as the second TV soundtrack 
to hit No. 1 in 2006. 



CHART 
BEAT 

READ FRED BRONSON 
EVERY WEEK AT 



>>Ju5t when it seemed certain 
Carrie Underwood would collect 
the lOOth No. 1 for the "American 
Idol" franchise, her single holds at 
No. 2, and a surprise challenger 
might hit No. l before she does. 
Fred Bronson names names in 
Chart Beat. 

>>Bron50n also has details on the 
fourth Walt Disney Broadway 
musical to appear on Top Cast 
Albums. Hint: She did it with a 
spoonful of sugar. Plus, a tribute 
album on BNA returns the name 
Barbara Mandrell to The Billboard 
200 after 22 years and Top 
Country Albums after IS years. 



His first album as PufT Daddy, "No 
Way Out." spent four weeks at No. 1 in 
1997. His next two each peaked at No. 
2 in 1999 and 2001 before "Remix" 
bowed at No. 1 in 2002. The "Bad Boys 
II' soundtrack, which he executive- 
produced, spent four weeks at the top 
of the page in 2003. 

Diddy's new "Press Play" begins with 
170,000, which means that each ofhis 



albums since "No Way Out" has sold 
less than the one before. 

That said, as many leading artists are 
hitting smaller numbers than they did 
in prior years, this sum is not out of 
whack with Diddy's third album, which 
started at 186.000 in 2001. 

LIMITED THINKING: Advance 
planning in the music business means 
you know where you're having lunch 
next week." a colleague quipped during 
one of my first weeks at Billboard. 

That observation amused me for years, 
but as I survey the impact of short-term 
thinking on the industry's health, the 
punch line has lost much of its humor. 

Imitatingsuccess toexcess created a 
fixation on opening-week sales. The cost 
of such focus: a short attention span 
that makes it difficult to engender true 
artist development. 

Combine that myopic goal with an un- 
balanced release schedule that places too 
much emphasis on the last four months 
of the year while paying too little atten- 
tion to the first eight, and you paint an 
ugly picture. 

The quest for a fast start might be one 
of the factors that make it difficult tocul- 
tivate the kind of blockbuster release that 
can captivate attention for weeks at a time. 



And. the fervor has undermined the tra- 
ditional music stores that stock develop- 
ing artists and catalog, a point brought 
home dramatically by the painful sight 
of Tower Records' liquidation. 

During most of Nielsen SoundScan's 
1 5-year history, it has not been unusual to 
seealbums that start with six-figure sums 
slide by 50%-60% in the second week. But 
in the last two years, slides in excess of 
60% have become disturbingly common. 

Recent chart-topper Beyonce stormed 
The Billboard 200 with a half-million- 
plus opener for "E'Day," then declined 
by 72% in the second week, while Janet 
Jackson's "20 Y.O." dropped by 74% after 
starting near 300,000. They are among 
eight albums since the start of 2005 to 
tumble by more than 70% the week after 
bowing in the top 10. 

In the early to mid-'90s. when record 
labels were still getting familiar with 
SouiidScan data, music executives looked 
at Hollywood with envy, citing the aware- 
ness studios build for new films. 

Sale-pricing new albums was old hat. 
so value-added editions for high-traf- 
fic combo chains and mass merchants 
became the means to pump opening- 
week sales. 

During the week this issue's charts 
were compiled. 13 different albums — 



most new releases — came with extras at 
particular accounts. The menu of good- 
ies ran the gambit from extra tracks or 
access to bonus downloads to T-shirts or 
DVDs. At least nine such value-adds were 
available during the prior chart week- 
Put that many special editions in play 
and you dilute the meaning of the word 
"special." Moreover, these value-added 
versions are almost always offered at the 
same chains that employ lowball pric- 
ing, a cocktail that lures even the most 
loyal consumer away from the traditional 
music store. After all, why should a fan 
buy his favorite band's album at his fa- 
vorite music shop when another store 
in town sells that same album with bonus 
tracks for a significantly cheaper price? 

Labels met the goal of maximizing first- 
week sales. Thus, The Billboard 200 has 
seen more No. Is in 2006 — 33 and count- 
ing — tlian in any other year. But with so 
much attention paid to the 0f)ening frame, 
gravity sets in quickly, making it difficult 
for albums to remain in the top 10 for 
more than a couple of weeks. 

Certainly other factors are at play, but 
the emphasis on opening-week bargain 
prices and value-added editions helps 
set the tone. 

So, where are you having lunch 
next week? 
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LITTLE BIG TOWN Th. ROM To H.r. 
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SOUNDTRACK „„,. .„,„,„.„. 
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PAUUNA RUBIO Ananda 
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DISTURBED Ten Thousand Fisl. 
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Ip^E CUBE i^j^gn (-,^ |_a1Dr 
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THE RACONTEURS Broken Boy Soldie.s 
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53 


H 


SLEEPY BROWN Mr. Blown 
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FIVE FOR FIGHTING ^ ^^^^^^ Two Ughls 
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B*"ENAKED LADIES Barenaked Ladies Are Me 
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PRODUCER iSOHGrtantRJ 

Rl MONEY MAKER 
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Ludacris Featuring Pharreil 
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POSITION 
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linSSIIHII SMACK THAT Akon Featiinng Eminem 
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LIPS OF AN ANGEL 
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Hinder 
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SEXYBACK 
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Justin Ttmberlake 
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wMMmtM MY LOVE Justin TlmberlaKe Featurirtg T.I. 
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HOW TO SAVE A LIFE 


The Fray 
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TOO LITTLE TOO LATE 


JoJo 
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CHASING CARS 
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Snow Paifoi 

9 POLyTtOH.AiM ." "'L 
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COME TO ME 

. . .1 i;U|ltUIHM«iil/,l»iiaj*MtTt IWK 


Olddy Featuring Nicole Scherzmger 

Adih KKSiPNEifisLAWfisiici, OO hi^'Bij. jium . 




1 
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10 
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FAR AWAY 

'1. • 1 "■.■M,tH HlCKtieACm 


Nickelback 

e ROADRliHSfi.iaJUC. 
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CHAIN HANG LOW 

Ttif KM 1.'.; il :,*F^PB:LL aMOWARD.M mSON) 


Jibbs 
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SAY GOODBYE 

t- M . •' [li'U '.■ 1. ■." ■, 1 I Dt*N A SHftOPSHIHfci 


Chris Brown 

O 1 .■! ;.::v.: 
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SHOW STOPPER 

1. i, HUNlt i t>LI«B FROMANOt PVCHtIT 


Danity Kane 

G fUll :II1V .-,11 -.Ml. 
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CALL ME WHEN YOU'RE SOBER 

■" rif-.'Mit. ■■. ,ii 


Evanescence 

® A •.- 1 " 
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WHITE & NERDY "Weird Al " Yankovic 
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MAN EATER 

,sf:^'y.' i V r/ --,1 f ■ tj Mi..^ 1 SI AM) 


Nelly Furlado 

99 MOSLEY,'GEfF[N 
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Fergie 
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BUTTONS The Pussycat Dolls Featuring Snoop Dogg 
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Fergie 
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GET UP 

'/I . Ht - ..--■.r.| k 1 UHAflRiSj 


Ciara Featuring Chamillionaire 

©OlAltCE „,.i ;:'-|)t. 




7 




44 


90 




SHORTIE LIKE MINE Bow Wow Featuring Chris Brown & Johnia Austin 
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WAITING ON THE WORLD TO CHANGE 


John Mayer 
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BEFORE HE CHEATS 


Carrie Underwood 
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RING THE ALARM Beyance 
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PULLIN ME BACK Chingy Featuring Tyroso 
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OVER MY HEAD (CABLE CAR) 


The Fray 
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24 
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WHEN YOU WERE YOUNG TlW KUtors 
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1 KNOW YOU SEE IT YVjr>g Joc Featuring Brandy 'Ms. B.* Hambrtek 
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SEXY LOVE 
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Ne-Yo 

OO Ofl JAM,'IOjMh 
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43 


47 




WALK IT OUT 


Unk 

e SIG ODUP.'KOCH 
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STUNTIN' LIKE MY DADDY 


Birdman & Lil Wayne 

®0 C'l jt< V:.t,[y LS I'ERSAL MOTOWN 
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29 
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1 WRITE SINS NOT TRAGEDIES 


Panic! At The Disco 
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WHAT HURTS THE MOST 


Rascal Flails 

O LYRIC STREET 
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MY LITTLE GIRL 
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Tim IMcGraw 

O CURB 
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1 LOVED HER FIRST 

\: 11 liHiOl.f .VI AL0RIP<3e I PARK) 


Heartland 

• LOfTON CREEK 
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38 


40 




GALLERY 

^-JkRIiAIE NE'VOiS SUITH.U S.ERIKUN.T E.HEflUAHSEHl 


Mark) Vazquez 

O ARISIA^KMli 
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o 


59 
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HURT 

L PEfiRV iC AGUILERA.L PtBRY.M RONSOK) 


Christina Aguilera 
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30 
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PROMISCUOUS 

DAMJ* !■* ELUti^C T V MOSIEVN HILLS T CL AVION 


Nelly Furtado Featuring Timbaland 

SO wr-ii. i,r.-if[j 
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O 


58 
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IT ENDS TONIGHT 


The All-Amencan Rejects 
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56 
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1 WANNA LOVE YOU 

A muM is Thiam .: flfldADUSi 


Akon Featuring Snoop Dogg 

SHC (flour f.']'*vicT jmversal mijt.:v;n 
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33 
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U AND DAT 

■IJ Til |1 S'tUtXS .1 H SMITH A BAILEVFNAJM K BURHUSSI 


E-40 Featuring T-Pain & Kandl Girl 

90 iICK lA'll) ll.'BMi HfHli.f 




13 




41 


52 




MY WISH 

;. Miiri r..;:,,-;.. fnITS ROBSON J STEELE l 


Rascal Flatts 

G ,VKH sIHh; 1 




41 


44 


32 
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(WHEN YOU GONNA) GIVE IT UP TO ME 

: , n,-.n- . - ml '.-i i henrioues 0 senneti H siam r 


Sean Paul Feat, Keyshia Cole 

AIHX CClLEl ©O -II ^'.III 
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iO 


55 
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MONEY IN THE BANK 

i 11 ■ |. \ 1 Hi'i& III D BROWXi 


Lil Scrappy Featuring Younq Buck 

© KV HI-:... • 




48 


4S 


42 
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MOVE ALONG 

~ tlU-]-i WMttLtH.IHIIIERl 


The All-American Rejects 
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49 
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WANT TO 

. UliRE f flUSM (JNETTLES.KBUWBPBrSONJ 


Sugarland 

© v<tf-.':L,fl-' 




41 


o 


60 
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EVERY MILE A MEMORY 

■j il;'..:!^:: T' t [UTLEYB BEAVERS.S BOGARDI 


Oierks Bemley 

© .::akti.; -iv - 




« 




37 


39 




HATE ME 


Blue October 

© UNIVERSAL KIOTO',-, '. 




31 


o 


48 
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YOU SAVE ME 

^ ..AIJtiNN . i Hf Mi iB jAMfS UiRGE;^. 


Kenny Chesney 

e ?N.'. 
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40 


37 




S.E.X. 

. .t»»lNbS <C JENNINGSl 


Lyfe Jennings 

0 COLUM&I.'. 
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® 
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THAT GIRL Frankie J Featuring Mannie Fresh & Chamillionairo 

V Fkf 1. F if:.l..lT:r,rAJSAilN4S,0 SAUNAS J C HEVEr.B IHOMAS.H SERKIl OQ COLUMBtA 
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AIN'T NO OTHER MAN Christina Agullera 
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WE FLY HIGH 


Jim Jones 

© ::.«IM.iAi ..;.ri- 
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WOULD YOU GO WITH ME 


Josh Turner 

at WCANAL-rt.'ILLf 
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Diddy entets 
Die Hot 100 
toplOdxtlie 
first time as a 
lead artist 
(18-9) since 
2003 s 
"Shake Ya 
Tailfeattier" 
his co-billed 
effort ^vitti 
Nelly and 
fi^urphy Lee, 



UmXt MONrrORED BY 

Nielsen 



SALES DATA COMf ItEO IT 

K 

Nielsen 

Soun^an 



larreil ^H^i^V 

linder j I 

>rlake ^ I 

'Fray a , W'.W '"^ 



Hinder at No, 
Sonttiislisl 
takes ttie top 
spot 0(1 the 
Pop 100. 



Jack Black s 
offheatduo 
makes first 
Hot 100 
appearance 
wMi title song 
horn 

Tenacious D's 
upcoming 
motion 
picUirB. set to 
hit screens 
Nov. 17 
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WELCOME TO THE BLACK PARADE My Chemical Romance 

C- MY CHEWlCAL ROMANCE (MY CHEMICAL BOUANCEl © Hf^lVc 












ONCE IN A LIFETIME Keith Urban 

. n * ; ngtfj ,1 ■ 'J^^EA^| © iAPIIOl tASHUi.. .f 
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SHOW ME WHAT YOU GOT Jay-Z 

■ iliRCFIIPEhMOL*,JBOmtYMMCe*ANI ftX-A-fi-.'-IHF |AW IDjUli 
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CHICKEN NOODLE SOUP. Webstar & Young B Featuring The Voice Of Hariem 

. -E : fiii.'l " L.L-..'EflJ nfYNOLDS inUNf ©9 UNlWEflSAl ajl'UiJLll. 
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BOSTON Augustana 

■ .L , .. ", © [!■■: 
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TIM MCGRAW Taylor Switi 

I.' ■•■I,ii.!l |-::AIFT I RQ&E © '.'.■..HI'Ji: 
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TELL ME DIddy Featuring Christina Agullera 
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PUSH IT Rick Ross 

1 ft! TFM ift Rn(i:B-5 .1 HDTEM PBEllOtTE GMOROnEflt 99 5LlP IJ-El.:; □[= lAI.I riU'. 
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GIVE IT AWAY George Strait 
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EVERYTIME THA BEAT DROP Monica Featuring Dem Franchize Boyz 

i. < ^-n -.^ -V: :,i L' ^ tT ir -JK'MW 1- K. i 1 -..M , ©O - W.. 


41 
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LOVE ME OR HATE ME (F**K YOU!!!!) Lady Sovereign 

r.li .J-l 1. H.i.-.v,','i . Gi^nrtALD, 9 Dtf JAM id.;md 
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TAKE ME AS 1 AM Mary J. Bilge 

.. .!.■ ■ 1.1 .IM. . «i.;,fji4iM<iini(AhffE nsK^'SMrrn-. © uAiAwnotcrmN 
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NEED A BOSS 
SUDDENLY t SEE 



Shareefa Featuring Ludacris 

HftflEMl.ti rtt'SSi 99 O^'-W COHiL-iDrt»G 



KT Tunslall 

9 'i-UNlU5SVifl^.'NEm 



TELL ME BABY 



J FRUSCHiNTI C SKUTHi 



THE RIDDLE 



A A-iniAMS M -:ND£«T iJ OftDRASWi 



RIGHT WHERE YOU WANT ME 

■■■ l_ ■ - .■. ■'. i_i^ I V^ICARlhtV.A [H>DD DlQBEl. 
I CALL IT LOVE 



Jesse McCartney 



THROUGH GLASS 



Stone Sour 

i:h..hinfh Ki.v'i. 



PUT YOUR RECORDS ON 



Corinrw Bailey Rae - 

9 CAPlTOL : 



SHE'S EVERYTHING 



Brad Paisley 

9 ARISTA NASMmLE 



THE PICK OF DESTINY 



HERE IT GOES AGAIN 



IT S OKAY (ONE BLOOD) 



The Game Feeluring Junior Reid 

99 bEFFt'J 



UNAPPRECIATED 



THE KILL (BURY ME) 




30 Seconds To Mars 

9 iiw::-.'. .ii^uf. 



STREETCORNER SYMPHONY 



Rob Thomas 



COME BACK TO ME 
CALL ON ME 

ROC K star" '" 



I lAWES.PBECKEII J C CHOWltY) 



Vanessa Hudgens 

9 HOLLYWUOO .. 



Janet & Nelly 

I TLEWI5 a [IUPHUW5T1W.lPmuS.C HAWtS.JHAftHiSIII TlEWS; 999 viftGIN 



Nickelback 

0 B^ADRUNNEk i[i.Vij 



irreplaceable 
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BETWEEN THE BULLETS Silvio a blllboard.com 



TIMBERLAKE DOUBLES UP TOP FIVE 



Instill Timbcrlake is t}ic first artist in 18 montlis to si- 
tnultaneoasly place two songs in Tlie Billboard Hot 
1 OO's top five as "My Love" grabs Greatest 
Gainer/Airplay honors and moves 8-5. 
joining former No. 1 "SexyBack" (No. 4). 

The last artist to score conairrent top 
6ve tracks was 50 Cent, who held three 
spots on the March 19. 2005, chart with 




his titles "Candy Shop" and "Disco Inferno." and as 
a featured artist on the Game's "How We Do." 

"My Love" gains 14.5 million im- 
pressions and climbs to No. 2 on the 
Hot 100 Airplay chart. On Hot Digital 
Songs, downloads increase by 90% to 
42.500 as it moves 19-12. 

— Silvio Pietroiuor^ 
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XZIBIT 

Ont e*R (127 SOCH (17 981 


FuR CInleH 


f4 


11 


10 


^ 


LUPE FIASCO 

1SI 1 i5iH,*tL*NIK; B3«0*;AO(1I991 


Lupe Fiasco's Food A Liquor ^| 


■ 


IB 


9 


9 




CHINGY 


Hoodstar ^ 


I 




t; 






YOUNG DRO 

■ -Ti.«MIlCB3M9*.AGl18 9Bi 


Best Thsng Smokin' Qj 


■ 




E 


a 




FRANKIE J 

.-OSY WJ5IC (ia9!l 


Priceless ^ 






15 


12 




DANITY KANE 

■ . iTBOBl 


Danity Kane ''■ ■' ' 


■ 


H 


ie 


13 




ROBIN THICKE 

THKH OOeiW.'INItnSCOPt (BSB.i 


The Evolulton Ol Robin Thick© 




•if 


14 


14 




CHERISH 


Unappreciated 9 


4 


81 


13 


16 




LYFE JENNINGS 

■ V I.-. :i; ■ '.'.I'Mr .;'o9Si 


The Phaenix 


■ 


2X 


19 


IS 




LETOYA 

CAf.IDl. S;u6,r;9fli 


LoToya ^ 






E 


a 




SILK 


Always And Forever H 


I 


S4 


16 


6 




SLEEPY BROWN 


Mr. Brown | 


■ 


tB 


8 






SAMMIE 


Sammie H 




26 


10 


. 




KENNY LATTIMORE & CHANTE MOORE 


Uncovered/Covered 


It 


27 


22 


20 




OUTKAST 


Idlewild (Soundtrack) 1 




28 


20 


22 




CORINNE BAILEY RAE 

■ ■ . r ■ ■;. Ifl, 


Corinne Bailey Rae # 




29 


23 


23 




YUNG JOC 

■ ■ ■ ■. .iliIH :39K"'AG |1B 9Bi 


New Joe City .<|f: 


■ 


ao 


21 


; 




SMOKIE NORFUL 

■ ■ ;-■ if7 9Bl 


Die Changing m 






25 


27 




CHRIS BROWN 

■ . 1 tB 9Bi b 


Chris Brown H 






29 


30 




CHRISTINA AGUILERA 


Back To Basics 






24 


24 




DA2 


So So Gangstajjjj 






27 


25 




INDIA. ARIE 


Testimony: Vol. 1 , Life & Reiallonship ||| 








m 

m 




C-MUROER 

'■ " - ■■ 95 OVD( i 


Tru Story>Conlinued | 






31 


31 




GNARLS BARKLEY 

■■ , 1 ■ JUiNIIC 113 981 


St. Elsewhere ^ 






34 


29 




FREDDIE JACKSON 


Transitions | 




mm 

mt 


35 


33 




LUTHER VANDROSS 


The uiumaie Lulher Vandross ^ 






id 


26 




BONEY JAMES 


Shine 1 














HB 


32 


32 




■ ■tMO0^93J-IDJMG(tJ9ai 


In My Own Words H 




H 


26 


19 




SPM 

■■<■-■ HGUSt SWlBHrlWOLSt BUliSIHEEl LtVEL |l6 9Bi 


When Devils Strike 




4* 


36 


35 




MFTHnn MAN 

It - iU Me^gfi- ID.'Mt "J Ml 


4:21... The Day After 


4 


Hi 


33 


36 


1 


MARY J. BUGE 

M*TH-,fiBCK GEffEN 0057?2' INTEftSCOPt (13 98.'6 98,i 


The Breakthrough H 


n 


44 


39 


39 


T.I. 


King ■ 


«p 




a? 


34 




DAVE HOLLtSTER 


The Book Of David: Vol. l The Transmnr 


13 


a 


26 


18 




GLADYS KNIGHT 


Before \''f 


Id 


nr 


30 


37 




BEENIE MAN 

[ ;■ ■ VIRGIN (18 9S( 


Undisputec 


12 


jiai 


49 


44 




ICE CUBE 

. '.-.ti VC'B 6S939 ItB 9B,' 


Lairgh Now, Cry Laif 9 


2 




40 


21 




UNK 


Beal'n Down Yo Block 


21 




44 


51 




LIL WAYNE 

' ' '. .tnsu Morowi«oo5i2x''iniRe<i398i 


Tha Carter II 










CASSIE 

'(E.rit.iC'iOK 5.1a BOV a39B!.'AG (tS 98) 


Cassie | 












MARY MARY 

p'^ii^K CnllJMPlA 77r33.S0NV MUS^ (ID 9»l 


Mary Mary 










MIKE WATTS 


Pandoras Bd* 


91 




53 


54 




KIRK FRANKLIN 


Hefr • 


4 




i 




D 


NATALIE COLE 


Leavt-i 


16 
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3S 


'3 
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ARTtST 

lUPRIMT B NUMBER CiSTniBUTIIK UBfL lPRiC[» 


Title 1^1 


B6 


•16 


50 




RIHANNA 

■■M- -J'.-- JAM 006165- IDJMG I'sSH 


A Girl Like Me H lH 


S7 




•IS 




BUSTA RHYMES 

J=-:BWaiH 006T(B- INIEHSCOPt |139fl- 


The Big Bang ^^''jjHj 


8B 


43 


43 




THE ROOTS 

r- :■ IMC 11398? 




M 








PHARRELL 

■-■ .Ill^*-,i8' INTEBSCDPt (13 9fl. 


In My Mind ^| 




4S 


41 




TOO SHORT 

■11 ■ (*J()D'7C'MBA(1B«il 


Blow The Whistle '^S^l 


B 


56 


49 




KELIS 


Kelis Was Here . Sv 


■iiil 


li 


9 
m 




VARIOUS ARTISTS The Day H 


mm 

rfl Broke Loose 3 (Chopped & Screwed) 


Ka 
F 


57 


53 




DMX 

. -i j74; SilHV MUSIC lis 981'*' 


Year Ol The Dog Again 


19 


63 


66 




YOUNG JEEZY 

"^ ,:r'tf J*«M4421M[>JU0(I39S> 


Lei's Get It: Thug Motivation 101 ^^^^ 




59 


70 




REYES BROS. 




90 


61 


76 




TONY TERRY 


Changed' '^^^^H 




51 


iS 




BONE THUGS-N-HARMONY 


Thug Stories Hb 










DONELL JONES 


.o.me>0. A Gemini 

journey ui a uemini ,^^hH 


B) 


71 


72 




BONE THUGS-N-HARMONY 

■1 .:'".£ii;i4:i(i6 9ii 


Greatest Hits ■ ^ 


O 


70 


75 




JOHN LEGEND 

nOD [:0.llMei.V9r776*'SONy MUSIC P89«I-»'B' 


Get Lifted ■ 


I'' 


55 


55 




AARON NEVILLE 

. '.■ -iMG !.IR;lIEGtC Mlini.Et>N{: GflCUP 1 18 98; 


Bring It On Home... The Soul Classics gjj^ 






68 




URBAN MYSTIC 

'■ ■ i " ■■ 'A'.KMiH HRllS H3'fS| 


Gheno Revelations: II 




60 


fi2 




E-JO 

: - .. . 1 SME 4»9i<3VlARh>EHBnDS <1898i 


My Ghetto Report Card 


T4 


62 


63 




ANTHONY HAMILTON 


Aim Not>ody Worryin' ^^^H 


75 


65 


61 




PIMP C 

.',1 . : .VhHLf&P-A-lOl -1 Lift 6fl63*'*S''ll'M (18981 


Pimpalatlon ^^^B 



H FOR A COMPLETE LISTING OF THE HOT R&B HIP-HOP ALBUMS. CHECK OUT WWW BILLB0ARD.COM 



TOP 

BLUES ALBUMS. 







ABTIST 

; ir/PEH WSrwiBUtlNO LMEL 


™" 1 






KIthe ROBERT CRAY BAND 

■Ba ).; ..:.■ VAKGUADO 7Mtl.'«Etft 


Live From Across Ttie Pond | 




11 


KEB MO' 

Gi.c .n.vt'. rric :76?- RCD IV, 


Suitcase ^ 


mm 


» 


JAMES HUNTER 


People Gonna Talk 




S 


CHRIS SMITHER 


Leave The Light On 




3 


WILLIE CLAYTON 


omed 1 


Q. 


35 


THE DEREK TRUCKS BAND 

L":...V:(H ■:bU Mu:.lt 


Songllnes 




41 


ETTA JAMES 

UIV 1' iKKilNiai^ ootD'Our^f 


The Definitive Collection 




84 


B.B. KING 


The Ultimate Collection 




L-,1C ■ '.J llMt 


Ell <i 


• 


MARIA MULDAUR 


Heart 01 Mine: Maria Muldaur Sings Love Songs Ot Bob Dylan 


HQ 14 


SO 


BUDDY GUY 


Bring Em In 


wm 


20 


JOE BONAMASSA 


You & Me 








Jl 


CHARLIE UUSSELWHITE 


Delta Hardware 




54 


SUSAN TEDESCHI 


Hope And Deslrs 


15 


7 


TONY JOE WHITE 


Uncovered 


IS 9 


9 


ANTHONY GOMES 


Music Is The Medicirte 



'IDOL' STUDDARD FAR FROM IDLE 

l oriiier "AiiitTKan Idol' victor Kubt'ii SiudtUircl tlard tarries sin^lf "Change Me" S-2 on Adiilt 
scores his third top !0 on Top R&B/Hip-HopAl- R&15 Airplay and 28-23 on Hot R&B/Hip-Hop 
bums, arriving at No. 2 with "The Return." Songs witli No. 1 rotation frotn 17 station.s. 

Fresh off his "Idol" win. 
"Soulful" peaked at No. 1 in 
lamiary 2004 a month after it.s 
No. 1 bow on The Billboard 
200. Gospel set "I Need an An- 
^el" started at No. 6 on the 
R&B Hst. With 71.000 copies 
sold on "'I'hc Return." Stud- 




Elsewhere. "Press Play" gives 
Diddy his third career No. 1 al- 
bum, while at No. 3 Justin 
Timberlake's "FutureSex/ 
LoveSounds' jumps 20% as 
overall airplay for second 
single "My Love" grows 15 
million. — Raphael George 



Go to www.billboard.biz for complete chart data 
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fHOT 
R&B/HIP-HOP AIRPLAY. 




is TITLE 

Is ARTISI 'iMHfliHT PfiOMOIrWl LABEL) 
~[1 SAY GOODBYE 
Wl CHRIS ■nawH .fyt^OURAi 



MONEY MAKER 

lUDiCRIS FEUT PHAIIHELL DU 



3f .-IJ lOJMGv 



RING THE ALARM 

siyoNCi ■ '-. '.■! ■■ -. '.V 



SHOW ME WHAT YOU GOT 



WALK rT OUT 



SHORTIE LIKE MINE 



PULLIN ME BACK 

Ctt.MGY F£*r TrRESE i . LnT-A-LDl.'C*Pll01.> 

NEED A BOSS 

SH*nEtf« TEAT LUOACfUS OTP PEE CPU HIOJMGl 



MONEY IN THE BANK 

111 SliRftPPf HA1 YOUM lUCIt leWt RfPRISt'TWARWR BROS ) 
SEXY LOVE 



WE FLY HIGH 

JIM JONES ..■NP'.OmlS.KOCHt 



PUSH IT 

IKCIIFIOSS ■!! 



SMHE DEF JAM'iPJWSl 



EVERYTIME THA BEAT DROP 

MDNir.A lUT DEMFUNCHIIEMITIiJ'HMGi 



MY LOVE 

JUSllMIMBtFllSHfEM n i.(«e,:OMBfli 



I WANNA LOVE YOU 

KOK nAJ SNMP DOGG snc UP f ROWl'HOfMCT'UHIVERSJIL MOIOWWl 



SEXYBACK 

JUStiM IIMBEHIME ^ .'GMBAl 



UNAPPRECIATED 

CHtmSK ' . ■ . 

CHANGE ME 

HUHEN STUDDUlO -IV . 



-er 

■tt 

'■tt 
■Ct 

> 
ilr 

'■it 
■tt 



GET UP 

CIARA FEAT CHAMILLIOMURi {L 



AhotR&B/HIP hop 
*BPSINGLES SALES . 


m 


u 


TITLE 

ARTUT (IMPRINT PBOMOHM UBtL) 


o 




WSt RING THE ALARM 

HQs Sf nONCf . UHIA. SUMi 




II 


CALL ON ME 

JAMtTtNdIT 




1 


SUBMERGE 




2 


CAN'T GET ENOUGH 

'»M * ; ■ IMAGE! 


jjHII-s 


6 


OH JAH 




9 


CHAIN HANG LOW 

JIBHS :LI'-.'i . ; 


w 


9 


IM COMING OVER 

OUMN DfAL FEAT P-OUB i< ' I'li' .'.'1 




13 


KOOL AID 

III BASS FEAT JIHCMETilNH -l: 


El'" 


9 


SHE Bl 

ICE u.rtii . 'i^s&vnf Pf.HI 




13 


UNTIL THE END OF TIME 

EflEDCiE iACASOh r i: i; 


HI 3 


12 


PUT EM UP KNUCK BUCK 

OA KAEhMEUE ' M 




10 


DEJA VU 

•ETtHtCEFEAI JAY-i i IW^IA lUM 






SMACK THAT 

AKON lEAI EMINEM k: i^ FflDIII fOKViCI UNIVERSAL MOTEMIEi 


B« 


8 


COME TO ME 

OIDDT FEAT NiCOU ECHfRZINGtD IBAD SOT ITEANIICl 


D 


20 


REGRETS 

HEAVEN DAVIS IWILDCHILD OAVISl 




12 


PHONE TALK 

ALTZEILTSEFHT-MMiSaJL EITV TRiJFJ^ 


^» 


9 


DO OR DIE 

BEAR i"-i=lt C r. 




15 


SWING LOW 

UEVU MGUAR FEAT FREODT P H. J .lAbUAR RPM CONIiULIIFl&l 




9 


HANDS UP 

ILOTEI BAMMS FEAT -jU CENT i, : MI lUIERSCOPEl 




S 


IT S OKAY (ONE BLOOD) 

THE CUME FEAT JUhiQH REIO l irllEHSCaPEl 




23 


WHAT THE LICK READ? 

TmPEE J 




fj 


EVERYTIME THA BEAT DHCP 
HBMFCA FEAT DEM FRAIKHIZE HITZ ' RM<^< 


Hi 


11 


MONEY MAKER 

LUDACRiS FUT PHARBELE m 




24 


ME a u 

CASSIE ■ - M. • 


mm 


N 


U AND DAT 

E-MFEAT T PAIHilAMnCFRi V :■ HID IT BIBEWARNER 3R0S 1 





35 


P 

SI 


TITLE 

ARTISI (HAPftlTJI / PROUOTIW LABfll 




talni 


21 


20 


1 KNOW YOU SEE IT 


■tfr 




24 


13 


CHAIN HANG LOW 


it 




22 


30 


SHOULDER LEAN 

TOUNG DflO FEAt Tl uRASO MUSTlE'AILAFniCi 


s 




46 


IG 


YOU 

LLOTO FEAT EIL' WAYNE THE INC .'UWyERSAE MOTOANi 


1 


30 


» 


35 


FLY LIKE A BIRD 

lUftlBH CAREY ■J' lUi^i 


1 


s> 


47 


58 


LOOKING FOR YOU 

AIRF FflANKllN i ■ ■ '.' . t.lEO 


■i 


'n 


32 


39 


FIND MYSELF IN YOU 


■ 


33 


31 


52 


CAN T LET GO 

*h"'|[lhT 'lAWilTCH nil .'ilr-'^ii 


1 




39 


6 


so EXCITED 
JANET FEAT AHIA . - ,r. 


■1 


38 


33 


9 


SHOW STOPPER 

CIAMITY KANE H-;i Jl. ArillCl 






37 


5 


UPGRADE U 

?EyCllC[ FEAT JAY-I iCOLUMBIi. BL'Mi 


■ 


37 


AO 


15 


THERE S HOPE 

N;il*AfilE M'.t^^.-.! EKIIOWNI 


i 


3S 


34 


52 


BE WITHOUT YOU 

MAHt 1 HUGE , , i-.riH^COPEl 




© 


41 


12 


IT S OKAY (ONE BLOOD) 

IHE GAME FEAT JUNIOR UIO iGEFFENTNEERSCCPf i 






39 


22 


ME TIME 

HEATHED HEADEET I; .'. Rl.lG 






li 


5 


USED TO BE MY GIRL 

BHIAI, I.1EHN GfII ,, . ■ t'^:.:, i 








1 


IRREPLACEABLE 

BIYllNCF ; 




43 


36 


32 


ENOUGH CRYIN 

MAHY J eilGEFEAT 8H00A-EVI1 iMATfllAHCKGEFFENTNIERSCOPEl 




© 


55 


3 


ZOOM 

LIE BaOS'E FEAT YUNG JOC -TRILL ASYTUMi 


4S 


33 


16 


YOU SHOULD BE MY GIRL 

SAMTAIE FEAT SEAN PAUL OF YDEINGBLOODZ IRDWDV UNIWIRSAL WOTDAN< 


■tt 




42 


26 


GHETTO STORY CHAPTER 2 

CilAMFEAT ALICIAKEIS ■ , L-lANTlCl 




o 


50 


a 


POPPIN 

CHFIIS BROWN FEAT iAT BU >;jlUE ZOMBA| 


© 


53 


4 


MAKE IT RAIN 

FAT WF FEAT L!l WAYNE URFfOB SQUAO IMPERIAL VIRGINS 


48 


45 


71 


SHINE 

LLT'ltH 'JAIIJHUSS . 1 1.1- 




51 


10 


TURN IT UP jE 
JOFINTA AUSTIN i SO SO C'EF VIRGIN; -W 




1 


RHYTHMIC AIRPLAY. 


k. 


si 


s£ 
si 


TITLE 

ARTIST IFJPRINT ■ PflOMTION LAML) 


i 


o 


1 




Kl MONEY MAKER 

B^LLUAERISnAT PIAAItnUi iDTP DEF JAUWJIAGi 




■1 




10 


SAY GOODBYE 
CHRIS flBOWN . .! . '.'i 




3 


s 


7 


MY LOVE 

JUST'H TitFBEBlAAE FEAT Tl iJIVE ZOWBAI 




4 


4 


e 


SHOW STOPPER 

DANITY «ANE - .J.MiLl 




Dl 


8 


1 WANNA LOVE YOU 

ANON FIAF SNOOP OOGO ^RC UP FFIONI 'AONVICT UWIVERSAL MOTQWNl 


■ 


6 


U 


t 


SMACK THAT 

AXON FEAT EMINEM >1<. . F> FRONE.KONVlCT UNIVERSAL UOIOWKI 






3 


IB 


1 KNOW YOU SEE IT 

YUNG JOE bad soy SOUTH'ATLAMTICi 




mi 6 


15 


SEXYBACK 

JUSTIN TIMBEREANE i hvF IOUBA) 




■i' 


19 


PULLIN ME BACK 

CHINGY FEAT TYRESE • l''I '-LOT CAPITOL i 






9 


17 


GET UP 

CIARAFEAT EHAEIlLllDHAIBt iLAEAL'E JIVE Z0M9A 






11 


12 


CHAIN HANG LOW 

JIBBS . ■ II ■. r, ■ ■ II' ■ 


■ 


IP 


IS 


11 


COME TO ME 

OlODYFEAF NiCDlE SCHERZINGER I"J:i iUJVii 




IS 


13 


9 


WALK AWAY (REMEMBER ME) 

PAULA OEANDA FEAT FNE DEY -'■^ jlA RI.IG1 


i 


Pi" 


16 


BUTTONS 

THE PUSSYCAT OQEES FEAT SNOOP DKS jAAM'INTERSCDPEi 






24 


4 


SHORTIE LIKE MINE 

BOW WDW 1 Ml VU 5 s/.; 






17 


12 


SEX. 

lYFE JENNINGS 1 Mh;. -.1 v 


■et 


IB 22 


4 


FERGALICIOUS 


i 


m 


14 


21 


(WHEN YOU GONNA) GIVE IT UP TO ME 

SUN PAUL FEAT AEYSHiA COLE n'R AT,ANT.:i 




r 


15 


19 


SHOULDER LEAN 

YOUNG OfiO FEAT Tl i- i.-tn hlSTlE ATlASTiCI 


1 




20 


30 


U AND DAT 

E tn FEAT I PAIN A UNDE QIIH iSKK WID IT BWt'WARNEfl BROS 1 




^1 29 


20 


SEXY LOVE 






2 


SHOW ME WHAT YOU GOT 

JAY-Z I . ■ :. . - ..U IDJUGl 






a 


4 


WALK IT OUT 

UNA t . VP txOCMI 


w 




23 


17 


SUPERMAN 

BRDWNBDY l-YREET NOrZE AMEl 


■tt 




1< 


17 


THAT GIRL 

FBANAIE JFEAT MAHNIE FRESH 1 CHAHILEIOMIRt iEI' ll'-'IIIL im 





ADULT R&B 



TITLE 

ARTIST IIMPRINI PROMCIlON EAML) 

R1 1 CALL IT LOVE 









CHANGE ME 

RUBEN ETUOOAHO FUJOi 




2 


33 


FLY LIKE A BIRD 
BIARIAH CAREY '.'^l 




41 


FIND MYSELF IN YOU 
BRIAN MCBNIGJrt . . , 1 ^ '/rr WNi 


1 


47 


CANT LET GO 

ANTHONYHAIBILTOH 1 i SO III 1 : :V^i 




25 


ME TIME 

WATHER HEADEET -n J -iMJ 


m • 


17 


THERE'S HOPE 

IHOU ARIE .1 :\' .Mil 


m 


13 


7 


USED TO BE MY GIRL 

BRIAN MCANIGHT - | . ' SROS 


m 




to 


TAKE ME AS 1 AM 

■AHVJ BUGE V.'.;r;IAF:n GEFFEHi^TERSCOPEI 




12 


9 


GOT YOU HOME 

EEHHEH VANDRGSS 1 RF^Gl 




8 


13 


SEXY LOVE 

HE-TtI iri.MG 




9 


30 


YESTERDAY 

IBABTMAflT .'.■ - ILOtF, CFJLIATB. A, SuEl 




10 


49 


BE WITHOUT YOU 
lAARTE BEISE ,i V IM' RSCOPEl 




11 


21 


SHINE 

EUTHEN VANDROSS :i' - 




u 


29 


ENOUGH CRYIN 

MART J BEIGE FEAT BROOK-AYR MATniARCH CfFFEHTNTERSCCPE 


■ 


te 


10 


YOUR PORTRAIT 

URBAN MTSItC ■' '-- 'r.-i HfO^i i 




5|7 
18 


13 
19 


DAY DREAMING 

NATALIECDIE .tHv-i 

CALL ON ME 

JUIEr 4 NtLLT "'i^mi 




25 


12 


LIKE A STAR 

CDKINNE BAILEV RU i I'lt'lT' ll i 


20 


21 


9 


SOMETHING 1 WANNA GIVE YOU 

SUNSHINE ANDfRSON <.• ' :r ATit-l Ti 




19 


19 


UNTIL THE END OF TIME 

fHIIWK l.l'rKill'i - 




23 


6 


OOH NA NA 

OMEU JONES 


m 


20 


14 


SISTA BIG BONES 

MITHDHV HMIH.TON . il.'L ' - 


m 


26 


5 


CAN'T GET ENOUGH 

r«MI* ■ ■.•i',:i 


m 


3f 


3 


SAVE ROOM 

iOHM LEGEM! ■ 11 (1 1) ;CI>L l.UfllA.'Sl.lM) 



^ HITPREDICTOR 



Din piKnriDED bt | 



Sm ckart letni Iw nria and tiplanaUDus Yellow indicjlss rtcciiU)i imtd tilt, 
intftcslei New Reteaw. 



ARTIST/TittetAaEi. tScotei 



RftB/HIP-HOP AIRPLAY 



SiyGooiRnnnMHlU.I) 1 

Take Ml As I Am iiTBiSG(iPEt92-3) 4 

Show Me Wli3l You Gol idjmg (65-6) J 

WalkllOlltll>CH(78.7) 8 

StioftK Uke Mine suM(83.&) 9 

We Fly High KOCH (H.5) 14 

Come To Me Atlantic |67.3| 16 

% Lne 20MM (69.0) 16 

lona Lin U uiuvEnsAL motown (77.S) 19 

UnappredaM CAPITOL (72.8) 22 

Crtan9eMeRMG(72.3) nl 

Sd Excited vmoiN (76.1) Ml 

Make n Rain viA6iii(67.2) 4* ] 
TurRllUpvflwlB6.4| 

Rabbirband Banks anjumc 17S.B) 64 ; 

Turn The Page idjik(8S-8) 72 

RHYTHMIC AIRPLAY 




Money Maker niw (67.9) 1 

Siy Geodtve ztmBA (86.0) 2 

MyLovezOllBA(818) 3 

Show Stopper atuntic (78 8) 4 

I Wamw Uiv U wnrEfiSAL iMm)WNiS2.8) 5 

Smack Ttiil umversai motowm (65.3) 6 

kk Come To Me atlartic (66.7) 12 

^ Walk Away RMG (7Z-3) 13 

ShorUe LAB Mine SUM (83.5) IS 

fergalicloiis MTmscon (65.5) 17 

Walk ttOul KOCH (68.6) S 

Usappractstfld CAfna <73-S) 26 

Oem JeiRi umoL (U.S} 29 * 
Long Way 2 Go atlahtk (66.5) 

Too Lintt TiM LalB uminsAL wtown (76.7) - ; 
So Excited vinGiH(69 l| 

We Ry High KOCH (66.2) -\ 



ADULT RAB AND RHYT>tM»C AIRPLAY 66 MuV. R&B swIKXis and 63 mytnnnc siaUons are 
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Kl SAY GOODBYE Chris Brown 
Rv^S U C0X_IL[)CAII (0 MCOX.K A J DEAHASHROPSHinf) ® ml IC'.'it.'. 
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MONEY MAKER Ludacris featuring Pharrelt 
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EQISSfll RING THE ALARM Beyonce 
[iOKl?nFOW¥l SWC!B£AnjnUIWUSS(MtfOT|glOI(Ml£SKi)eM.S.&«^^ OOOO i ll Mluv M 
TAKE ME AS 1 AM Mary J Blicje 
.J,'.' ■. ■.■ n_."ni»)*flEWMiiEi(W;3Umii ©■■■ -1 
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SHOW ME WHAT YOU GOT .lay-Z 
'-.It - ' iil'irt:tJHjBOJiLttMMCtW*N; Hi. Ml. 
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WALK IT OUT Unk 

□jPi«<WIAV1APlAri.MHUWPHnE¥.HSIMMaNS,KR0BfnS0Ni @ hii, -..nM 


S.E.X. Lyte Jennings 

I lESYW?. (-. t■:^^ v;-;';. © ■ hhim^.u .i vi 


STUNTIN' LIKE MY DADDY Birdman & LM Wayne 




6BE»TEST 
GAmER'/tlRPLAY 



PULLIN ME BACK 
NEED A BOSS 



SH0RT1EUKEMWE Bow MwFiMq CM Brawn &JtfvMAu8dn 

■fl y COX tJ.OUPfli.B-H CmU MSTtS-HMIBISt » COLUMBIA/SW 
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Chingy Featuring Tyrese 



Shareeta Featuring Uidacris 

R JCHhiNS.C BRIDCES.l CREAIORE.H PER£ITI G AliSf.i OO DTP Uti CD)i II ID.VI^ 



MONEY IN THE BANK 




Lil Scrappy Featuring Young Buck ^ _ 

0 Bm'<(PHtMWi>fliitfl eROS ifjjl 



'-tSOJMrRIKSOil 



Ne-Yo 



COME TO ME 



Dlddy Featuring Nicole Scherzinger 

■i-i;BiMiwwsjtiu<Bjmiiswii«f6jtsc>eaNcw^^ r" 



WE FLY HIGH 



EVERYTtME THA BEAT DROP Monica Featuring Dem Franchize Boy? 



MY LOVE 

TiMBAtiH-T J umtmm oan;a 



Justin Timberlake Featuring Tl 
VMOSttVH HILLS C JHA-HH-^i © -i:- .'i"' .. 



CALL ON ME 



I WANNA LOVE YOU 

A THIAM |A IHtAMi. jmOAMSi 



Akon Fealunng Snoop Dogg 

SRC'l]PfROWI'».ONVKI,UWtVtRSAL MUTUiVH 



SEXYBACK 

IIMe».*^!l ; imeEHlAKt.DAmA U IIMMRLAKt lVUOSUyH HMS) 



mW '111 UNAPPRECIATED 



JusUn Titnbeflake 

— JWI.'ZOMBA 



■" CHANGE ME 



FLY LIKE A BIRD 




^ [I THOMAS S BUSStLLD BABflS.A DaOH l BOYD) 



Ruben Studdard 



CHAIN HANG LOW 



JIbbs 



I CALL IT LOVE 

-It IW i tHIKSth 1 HERMAHStWt JACKSOWi 



UonsI Rich)t' 

6 ISLAIJP.'IP I'.ii 



KNOW YOU SEE IT 



Yung Joe Featuring Brandy Ms. B ' Hambiick 

P WAHHiH P l-.^AmRlCK <50 3LljC>.))An )li.iv ^.-.MTH Jilt'. ' 

Young Dro Featuring T i 
UDyd Featuring Lil' Wayne 



;;'m:^ ajb j camerwi o CAaitR c AfMPi 



LOOKING FOR YOU 



i^;ftt«II.C WWSSBTOWAlWASIWGtOHl 



FIND MYSELF IN YOU 



CANT LET GO 
SO EXCITED 



Anthony Harnili^c 
<l so so per : 



Jai>et Featuring Ktn^ 



SHOW STOPPER 

• H A HLiKTE.KOlr^ERFHqitfARO.CI'UCAETTI 



Beyonce Featuring Jay-Z 

7JffT1S«CTM£SAHnTCESCO>B1tRWaJWE£Rm 6 



ITS OKAY (ONE BLOOD) 

REtIA ■ 

THERES HOPE 
BE WITHOUT YOU 



r ■lARRIMGTONajURCHl 
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Single gains 
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sets plans tor 
sai-unSDed 
sophanone 
lelease. 



Mary J Bilge 



ME TIME 



rAGAftl c 



Heather Headley 



A MUG 



USED TO BE MY GIRL Brian McKnight 

■ ',;bHI " KCLLEVfl RDB1KS0N) © bl^.OS 

IRREPLACEABLE Beyonce 

i 'J ..Ai: b ■.>*JrtU S,tf-«] t$aeTIU«W>IILES.MS.EHWSaiJlMBaWISai£ UWPA HJO fWUM); ...gLcmia g^suM 
ENOUGH CRYIN Mary J. Bilge Featuring Brook-Lyn 

RKIHS S CARRill S C CARTtR) &0 
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ZOOM Lrl' Boosie Featunng Yung Joe 

■ ■, M AllfN. 0 Ihi: V 
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YOU SHOULD BE MY GIRL Sammie Featuring Sean Paul Of YoungBloodZ 

■ n . -11 s f^JOSiPH .t ;:AMnO'* U ifil ©Ohhiv;. nv.n-:-'- •.iiii..,m, 
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GHETTO STORY CHAPTER 2 Cham Featuring Alicia Keys 

©O MMiHiJU::: 
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DEJA VU Beyonce Featuring Jay-2 
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POPPIN' Chris Brown Featuring Jay Biz 
. . . . .A Hums VOAVIS J AUSTIMI © IIV- ;uMBA 
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MAKE IT RAIN Fat Joe Featuring Ul Wayne 

■'■UaENASSTOHCH.DCABIERJ KftfltW Sljl.*Ii Mi'tHiAr., v nam 
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SHINE Luther Vandross 
HARRIS ill UCMIS.eEmVAROS JR .N ROGCRS) ©o J -lur. 
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TURN IT UP Johnta Austin 
■ 1 a U DUPRi J.AUSIIN B fiflAMLETI.l ftUSSELUJ MAnBfS lli.TLEWISi © iCi ." ; ■ ^ - . 
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I LUV IT Young Jeezy 

■ -.iMr 'ENMNS A DAVISl CORPOdAIE IMl.'CU. D[F i ' '.i : " 
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PROMISE Ciira 

■ I'.'. !■ ■. !■ t't'4RHIS,JCAMl:H(l«JJ0flES.l iWHIAMSi : .'i 
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RUBBERBAND BANKS Young Ore 

©O IVi-'i-' ■ -■ 
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CHICKEN NOODLE SOUR Webslar & Young B Featuring The Voice 0( Harlem 

V [i.. A G.O'.ER J Rt'S:.Fii 1 R¥»Si ©O a -■>■■- r,[fLiij: 
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tour singles 
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opens the 
door with 9 
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VHt Soul in 
Its first week. 
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THAT S THAT 

■. ■ ShuAPLi R ►.elLV C LAMB.H RgGEtii 


Snoop Dogg Feoiuttng R Keilly 

ni]GiJ'-S''LE UEEFEl; 
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WEH DEM A DO 

r li ^iRiifiKS r FOStERS MCGREGOfii 


Movado 

© t.Mih'i-.iiia'- 
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LOOK AT HER One Chance Featuring Fabo 
MM "ir mCMy.L SunON.B.tOvni.liIHOMASC MAtiiiif^nf. iiFif c>i6f*(:fc'Al';:i ©O ■ i-mi, 
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SHE DONT 

.■. r 1.' .iC ill.C WISOK VOAWiS) 


LeToya 
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DUTTY WINE 


Tony Maitr-mDrr 
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FAVORITE GIRL 


Marques Housion 

©e I I- ii ■i.i'.M. 
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A DOZEN ROSES (YOU REMIND ME) 

I'. ■ . ■ .'iNi I.'.' 1,.. . i till- 1 M;v)i(in 


Monica 

© -I'.':. 
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DEM JEANS 

.- ■'RIJPHILUPS.HBAILEVI 


Chingy Featuring Jermaine Dupri 

®0 SlOT-A-lOT CAPUOl 
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TOP BACK 

e THOMASi 


tl. 

© G^IAHO H\iSUt A:iAhIIL 
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GOT YOU HOME 

■ U COJl.J ROME M LILLY. jR | 


Luther Vandross 

© .! ^Vi, 
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KINGDOM COME 


Jay-2 
ROC A rrilADFF i.>V ■ '.' 
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LET S RIDE 

■ - [h^; 'ii-. ■■■ Mnnr.'M 


The Game 

(rtflEri IIJtM:.! Ut-t 


mi 
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LIVE IN THE SKY 

. l-i . :■ K MCMA^TiftSi 


Tl. Featuring Jamie Foxx 

© GHAtJl' HU:-. ILh AI'.*N'1C 
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OAYDREAMIN' 

•r'YSVHOLUAICftVWrcEldj 


Lupe Fiasco Featuring JItl Scott 

© liT 4 IS'" AlLft>i!iC 
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IMAGINE UE 

■i i OODBtV iKfRAHmWl 


Klfk Franklin 

® FU tij iOVLW--hPZ CiT-i c-iM'--'' 
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SMACK THAT 


Akon Featuring Enineni 
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- w. IHIAU U STRANGE L RESTOl 


OO SnC'V FROM f;:V.-ILI lS:>Jt-ii-^: " 
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IN THE GHETTO 


Busia Rhymes Featuring Rick James 

0 AFItlMAIH thltRJ-CUCt 
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CANT GET ENOUGH 

■ il - ■ -i:. 1 I OAMIElSi 


Tamia 

©PL!-' ■l-..'.i,t 
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TURN THE PAGE 

i-; w-^'.\u\ ■■■:^.,lll^i^HJ^HKlNS,JWiBHl DAhfu-i 


Bobby v.iii 1 ' 1 1. 
© ntPT.- 
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ONE 

■1 'iVtbUN JH DIHOMAS.S RUSSELL, A.DUON.EGHIGGbl 
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TELL ME Oiddy Featuring Christina Aqu !er.^ 
'.ni<TLAvinni5J0K5.SLAMCMZHMauiaMins&>wmwv^ ©aiii.. 
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SAVE ROOM John Legend 
' ' . y'. AIJAUS i W1tS0N,e auit J B COee JH 1 ©O LiO<'. t; CmlmUtHA m.ii.i 
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65 
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PEANUT BUTTER & JELLY 


Cadillac Don & J-Money 

OO SOUTHERN .'.■JlLUM 


SIM 

mm 










DAY DREAMING 


Natalie Cole 

© v-n.T 
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UNTIL THE END OF TIME 


Freddie Jackson 
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SUBMERGE 
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THROW SOME O'S Rich Boy Featuring Potow Da Don 

'IN HiCH BQV.R CRAWIDflO J JOMS.RDEBARGE.GWILLiAUSi lOKE 1 IHIERSCOPE 
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CAPRICE MUSIC 

■H' Mi ■. 1 '.-iM iIRICHAHD'.ONj 


Turn Turn 

llQflH 
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SISTA BIG BONES 

II'. I'.r,' Tru. m HAtSflH, 


Anthony Hamilton 

© so St; FiH irmt 






so 
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LONDON BRIDGE Fcrgie 

><;j$ON.J JONES.S GARHEITMHARINETT) OO WILL < AU A&M IMit^^CGF'l 
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ENTOURAGE 


Orrarlon 
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■ -1., ..!.[. A lOliRANDeERRY.E HUDSON A MERHITI) 


© U:l. Ll'.L ..UM 
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Mya Featuring DJ Kooi 
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L~ HHIDtRSDK \Z HENDERSON M HARRISON J BOWMAN JH \ 
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OH JAH 

■ ■■■ ■-■W R gRYCE) 


Sea B. Marrah 

9 HIGH fivEn eaavLDii 
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CHUNK UP THE DEUCE Ut' Keke Featuring Paul Wall & UGK 

.-"=AAVTD?iCBUILEnBIH££MAN I WILLIAMS. IF 
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HANDS UP Uoyd Banks Fealunng 50 Cent 
■ >■ .UMAIKRSL ItESIDICRAMOnDPniS.CLUJVDCJiAr^K&Ofi )R i ©O I M" 'ili M'-T 
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PUT IT IN A LETTER 

■!|. Mil--. liDRDY.A SIOflYGQORDYi 


Mic Little Featuring Ne-Yo 

0 nf liir *, 
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IM COMING OVER 

■ i.'i ' ■(■,: ■( ,■, T.liKiRf JH, 


Dunn Deal Featuring P Dji: 
9 III' ■ 
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WHERE YOU AT 

■ i.ARRfllWFELQtRl 


Joe Featunng Papoose 
G>0 ' . 
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KOOL AID 

■ ,■, ■, i -i-aMniJiSj 


Ur Bass Featuring JT Money 
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WHAT IT IZ 


Young Caponc 
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SATISFIED 


Pnnce 
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SHE Bl Icp Mizzle 


a': 


© 


99 






ROCK YO HIPS Crime Mob Featurinij Lil Scrappy 

■ 1 ■■(■"■;iTt«0VLE*lSJU5MtH,ASI#IHCHE1ffltil5ONi ©O '1 *■■ 1 " il '' M i - 1 
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SIDE 2 SIDE 

i,i ^".ui. .11)11. f , .i-Bt»jn£(i»fl[IJMOUSI0N.PWUStC«i 


Three 6 Mafia Fealunng Pro[Cci Pal 

©O M'P^Oli;!: Mllil>i Ci-. * 
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OIDDY BOP 

'iffIX tJ [ItNSYS WAItHi 


Red ^i.rili-- 
®0 SHAll£DOlWN;UNtVEK!.Ai ■ 
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BETWEEN THE BULLETS rgeorge o blllboard.com 

TYRESE SINGLE PRIMES TWO-CD SET 



After a tlircf-yt-ar absctict-, siiigi-r/attor Tyrcst- rt'- 
turns to Hot R&B/Hip-Hop Songs at No. 75 with 
"One." the first single from his 
upcoming double-album. Tyrese 
last saw chart ink in 2003 with 
three singles, the best being a No. 
-i peak for "How Ya Gonna Act 
Like That.' 




His current single headlines the R&B disc of his 
( Records double release. "Alter Ego." while the 
other displays his hip-hop talents under the 
moniker Black Ty. 

The project features production work and guest 
appearances from Ne-Yo. Scott Storch. the Game 
and Snoop Dogg. "Alter Ego" streets Dec. 12. 

— Raphael George 
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RIdierks bentley 

H^l^riPiTGL tusHVitLE 67320 (18 9B) .*) 


Long Trip Alone 1 




2 1 




GEORGE STRAIT 


II Just Comes Natural 






1 - 




JIMMY BUFFETT 


Take The Wealher With You 










VINCE GILL 


These Days 
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ALAN JACKSON 


Like Red On A Rose 
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n-l'iVm CARRIE UNDERWOOD 

pyijl^pjl ^niMA ARI^TK NASKVILU 71 l9;(1tM(i (18.WI 


Some Hearts D 1 
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RASCAL FLATTS 

■i'. .IKLL" -^.i-L'S ->:.Ly'A'ODD MB 98 


Me And My Gang B 
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HEARTLAND 


t Loved Her First 
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JOSH TURNER 


Your Man H 
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LONESTAR 

I '.i xMN'Sim 118 981 


Mountains 
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TIM MCGRAW 


Greatest Hits Vol 2: Reflected ■ 
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KENNY CHESNEY 


LIVE: Live Those Songs Again 
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BRAD PAISLEY 

' J: -I t.S64? bON (18 9SI 


Time Well Wasted 
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RODNEY ATKINS 


If You're Going Through Hell 
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JOHNNY CASH 

.L .r .i . '.-H A 4UERICAK'1SIANOOOB7B8/UME (13 981 


The Legend Of Johnny Cash B 
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TRACE ADKINS 

. .HVILIE 56?3' ((3 981 * 


Dangerous Man H 
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THE WRECKERS 

i.iAt" AlKhiR BROS iB^BOi'MflN (IB 981 « 


Stand Still. Look Pretty # 
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ALAN JACKSON 
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Precious Memories B 
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JERRY LEE LEWIS 

■■■ ' ■ M'i'.^ , fl .18 881 


Last Man Standing: The Duels 
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CHRIS YOUNG 


Chris Young 
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TOBY KEITH 

'.- ..ilLt 006770 (18 98) 


While Trash Witti Money B 
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VARIOUS ARTISTS 
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Three Wooden Crosses 
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SOUNDTRACK 


Walk The Une B 
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KENNY CHESNEY 


The Road And The Radio B 
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DIXIE CHICKS 
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Taking The Long Way B 
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Fircka 
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JASON ALDEAN 


Jason Aldean # 
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SUGARLAND 

MiKi ; M ii: 1 ■,' ItMCH ll39B) 


Twice The Speed Of Lite B 






26 


24 




TOBY KEITH 

"h.'-....'. - 113981 


Greatest Hits 2 B 
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DIERKS BENTLEY 
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Modern Day Drifter B 
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BROOKS & DUNN 


Hillbilly Deluxe B 
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LITTLE BIG TOWN 


The Road To Here # 
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"i*''^,,*'^;^,*'"* '"^^'^ H"" They Do II In Dixie: The Essential CollecKon 
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STEVE HOLY 


Brand New Girlfriend 
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SOUNDTRACK 

KiiA .fC.iLtE Boot 118 98. 


Broken Bridges 
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FAITH HILL 
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Fireflies B 
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JOHNNY CASH 
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American V: A Hundred Highways # 
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SARA EVANS 


Real Fine Place 9 
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BRAD PAISLEY 

tRIMS NASHVILLE 00ij3. S0N I1B9B) 


Brad Paisley Christmas 
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KENNY ROGERS 
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21 Number Ones 
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TRENT TOMLINSON 
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Country Is My Rock 
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TRACE ADKINS 

.ivl;il .(A' Hul, If 64S17 (IB 98) 


Songs About Me B 
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BIG S RICH 
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Comin' To Your City B 
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GARY ALLAN 
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Tough Alt Over 0 
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CHRIS LEDOUX 


The Ultimate Collection 
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SHANIA TWAIN 


Qrealest Hits B 
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BILLY CURRINGTON 
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Doin' Somethin' Right 9 
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PAT GREEN 


Cannonball 
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ERIC CHURCH 

. JCir NiSK.KiE 607« (18 981 


Sinners Like Me 
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PHIL VASSAR 
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Greatest Hits Volume t 






46 


44 




JOE NICHOLS 
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GEORGE STRAIT 
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Somewhere Down In Texas B 
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LEANN RIMES 


This Woman 0 
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RANDY ROGERS BAND 


Just A Mailer Of Time 


4 


o 


G9 


- 


2 


ItUM ELVIS PRESLEY f^. rhri«m« 
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GEORGE JONES 


God's Country; George Jones Anij Friends 
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DIAMOND RIO 
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Greatest Hits It 
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JAKE OWEN 

''i" r. r 3fli 


Startln' With Me 
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MARTINA MCBRIDE 


Timeless 
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MONTGOMERY GENTRY 


Something To Be Proud 01; The Best Of 1999-2005 9 ^ 
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JOHNNY CASH S JUNE CARTER CASH 16 Biggest HIU 1^ 
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MIRANDA LAMBERT 

■ ' ^zt a 


Kerosene .i^ 
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GRETCHEN WILSON 

i .I-'. -.- 'I... 0 


All Jacked Up 
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VARIOUS ARTISTS 


Billboard #1s; Classic Country 
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OLD CROW MEDICINE SHOW 

. ■ . 1 - 98. 


Big Iron World 
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REBA MCENTIRE 

■ r UM'JH .19 981 


Reba: (frs 
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KENNY ROGERS 


Water & Bridges 
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CRAIG MORGAN 


My Kind Of Livin' 
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EMERSON DRIVE 

■■ , ' ; 113 981 


Countrified 
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DANIELLE PECK 

981 


Danielle Peck 
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WYNONNA 


A Classic Christmas 
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POVERTYNECK HILLBILLIES 


Povertyneck Hillbillies 
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KIOLD CROW MEDICINE SHOW 
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Big Iron World { 
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SOUNDTRACK 


A Prairie Home Companion 
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ALISON KRAUSS -I- UNION STATION 


Lonely Runs Bolh Ways 
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RHONDA VINCENT 


Beautiful Star: A Christmas Collection 
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CHRIS THILE 


How To Grow A Woman From The Ground 
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RHONDA VINCENT 


All American Bluegrass Girl 
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NICKEL CREEK 


Why Should The Fire Die? 
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THE WAILIN' JENNYS 


Firecrackar 
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THE DEL MCCOURY BAND 


The Promised Land 




10 


s 


\2 


RICKY SKAGGS & KENTUCKY THUNDER 

.1, .F. : -.-.in 9019Q7 HDLLVrtOCD 


In at ru mentals 
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JERRY DOUGLAS 


The Best Kept Secret 
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Gloryland: 30 Bluegrass Gospel Classic! 
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CHERRYHOLMES 

. ■ -niET BBMU'HOILKTWOOD 


Cherryholrms 
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DOLLY PARTON 

.-.l 1 " . 1 illlj (VE(.K *i 


The Acoustk; Cotlectlon: 1999 - 2002 








RHONDA VINCENT AND THE RAGE 


Rag in' Live 











GILL'S FOUR-PACK HITS TOP 10 



The top 10 of this issue's Top Country Albums 
sports three new titles and a Greatest Gainer, led 
by Dierks Bentley's No. 1 debut with "Long Trip 
Alone" (Capitol Nashville). It's his second No. 1 
bow. which also moves in at No. 5 on The Bill- 
board 200 with 82.000 scans. 

The new collection inks Bentle y's biggest 
Nielsen SoundScan week to date, 
topping the 79,000 copies that 
"Modern Day Drifter" moved dur- 
ing Christmas week 2005. That set 
bowed atop the chart (75.000 
pieces) in the May 28. 2005. issue. 




Vince Giil's ambitious four-disc outing, 
"These Days' (MCA Nashville), is his first bow 
on Top Country Albums in more than three 
years. It debuts at No. 4 with 42.000 copies. 
His last album, "Next Big Thing," also started 
at No. 4 in March 2003. 

Carrie Underwood's "Some Hearts" catch- 
es the chart's biggest unit gain 
(up 3.500) as her latest single 
vies for No. 1 on Hot Country 
Songs. Lonestar's "Mountains" 
(BNA) starts at No. 10 with 
22.000 units. —Wadejessen 



102 I Go to www.blllboard.biz for complete chart data 



Data for week of NOVEMBER 4, 2006 I CHARTS LEGEND on Page 108 
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Kl EVERY MILE A MEMORY 

BG9 B BEAVERS |G SEMlEVB SEAVERS.S BOGAROI 
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Dierks Bentley 
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BEFORE HE CHEATS 

M - -/.H .i: WiUft, *,s .1 lUK'. 


Carrie Underwood 
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1 LOVED HER FIRST 

- iHi "IE ALDRIDCi E PARKl 


Heartland 
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MY WISH 
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Rascal Flalts 
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YOU SAVE ME 

r , ■ •.! ■ a jAMtSTVERGESI 


Kenny Chesney 
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ONCE IN A LIFETIME 

1' II if'.. MI'.'i 1 1 MUNKS K URBAN) 


Keith Urban 

e CAPti:, N.; .T. . 
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WANT TO 

I' ...... , II,' -Ml" J NFIIif ; » [iL.Mt fi OINSCSI 


SugatlancJ 

© M--ii II.., 
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WOULD YOU GO WITH ME 


Josh Turner 

Q Wi.a n;;.h'.ilu 
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MY LITTLE GIRL 

H :.il'.' ■-.[ '.' |1 PUUIjLAS 1 MtCirl*Ai 


Tim McGraw 

O CL = B 
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GIVE IT AWAY 

I ■.- i-.'i I ^ rjhucN H aiOEfiSaH .iJOMNSCSi 


George Strait 
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IF YOU RE GOING THROUGH HELL (BEFORE THE OEVIL EVEN KNOWS) Rodney Atkins 
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SOME PEOPLE CHANGE 

.-.-■ii.i'' ■ I,- -i- I VI'MlJiUtHy .,M tlUlANtVj Sf l-ltBt-.N '"RAS 


Montgomery Gentry 
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LOVE YOU 

,■1 . • ■. ,M ( i I Sl.lMM*Hi 


Jack Ingram 

© f ;. V.-.I HIM 




11 


Wv 








SHE S EVERYTHING 


n..irt Paifilipy 

0 ■■■ ■■. I.- 'I, ■ 
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MOUNTAINS 


© I -,--. 
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CRASH HERE TONIGHT 


Toby Keith 

• SHC'A OOG .M', ..1 
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TIM MCGRAW 


Taylor Swift 
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LIKE RED ON A ROSE 

" • ^.'.li: " ri . MAS M C*S*i£MAM 


Alan Jackson 

© ,HI5If. UiSWi ..[ 
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DEMQilifQSl JUS''' COMES NATURAL 

laUViaJIH^'TTr™ I uRcim G STfUWT (U GBIEN.J COILIKS) 


George Strait 

© MCA NASHvmr 
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LUJH AMAHILLO SKY 

lailVlal MKhDK (J Wicua IfHNYHClAWSW.B MJWSLEVI 


Jason Aldean 

• BH&KEN BOW 
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LIFE IS A HIGHWAY 


Rascal Flans 
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A GOOD MAN 

■ M ,• 1 . ■ 1 >[)U£Sf,ViHAW) 


Emerson Drive 

© Ml)NI*Ge Mil US 'JL'.'. Hf . 1 
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LITTLE BIT OF LIFE 

■ ■ ■■ II ■ V 1 ins.O WEUS> 


Craig Morgan 

© h".>fi i<._.v 
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ONE WING tN THE FIRE 


Trent Tomlinson 
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WATCHING YOU 

■i-.-.ii HVMNS.SOEAN.BGWHiril 


Rodney Atkins 
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TWO PINK LINES 


Eric Church 

© CiPIIOl H'. 
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MY OH MY 

. - M nftflPM B«ANCM| 


The Wrcckors 
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GET OUTTA MY WAY 

. {■ li..!! 1 Jm:', \t> l-i % ih fc [IrtHAll C WBtCH!) 


Carolina Ram 
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I LL WAtT FOR YOU 

:( :*NfJLiti :H AL..H B »S.:iE''!iONi 


Joe Nichols 




a 




33 


35 




YOU'LL ALWAYS BE MY BABY 

S EVAKS W BdliMl IS £V.^*ls rUARTlIi I ^HAPiH.L'i 


Sara Evans 
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THE WOMAN IN MY LIFE 

' jCLT : r.,.v:^:(,r .naSBAR J WOOO-VASSAH) 


Phil Vassar 

© ARISTA Sf.-itiU„i 
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ALYSSA LIES 


Jason Michael Carroll 

AMllJlA ^A:^HVI,Lt 
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LADIES LOVE COUNTRY BOYS 

H- ,! 1 ■ ■! ■, IbHf* R RUIHtFlfCJfiOl 


Trace Adkins 

© CAI'iKjl, n;.HVkl[ 
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INNOCENCE 

■■'■|. ■■■CVERDBERG.GMllDtHEMAH) 


Sarah Buxton 

LVPIC T.IFrM 
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THE REASON WHY 

1. MCHOLSONI 


VIncQ Gill 
a> MCA r<i:^<.. 
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IT S TOO LATE TO WORRY 

.-. I SMITM.H HARfllBl 


Jo Oee Messina 

© CUHIi 
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RED HIGH HEELS 

■ . ,1, MAYDK ROCHELlEl 


Kellie Pickier 

ttHA 






38 


37 


38 




FINDING MY WAY BACK HOME 


Lee Ann Womack 
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1 JUST CAME BACK FROM A WAR 

■ - .1 .•. Ii • ■ /I ■;AKBiEl 


Darryl Worley 

© 90} M'J':.1C 
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SOME PEOPLE 

; ,1 I. ■ r.i -.ii -. . - iiBOWNjCOntK) 


LeAnn Rimes 
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GOOD AS GONE Little Big Town 
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FORE SHE WAS MAMA 

. ;- ;,i ,1 rli'.iiHIi ■■■r, [UlNNUi 


Clay Walker 
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STEALING KISSES 


Faith Hill 
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kiss me in the dark 

■ ■ :■ 1 ■ ■ - 1, .^':asi 


Randy Rogers Band 
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DRINKIN ME LONELY 

i ■- L A' CijlR^i 


Chris Young 
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PODUNK 

. ^1 in ANDtnSDN TMAMBRIDCE jSTEELEI 


Keith Anderson 

© ARil=rA fiAiHVIlLE 
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1 DON T WANT TO 

'.' k. JAUfS PMONAHAH A MONROEl 


Ashley Monroe Wilh Ronnie Dunn 

© COLUMBIA 
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STARTIN' WITH ME 

■ 1 1 CAEN t MAflVELt. J RICMfY) 


Jake Owen 
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YOU DONT KNOW A THING 

". A.'jn \:i,n H l05IEfl| 


Steve Azar 

© nASG;Mi(iAS uifi nrvi T 
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LOVE IS 

■ 1 . ■"■ ■'II-' » [l 4M ft HAHfRi 


Katrina Elam 
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FIND OUT WHO YOUR FRIENDS ARE 

■ . ■ • il. ■ '.| ATXAHP i Hill 1 


Tracy Lawrence 
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BROKEN 
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Lindsey Haun 

© SH..IA' - ■:, ra-i-rvi',,! 
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GOOD DIRECTIONS 

. .■■.■.P,'-i-;i ; 1. i:"Viriift IhiBCiDEAji 


Billy Currington 
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. A FEELIN' LIKE THAT 

U iVIi'GKI |D . MURPHVI OtAK « IRtBeUl 


Gary Allan 

MCA NASHVILLE 
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1 KEEP COMING BACK 


Josh Gracin 
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THE LAST TEN YEARS (SUPERMAN) 


Kenny Rogers 

© CAD|rr?L tiJ'iH; , i ; 
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DIXIE LULLABY 

: ■!H»,':i. r',H;--.HIAi'IS.IP[lllARDl 


Pal Green 
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BAMA BREEZE 

'. ■'■<::■■ ■ f Ah 1. lUMPH'S^ w IRrt^M 


Jimmy BuHett 

A WAILBCIA' HCA 
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THAT 5 ALL I'LL EVER NEED 

■■ 1 '.'Jtni , rtA.M (J /M^Ni M NESLEB IMARIINl 


Jimmy Wayne 

Ql m MACHINE 
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MORE 

t CHAVCEV I*! LYHNE D MQRGANt 


Rockie Lynne 

© LiMutfl'jAL SaUIM 
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Amarillo Sky kkncen bow (81 .0) 
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Don't miss another important 

Visit www.BillboardRadioMonitor.com to sign up to register for 
your free Country Radio Blast. 



BillboardRadioMonitor.com 



HOT COUNTRY SONGS: 133 country stations are electronically monitot&d by 
Nielsen Broadcast Data Systems. 2A hours a day, 7 days a weeh. Alrpower award- 
ed lo sortgs appeanng in Itie top 20 on Ixjlh the BDS Airplay and Audierrce charts 
tor the tirsi time with increases m both detections and audience. C' 2006 VNU 
Business Media. Inc Alt rights resen/ed. 

HITPREDICTOR: C 2006, Prorwsquad and HitPredictor are trademarks of Think 
Fast LLC. 

ALL CHARTS: See Chart Legend for rules and explanations 



BENTLEY MAKES TRIP' TO TOP OF TWO CHARTS 

As Dierks Bentley's" Long Trip Alone" invades Top Country Al- Doin' " and "Lot of" Lcavin' Left to Do." and was promptly in- 
bums at No. 1. tlie lead single. "Every Mile a Memory," gains vitcd 10 join the cast of WSM Nashville's Grand Olc Opry. 
3.1 million audience impressions and ^^^^^^^^^^^^^^^■■H^T^VPM single is his third tionsecu- 

hops 3-1 on Hot Country Songs. ^^^^^^B^^^^^^^ff^Vi'S'^ t * 1 ''^^ chart-topper, preceded by "Settle 

The Phoenix native has cut a wide ^^^^^BBWBC^B^^^^ • ^IkHH ^ Slowdown,' which spent two 
swath on the Billboard charts since his ^^^IsK^^lfpH^^H'''^ ^^^tffl^^l ^^^'^^ |une, and "Come a 

first appearance three years ago. His ^^^^^B V ^^B^h^^^^^l Little Closer," a ballad that crowned 
first single. "What Was 1 Thinkin'," ^^^^^HL - ^y^^^^^^^^^^M ^'^c chart for three straight weeks last 
peaked at No. 1 in the Sept. 27. 2003, ^^^^^^B^^^ ^^i^^^^^^^^^^^l I^ccember. WUSN Chicago tops audi- 
issue. Since then. Bentley has scored ^^^^^^^^^H^^^H^^^^^^^^I ^-^ impressions, 

two top five entries with "How Am ^^^^^^^^^^^^^^^^^^^^^^^1 — ^ade jcssen 



Data for weflk of NOVEMBER 4, 2006 I For chart reprints call 646.654.4633 



Go to www.billboard.blz for complete chart data 1 103 



HOT LATIN SONGS: A panel of 99 stations C26 LaUn pop. IZIropicaJ. 12 Latin rhythm. 49 rsgionat Mexican) are electronlcally monitoied 24 hours a day. 7 days a wMk. C>2006VNU Buslr^ess Modia. Inc 
AJI rights tescived TOP LATIN ALBUMS: See Charts Legend for rules and explar\at)ons 2006. VNU Business Media. Inc. amO Nbelsen SoundScan. Inc. All rights r>s«ned. 
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Wlsln & Yandel 



OUIEN ME IBA A DECIR 
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Toby Lovo Featuring Rakim & Ken Y 



DESILUSIONAME 
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ANTES DE QUE TE VAYAS 
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ALIADO DEL TIEMPO 



Mariano B.irb.i 



TE MANOO FLORES 



DE RODILLAS TE PIDO 



Ategres De La Sk? 



SIGO CON ELLA 



TU RECUERDO 



Ricky hta' 



QUE VUELVA 



Grupo Montez De Dur^n^o 



NO SE FOR QUE 
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Ricardo A^on,! 

SOWV BP,' . ! 



CMIQUILLA 



FLOW NATURAL 



, QUE PRECIO TIENE EL CIELO 

I S &tORfi£iA_M*rt^5i 



A.B. Oulntanllla III Presents Kumbia All Starz 
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ME MATAS 


Rakim 8, Ken Y 
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SALIO EL SOL 
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Don Om.-i' 
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DIME OUIEN ES 

1 " !,■ nim ic fliAKis iiaflE^i 


Los RIflleros Del Norte 
FOHOVtU 
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MALDITA SUERTE 


Victor Manuelle Featuring Sin Bandera 
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TENGO 


Franco De Vita 
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TE COMPRO 


Duelo ]d 






!■ , 1. 'L; .IK tiPkii u'iivia:\ 


@ 


32 


26 




TU PEOR ERROR 


La 5A Estacion 
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Pttbult Fealurii>g Ken-Y ^ 
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DETALLES 
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Yahir 
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SE FUE 


Pepe Aguilat 
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(WHEN YOU GONNA) GIVE IT UP TO ME 


Sean Paul Featuring Keyshia Cole 

AiH o. coui ■■" I'.ii" : 
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HERIDAS DE AMOR 

■■.■■.--Li:> iK MUNIA'itt* , AVtNEIAVOl 


Ricardo Montarter 

CMt tELEVI$A 
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ME QUIERE BESAR 


AlaxtB a Rcfo 

SOWV SHO NOAIE 
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SI TU AMOR NO VUELVE 

■ ■ .■. iiiirji 


La Arrolladora Ban da El Limon 

DiSA I'EOIIMNSA 




o 


41 






FOR TU AMOR Aiacranes Musical 
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REGALO CARO 
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Los Tigres Del Norte '^jj 
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LA BOTELLA 


Mach & Daddy 

uNlVERSAt. LAHNO 
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mm LiOh SO^v BMG HOOTE 
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WARMER LATINA 
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ALOCATE 


Luny Tunes With Zion 
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NO QUIERE NOVIO 


Nejo Featuring Tego Calderon 
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o 


44 






Ml AMOR POR Tl 


Los Horoscopes Dc Durango 


1 


o 


50 






YUMMY 


Chelo 


i 


® 


i 


1 




EL HOMBRE QUE MAS TE AMO 


Lalo Mora 


i 










LA GRAN PACHANGA 


Banda El Recodo 
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TATIN ALBUMS. 
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is 


ARTIST Title 

-r .. ''■^Inl?Ii!l\'-, LABEL (PRICE) 


lgl 




mij 

WEEK 


ii 


a 

!i 
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ARTIST Title 
\U9mi i HumtP. ■ !r;SIRiBUTIN6 LUCl (PfllCfl 


1 


if 




ii 


Is 


Is 


3§ 


ARTIST Title 

ilAPRM K ri;iMfi£a OlStaiBuriHG LASIL (cmcsi 


1 111 MARCO ANIOmO SDLIS Trozos De Mi Alma 2 , 




Q 


39 


29 




REGGAETON NINOS Ninos Vol 2 




7 




61 


51 


45 




MARIANO BARBA Allado Del TIempo 




3 


4 




MANA Amar Es Combatir 

.VJ.I-',lH ..llirM IIH SHI 


m 


1 




27 


26 


27 




LOS TIGRES DEL NORTE La Banda Del Carro Rojo 

1 1'l,;-, ..1 - '1 1 :m 9B CO nvDi + 




a 




o 


S« 


5? 




TITO -EL BAMBINO* Top Ot The Line 




4 


3 




LUNY TUNES & TAINYMas Flow: Los Beniamins 

■■■.v. > inM i ma:"FU .ts 3Bi 




1 






36 


34 




INTOCABLE X 


□ 


2 




o 


56 


46 




GRUPO EXTERMINADOR Para Tl . Nuestra Historia 


B 


2 


2 














31 


33 




LOS BUKIS Unci De Qro 




21 




34 


55 


54 




LOS RIELEROS DEL NORTE Linea De Ore 




































pp 


S 






OLGA TANON Soy Como Tu 




i 






25 


32 




FRANCO DE VITA Mil Y Una Historias, En V.vo 




25 




58 


48 


60 




LOS CAMINANTESv.«vnE)iiCaBaw LoRanMr«coO»Lo«Car«wrlN 


e 


6 


i 




PAULINA RUBIO Ananda 

.■I'.n .Mr»B7 ii; 981 


i 






ro 


35 


31 




JUAN GABRIEL U Historia Del Divo 




4 




Be 


49 


2a 






iO 


7 






WISIN & YANDEL Pa'l Mundo 

■ . ■ ; I .fi nni * 




w 




32 


28 


30 




VARIOUS ARTISTS NOW Latino 

■ . ■-■ . ■:■ ■iHTir^iwwt-.TyTijrv--'.:"!',, ■ ■ 




1 




o 


64 


59 




DON OMARDa Hitman Presents Reggaeton LatirK 




8 


7 




RAKIM & KEN-Y Masterpiece: Nuestra Obra Maestra 

■^in; 1.- ■. 1 i.l.iv^HiAl iAIING lis 9Hi 


□ 






33 


27 


20 




LUPILLO RIVERA Enlre Copas Y Bolellas 

■.f'.fuli;- f, i-.:.rr- ip*i,[R!;(.l tATito ii: 9Bi 




14 




66 


57 


55 




RBD Rebelde 




10 


10 




DON OMAR King Of Kings 


01 


ft 




34 


24 


24 




PESAOO Piensame Un Memento 




8 






65 


49 




RAMOtaVALAYSUSBRAVOSOa NORTE Mo^o^^^^^^i 




,1 ;ir. M^i'ttfT: itSUl 










rt(,RlitR uriSA 63665 |15 98) 














re 


11 


16 




LOS BUKIS 30 Recuordos 

. ■■ I- UG 111 981 




1 




33 


29 


25 




BELINDA Utopia 




25 




© 


66 


70 




CONJUNTO PRIMAVERA Linea De Ofo 


\v 


9 


6 




DAVID BISBAL Premonlclon 

■ ■ i,',:t5AL lAIIN0jj3 9flJ *■ 




e 




o 


41 


36 




ANA GABRIEL Historia De Una Rcina 




t 




© 


63 


51 




MONCHY & ALEXANDRA E«ilos Y Mas 

■■ '1 ■■ -i,- D 




17 


i; 


45 


UlUHI CALLE 13 Callai3 

t-HlHJ ',-< :t LlDH96SrvS0Nr8MGNCinlEll&»J 


o 


1 




37 


32 


21 




N.O.R E N 0 H E Y La Familia, . Ya Tu Sabe 




2 




az 


61 


56 




GRUPO MONTEZ OEOURANGO Borron Y Cuenta Nueva 




12 


12 




JAVIER SOLIS La Historia De Javier Solis 






im 


40 


41 




VARIOUS ARTISTS .-w tif«^b.,>«»>iw< u.f)».«.t>».^.. 

I.'.'L. v,->-rltT[j:.0 SUH0II6*efl'IDJMG 113 98; 




1 




© 


68 


64 




DIANA REYES Las No. 1 De La Reina 


i 


16 






RBO NuestTO Amor 

■:V'I -ELE'.'ISa 3S902 i\t 9B( 


□ 






SB 


38 


37 




PEPE AGUILAR Enamorado 




16 




64 


60 


69 




SHAKIRA Fi^cion Oral Vol. 1 

■ -11 ■ 1 1 ioiiv mush: HI) 981 o 




14 


13 




AVENTURA God s Project 'i^ 

^i-.lMIJM LATIN 94082 SONY BWi NORIE rUdBl iSk 


■ 




v40 


34 


43 




MACH & DADDY Desde Abap 




16 




68 


62 


47 




VARIOUS ARTISTS Los 20 Exitos Mas Buscados 

■ :, , .: -I- %&\ 


us 


13 


9 




AKWID E.SL. 




i' 




41 


42 


36 




TOBY LOVE Toby Love 




V 




66 


54 


61 




GLORIA TREVI La Trayectoria 




.« 


11 




VARIOUS ARTISTS Top Latino Vol. 2 




11 




o 


43 


39 




LOS CADETES DE LINARES Las Mas Canonas 




33 




© 


69 


71 




LOS ACOSTA Para Ti... Nuestra Historia 

■ " . ■■■ . ic sai 


IP 19 


19 




COKJUNTO PRIMAVERA Para Ti,. Nuestra Historia 


i 




® 


50 


53 




ALEGRES OE LA SIERRA Duele El Amor 

il!.i.; l-SAl 1 AFir^O ill SO) 




43 






59 


48 




LA 5A ESTACION El Mundo Se Equlvoca 




33 




2 


L]4jJl£i| WMMmuTEutsRiMBoainnE »t»Mii^»m^» 

im'MM FfiEDOIt19feO|M9fl, 




19 




44 


46 


40 




RICARDO ARJONA Adentro 

■,- III 1 .■-.it iifl 9Hi 


□ 


3 




© 


74 






JOAN SEBASTIAN Mas Alia Del Sol 

.1. ii3 3Hi 




30 






BABY RASTA La Ultima RIsa 

_ -L ■,i.rt,r4'UNIVt«S*L LA'ttJO 1"< 98; 




20 




45 


44 


50 




LOS ORIGINALES DE SAN JUAN Unea De Oro 




44 
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DUELO Relaciones Contlictrvas 




ia 


IS 




TEGO CALDERON The Underdog ' El Subeslimado 




2 




46 


37 


38 




GLORIA ESTEFAN Oye Mi Canlo,,.Los Exitos 




37 




© 


B 


a 




MARCO ANTONIO SOUS La Historia Conlinua.. Partel 


■ 


21 


22 




MONCHY & ALEXANDRA Exitos 




11 




o 


53 


58 




JULIETA VENEGAS Umon Y Sal 

■ ■ . ■ 1- ?fli 




B 




72 


67 


66 




LOS ruCANES DE TIJUANA En Vivo - Siempre Contigo 




22 


23 




DADDY YANKEE Barrio Fino; En DIrocto 

■:_i:.-,^';. i'j'Cis inierscope n; gai 


• 


1 




48 


47 


52 




LOS RIELEROS DEL NORTE Para Ti.. Nuestra Hlstona 

-G.'iir.'SA 152735 L'G 1' I 95| 




Ii 




73 


71 


62 




EMMANUEL Historlas De Toda U Vida Los Exitos 

-■■ -..-■!- ,i^«iji ♦ 


■ 24 


20 


IS 




MARC ANTHONY Sigo Siendo Yo 

■im:, ijriRiE &i3:.i iia 56i 




2 




o 


52 


44 




RBD RBD: Live In Hollywood 

;!.■! "tlEVI5A 5ai?2 113 98, * 


□ 


6 




74 


70 


68 




ROCIO DURCAL Amor Elerno: Los Exitos 

: J-J' ■.:"-:iF -:i:'4 ,1S 381 • 


I- 


23 


26 




ALACHANES MUSICAL Puros Corrldos Venenosos 


23 




so 


45 


42 




JENNI RIVERA Besos Y Copas Desde Hollywood 

-iiMi'j SA 5b?7?9,l;B (!11S| 




W 




© 






ANDREA BOCELLI Amor 

V..IGAfiVENEW.tSIC Onfi'iJ LK i'tSSA; LfilIND I'S 



4 
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LATIN AIRPLAY | 




1 LATIN ALBUMS 


1 POP 1 


POP. 


11 


Si 


TITLE 

ARIISI I'WF^lNI . PRDUOriON LUEl) 


bB sS artist 

SS 3S 'I'll ! '. .;IN' l>lS'fl<BO"'lG lABEEl 






Nl UNA SOLA PALABRA 

MUUNAWtIO -1 .MtrtO' 


1 


MARCO ANTONIO SOUS 

inoiOS DE Ml »LHk J If ONOVISA'tWI 


Ei 


3 


SER 0 PARECER 
RBD 


2 


MANA 

AMUt ES COMBATIR .' . :-l£q L.vl %A'i 


rr- 


2 


OWEN ME ISA A DECIR 


, , A.B QUINTANILLA III PRESENTS KUM8IA ALL SniQ 

^ FROM XUMBIA KINGS TO KUBBaiAALESnRl !'.' TELEVISAl 


O 


7 


A LA PRIMERA PERSONA 

UtMMOIVl iUlI I'A'AR-lEn LJ«riHAi 


4 


PAULINA RUBIO 
AKANDA .UPJIUCRSAL LATINO) 


m 


10 


TU RECUERDO 
nUTMUriN i^Orjy BWG NORTE) 


. , DAVID BISBAL 

PRfMONICMN •.'L! 'IM'.TRSAL lATl.HGi 




5 


TE MANDO FLORES 
FDMEC««EMI T-: i. 


o 


RBD 

HUESTRDAMOR '" 'Fi.C'.lS&i 


■ 


e 


NO SE POR QUE 
CMnMNE 1 ^' BMG NORTE) 


_ 15 VARIOUS ARTISTS 

TOP lATWIO m 2 1 SORT WIG NORTE) 


B 


4 


LABIOS COMPARTIDOS 

yum (WARNER lATINA) 


a 


FRANCO DE VITA 

Mil T UN* HIITDfllAI IN VIVO ^' SMQ M I'M 




< 


ATI 

MCARSOMJONJt ' BUG 'lORTE i 


f% ,, JUAN GABRIEL 

%^ LA HI3T0RU DEL DIVO : BMC M'K'L 




13 


DESILUSIONAUE 
OLBATAHON ... 


10 


VARIOUS ARTISTS 

M»UmM>MMi^J««A31«3lrMI0ina*'KEI«HCINKIKaaP 




9 


SIGO CON ELLA 
OBiEBEnmnEi eu. IE.EvISA) 


11 10 BELINDA 




11 


TENGO 

FRANCO DfVnA UN> BUG NORTE i 


gfi ANA GABRIEL 

HISTORIAOt IHUfllMA i'iaN> BWG NCIR'Ei 


i 


18 


TU PEOR ERROR 

LiSAESTAaW . BVG ..IRTEi 


,. RICARDO ARJONA 

AOENTBd liliv BM6 NOR'b 




16 


DETALLES 

TAMIR ,.-.-,! ..t 


GLORIA ESTEFAN 

OVE Ml CANTO EOIEXITIM I v BMG Mlfi 


I® 


IS 


HERIDAS OE AMOR 

RBCAITDO MMITAJflBI |EUI TELEVISAl 




g JULIETA VENEGAS 
UMOH V Ul ISONV BM6 NORTE) 



1 RHYTHM 1 


RHYTHM 1 




11 


TITLE 

ARTIST ilMl'HlVl PROMOTlCO LABH) 


ii 


eg 


ARTIST 

TITLE ilVRtNT DISTRISUTINO LAKE) 




1 


PAM PAM 

MSm A TANOEL iMACME'El 


1 


1 


LUNY TUNES t TAINY 

BUS FiOH: UK iflUMUW iWAS FlOW.MACHETEi 


D 


2 


TENGO UN AMOR 

TOiT LE)VE FUTUNING RAXH I lOI'T SLA' BMG l.rn'-: 


e 


2 


WISIN t YANOEL 

PAtMNHkMACRETE) 


per 


3 


EL TELEFONO 

MmiTMaaAWCIWH ItTKID . .1,- ^Mi:"<-. M w, 


3 


3 


RAKIM a KEN-Y 

MASTERflECE: MKSTfW OBW NIAESTW iFWVUNDERGU. LATMO) 




4 


KOCHE DE ENTIEIIRO (NUESTRO AMOR) 


4 


4 


DON OMAR 

K1N8 0FKWGS ivl LiA^-trt 


ID 


7 


ME MATAS 

nUUMAKEII-Y i^l-li ri:.'tR'..l_ L'' SCl 


o 


6 


CALLE 13 

CALUl] .'•"'ELUtL'SMrrBMOKCRTEl 




12 


FLOW! NATURAL 

TITO fL BAMlMCr FERI1WM BCUK BUIIl Mil (EU TELEVSAI 


6 


5 


AKWID 

ESL "- . -^ vIsmiUG) 




S 


SALIO EL SOL 
(HMOMAIl.Vl Ml:>;TE 


o 


9 


BABY RASTA 

LA ULT1NIA fltSA . . l . ^L UFt/llNnFEitSAl. LATmOl 


1 


!« 


LOS INFIELES 
AWENTUIIA.'iHfL' 1 ,;iiN 


8 


7 


TEGO CALDERON 

THE UNOERDOG .' EL SMESTIBIAOG [JIGGIRI.'ATlANTIC 'AGl 




fo 


DIME 

FTTBUU FEAninW NEN-T 1 1. ' 


e 


a 


DADDY YANKEE 

BARRia FMO: EH DMECTD L. C AUT'L tN'ERSCOPE 


10 


11 


UN BESO 

AVE«n«A.^RfVi.VliTIN 




12 


REGGAETON NINOS 
NilOBVOLlifMi IE. (VISA. 


m 


9 


ME OUIERE BESAR 
AAiUl A FIDO BMG '. HT^ 


11 


10 


N.O.R E. 

NORE-TUFAMILU TATUSAM .PIX LA (J^I^ILIA iDJMGi 


m 


B 


(WHEN VOU GONNA) GIVE IT UP TO ME 
BEAN PAUL FUTUMMG KEYBWA CDU IVP A'LAN'IC 


ia 


13 


VARIOUS ARTISTS 

Mw< i-tmi mMPi«uiMi.^i ."—AWn' ..i "wj*. 




17 


ALOCATE 

UJHT TUHEI Wmi »M lUAS FLOtt^NEMUSiCl 


13 


It 


MACH i, DADDY 

OESOEABAJO ■■ ■ _fcTIND 


® 


14 


SUAVE 

CALUTB AMItL Lm^ONVBMGNORIEi 


14 


14 


TOBY LOVE 

lOBT LOW 1 J BWG -lURlE 




15 


YUMMY 

CMLO.baN^BMGNMTEl 




IS 


TITO -EL BAMBINO- 

TOP OF THE UHE (EMI TELEUISA) 



.HOT 

^DANCE CLUB PLAY. 



REGIONAL MEXICAN 




REGIONAL MEXICAN 


w 


11 


TITLE 

ARTIST 'IMPRINT . PflOMQTTON LAHL) 






5 


ARTIST 

TITLE I'MMRINT > DISTRIBUTING EASEL) 


iO 


3 


MAS ALLA DEL SOL 

JOAN SEBASTIAN ■' .'--O.BOA. 


O 




LOS BUKIS 

SBRECUERDOS .i.]'(".'i^( 


to 


2 


DE RODILLAS TE PIDO 

AlEOHES OE LA SIERRA . .'^ JNIVERSAL LATINO) 


2 


7 


JAVIER SOLIS 

LA HttTOAM DC JAVIER SOLIS '. EMG '. 




4 


ALIADO DEL TIEMPO 

IBAFHANOBARU '->!(( 'jGUND) 


o 


3 


CONJUNTO PRIMAVERA 

PAAATl N\JESTRA HlSTORIA .il. .i.J.ui). 




1 


QUE VUELVA 

GfllEPO MONTEZ OC OilUMO lOtSA) 


o 


9 


RAMON AVALA V SUS BRAVOS DEL NORTE 
SB COHnOOS HISIORUS HORTENAS l^REOOIEl 


p 


e 


POR ELLA 

INTOCABU .(1.11 KLEVISA 


a 


4 


ALACRANES MUSICAL 

PGRDS CORRIDOS VENENOSOS '. .l-^IQN'UG) 




7 


DIME QUIEN ES 

LOS RKllnOS DEL NORTE il ii'irju.^A 


a 


6 


LOS TIGRES DEL NORTE 

LABANDAOEL CAflllO RGJO il^-lG.lSA.'UGl 




9 


ANTES DE QUE TE VAYAS 

MARCO ANTONIO SOLIS -<1Nn.^A 


o 


10 


INTOCABLE 

KiEyi ((LLVIKA 


'. a 


8 


TE COMPRO 


o 


t 


LOS BUKIS 






DUELO 1 ■. .1" ' 




UNEAOEOflO M.. :.LJG| 


\o 


11 


SI TU AMOR NO VUELVE 

LA AflNOLLAOORA BAMDA EL LIHOH (<! (. (rilM:.-t;..l 


• 


7 


LUPILLO RIVERA 

ENFHE COPAE T BOTELLAS rVEBEUuSICl'MVERSAL LATlNOl 


10 


10 


REGALO CARO 

LOB TMFtES DEL NORTE . 


10 


5 


PESADO 

PIENSAME UN HDBBOETO WARNER LAIf^A 




12 


POR TU AMOR 
ALAOUHES MUSICAL i. ::.(■« 


11 


11 


PEPE AGUILAR 
EMAMORAOG ": :. i*. 


® 


13 


Ml AMOR POR Tl 

LOS HOROSLOPOS OE OUHANGO iDISA'EOlMONSAi 


o 


12 


LOS CADETES DE LINARES 

LAS HAS CAHONAS : 




19 


EL HOMBRE OUE MAS TE AMO 

LAio MORA ; . ' 


o 


IS 


ALEGRES OE LA SIERRA 

DUELEELAMOR . ". - ...(:•'.._'■>.(. 




17 


LA GRAN PACHANGA 

SANOA EL RECOOO .1 '. J - 


14 


13 


LOS OniGINALES DE SAN JUAN 
UMEAOEOW .-'i.K I Ub 


o 


IS 


COMO ME HACES FALTA 
PATHULAABI G SL 


ia 


15 


LOS RIELEROS DEL NORTE 
PARATT HUESTRAmSTOBIIA . I^A uG) 





5S 


si 

xS 


TITLE 

AniiSI iVi-Rtril UKUUSen PflOWODON UBEl 






1 

»s 


TITLE ' 

ARTIST IU>'>RINI & NUMBEH .< PRCWOTION U>£EL 






10 


El GONE 

HM niM jH PRDUO 






2b 


n 


MOVE IN MY DIRECTION 

BANANAfiAMA ' i: _ ■.^! i 


fo 


3 


7 


HARD 

AFRIC»»IISII*-lLOA- SHVEfl LABtL PftOMaTOUUV BOV 


27 


26 


11 


ONE NIGHT ONLY 




10 


5 


JUMP 

UAOONM WARhER SHDS PROMO 




38 


4 


i OONT KNOW WHY (1 LOVE YOU) 




4 


g 


COMMON GROUND 

cwn MiK A m Mu Fut SKU' Tt»uun uiwxxfi nociccH 


m 


17 


13 


A PUBLIC AFFAIR 

JESSICA SIMPSON | -i;- "■i -'Mn 


o 


7 


7 


F'CKING BOYFRIEND 

THE BIHO AHI) IHE BEE F.I. 'bi. H. i ^f>riUCl<fiLUE hOI{ 


m 


29 


5 


ABOUT US 

enOOCE HOGAN FEATURING PAUL WAU SMC PflOWC SDBt 




6 


6 


SENSITIVITY 

SHAPf UA ILTIA promo 


m 


34 


4 


THE LOVE YOU FEEL 

DEZHOKii '1 ■ .'-F l-rEn-j.l.i.MM r,r.oii(> 




i 


B 


SEXYBACK 


42 


2 


1 BELIEVE 




JUSTIN TIMUflLAIE COB72'Z0MBA 




GEOIGIE PORGIE . .1 ' i.V. ^.'..iL . '.'.T 


r- 


g 


10 


MY NUMBER ONE 

HELENA PAPARIIOU ■ 'WL'MUSIC PIANI 




19 


13 


BUTTONS (D. AUDE MIXES) 

TK (TJSSrtAT DQUS IEA.UH«(1 ShOOP DOGG r. "I 




5 


11 


IS IT LOVE? 


34 


36 


4 


DANCE WITH YOU 

LAUREN HilU(!HAmiT ' ■ ■ ■ :( UUSH: fiiST 


m 


13 


7 


SUFERMTUFC g. GMHMJD i 0. TQUGUA MKES) 

CEIlF«)llE\ia..'r,MnF! ".ir .^r 


m 


40 


4 


ALL OVER YOUR FACE 

CAWELl K . 1 .■,--"--(!iF>=irf<SIO«WSTfM:i 


w 


8 


g 


OEJA VU (FREEMASONS M JOSHUA MIXES) 

EEYIHtCEfEArjRiNGJAi-; 




45 


2 


fSSBi WHEN YOU WERE YOUNG 1 

law TM NAURS iSi n:' DC.'IIS^ zmi 




15 


ft 


IS IT ANY WONDER? (TALL PAUL MIXES) 
AEAhl i-.""-r 


87 


20 


12 


1 M WITH STUPID 

Ptr SHOP BOYS ■ I- . ' F- 






IB 




HEAD OVER HEELS 


© 




31 


NOTHING IN THIS WORLD 1 




g 


IMELEt "ii- '■■ 




SI 


PARIS HILIOM ,'''.[ (.'R flRO;. 42994 


1 




22 


5 


LOVE S THE ONLY DRUG 

ULTRA NATE IK ."IK ^" ■JWWY 60Y 


m 


44 


3 


GUACHI GUAflO (CARL COX REMIX) 

CAi ijAntfl ■■■■■.'! i:rii.L"r'ii!: 


M 


12 


11 


BE STILL 

AASUiDE LP-;- ;i 


m 


32 


E 


TURN MY WORLD AROUNO |l FOUND THE ONE) 

(HiUMICH tOHU 1 -LtNI 


iip" 


It 


11 


FLY ME AWAY 

GIXOFRAFPr,' - i-- 




18 


13 


CALL ON ME 

JAKfr A NtLU ..-1 ■. i ■ ■■ 




27 


4 


THE OJ hUDE ME DO (I (D AUKCRMG J.R ROSWn MOESI 

RQ61NI 1' fMQUD 


IS 


4« 


2 


YOU GONNA WANT ME 

I!GA ■■L'^L'." IV" .'FT --lAL 


BH 


33 


3 


MANEATER 

NELLV FURTAOO MOil F - PHDMO GEtfES 




35 


8 


SO DEEP (CHRIS COX MIXES) 

tWAUERELi':.' ir,'r.,:r-.i 


W 


14 


10 


SHINE (FREEMASONS MIXES) 

LUtHER UAHOHnSS i ■-■ KMu 








Mn MOnet KAR (VIUQUEZSHAFllJKOSPW A SUUVW 

CHIMTIMAAGUitEHAKr.'. -•■<:■.■■. hv . 




23 


6 


GETCHA SOME 

PtlASUBE CEBTER S .■(IHCRri!--; MEOIA PROMO 


m 


1 


1 


THE WHISTLE SONG (REVISITED) 

FRMKIE KNUCKLES ;IG 1 


m 


21 


12 


CHELSEA 

STEFf tL"V*tUKfc I'ROMU'rtiNO-LC 


Q 




EVERLASTING LOVE 

GTS FUTUniNC MINK i^VEX VttI «I><G STREET 




30 


4 


WHAT THE WORLD NEEDS NOW 

JOTCE SIMS ■. ) 


47 


31 


14 
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JUSTIN IIMBEnLAKI JIVt'IDtABA 


3 


UNFAITHFUL 
RIHAMNA ' . it JMH 


4 


6 


WHO KNEW 

PIHK .-i-.i. ..VBA 


B 


5 


PROMISCUOUS 

MELLT ItlRUDO FT TM«ALAHO MOM ii fibfl Eli 


6 


4 


ROCK THIS PARTY 

MB SWCIAHFT CUIEE-B yflLOW PFIODWItON 


7 




AIN'T NO OTHER MAN 

CHRISTlMAAOUILfRAPl 


B 


10 
16 


YOU GIVE ME SOMETHING 

JAMES MQHFtlSOM POLVDOR 


S 


JUMP 

MADONNA BROS 


10 


11 


CRAZY 

6MAM.I BARlILtT ClUAMOA'i SfLtMIt 


11 


ME & U 

CASSIE NEllSflECIION'BAO BOV'AIiANTiC 


12 


1? 


SOMETHING ABOUT YOU 

JAMELIA PAHiOPHOKf 


13 


15 


SMILE 

UU AUEM RECAL PARLOPHOHE 


14 




BREAKAWAY 

KELLT CLAHkSOK RCA 


15 


13 


LOVE OONIT LET ME GO 

DAVID OUETTA VS THE ECO bL'STO 





mm 


^ LAST A 
ON CHT y 


ARTIST 

IIILE I','- ^ ■.' 4 HiJM3Efl , DlSTHiaumG LABEL 

Kl VARIOUS ARTISTS 

Kff^ WDW HITS no? tVORO-CURBi'PflOVIEKIll-INlEWTV JlW/tW tMZ 


1 




ii 

26 




ARTIST 

TITLE IliEPRiriT il NUMBER . EHSTniBE/TIMG UESEL 
VARIOUS ARTISTS 


s 

1 


2 


3 


4 


CHRIS TOMLIN 

SEE THE VlRh NO iPtRF^y* 283 j E'^' CM[i 








& GLORIA GA!THER AND THEIR HOMECOMING FHIENDS 






2 


3 


FRED HAMMOND 

FRtC in WORSHI'' ' '• ij^^O PROVlMNI-INtEGRITT * 






26 


26 


6 


NORMA JEAN 

HfJEfNIiP ' IIH A NAIL SWI CTJ'.i 


i 


'(. * 


4 


34 


ALAN JACKSON 

PHfCmUS WfU(iKlI<> - ~ -Kl^fJi NASHVILLE BOZd'PROVIOENI-INTEGRIT^ 


■ 




o 


s 




BILL t. GLORIA GAITHER AND THEIR HOMECOMING FRIENDS 

HYMI,S .1 - I.' •■-l.'l' U^MW CMCi 






S 


101 


JEREMY CAMP 

fltSIDBED ■ 1 ■■ ■ ■ ! I.' : V j 


• 




ao 


29 


56 


BAHLOWGIRL 

ANOT.IEF JllUHNA. EHTHT , ^'.ENT BBfiJAB WORD CuHil 






e 


1 


VARIOUS ARTISTS 

THREE WI>DOEK CRDiSES <'.OflD CURB BS&5S2 






31 


32 


12 


AUDIO ADRENALINE 

ADIOE THE GREATEST HITS (Or-EEBOHT iOBB EMI EMG • 




m 


7 


) 


SMOKIE NORFUL 

LIFE CHAhGING L',' jLl-'LL 33347 ilill CMC 










BILL GAITHER 

BILL CAITMER . - : JflODP »4t tMI CMG 




[• 


9 


5 


JUNNY LANU 

TURN AROIWD AAM SO'lii 7 PROViOiNMNIE<lRnv 






33 


17 


29 


GAITHER VOCAL BAND 

C'VEITAWAT II JNOUfMAStMlCW 


am 

B 




to 


43 


FLYLEAF 






o 






VARIOUS ARTISTS 






FiHEAF L'L 'LM SK)05 PflOVIDtH-^SIEGRlIV 






B 


a 


UPEHIMEE'ESCEMTMEAHT ' '^J^ ENTOVIDtNI-EIfltGRIEV 




10 


8 


3 


SKILLET 

COMATOSE -PC'tM ^I^E .AVA 25'<6 ^RDVIOENT-INTEGRITV 






® 


42 


49 


DAVID CROWDER BAND 

A cOlilSlOM OR i; • T - ■ 1 "HHOW 1?79 [IAI CMG 






12 


60 


CASTING CROWNS 

LIFESCiNI^ ' ' ' ' ' ~ F.ELIMQri ig'TQipROVIOENT-INTEGRITY • 


• 




36 


34 


13 


VARIOUS ARTISTS 

l<! nT Tnw; '7 lAlTn TVH TTWn TV tBunm 1 OBVIW Nnni M u - ' - 




12 


13 


4 


MARK SCHULTZ 

BROKEN A BEAUTIFUL .'h ' iHLi^CUR9 6BBSrU 






37 


30 


7 


HILLSONG 

MILHIY T(l SAUf LIVE Ht i i ll/> A^,MHA1 lA C'U I.IUBUL JiMBT'lllTvIl ~ N 1 '.hi,~'r • 






11 


3 


PILLAR 

THE RtCKOMMQHii K;'' TOIIJ)'PROVI[)('jr'i))TEIj''llV * 






1^ 


mill VARIOUS ARTISTS 

iMiliMl 1 CAN ONLY IMAGINE i 1 ME 1 III 1 li;n»RDvlOf KT lEIIEr.ltllv 


• 




14 


27 


MAT KEARNEY 

NOTHING lEFI TO lOSE ''■VAOE.'COIUM&IA. INF4P 13HU'tMI CUli 






W 


28 


4 


PHILLIPS, CRAIG i DEAN 

TOP 0- WT LIIMGfi '. ' -,ilV i'lM IITiGBllV 






15 




THIRD DAY 






© 


50 


&3 


It'l'l'-'tU NATALIE GRANT 




2 


CHfllSTMAS DFf ERINGS l j^Ehll&L lOBJB.'PflOVIDEKl-MIE&RlTV 






[MiniH AWAKEN PB 7Ba«im«MMRB 


J 


16 


16 


7 


JARS OF CLAY 

^QOCMDNSrEHS [ .' AL lOflJO'VROVIOENMNTEGRIIV 






41 


31 


4 


BIG DADDY lAEEAVE 

E^FR> TIME 1 BREATHE ■ . :'.T 846530 WORD-CWe 


I 




19 


S5 


KIRK FRANKLIN 

HERO ' ' CtNTflIC 7IOt9iPROVIOENT'INIEORII^ 


• 




42 


35 


30 


AARON SHUST 

ANYTIflllU WOHTH SAYlhli - -;i .'1 III;' .' .VUH/ [ ,.i|S 


1 


16 


18 


SI 


THIRD DAY 

WHEREVER TOU ARE fSSENTiAL 10T9&'*'RDV1QEKI'IIIIEGRI|1' 


• 




Q 


40 


55 


VARIOUS ARTISTS 

wow HITS ?UDb r " 1. ■. . ,■, ^[l CUBIT T247 EMI CMC 


■ 


<D 


24 


66 


MARY MARY 

MART MARY V. ill :'.TfGRIIV GOSPfl COLUMBIA JSJ? WmV, ; - ■. ' r,'.: ' ■ 


• 




44 


33 


5 


BEBO NORMAN 

BETWEEh THE DREAMIHG AND THE CEMING TRUE EL i^irmL ii:-w«IEMC£ir IMESftTi 




20 


20 


4 


AMY GRANT 

TIME AGAIU AMY GRANT LIVE AORO CURB 886619 * 






o 


E 


1 


DELIRIOUS? 

NOW II] THE TIME i l.-inir- sTAa-i.-A jid; iv i.mi,, 




21 


25 


11 


SELAH 

BLESS THE BROKEN ROAD - THE DUETS ALBUM 1 1.^^ ,'89-14 WDFUl-C JRB 






© 


48 


28 


HAWK NELSON 

SMILE ITB THE END OF THE WORLD TnriTll A -(All r: ilTn 




22 


23 


3 


CASTING CROWNS 

LIFESOhGLtVE >i .Mc!T NEUNIQI TaiOti'PROVIOEHI-INTEGRir' 4 






47 


43 


31 


KUTLESS 

BtARTS OE THE INNOCENT i- ; F,l'^ ♦ 






21 


It 


UNDEROATH 

DEflNE IKE GDIAI LINE 111 ID STAIEIOOTH A NAIL 7e&B- EMI r.Ua 4' 






48 


49 


64 


KUTLESS 

STflOtiG TOWER nl : z.M' ; M Ll.Tb 


i 


24 


22 


26 


MERCYME 

COMIhC UP ID BREATHE 110 jSTI'PROVIDENr iMUbrMl . 






o 


E 


1 


SUPERCHIC(K1 

BEAUTY FROM PAIN 1 1 ITJFQP IJBT EMI I^IAG 




o 


HOI SHOt 
BEBUt 


AVALON 

FAITH A HTMHS COLLBTIOII SMRROW TUTim CMG 








96 


4 


MEWITHOUTYOU H 
BROIHEfl SISIIII TOOTH A NAIL 0A7B EITI CMG WS 






































i^^nMt 1 ' 


















is 


ARTIST 

IITlt i, ^UUDER ■ OlSTftlBiJlWG lABEl 








§1 


ii 


ARTIST 

miE iMi>Rnii i, HLVgfR msTRiBUTme label 




1 




3 


ICTfRED HAMMOND 

EES FREE 10 WORSHIP VERITY UMfrZOMBA <% 




2S 


27 


82 


DONNIE MCCLURKIN 

PSA.Mi H»MNS A SPi'llIUAl SONGS if ^I'V &ll]7 JPlUBi 


■ 


. .2 


3 


3 


SMOKIE NORFUL 

Lif E CHANGlKC ■■ 






27 


12 


95 


SHEKINAH GLORY MINISTRY 

LIVE ' 1 ■ ■ ■ 






2 


t 


KENNY LATTIMORE & CHANTE MOORE 

UMCOVERtD COUEHEC .. ■ ■ • --^l'. I'.::-,* 






28 


28 


11 


LECRAE 

AFTER THE MUSIC SIOI'S 1 ■ i "^liS, MOVEMENT 




4 


4 


2 


DEITRICK HADDON 

IDA'S ■■ ■■.'C620M6A 






29 


23 


17 


KIERRA KIKI SHEARD 

THIS IE ME ! ■ i- ! 






5 


56 


KIRK FRANKLIN 

HERO ■ ' ' LlrjIRIC riD'S JOMBA 


• 




30 


30 


IS 


DARIUS BROOKS 

MI SOL. ■' ■ < 




o 


10 


66 


MARY MARY 

MAin MftRV ■ -. ■ .jLUUftW r7?31.SOKV MUSIC 


• 




31 


36 


11 


REV ANDREW CHEAIRS & THE SONGBIRDS 

MA»F UP *(RiF MIMl - ■"■-■.1 :L 




If''' 


6 


2 


MICAH STAMPLEY 

A FRESH WIND THE SiCaNOSOUM..- lEVIIICAL 9tD» 






32 


34 


23 


TONY TERRY 

CHAHtiiL" i;' *OCH 


m 


8 


11 


22 


TYE TRIBBETT & G.A. 

VICTORY IIVE' 1 \-5;6S0l/'Vii;iiC 






33 


29 


3 


STEPHEN HURD 

M> DESTihl' . . -11 HIEGRIIYi'COLUUBlA 8S4t6iSQNV UUSlC 






a 


4 


JUANITA BYNUM & JONATHAN BUTLER 

COSffl GOES CUSVir.AL V'.i ^ illilMi UC-: 








43 


19 


VARIOUS ARTISTS 

IHE VERY BEST OF PRAISE & WOASMir LEGACY VERITY SlfiOS'IOMSE^ 




10 




4 


DAVE HOLUSTER 

THE BOOK Of DAVID. VOL I THE TIURSITIOfI GDSfD CCriTRIC bbiU Z0M5A 






36 


26 


56 


CECE WINANS 

PURIFIED 'l: ■. 9lt:S0«|V MUSIC 




11 


9 


11 


VICKIE WINANS 

MOMAN TO WOHM UNCI OF IIFE VtFillV B})/b JUWeA 








40 


SO 


HEZEKIAH WALKER & LFC 

20 ti THI MFfRKME ■■ ■MHl 


n 


. 12 


12 


41 


JUANITA BYNUM 

AKIll ut t.-i -■J'.:, ;iN ■.V 9301 


• 




© 


39 


29 


DONALD LAWRENCE PRESENTS THE Tfll-CITY SINGERS 

MNA.E ALT Twi) 1 ■ 




ii 


13 


39 


VARIOUS ARTISTS 

mm ■:.C'Si [L JIJ..5 ■ X AjRO cuRc iwu 


• 




© 


42 


29 


DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 

Flf^il.E ACT ONE I." 1 ■■ * 




h* 


14 


7 


THE CARAVANS 

PAVED Tl-E Wil ■ T 1. 






39 


33 


56 


SOUNDTRACK 

IHE CIilFEl '1 - 1 : :WIIA 




©. 


31 


3 


ITlTiVtU GLADYS KMGHT AND THE SANTSUMFB VOICES 

LOinkim A CHRISTMAS CElEBRATin UANY RQAOS 49e437B 






40 


38 


13 


MEN OF STANDARD 

SURHOUhOEO ■!! 1 .■. ; ^ --i: .-riv i.l'" 




16 


15 


32 


MARTHA MUNIZZI 






© 




JIMMY HICKS & THE VOICES OF INTEGRITY 






NOLIMilS I'UE . ■ ■ ■ ' ■ . ,-iJ93.S0Sl» UUilC 










BORN tHESSFO .Mn .h -M t^ ij.' -'II ".iui 




w 


IS 


» YOLANOA ADAMS 




42 


■11 


14 


LEE WILLIAMS AND THE SPIRITUAL QC S 

SOULFUL HIAUMG 'W 


g 


: 16 


16 


23 


NORMAN HUTCHINS 

WHERE 1 lOPtC lU fi[ ' l: 






43 


35 


22 


\2Zi 

IN AWl OE YOU Aii '■■if.'. liOCII 






17 


3 


VARIOUS ARTISTS 

BODY . SOUL GOSPEL ■ ■^v flVG UUiiC 19^81 TIME Lili 






44 


45 


4 


BEAU WILLIAMS 

THE GREAItST lO« ■.Utii! iT'ir 




20 


19 


53 


ISRAEL & NEW BREED 

ALtUE ih scum » fllCA I-/ :GH1V OOSPtLtPIC »i893.'&0*IV MUSIC 






48 


32 


5 


DAVID G. EVANS 

HEALED WlIMOLfl SCABS AH J'truM .ii,h j'--.l ;iH4') 




19 


37 


2 


MARY MARY 






46 


49 


3 


ISRAEL & NEW BREED 

A :iM[lISS ClfRiSllUS iMi iT« T- GLi'jPEl HiUiiHlIY 4001 ■PHCWlDEhT INTIMITY 






20 


30 


BISHOP G E PATTERSON & CONGREGATION 






47 


48 


92 


VARIOUS ARTISTS 

*l!(Vl.Lil'EL.'iltlb . I'fi EMI CWiVtRltY BWmOMBA 


■ 


If 


21 


2< 


BISHOP G E PATTERSON & CONGREGATION 

siNcmc THE cm: ■■v( iu;ii i ■■ ■.. » 








50 


9 


YOUTH FOR CHRIST 

THE STfiUGGLE IS OKEH IM - 1 ■ .-! ; - ;• ■ 






24 


24 


NICOLE C MULLEN 

RfDEEMin T.1E eEST Cif hiCOLE C MULLEN AQRO-CURB BSHS'lfrARffn BROS 






m 


M-EMTRT 


VARIOUS ARTISTS 

GOTIAHAWOOSPft 3;',l-i.-.- i, . ■ i ■ i . ■ ■.ic; 




^26 


25 


47 


BYRON CAGE 

AN INVIIAHON TO WORSHIP I.USPO CbNIHlC /l^gV/OMBA 






HUT SNOI 
BftUT 


JUANITA BYNUM 1 
DMISIMAS AT HOME WITH JUANITA flOh 330^ | 









Data for week of NOVEMBER 4. 2006 i For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data > 107 



SaJes data compiled trom a comprehesnre pool 04 U.S music merchants by NI p l iw n 
SoundSc»i. Sales data for H&Bhip-hop retail charts is compitKl by Nielsen 
SoundScar from a national subeei of axe stores that specialize in those genres 

0 AftMtms with Ihe greatest sales gains Itiis week. 



I Where Included, this award lr>dicales the title 
with the chart's largest unit irKfease 

Where included. Ihts award indicates Ihe utio wtlh 
the chart s txggest percentage growth. 



Indicates attxjm emered top 100 o( The Biltboard 200 
arvd has been removed Irom Heatseekers chart. 



PRICING CONf I . I i: M i' 

CO/Cassetle prices are suggested bsl or equivalent prices, which ore projected 
from wholesale prices, b aRer price indicates album only available on DualOisc 
CD DVD aner price indicates CO.OVD combo on^ availat)ie D DualDisc avail- 
able + CD 'DVD combo available. ' indicates vinyl LP is available, Phclrtg and 

vinyl LP avatlatxlity atu rwrt irKluded on alt chaOs 



CwiipiLKi -loni -1 na;ionji Mmpit^ o' claia supplied by Nlelson Broadcast D«la 
Systonts Charts arc ranked by numbui of gross audierKW impressions, comput- 
ed by cf oss-f elererx;ing exact limes of awplay with Artxtron listener data The 
exceptions are Ihe Rhythmic Top 40. AduR Top 40. Adult Comemporary, Modem 
Rock and Adutt R&B charts, whtcli are ranked by total detections. 

9 Songs showir>g an irKrease in audience (or detections] 
over the previous week, regardtess ol chart movement. 



Songs are removed from the Hot tOO and HollOO Airplay charts simultaneously 
If they have tMen on Etie Hot 100 tor more than 20 weeks artd rank tielow SO. Songs 
are removed from the Hot R&B-Hip-Hop Songs and Hot R&BHip^op Airplay charts 
SHTiuBaneouslv if Ihey have been on the Hot R&aHp-Hop Singles A Tracks for more 
than 20 wMks and rank below 50. Songs are removed Irom the Pop 100 and Pop 
1 0O Airplay charts simultaneously il Itiey have been on the PoplOO for nwre than 30 
weeks artd rank beknv 30, Titles are removed from Hot Country Songs if they have 
been on the chart tor more lhan 20 weeks and rank below 15 w d etect ions or auO- 
snce. provided thai they are not sUH gaining erxxjgh audlerKe pomta lo bullet Songs 
we removed from the Adult Top 40. Adutt ContemporBry, Adult R&B. ar^ Hot Dance 
Airplay charts rf they fiave been on the chart lor more than 20 weeks and rank bekm 
tS (20 lor Modem Rock and Laijn) or if they have been on the cttart tor more than 52 
weeks and below 10. 

SINGLES SALES CHARTS 

The top aeWng singlee compiled from a natiorul sample of retail store, mass 
merchant, and Internet sales reports collected, compiled, and provided by 
Nielsen SoundScan For RAB-Hip-Hop Singles Sales, sales data is compiled 
from a national subsel panel of core R&&'1-hp-Hop stores by Ni^sen SourKlscan. 
0 Singles with the greatest sales gains 



9 CD single available. ® Digital Dowrrioad available O DVD strtgle available 
O Vinyl Maxi-Slnglo available O Vbnyl Single available- O CD Maxi-Single 
available Configurations are not Ir^luded on all singles charts 



^ IndtcBtes liUe earned HilPredlctor status in that particular format tMsed on 
research data provided by Promosquad Songs are MMed online by Promoequad 
using multiple taiera and a nationwide sample of careftiDy profHed music con- 
sumers Songs are rated on a 1 -5 scale- final resuRs are based on weighted posi- 

t»es. Songs with a score o< 65 or more (75 or more tor country) are judged to 
tiave Hit Potential: ontKtugb trul bonchmarti number can tluctuola per formal 
tjosed on the strength ot avallatile mustc For a complete arxl updated list ol cur- 
rent songs with Hit Potential, commentary, polls and more, please visit wvrw hitpre- 
dlctorcom. 



Compiled Irom a rtational sample of reports from dub DJs. 

0 Titles with Ihe greatest club play increase over the prevKMJS w 



# Recordvig Industry Assn Of America (RIAA) certiricalion tor net shipment of 
500,000 albuntt (Gold) ■ RIAA cmtiHcation lor f>et sNprnenl 
for t million units (Platinum). ^ RtAA certification lor net shipment ol 10 million 
units (Diamond) Numeral wittwi Platinum or Diamond symtal indlcalee album's 
muttt-plaltnum level For boxed sets, and double albums with a running time of 
too minutes or more, Ihe RIAA multiplies shipments by the number of discs ar>d' 
or tapes. Certificalion tor net shipments ol 100.000 units (Oro) Certification 
ol 200.000 units (PlaDno) ? Certification of 400.000 units (Mulli-Platino) 



• RIAA cerWcdion tor 500,000 paid downloads (Gold). ■ RtAA cerHflcafton (or 

1 mAon pad downloads (PlaUnun) Numeral wMn plaMnum symbol mdtaaes song's 

munpkiBnum level. RIAA cerVftcaBon tcr nei sNpmert of 500.000 singles (Gold). 



S RIAA goM cenification for r>et stupment of 25,000 unrts for video singles 
RIAA gold certificalion tor rwt shipment of 50,000 units for shortlorm or 
kxigform wdeos. H RIAA platinum certrtication lor net shipment at SO.OtX) units 
for video sir^los RIAA platinum cortllication lor sales ol 1 00,000 units for 
shorttorm or longform videos. 

DVD SALES VMS SALES VIDEO RENTALS 

• RIAA gold oertWcdon tar net shipment of 50.000 unts or tt inHon in sales at 
suggested retaH price. ■ RIAA ptaUnun oertMkatton tor sales of 100.000 units or S2 
million m sales at suggested retal prtce. O IRUA goM certHtcanon lor a mnimum 
solo of 1 25.000 unNs or a doiir volume 0lS9milKjn at retail lor iheatncally released 
programs: or of at least 25.000 units arxl SI ndllon at suggested relail lor non4ie- 
atrical tMos i IRMA platinum certification for a minimum sate of 2S0.000 unlti or a 
dollar volume o( $tB mlNHin ai retail for thealricaMy fetoaaed programs, snd of at 
least 50.000 uiits agvS S2 million at suggested retail tor non-theatrtcal tMes. 
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NDEPENDENT™ 
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ARTIST 

fiTlE -II -U A miMIEf) ' nSTfll8U1IM& LABEL 


g 


1 






K1 HEARTLAND 

I COVEO HH FMT LOf TON CflUK 90O6 |1S 9S| 


O] 




B 


HI-TEK 

Hi-reoiouwv !: nil cw auvGHMioe 102* t1^»l 


w 


E 


1 


XZIBIT 

fULi men : ■■':■< . ■ '" -nr'^ nocM i'7 sai 




4 


2 


2 


SENSES FAIL 

Sm: SEAHCMING ■ - ,- IHftU -US.ViGflANI US Ml f 






3 


4 


JERRY LEE LEWIS 

tisi MAN s^aNtJini; 'hs yuETS '-f ' ■ "ocoi -imiVsghi-u* il996| 


m 


o 


9 


6 


IT3.'iVtU MANNHEIM STEAMROLLER 


7 


5 


3 


SPM 

WrtEK BEVilS Smmt . "CJjt SAISMtHOLSt 6fl)i .-IIHEEI UvFl no »sl 




8 


6 


6S 


DANE COOK 

RETMiinDN .':0UEOV m* lIBMCOOVDl 


u 


o 


S 


es 


JASON ALOEAN 

JIISON AIDEU ^ROK(t. &m 02 K\ 


e 


10 


11 


55 


LITTLE BIG TOWN 

tHE BiiXti to >tEP( ' iT> 3010 ID HI 


e 




E 


9 


CHIODOS 

»US WilL IKAT th:ii WELL :" , .;::'''inc 1.1 9a CD'DvDi • 






E 


i 


ME FIRST AND THE GIMME GIMMES 

lOvt TMLIR COUIIRi .■, i-L :• i - . -1. . ' i." ■ t3 9Bi 




IS 


10 


7 


IRON MAIDEN 

i MATTER 3E LIFE AHQ DEMTH SANCtUAHT a-i;bll K!! * 


i 




E 


1 


IT DIES TODAY 

EiHENi ;- ■-■ ■■ ;j 381 




'; i« 


17 


11 


HELL0G00D8YE 

iam.l%\ kiilH%- VAMPiAtS' DtMUUnSI DRIVE -THRU fi6*i « t 981 




IS 


12 


3 


PILLAR 

THE SECKONINr, • -r- ■ -.-1 * 




17 


13 


4 


GEORGE LOPEZ 

Et MASCMlNfiOH - "J, !> ^i.-i 




® 


E 


1 


SILK 

ALWAYS AHO (OREVER SHANACHIE {It 96) 




19 


19 


7 


JARS OF CLAY 

GOOD MONSimS i . S'.IlALTOBZOiirSBl 




20 


22 




SOUNDTRACK 

■-IE .ASIU'SS . ■■ - -->'■ 1J869 .18 Ml 




O 


25 


101 


BONE THUGS-N-HARMONY 

GflEATiST KITS - in. 


■ 


22 


18 


29 


BULLET FOR MY VALENTINE 

THE PDISOH ■ . -J 1 ' . 




as 


21 


3 


UNK 

SEAT H aom TO tlOCK !<il^ OOMP S9T3.K0CH <I7 981 




o 


KW 


C-MURDER 

Tdu sroi" cotiTiHOEC ■ •■>" ' ::h I17 9S CDOVDi • 




2B 


20 


5 


BONE THUGS-N-HARMONY 

TttUG SIOR E5 ■■■ 'T' . .1 i(;9B;i 




as 


4 


2 


SISTER HAZEL 

AflSClUIEti 1. .-.-<-; >-':;IS4D037-AORENAllN(|I&H| 




St7 


29 


9 


VARIOUS ARTISTS 

LRLUA wn VOL 2 .'-.Oi ■'S 9^1 
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|-:^"WELK|17 981 


Long Island Shores 


i 






JEREMY ENIQK 


World Waits 




Q « 2 


RAMON AYALA Y SUS BRAVOS DEL NORTE 3^ h,^, 




m 


2t 


7 


JOSHUA BELL 
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A STATIC LULLABY 
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A Sialic Lullaby 
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1 


I" 


40 




BIG DADDY WEAVE 
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Every Time 1 Breathe 
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lrelar>d-based Mexican guitar virtuoso* Rodrigo y Gabriela are right at home on the 
World Albums charts, where their self-titled release Is rising amid buzz over their 
flamenco-influenced international sound. Discover developing artists making their 
inaugural Billboard chart runs each week In Breaking & Entering on billboard. com. 
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The Desl sellmg altwrns Dy new and 0eve*ooing ads, deltned as those who have never appeared m Ihe top 100 ol The Billboard 
I 200 If a Healseekers title reaches thai level it and Ihe ad's subsequent albums are immedialely ineligible to appear on the 
Healseekers chart See Chart Legerxl for rules and eiplanatKxis. C' 2006, VNU Business Media. Ir>c 3r>d l^iutsen SoundScan. Irw. 
All rights reserved. 
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For ad placement write to classifieds^ billboard.com or call 800-223-7524 
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REAL ESTATE 



LEGAL SERVICES 



T-SHIRTS 



MARCO ISUND, FLORIDA 

r^^^j . ^ ^ =^ ii - "' , . 



Watw Front Luxury 9,OS1 sc|.ft. Und*r Air. Two Docks 

$9,400,000. 
Also available for location 

Patrick McDonald 
RE/MAX Realty Unlimited 
1-877-349-5484 
www.luxuryhomesmarcolsland.coni 




Lakefront sanctuary featuring priceless views of Tennessee's 
Old Hickory Lakel Approximately 10,000 sq. ft. of living space 
that includes multiple formal and informal entertaining areas. 

$ 1 ,999,000. 

Gewn Dowland, REMAX Choice Properties^ 
615-452-7264 -615-531-0011 or visit 
gwendowland.com 




Ultra-Coniemporary Bel Air Home 

with Amazing Panoramic Views 
I t $2*1 Mulholltnd Dr. B«l Air. California I 



•Two saltwater pools 
with waterfall 

• Extensive balconies 

• Rooftop deck 

• Gime room i' bar 



• 3rd and 4th bedrooms 
suitable for use as 
home office(s|.gym. 
guest suite(s) 

• Cook's kitchen 



Offered at $2,595,000 



Sotheby's 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE TO THE STARS REACH 
THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real EslaU' Manaj-rr 
{.61-270-0798 ■ Fax: 323-525-239r 
Billboard fa: mtisk ian.ore 
l-80(r-223-7524 

Reach all the movers & shakers every week 
through the pages of Billboard 
a force In the music/entertainment 
Industry for over 100 years 



ARRESTED? 



• BEATTHE PRESS • 
Damage Control Public Relations 
IMAGE IS EVERYTHING 



WWW. ARRESTED MEDIA .com 



mm mmn 



Call attorney Jetfery Leving 
312-356-DADS or visit 

www.dadsrights.com 



ENTERTAINMENT LAW. COPYRIGHT LAW. 
and Trademark Law. The Law Firm of 
Anthony Vema. NYCCopyrights.com. 
NYCTradematks.com. Call 212-61S-I210. 
E-mail: lawi.ainyctrademarks.com 



MUSIC 



BLTY DIRECT AND SAVEI 

\- ■ M ■- ncj tfioir prtCBS. WW 

CD'b. cassettes 
!■ : l: ■_ J' choice from the 

- - - able 

F'l^m..,..' ..: ..J leos) 890-6000. 
Fai <G09) 090-0247 or wrile 
Scorpio MumJc, Inc. 
P.O-BOK A Trsnlon. N.J. 0B691-O020 
•man: aoofvtomuatpaol.Gotn 



esongs.com 

is For Sale 
760.989.9622 
gypsiesongs@yahoo.coiTi 



NOTICES/ 
ANNOUNCEMENTS 



PUFF THE 
MAGIC DRAGON 

covered by The Loop is 
banned on radio in Canada. 
Info: www .pufrmagic.com 



PROFESSIONAL 
SERVICES 



LAST CHANCE 




GET 60 FREE 
DISCS WITH 
ANY NEW 
CD OR DVD 
REPLICATION 
ORDER. 



Our 60th anniversary special 
o«er ends 12/31/06. 

Visit www.discmakers.com/bb 
or call 1-866-677-7911. 

~^OISC MAKKKS 
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JSGMfTSCe 

FASHIOh 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

mMsHje-hslimm 

or call for a free price list/flyer (dealers only): 

800-644.ROCK 

(outside the U.S.- 520443-0 100) 



HELP WANTED 



Berklee 
college of 
music 



I he Music llu-siiicss MaiiaLicintnl Dcpjiliiicii! \Mtliiii Uic 
Prolcssional l-ducalion Division i.s mm accepting 
applications IbrTWO full-time faculh positions 

One position will center on teaching traditional business 
courses such as managemenl. accounting. busineSvS 
leadership and ethics, business conimunicalion.s. and 
developing new courses that focus on cntrepreneurship and c-commerce- The second 
position will include leaching courses in areas such as marketing, economics, computer 
applications, legal aspects, and developing new courses (hat focus on advertising.' sales 
and strategic planning To Icam itkuc about these opportunities, please visit our web site 
http:wwvt.berklee.edii/hr 

Bcrklec College of Music is one of the world's leading cducaliunal instiludons in the 
lield ol tontemporan music Located in lioston. Ikfklee is a pnvatc four-year institution 
with an cducalional mission of practical career preparation in today's pa^fcssional music 
world The Bcrklec communit> consists of .1.900 talented and diverse students tmm 72 
countnes. 495 inlcmalionally respcclcd faculty. 400 dedicated statT. and a global 
extended familv of alumm. whose 147 Grammy awards testify to thcif indelible 
wntnbutions to the music of our time 



STATt uMvtRsrn or new york college at oneonta 

Assistant Professor - Music Dept. Full-time, tenure track, 

two yr. initial appt., begins August 2007. See 
http://www.oneonla.edu/admin/humrcs/cmployrnent for 
full details. SUNY Oneonta is an EEO/AA/ADAemployer. 
Contact barstors(g)oneonta.edu. Please reference Box BB, #1060-Q. 

STATE UNIVERSITY OF NEW YORK COLLEGE AT ONEONTA 

Lecturer - Music Dept. Full-time, non-tenure track, 
one year initial appt., begins August 2007. See 
http://www.oneonta.edu/adrnin/humres/cmploymcnt 
for full details. SUNY Oneonta is an EEO/AA/ADA 
employer. Contact barstors@oneonta.edu. Please 
reference Box BB. #10f>0-R. 
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HELP WANTED 



NATIONAL DIRECTOR OF SALES 



VICTORY 



RECORDS 



THE#1 INDEPENDENT RECORD LABEL 

is looking to fill its NATIONAL DIRECTOR OF 
SALES position. This person would interface 
with our US (RED) and Canadian (Universal) 
distributors and retail. Five years of experi- 
ence in similar position along with great rela- 
tionships in the retail community is required. 
Position is in downtown Chicago. 

Resume with references and cover letter to: 
email: jobs@victoryrecords.com 
fax: 312.873.3889 

WWW. victoryrecordsxom 



PUBLICIST 



VICTORY 



RECORDS 



VICTORY RECORDS is looking for a savvy and 
creative individual to join its U.S. publicity depart- 
ment. This person would be responsible for using 
their existing and developing media relationships to 
expose our artists and other related projects. Excel- 
lent writing, organizational, marketing, creative and 
social skills required. Candidate should have a lust 
for promotion, travel, willing to work long hours and 
hunger for searching out media opportunities in 
print, on the Internet and on Television. For consider- 
ation please fax cover letter, resume and references. 
At least three years previous publicity experience 
required. 



Resume witti references and cover letter to; 
email: jobsevlctoryreconls.com 
tai: 312.873.3889 



FBEE POOCAST AVAILABLE NOW AT VICTORV.TV J«« OUR EXttUSWE COMMUWTY 

VICTORY RECORDS - 346 N. JUSTINE ST., SUITE 504. CHICAGO, IL 60607 



PROMO & 



I 



Radio Promotional 
Representation 

Do you need independent Radio 

Promotion? Get your music 
promoted at CJM Music Marathon, 
the largest Independent radio 
music conference for college, 
universities, and indie bands in 
North America, held at the Lincoln 

Center in New York City!! 
White Eagle Music Promotions, an 

established marketing and 
promotion company, is still taking 
last minute submissions for radio 
and conference representation. 
The conference will take place 
from October 31st to November 
4th with over 50 venues and 1.000 
bands don't miss out on this great 
opportunity to be represented at 
this very important 
event! Website: 
vi/ww.whiteeaglerecords.ca 
E-mait: info o whiteeaglerecordsxa 
Phone: 416-620-1231 or 
718-701-2763 



WHITE EAGLE 
MUSIC PROMOTIONS 

Promoting Retarding Artists 
Worldwide! Radio. Distribution. World 
Music Confere'nces. Licensing. 
TV/Film Placement, 
w'ww.whiteeaglemusic.cotii 
Phone: 800-839-1066, 



Volunteers Neede< 

Interested in volunteering 
the most important musi 
industry events.' 

Touring Conference & Awaii 
November 7-9. 2006 ' 
The Roosevelt Hotel. NY<^ 
Regional Mexican Music Sum 
November 12-14. 2006 j 
Bi itrly Hilton. I.os Angeles,! 

1 ilm & IV Mu.sic Confeien 
* November 13 15. 2006 
Beverly Hilton. Los Angeles,) 
K Please contact: 
Courtney Marks 
^^barks @ billboard.cpm 
646.654.4652 
www. Billboard Events.con 



HAVE A POSITION TO FILL? 
WANT TO REACH HIGHLY QUAU- 
FIID PEOPLE FAST? 
LOOK NO FURTHER CAU 




1800-223-7524 
OR CALL 
ARKADY FRIDMAN 
646-654-4636 

ADAM GROSS 
646-654-4691 

JEFF SERRETTE 
646-654-4697 

OR EMAIL US AT 
<lossifiecls@blllboord.iom 
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Sandy West, 47 



Sandy West, 47. drummer for 
influential '70s band the Runaways, 
died Oct. 21 after a long battle with 
lung cancer. 




West left an Indelible mark on 
rock music as a founding member of 
the Runaways, which featured fellow 
rockers Joan Jett, Lita Ford and 
Cherie Currie. and as a leading 
inspiration for a number of notable 
musicians, both male and female. 
Many young musicians can trace 



their inspiration directly to the first 
time they heard "Cherry Bomb." 

The Runaways toured the world 
several times, often headlining with 
opening acts like Tom Petty and 
Cheap Trick. Their discography 
includes more than 60 albums, 
singles, bootlegs and compilations. 
Their music has been included in 
dozens of rock and punk collections, 
has appeared in several feature films 
including "Dawn: Portrait of a 
Teenage Runaway' and "Detroit 
Rock City." and has been covered by 
numerous bands, from the Street 
Walkin' Cheetahs to Guns N' Roses. 
After the band broke up. West 
continued to perform as a drummer, 
guitarist and vocalist with the Sandy 
West Band. As a solo artist she 
recorded an EP and numerous 
videos, and continued to enjoy a 
dedicated cult following. 

— Christy Lindsay 



PROFESSIONAL SERVICES 



E CD • DVD • VINYL • CASSETTE 



300 p£S.: 
!000p£e. 



$775.00 
$1099.00 



1 ioht CD label liom ptinl ttody 
film, i»iv«lha» ihitiikwtop 

lmlwl»i 4 (oiot booklets 

2 toU» CD hbtl horn pfM-ftodr 
film. imwelboM. thilnkwrap 



D.J. VINYL RROMO 

I OO 12" viwrt S799.00 A.i,i.:^r^i ip-. jijo«<Mh 

500 12" VINYl Sl.279.aO KtOHOfK $710 00 

1 OOO 12" viMrt 81.889.00 fifonxit $i3i9oo 

PACKAGES IHtlUDt WMIH JACKFT w/ HQU • MASTtRING ■ FULL PtOCESSINC • 
TEST PKtSSIHGS » 2 COlOB LABtlS [HiKh boikgroufwi) ■ SHBIWIfWmP - QUtfK TUIH ABOUHO 




ASK mom FIR UOCHUItj 



RaIXBO RtCORD.S xu^..Mn-.^u 

H«M) Lroii .\»^.. t^n..f[* C A '>|W4 . (SIS> 



180 nut • MMw.r 



I!'. rAinhiifciiir'lt-ioin 



m 
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ING STUDIOS 




Wond Ow Afcdtodm Bua n 2004 
9W* Gl lha M EMronca s^m 
zoo-AmpSmM 
Loading Biy 

EiMtM Roof Top TaniM 



Amazing Freestanding Private Recording Facility 
In The Heart Of Malml, Florida 

Sprockets Mnslc Stndios 

Premier music cnnpany, Sprockets Music, is mo^g t a 
new lacity. bdusne and private, tree stanctng recorting 
tadlity In the lieait ol Umi. minules from Dowitowi and 
South Beacti. HiteesttKies.SSlKHSqFt. Fully wired (a inletnel, 
security, sound wiea. dual KVAC units, laiai Inwstone and 
nidi more. Custom Light fixtures and a spectacular 3^ loor 
30 person roof lop veranda is only t» beginning. Everylangis 
custom. Designed by award winiigardilted and Interior designer. 
lAa conkmporary sludn ready to move In. 

Offered at $2,475,000 

211 1SW THIRD AVE 
yUH,R.3312> 



CM 5 .1 EM.V OITK. 
Mam 3«rMr crnnu 

Emv OHka Wlw] lor Audio M VKMO 
Uln soniro ftmi 



hvortad Utfma 

DutI Owr-ilnd HVAC UnHa 



Wyfam R. Cook-ticaiMd RmHot 
Hanod EadiHiv. FMly 
ISaSI l4E29Av.SuiM700 
AvM«un,H.33iaO 
DIractOaSI 781-9455 Fnc (30S) aaO-S91« 

wilHMn#wicootccom 
For Mora InlormMion: Mnuw.WTaook.oom 

Contact William to handle ail ot your luxury property n»ads in South Florida 
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TOP 20 WOMEN IN MUSIC: Blllboard hold its inaugural event hononng tr>e top 20 
women m mus*c Oct. 6 at the Core Club in h4ew York, Many of the entertainment executives 
traveled on a red-eye from Los Angeles following the City of Hope benefit to pay tntxjte to 
their colleagues. Gtaceau vitaminwater. Bizabeth Arden and Gibson Guitars co-sponsofed the 
event by providing special-edition Kelly Clarkson water, beauty travel packs ana a Baldwin 
piano for the opening reception, phqios couRresv of xmal conr^TEss/wioEiMwiE com 

LEFT: Warner Bros, senior VP of urtHn promotion Cynthia "CJ" Johraoa left vnth fellow 
award winner and Recording Academy VP of member services AngsHa Bftjbs-Sandan 

ABOVE: Billboard East Coast ad director Cindy Mata. left, with GtacMu vitamtnwater 
Entertainment's associate marketing manager Faye Flondtlta, center, and communications 
man^^ger Lara Bandlcr 

ABOVE RIGHT: MTV president Christina Norman, left, with Billboard executive editor/ 
associate publisher Tftmara Conntff, right, and fellow award winner MTV cl^airman/CEO 
Judy McGrath 




ABOVE: Gios^on Guitars VP of enCertamiTKKit relations Nor«ena Bartwila with 
Aliifliici" VP of business developrront John McCarus 

BELOW: Billboard VP of intogiated sales/associate putjiishor Brian Kennedy 
with the Recording Academy's New York Chapter executive director 
Elizabeth H«aty 



ABOVE LEFT: ■.\-m<-^i Mub>c Grc:.u Ji iVc-_L--L;L-u cli..nriiu 
Greeowald and Warner Music Group executive VP Kevtn Lies 



\X to Lyor Cohen, left. 



iidmi; tind <iward recipient Julie 



ABOVE RIGHT: Atlantic Records senior VP of poWicity SheDa RlchnuHi left, with Dreter LLP executive Samantha Rtnjien 

BELOW: Billboard's top worT»en in mustc honorees surround B'llboard executive editor/associate publisher l^mara Coonitf From left an? MTV president 
Christina Norman. Atlantic Music Group president Julit GrMnwald, Virgin Records execut)-/e VP of promotion Hilary ShMv. Sony Urban Music president 
Lisa Elis. ConniH, Recording Acaderny VP of member services Angdia Bll>bs-Sar>defs. Warner Bros, senior VP ol urban promotion Cynthia "Cf*. 
and Beggars Group CEO Lesley Bleakley 
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ON THE SABBATH, THEY ROCKED 

Maybe it takes a lilllc friendly competilion to nudge Ozzy 
Osbournc back into the studio with Black Sabbath. This week, 
word went out that original Sabbath members Tony lommi. 
Geezer Butler and Bill Ward were reuniting with vocalist 
Ronnie james Die. who replaced Osbourne in the band in 
1979 under the tnoniker Heaven and Hell. The new group, 
named after the first post-Osbourne Sabbath album, will hit 
the road in early 2007. according to their rep. 
But wait, the Oz says. This is all just a precursor to a Black Sab- 
bath tour with Osbourne, lommi. Butler and Ward in late '07. along 
with the group's first new studio album featuring that lineup since 
1978"s "Never Say Die!" 

"Tony lommi and Ronnie Dio are working on a project together which has 
nothing to do with Black Sabbath," a statement from Osbourne's publicist reads. 
"There is only one Black Sabbath. However. Osbourne wishes Tony and Ronnie much 



success in their project together." 

Adding to the drama. Osbourne himself told Billboard 
in March 2005 that he had no interest in making another 
Sabbath album. 

"I could go in the studio and write a bunch of stuff, but 
why do an album just for the sake of Bill, Tony, me and 
Geezer together playing if it's not up to the Black Sabbath 
standard that I left.^" he said. "It would fuck It up. you know.^ 
It's so sad when you hear these monumental bands do these 
piece of shit records just because they want the money." 

In related news, everybody knows the story of Osbourne 
biting the head off a live bat back in the day. There's a 
similar tale about Alice Cooper throwing a live chicken 
into the audience during a 1969 show, whereupon it was 
lorn to pieces. 

Cooper has always maintained he didn't know chickens 
couldn't fly and that if he had, he never would have sent 
the animal airborne, As he was overheard telling Kathcr- 
ineTurman. the producer of his United Stations syndicated 
radio show "Nights With Alice Cooper" last week after a 
New York show, "No one ever comes down on Colonel 
Sanders, and he's got to be the Idi Amin of chickens." 

LAURYN LIVES! 

While the Fugees remain M.I. A. after announcing their 
reunion and as-yet-unseen album last year, Lauryn 
Hill staged a rare performance Oct. 25 at the W Hotel 
in New York. Backed by an eight-member band, which 
she frequently conducted, and two backup singers, 
Hill ran through several tracks from her Grammy 
Award-winning solo album "The Miseducation of Lau- 
ryn Hill," including renditions of "Lost Ones," "Final 
Hour," "Ex-Factor" and "Doo Wop (That Thing)." 
The singer/rapper also per- 
formed the Fugees hits "Fugee 
La," "Ready or Not" and "Killing 
Me Softly." Never one to rest on her 
laurels, Hill unveiled completely dif- 
ferent arrangements for most 
tracks. Hosted by Conde Nast 
Media Group, the private gig 
was held to celebrate the 
new Starwood Preferred 
Guest credit card from 
American Express. 



WHAT WAYNE'S UP TO 

Rapper Lil Wayne is a busy 
man. as evidenced by our story on page 
86. But there are a number of other proj* 
eels on his horizon, including a highly 
anticipated mixtape with |uelz San- 
tana, tentatively tilled "I Can't Feel My 
Face." The album will be released by 
a major label to be announced. 
"They're recording already." says 
Cortez Bryant, president of Lil 
Wayne's Young Money Entertain- 
ment label. "I just have lo tackle all 
the label politics between Cash Money 
and Dcf Jam." 





Offstage and outside the studio, Wayne is preparing the 
female jean line Double U. which is in its marketing stage. 

"With the clothing, he's going to need a lot of creative 
control. " Bryant says of the deal term he seeks. "We're 
looking for a partnership where he gets his money up- 
front and a back-end percentage. He's bringing lo the table 
millions of fans." 

RBD ALL OVER 

Pop group RBD is determined not to be a flash in the pan. 
In addition to upcoming studio sets in English and Span- 
ish, the Mexican quintet is about to start shooting a new 
TV series titled "La Familia RBD." 

"La Familia RBD" will, of course, feature all five RBD 
members, plus invited guests in several episodes. In Mex- 
ico, it will air on Televisa, but there's no word yet on 
whether it will be seen in the United States. 

CHAMPAGNE AND CAVIAR 

R&B/disco queen Hvelyn "Champagne" King 
is recording a new studio album — her first in 
10 years. Best-known for the 1 978 crossover 
hit "Shame," King has signed with Los An- 
geles-based RNB Entertainment Group 
for an as-yet-untitled CD due next 
year. Handling the production is 
Preston Glass, whose credits 
include Kenny G's "Duotones" and 
Aretha Franklin's "Who's 
Zoomin" Who." 

BITS AND BOBS 
Track hears that Sonic Youth 
will fulfill its contract with 
Geffen, for which it has 
recorded since 1990, with the 
Dec. 5 release of "The Destroyed 
Room: B-5ides and Rarities." No 
word on whether the band will 
consider re-signing, but sources say 
its members were none too pleased 
that the A&R and marketing staffers 
assigned to work its 2006 album 
"Rather Ripped" were let go just prior 
to the set's release. 




Executive 
iiJHNIABUE 

EDITED BY MITCHELL PETERS 

RECORD COMPANIES: Zomba Label Group in New York 

promotes Mickey "Memphitz" Wright to VP of A&R. He 

was director- 
Universal Music Group Nashville elevates Ben Kline to 

executive VP of sales, marketing and new media. He was 

senior VP of sales and marketing. 

island Def Jam Music Group m New York promotes Jim 

Roppo to senior VP of sales. He was VP 
Columbia Records names Ben Goldman senior VP of 

A&R. He held the same title at Epic Records. 
Virgin Records m New York appoints Heidi Anne-Noel to 

senior director of publicity. She was a national publicist at 

Girlie Action Media and Marketing. 

DISTRIBUTION: Handleman Co. names Robert E. Kirby 

president/coo. He was president of personal products 
company at Johnson & Johnson. 

The Orchard in New York ups Annie Linn to director of 
creative licensing. She was manager of sync licensing 
and administration. 

TOURING: The Agency Group in Los Angeles 
appoints Dave Shapiro as an agent. He was an agent 
at Velocity Touring 

MEDIA: XM Satellite Radio names Vernon Irvin chief mar- 
keting officer. He was executive VP/GM at VertSign. 

MTV Networks International in London promotes Jamie 
Caring to senior VP of talent and music. He was VP of tal- 
ent and music, and responsible for the European region. 




DIGITAL: AOL appoints Mike Rich to VP/GM of music, 
movies and TV, He was VP of programming, products and 
operations at the company. 

RELATED FIELDS: The newly opened Chamber Group in 

New York names Chris Chambers as founder/president, He 
was senior VP of publicity and artist development at Sony 
BMG Music Entertainment. 

Dial Global in Los Angeles promotes Melinda 
Haroutunian to VP of Western regional sales. She 
was manager, 

Castalian Music promotes Leslie Hill to president. She 
was executive VP. 

Send submis^ons to exec a billboardxDm. 



GOO Di¥ORKS 



ROCK FOR RELIEF 

Steve Earle, Mike Mills. Allison Moorer, Tom Morello, the 
Coup's Boots Riley and Slcater-Kinney's Corin Tucker will 
gather for a Nov. 6 benefit concert at New Orleans' famed 
club Tipitina's. Proceeds will benefit such Hurricane Kat- 
rina recovery organizations as Arabi Wrecking Krewe and 
the New Orleans" Musicians Clinic. The concert is part of 
a Nov. 3-6 symposium in the Crescent City sponsored by 
the Future of Music Coalition. 

NOBEL NOTABLES 

Lionel Richie. John Legend. Rihanna. Paulina Rubio. 
Wynonna. Simply Red, Hakim. Renee Fleming and Morten 
Abe will perform at the annual Nobel Peace Prize Concert, 
set for Dec. 1 1 in Oslo. Sharon Stone and Anjelica Huston 
will host the event, which will be broadcast to more than 
100 countries. 
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SPEAKERSI 



Miles Flint 

President 
SONY ERICSSON MOBILE 
COMMUNICATIONS 



Mitch Bainwol 

Chairman 
RIAA 



Gary Shapiro 

President & CEO 
CONSUMER ELECTRONICS ASSOCIATION 



Chris Anderson 

Editor in Chief 
WIRED 








^grrii: t©*t+f^'sou rce 
" digital j3?iusic 



MIDEMNET FORUM: THE WORLD'S DIGITAL & 
MOBILE MUSIC FORUM 

In January 2007, international business leaders will 

be meeting in Cannes to networl< and exchange digital music 

knowledge. 

Held at MIDEM, the world's music market, the two-day 
MidemNet Forum was sold out in 2006 gathering 1,200 deci- 
sion-makers. 

Amongst others, key MidemNet Forum topics will include: 

• Music 2.0 - partner with consumers through social 
networking and user-generated content. 

• Niche markets (long tail) and ad-supported content: 
the next gold rush? 

• A focus on the exploding Asian Market. 



GISTER BEFORE 31 OCTOBER AND SAVE CLOSE TO 40' 



33 1 41 90 44 60 
nfo.midem@reedmidem.com 



Media partners: 
^^^^Q digit aimed ic 

informa 

relecomsS media 



MusIquelnfC g mobile.daily 

i:jKi(>nViaay music Oally 



AMONGST MANY OTHERS, WE WILL HAVE THE FOLLOWING 3 HEADLINE 
SESSIONS: 

1 Miles Flint, President, Sony Ericsson Mobile Communications 

One of the most music-iocused mobile manjldcturers, who is gelting 
increasingly involved in mobile content... The next key to the market? 

^ Mitch Bainwol, Chairman, RIAA 
Gary Shapiro, President & CEO, Consumer Electronics Association 
Individually, they are leaders in music and technology. Together, they are 

^ shaping the new landscape for entertainment! 
Chris Anderson, Editor in Chief, Wired 

The father of long tail theory: what if small sales were the next hit? 

SPEAKERS PRESENT THIS YEAR: 
Gary Ge Chen, CEO, Orca Digital Inc. 
David Israelite, President and CEO, NMPA 
Larry Kenswil, President, Universal Music Group - eLabs 
Robin Kent, CEO, SpiralFrog 

Terry Mc Bride, CEO, Nettwerk Music Group & Steve Page, 
Musician, Desperation Records/Barenaked Ladies 
Nigel Morris, President, Isobar V/orldwide 
Costa Pilavachi, President, EMI Classics 
Mika Salmi, CEO, Shockwave/Atom Entertainment 
Dan Sheeran, SVP Music, RealNetworks 
William Stensrud, Chairman & CEO, Muze 
Conor Yang, CEO, Rock Mobile Corporation 
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Reed MIDEM 

A meinber of Reed Exhibiiions 



MidemNet Forum: 20 - 21 January 2007 . MIDEM: 21 - 25 January 2007 
Palais des Festivals, Cannes, France • www.midem.com 



BRUCE SPRINGSTEEN 
JOHN MAYER 
BOR RYLAN 
NEIL RIAMRNR 
CflLUMBIA 
TRNY RENNETT 
PIXIE CHICKS 




A NOT SO SUBTLE REMINDERTHAT NOMINATIONS ARE COMING UP. 



